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This report dealing with the views and experiences of

faculty members relative to the off-campus TV educational func-

tion of the Colleges of Agriculture and Home Economics at Cornell

University is Part I of a series of reports on this function of

the two colleges. The series of reports are intended to provide

a background for the formulation of policy and program. It is

anticipated that administrators connected with the two colleges

will instrument the reports through a committee or committees

which will study them and use the findings as guidelines for

policy and program determination.

The report was made possible through the cooperation of

faculty members who responded to a lengthy questionnaire. Fifty-

eight percent of the potential respondents completed and returned

the questionnaires.

The study has been conducted as a cooperative project

between the Office of Extension Studies and the Department of

Extension Teaching and Information under the guidance of an

advisory committee composed of the following: Arthur Durfee,

chairman; Mary Bloetjes, C. H. Freeman, Dana Goodrich, C. R.

Harrington, Olaf Larson, Hazel Reed, and W. B. Ward.
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TV EDUCATIONAL FUNCTION OF THE COLLEGES
OF AGRICULTURE AND HOME ECONOMICS

As Seen By the Faculty

Introduction

Since the findings of this study of the TV Educational

Function of the Colleges of Amiculture and Home Economics

will be presented in seven parts with a separately bound

report for each part, a common introduction setting forth

the problem, the purposes, and methodology of the study is

used for each report.

The Problem

The initiation of a study of this kind usually arises

out of the awareness of a problem often stated in the form

of a question. The stimulating question in this instance

came from the Department of Extension Teaching and Informa-

tion which is responsible for operating the TV Film Center.

The question was, "What information is needed to provide

long-time financial support for the TV Film Center?" The

answer to this question as first conceived by the department

was to provide the deans of the Colleges of Agriculture and

Home Economics and other appropriate officials with the find-

ings of a study of audience awareness and reception of the

TV film productions of the Center.

However, as this approach to answer the department's

question of long-time support of the Center was explored, it
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became clear that while it might provide a temporary answer,

such a study would necessarily be limited in scope because of

the Center's relatively short span of production. Moreover,

while a study of audience reaction to films already produced

might provide the basis for continuing support of the Center,

the findings of a study of the Center's as yet limited out-put

could lead to misdirected emphasis on the type of films to be

produced in the future.

Since the practical matter of obtaining immediate finan-

cial support for the TV Film Center was considered imperative,

it was accepted as necessary that some investigation of audi-

ence awareness and reaction to the Center's productions be

made. This investigation, however, was considered the first

stage of a comprehensive study that would provide the basis for

policy with respect to the off-campus TV educational function

of the Colleges of Agriculture and Home Economics. This com-

prehensive study including the investigation of selected film

productions of the TV Film Center was initiated in July, 1963.

Design of the Study

Purposes. (1) To ascertain the viewpoints and experience

of the faculties of the Colleges of Agriculture and Home

Economics and the Extension Service field staff relative to

the off-campus educational functions of the two colleges, with

specific reference to the TV Film Center of the colleges and

with some preliminary attention to a proposed TV educational

network for New York State, for the purpose of developing for

the two colleges, including the Extension Service, a long -range
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TV educational policy and program; (2) To ascertain the oppor-

tunities available to the colleges in getting their educational

programs used by New York State commercial TV stations; and

(3) To ascertain audience awareness of, attitudes to, and

learning from selected productions of the TV Film Center.

Purpos:. number 3 has already been realized by studying samples

of audiences viewing selected films produced by the TV Film

Center and by studying a group of home demonstration members

who were exposed under control conditions to selected pro

ductions of the Center.'

Methodolou. To realize purposes 1 and 2, question-

naires were administered to five populations. These popula-

tions were: (1) deans and directors of the two colleges,

(2) departmental staffs in both colleges, (3) extension

state leaders, (4) extension, agents in all counties, and

(5) persons resnonsible for public service programming at

commercial TV stations the State.

With modifications required by the nature of their jobs,

the questionnaires for the first four populations were de-

signed to obtain information that would be related to the

determinatou of policy and program for the TV educational

function of the two colleges as this function concerns the

See Audience Evaluation of Films Produced for Television,
Communications Research Bulletin 5, John F. Spencer, Frank

D. Alexander, and Chester H. Freeman, Department of Exten-

sion Teaching and Information, Cornell University Agri-

cultural Experiment Station, in cooperation with the Office

of Extension Studies, New York State College of Agriculture,

a Contract College of the State University, at Cornell
University, Ithaca, New York, August, 1964.
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off-campus public. An exte,Jlon specialist in the Department

of ExtensiOn eaching and Information, in connection with his

graduate work, prepared the questionnaire for the fifth popula-

tion before this study war, designed. Because the information

sought by his questionnaire was particularly relevant to the

present study, in, that it would provide a body of knowledge

about commercial TV outlets which the colleges have utilized

in the past and can expect to use IA the future, an arranges.

cent was worked out with the specialist to incorporate his pro-

posed study in this one.

The seven reports which constitute this study of the

1; EducAtional Function of the Colle.---..,
es of A:riculture and

Home Economics are: Part I As Seenja_the Faculty.; Part II,

As Seqa_la_DaRP121161ta51; PartInCollee
Administrators; Part IV, As Seen by State Extension Leaders;

Part Vt, As Related to Commercial TV Stations; Pert VI As

Inaleraented12yArc.
EdtkAAonal Television; and Summary

and Implications. This report is Part I) As Seen by the

Faculty.



TV EDUCATIONAL FUNCTION OF THE COLLEGES

OF AGRICULTURE AND HOME ECONOMICS

As Seen By the Fa

Sumiary of Fin

ulty

dims

The RespondenLs

Returns and Classifications

1. Three hundred eight

2.

to receive questi

potential resp

y-nine faculty members were eligible

onnaires. Fifty-eight percent of the

ondents from the College of Agriculture

and 57 percent of those from Home Economics completed

and return

returned

ed questionnaires. Completed schedules were

by 226 or 58 percent of the potential re-

spondents. Of those completing questionnaires, 78

perc

p

ent were from the College of Agriculture and 22

ercent from Home Economics.

In the College of Agriculture the largest percentage

of returns was from full professors (44 percent),

while in Home Economics most were from associate

professors (54 percent). Of all completed question..

naires, 39 percent were from saamkams, 38

percent from associate Eufessors, and 23 percent

from assistant professors.

3. Fifty-two percent of the respondents had been at

Cornell 10 years or more. One fourth had been at

the University for less than five years.

5
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4. Respondents from the College of Agriculture devoted

more time to research than those in Home Economics as

indicated in the chart below:

Proportion of Respondents Devoting 5G Percent or More
Of Their Time to TeaehimaegearchiaEMInsion

Area of Work

College Teaching Research Extension

Agriculture 30 28

Home Economics 48 18 34

All respondents 34 37 29

5. Respondents devoting 10 percent or more of their time to

extension work were classified as extension specialists.

Forty-five percent were so classified--48 percent in

Agriculture and 38 percent in Home Economics.

6. Only one third of the respondents were classified as

being experienced with television work) A larger

1 Experienced faculty members were those who according to

information provided in their questionnaire had performed

one or more of the following:

1. Appeared as a major personality (teacher) for a TV film

or live program at Cornell or elsewhere.

2. Prepared a script entirely for a TV film or for a live

program at Cornell or elsewhere.
3. Appeared as a supporting personality (assistant teacher)

and helped prepare a script for a TV film or live pro-

gram at Cornell or elsewhere.

4. None of the above but any six of the following operations:

a. Appeared as supporting personality (teacher) for a
TV film at Cornell.

b. Appeared as supporting personality (teacher) for a
live TV program at Cornell or elsewhere.

c. Proposed a TV film at Cornell.
d. Proposed a live TV program at Cornell or elsewhere.
e. Helped prepare-a script for a TV film at Cornell.
f. Helped prepare a format for a live TV program at

Cornell or elsewhere.

g. Reviewed and commented on a script for a TV film at

(Continued on page 7)
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proportion of respondents from Home.Economics (42 per-

cent) than from Agriculture (31 percent) were classi-

fied as experienced.

Ownership of TV Sets

1. Eighty-four percent of those responding to the question

reported having TV sets. Only nine of 15 respondents

from Home Economics indicated they had sets. There

was a somewhat limited response to this question be-

cause it was added to the schedule after many of the

questionnaires had been distributed and completed.

0 inion of TV as Now 0 erated in This Counlr

1. Respondents tended to have low opinions of television

as it now operates in this country. Forty-five per-

cent offering opinions thought it to be generally

poor, while 23 percent considered TV programming to be

more good than bad, especially if the viewer is selec-

tive.

(cont. from page 6.)

Cornell.
h. Reviewed and commented on a format for a live TV pro-

gram at Cornell or elsewhere.

Served as a critic during production of a TV film at

Cornell.
j. Served as a critic during rehearsal of a live TV

program at Cornell or elsewhere.

k. Provided information for a TV film at Cornell.

I. Provided information for live TV Programs at Cornell

or elsewhere
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Awareness and Evaluation of TV Educational
Activities o

Relating to TV Film Center at

f the Colley

Cornell

1. Eighty-seven percen

aware that the col

Ninety-six perce

compared to 82

knew of the C

2. Forty -one pe

those who

the facil

pared t

visite

all

t of the faculty respondents were

leges maintain a TV Film Center.

nt of those with TV experience; as

percent of those who were inexperienced,

enter.

rcent of all respondents and 48 percent of

were aware of the TV Film Center had visited

ity. Seventy percent of the experienced com-

o 36:percent of the inexperienced respondents had

d the Center. Slightly more than one third of

respondents had talked with the director of the

Center about its activities.

3. 0 all respondents, 37 percent reported seeing, and

could adequately identify, at least one film produced

by the TV Film Center. Only 42 percent of those indi-

cating an awareness of the Center said they had seen at

least one such production.

4. Short, 41-minute "Closer Look" films were considered to

be combination teaching and public relations films by

nearly two thirds of those who had seen them. "In the

Darkest Places," a 131-minute film, was considered pri-

marily a teaching film, while "Aging and Independence,"

another 131-minute film, was thought of as both a teach.

ing and public relations production by 50 percent of

those who had seen. it and as purely a teaching film by

411



40 percent. A large majority of those classifying the

"4-H Spots" considered them public relations pro-

ductions.

5. Most respondents considered the Film Center productions

they had seen to be very worthwhile--62 percent for

"Closer Look" films to 74 percent for "In the Darkest

Places."

Relating to Four Basic Classes of TV Pro rams of the ColleRes
1

1. Faculty members were relatively as well acquainted

with regularly scheduled county extension agents'

programs as with any of the four basic classes of TV

programs of the colleges. Six percent of the 213 re-

spondents,proyiding information said they were verb

well acquainted with them, and 31 percent reported

having somewhat of an acquaintance with this class.

2. The majority of the 48 respondents who were either

very well or somehwat acquainted with regularly

scheduled extension agents' programs and who rated them

according to their educational value rated them only

average. This class was ranked generally lower in

educational value than the other classes of programs.

3. Short course programs were familiar to the fewest

faculty members. Only six percent of 214 respondents

were very well acquainted with them and 21 percent

1 The four classes of programs are: (1) regularly scheduled

county extension agents' programs, (2) short course programs,

bothAivCand;filmed, (3) short (43/4 minutes) TV films pro-

duced by TV Film Center, and (4) longer (1311 minutes) TV

films produced by TV Film Center.
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were somewhat acquainted with them.

4. Fifty-nine percent of the faculty members who were

acquainted with short course programs ranked their educa-

tional value high. Over 70 percent of the respondents

in three, specific groups, namely, Home Economics, those

experienced with television, and extension specialists,

rated this class hid,

5. Faculty awareness of short TV films produced by the TV

Film Center was about the same as for county agents'

programs. Seven percent of 215 respondents were Len

well acquainted with this class of program while 30 per

cent were somewhat acquainted.

6. The educational value of short TV films produced by the

TV Film Center was ranked hi/J1 by over 50 percent of

those in every group of respondents except those in

Home Economics where 47 percent rated them high.

Six percent of 212 respondents indicated they were ma
well acquainted with longer filasrodesiby the TV Film

Center. One fourth of the respondents were somewhat

acquainted with this class of program.

8. The majority of faculty members acquainted with longer

Tali.licedbthe TV Film Center ranked the educa-

tional value of these productions highs. Nearly three

fourths of the 42 respondents to this question rated

this class ham.

9. The percentages of experienced faculty members rating the

four classes of programs hi gi educationally were: class
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(1), r

gram

and

<3
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egularly scheduled county extension agents' pro-

s, 29; class (2),short course programs, both live

filmed (for example, "Sew for Growth"), 74; class

), short (4k minutes) TV films produced by TV Film

enter, 57; and class (4), longer (13k minutes) TV

films produced by TV Film Ccnter, 83.

Attitudes Toward TV as an Educational Medium for
Reaching Out -of- School uslala

ion of TV as an Educational Medium

1. Television was considered an important medium for reach-

ing out-of-school people with educational information.

Thirty-five percent of the 225 respondents thought of

it as one of the better ways;, and 52 percent felt that

it offers, some opportunity.

912inion as to What Should Be Done About TV

1. The majority of the 219 respondents to this question,

54 percent, felt that their colleges should at a

minimum experiment with television as an educational

medium for reachin out -of- school eo le. Another 35

percent responded that the colleges should a222122 a.

broadaitsuse. Forty-eight
percent of those with TV experience, compared with

58 percent of the inexperienced respondents, thought

the colleges should at a minim= experiment with TV.

Opinion About TV compared to Other Communication Media

1. Of nine informational sources for reaching the general

public with agricultural and home economics information,
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newspapers were ranked first by the majority of respond-

ents.

2. Television films ranked as the medium of fourth impor-

tance when the rankings of each respondent were weighted.

Willingness to Participate in TV Activities

1. Faculty members felt they should assume responsibilities

for assisting with a TV educational program for the

general public. Only 10 percent of 219 respondents

indicated they should have no responsibility for such

efforts. The most often selected jobs which faculty

members felt they could perform were: gettinj together

useful subject matter (81 percent of 185 respondents),

reviewing scripts (79 percent of 184 respondents), and

suggestintoyics with annotations (66 percent of 184

respondents). Script-writing was the least popular job.

2. Fifty-three percent of all faculty respondents indi-

cated the amount of time they were willing to devote to

participation in TV activi-tes. Sixty-one percent of

the group would give from one to five days per year,

and 25 percent from six to 10 days.

Partici ation in TV Films and Live Pro rams

Participation in Filmed TV

1. Only 12 percent of :11 respondents 1;226) had assisted

in producing a film for the TV Film Center. Of this

group, 59 percent were experienced in TV production, 52

percent extension specialists, and 52 percent from the

College of Home Economics.
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2. Eighty-one'percent of the 27 faculty members who had

participated in producing TV films did so by =dila
information. Two thirds reviewed and commented on

scripts.

Participation in Live TV

1. Forty-two percent of the 223 reporting said they had

participated in live TV at Cornell or elsewhere. Only

three percent said they had participated frequently.

Seventy percent of particlpants in live TV were

extenioa_specialists.

2. Sixty-seven percent of those who had given time to

live TV did so by providing information. Sixty-eight

percent appeared as the major personality (teacher).

aisstiLcmsa.toTVPro rams and Audiences

Number and Percent of Faculty. Members Suggesting Topics for
TV Programs

1. Faculty members suggested 378 topics which they felt

would be worthwhile for TV and which were specific

enough to be categorized according to topic and audi-

ence to which they would be directed.

2. Suggestions came from 129 faculty members or 57 per-

cent of the respondents. Respondents made an average

of about three suggestions each.

Classes of Suggested TV Topics

The categories of topics suggested and the percent of

those suggesting them are presented in the following material:
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.1. Agricultural topics of general or non-farm interest 34%

2. Home economics topics of interest mainly to house-

wives 21%

3. Topics of general interest 12%

4. Home economics topics of general interest 12%

5. Agricultural topics mainly of interest to farm

audience 11%

6. Topics primarily for 4 -H and other young people 10%

Total 100%

Audiences to Whom Suggested Topics Would be Directed

Under each of the major topic headings are the audiences

suggested by 10 percent or more of the respondents making the

topic suggestions:

1. Agricultural topics of :eneral or non -farm interest

General public

Homeowners

2. Home economics topics of interest mainl

35%

18%

to housewives

Housewives 32.5%

General Public 20%

Consumers 11%

3. Topics of general interest

General public 49%
.0-

Adults 13%

4. Home economics topics of general interest

General public 25%

Adults 16%

Families 16%

Consumers 11%

Parents 11%
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5. Agricultural topics mainly of interest to farm audience

Farmers 42.5%

Dairy farmers 15.0%

Rural audience, farm and non-farm 15.0%

Producers 12.5%

6. Topics primarily for 4 -H and other young people

High school students 36%

Youth- -rural and urban 19%

Rural high school students 14%

4-H leaders and members 14%

Assumptions About Usin TV as a Means of Reaching the General
Public

1. In making suggestions for topics, 84 percent of the

137 respondents said they did so because they had the

assumption that the colleges have resources for con-

ducting off - camps .Education. Nearly three fourths

assumed that educational TV should give people an

standing of basic in various subject-matter

fields.

2. Sixty-four percent of those making suggestions assumed

a public-relations aspect to educational TV.

3. The main assumptions in listing topics and audiences

for television by respondents experienced in TV and

those inexperienced were identical and. in the same order

as for all respondents.

4. Only one percent assumed that the colleges could better

utilize their resources by not having a TV educational

program for off-campuseople.
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Ratin of Im ortance of Selected Audiences for TV Educational

1. Of 19 selected audiences, housewives and ,general public

were rated very important by the largest percentage of

respondents.

2.2The four audiences rated very important by the largest

percentages of respondents from the College of Agricul-

ture were, in order: (1) general public, (2) farm house-

wives, (3) commercial farmers, and (4) suburban house-

wives.

3. The four audiences rated very important by the largest

percentages or respondent, from the College of Home

Economics were, in order: . ) suburban housewives,

(2) city housewives, (3) farm housewives, and (4) commu-

EitX2912EgallEatiELIMial.

4. As indicated below, respondents classified as experienced

wit_ h TV were somewhat different from the inexperienced

in terms of which audiences the largest percentage of

respondents felt were very important.

Se1ec:;e2 i:J.po:taaz potentita audiences by 40

percent or more of those experienced in TV production

and responding to the question:

a. general public

b. city housewives 52%

c. suburban housewives 52%

d. farm housewives 44%

e. people interested in home grounds 44%

Selected as zemAmportant potential audiences by 40

percent or more of those inexperienced in TV production



and responding to the question:

a. farm housewives 54%

b. suburban housewives 437

c. commercial farmers 42%

d. 4-H leaders or potential leaders 42%

e. city housewives 41%

f. general public 40%

17

Su:: estions Relatin to Methods of TV 0 erations

Relating to TV Film Center at Cornell1......
1. The two purposes for television programs produced by

the colleges for the general public selected most often

by the 211 faculty respondents were: to teach off-

it212...zec,..221...ecangsLuacles in various

subject-matter fields which they_csaj on their own,

allajrtoz.cala.robleras (83 percent); and to teach

off - campus eo le useful information related to r cti-

cal problems (70 percent). Twenty-eight percent

selected all four purposes.

2. There were no conclusive results as to how the faculty

thinks the TV Film Center should operate. Of the 140

respondents to this question, 39 percent felt that

sub'ect matter should be programmed by the Extension

Service utilizin its s ecialists with the TV Center

rovidin technical advice and 'roduction facilities.

Thirty-four percent felt that the educational function

should be turned over to the Center with the Center re-

questing services of faculty members or paying out-

siders for help in making roductions.
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3. Respondents from Home Economics were more inclined than

other groups of respondents to choose the first method

above. Forty-five percent of the 31 respondents made

that choice compared to 26 percent for the second method.

4. There was little difference between respondents with TV

experience and those with no experience. Of the 54 re-

spondents Aglemerieasel, 37 percent thought subject

matter should be wroramed.hx.theMansUlleaku,

whereas 35,percent felt the educational function of TV

should be turned over to the Center. Forty percent of

those responding to the question who were classified as

inexperienced in TV thought that the Extension Service

should do the programming, while 34 percent were in

favor of turning the function over to the Film Center.

5. The majority of extension specialists,
1
54 percent,

either didn't know if there would be any conflict between

films and live programs of agents (33 percent) or didn't

answer the question (21 percent). Of the 47 who did

offer an opinion, 83 percent thought there would be no

conflict.

6. Of the 27 extension specialists experienced in TV work who

offered an opinion, 23 (85 percent) said there would be

no conflict. Eighty percent of the 20 inexperienced

specialists who offered an opinion thought there would

be no conflict.

1 This topic was explored with extension specialists only.

v.11111111.
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7. Of the 192 faculty members who responded to a question

on how to overcome a.re,gression in the quality of time

provided by commercial stations for educational TV

films, the most often mentioned solution was to improve

programs. Only seven percent indicated that TV activi-

ties over commercial outlets should be reduced or dis-

continued or that there was nothing which can be done.

Who Should Propose TV Topics

1. Twelve percent of 202 respondents checked only a single

C,4

individual or group as the one to propose TV topics.

2. The staff of the TV Film Center was considered as the

of onesource of topics by only one half of one percent

of the respondents to the question, but when considered

in terms of working with another person or group, two

thirds of the respondents chose this group.

3. A special TV committee was checked by five percent of

the faculty responding to the question as the one group

to propose topics, but 54 percent selected such a

committee along with others for perfotming'this function.

4. Deans and directors were chosen byth fewest number

of respondents as the single source for selecting topics

for TV.

Faculty Views on Selected TV Functions of tha-Department of
Extension Teaching and Information

1. Seventy-three percent of the 136 respondents answering

the question considered an in-service training program

for potential television participants a good idea. Two
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thirds of the inexperienced respondents and 82 percent

of those who were experienced favored the idea.

2. Sixty-four percent of the 143 faculty respondents

thought it would be a good idea for the Film Center to

set up some criteria for departments to use in screen-

ing TV personalities (teachers). Seventy percent of

those experienced in TV work and who answered the

question, compared with 60 percent of those who were

inexperienced thought this to be a good idea.

3. The most favored of the possible functions of the

Department of Extension Teaching and Information was

setting up criteria for use in evaluating proposed

topics. Eighty-nine percent of the 163 respondents

were in favor of this. There was a high degree of con-

sistency with respect to the percentage favoring the

idea among the various groups of respondents.

Major Considerations for Planning TV Programs

There were 398 ideas presented by faculty members pertain-

ing to major considerations they would want to have clearly

stated in planning a live or filmed television program to

make it an effective educational tool. These ideas are

grouped below:

1. Programming (24 percent of all comments)

Method of presentation--qualify--single program of

series--time of presentation--length

2. Subject matter (20 percent of all comments)

Content--timely topics, authoritative and informative- -

accuracy-- relationship to past and subsequent programs--



interest and needs of audiencebasic principles --

relationship to over-all program

3. Audience (20 percent of all comments)

Size and make -up -- amount of audience participation--

geographic area to be covered--evaluation of results

f

4. Purposes and objectives of the program (11 percent of

all comments)

5. Resources available (11 pergent..of all comments)

Money (cost) - -time involved -.. technical help--qualified

performers (professionals)

6. Responsibilities for production (nine percent of all

comments)

Lines of authority--relationship of subject7gmtter

specialists and TV Center

7. Miscellaneous (five percent of all comments)

Relationship of Specialists and Agents in TV Work

1. Specialists were given a list of six roles they could

perform. Four of these were selected by over half of

the 72 respondents:

a. Suggest timely subject-matter topics, 74 percent

b. Prepare scripts with the assistance of TV

specialists, 68. percent

c. Prepare and send out subject matter, 63 percent

d. Train agents to be teachers in their subject-

matter fields, 61 percent

Specialists experienced in TV work were more willing to

act as teachers for TV programs than were those classi-

fied as inexperienced. Forty -six percent of the ex-

perienced specialists who responded to the question

selected the role of teacher as a possibility compared
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with 21 percent of the responding inexperienced

specialists.

2. Fifty-nine percent of the 79 extension specialists

responding considered the best way for agents and

specialists to work together in planning TV programs

was to have the s ecialists in wen sub ect-matter

fields and agents assi ned to those fields meet annuall

and 'lan ointl TV 'ro :rams for various viewin areas;

at these meetin the a ents and specialists would

divide amonathemselves the jobs to be done.

Participation in State-wide TV Eduditional Network

1. Eighty-one percent of the 226 respondents to the question-
s... r.

naire favored the colleges' participation in a proposed

state-Wftle- educational TV network-.

Views of of Departmental Heads on Off- campus TV Activities

1. Six of the 10 department heads who reported thought they

should take leadership in stimulating interest in TV as

a medium for the teaching of the department's subject

matter to the general public.

2. Five of eight department heads thought TV Should be

used to help obtain public support for their departmental

work.

3. Over half of the 14 department heads reporting have had

discussions with their staffs in the past two years

about the use of television in communicating with the

general public.



Opinion of the Study

,l. Seventy percent of the 195 respondents thought the study

to be a good idea. Twenty-seven percent doubted the

wisdom of it, and only one percent said it should not

have been done.

2. The following are the most common reasons for favoring

the study:

a. Gives cross-section of opinion.

b. Makes faculty more aware of the importance and

problems of TV for educational uses.

c. Gives opportunity for expression of ideas to see

where the faculty stand.



TV EDUCATIONAL FUNCTION OF THE COLLEGES
OF AGRICULTURE AND HOME ECONOMICS

As Seen By the Faculty

The Respondents

Returns and Classifications

Faculty members of both the College of Agriculture and the

College of Home Economics and at each professorial rank were

included in this survey. The only members excluded were those

with primarily administrative responsibilities and those on

leave.
1

Most of the potential respondents were contacted per-

sonally about the study and questionnaire. Followimup contacts

were made in cases where schedules were not returned after a

reasonable period of time.

At the time the survey was initiated, 301 members of the

College of Agriculture faculty and 38 in Home Economics were

considered eligible to receive questionnaires. Fifty-eight

percent of the 301 members of the College of Agriculture faculty

and 57 percent of the 88 members of Home Economics faculty com-

pleted and returned questionnaires. A total of 226 or 58 per-

cent of 389 potential respondents responded to the questionnaire.

111111.11111111111......

1
Deans, directors, coordinators and faculty members assigned to

extension leaders' offices were not included in this survey,
but were surveyed separately as a part of the over-all study.

Also those assigned primarily to the Counseling Service in the

College of Home Economics were not included in this survey.

25
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Seventy-eight percent of the 226 respondents were from the

College of Agriculture and 22 percent from Home Economics.

The distribution of respondents according to professorial

rank was similar to the actual distribution of all faculty

members. The widest discrepancy occurred with the Home

Economics faculty where 54 percent of the respondents were

associate professors, while only 43 percent of the staff hold

that rank. Of all completed questionnaires, 39 percent were

from full professors, 38 percent from associate professors,

and 23 percent from assistant professors.

Slightly more than one half of the respondents (52 percent)

had been on the staff at Cornell for 10 years or more. One

fourth were newcomers with less than five years of experience

as Cornell faculty members.

The survey included faculty members with primary respon-

sibilities for teaching, research, and extension. Respondents

from the College of Agriculture spent considerably more of

their time doing research than those in Home Economics. Forty.

two percent of those from Agriculture compared with 18 percent

from Home Economics reported devoting fifty percent or more of

their time to research (Table 1). On the other hand, respond

ents from the College of Home Economics tended to spend a

larger share of their time teaching than did those in Agri.

culture. One fifth of the Home Economics group spent 90 per-

cent or more of their time teaching, while only three percent

of the College of Agriculture group spent this much time

teaching.
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Respondents who reported devoting 10 percent or more of

their time to extension work were classified as "extension

specialists." Of all those answering the questionnaire, L12

or 45 percent were so classified. Forty -eight percent of the

respondents from Agriculture and 38 percent from Home Economics

gave 10 percent or more of their time to extension work.

One of the chief ways of classifying respondents for.pur-

poses of analyzing data was according to the amount of their

experience in working with television.
1 One third of the re-

spondents were classified as having had TV experience. This

moria.
1
Experienced faculty members were those who according to.
information provided in their questionnaire had performed
one or more of the following:
1. Appeared as a major personality (teacher) for a TV film

or live program at Cornell or elsewhere.
2. Prepared a script entirely for a TV film or for a live

program at Cornell or elsewhere.
3. Appeared as a supporting personality (assistant teacher'

and helped prepare a script for a TV film or live pro-
gram at Cornell or elsewhere.

4. None of the above but any six of the following operations:
a. Appeared as supporting personality (teacher) for a

TV film at Cornell.
b. Appeared as supporting personality (teacher) for a

live TV program at Cornell or elsewhere.
c. Proposed a TV film at Cornell.
d. Proposed a live TV progray at Cornell or elsewhere.
e. Helped prepare a script for a TV film at Cornell.
f. Helped prepare a format for a live TV program at

Cornell or elsewhere.
g Reviewed and commented on a script for a TV film at

Cornell.
h. Reviewed and commented on a format for a live TV pro-

gram at Cornell or elsewhere.
i. Served as a critic during production of a TV film at

Cornell.
j. Served as a critic during rehearsal of a live TV

program at Cornell or elsewhere.
k. Provided information for a TV film at Cornell.
1. Provided information for live TV programs at Cornell

or elsewhere.
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includes 31 percent of those from the College of Agriculture

and 42 percent from Home Economics. Slightly more than one

half of those who could be classified as extension specialists

were experienced in television production, while less than one

fifth of the faculty exclusive of extension specialists were

so classified (Table 2).

Table 2

Number and Percent of Selected Groups of Faculty Members

Classified as Experienced With Television

Group
Number

experienced.

Percentage
this group
is of all

.experienced

Percentage of
this group
classified as
experienced

(N = 75)

Agricultural
faculty 54 72 31 (N = 176)

Home Economics
faculty 21 28 42 (N = 50)

Extension
specialists 51 68 50 (N = 102)

Faculty exclusive
of extension
specialists 24 32 19 (N = 124)

Agricultural
extension
specialists 40 53 48 (N = 83)

Home Economics
extension
specialists 11 15 58 (N = 19)

.41
Extension specialists are defined in this sPudy as faculty

members devoting 10 percent or more of their time to

extension work.
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Ownership of TV Sets

Primarily because the question regdtding ownership of TV

sets was added to the questionnaire after' many of them had been

returned, less than half of the respondents reacted to the

question. However, a high percent (04),of those answering

had TV sets (Table 3).

Table 3

Number and Percentage Distribution of Faculty Members

Having TV 'Sets

Group

Number
having
TV

Percentage
a

having
TV

Number
giving no

information

Agricultural
faculty 136 87 19

Home Economics
faculty 9 60 35

Agricultural
extension
specialists 65 89 10

Home Economics
extension
specialists 3 43 12

Experienced
with TV 46 84 20

Inexperienced
with TV 99 85 34

ALL respondents 145 84 54

a Percentage of total having TV is based on the 172 answering

the question.

inion of TV as Now Operated in This Countr

The question on opinion of TV as now operated in this
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country was added after many questionnaires had been returned;

therefore the number answering the question was much smaller

than the total number of respondents. Opinions tended to lean

to the side that it is of poor quality. Responses were grouped

into three very general categories as follows:

1. Good--more good than poor, especially

if selective

2. Good to poor--much improvement

possible, few good shows--sports,

documentaries, news

Generally poor--aims too low

intellectually, commercials very

bad

Total

Number of
responses, - Percent

37 23

51 32

71 45

159 100

Awareness and Evaluation of TV Activities
Of the Colleaas

Relating to TV Film Center at Cornell

Awareness of the TV Film Center. One of the key interests

of this study was the awareness and attitudes of the faculty to

the use of TV by the colleges for reaching out-of-school people.

It is hoped that this knowledge will be helpful in planning TV

activities in the future, especially where it concerns the part

to be played by subject-matter specialists. A high proportion

of the faculty, 87 percent, were aware that the colleges main-

tain a TV Film Center. A somewhat higher proportion of the



32

staff from Home Economics than from Agriculture were aware of

the Center's existence. Ninety-six percent of the respondents

classified as experienced compared to 82 percent of those classi-

fied as inexperiended were aware of the TV Film Center.

Visits to the TV Film Center. Of those who were acquainted

with the Center, less than half, 48 percent, had ever visited

the facility. Forty-one percent of all the respondents had been

there. Of the respondents who had past TV experience, 70 per-

cent had visited the Center, but only 36 percent of those

experienced with TV had been thefe. Although almost all of

those classified as extension specialists knew about the Center,

less than two thirds of them had ever visited it and only one

half had talked with the Director about the work of the TV Film

Center. Slightly over one third of all staff members respond-

ing to the survey had at some time talked with the Director

about the activities of the Center.

Viewed a film or films produced b the TV Film Center.

Faculty members who were aware of the existence of the TV Film

Center were asked if they had ever seen any films produced by

the Center and, if so, td-name them. Of those who indicated an

awareness of the Center, only 83, or 42 percent, said they had

seen at least one of its productions. Staff members from Home

Economics and extension specialists showed the highest degree

of acquaintance with the productions.

Classification of TV films viewed. Those who had viewed

films produced by the Film Center were asked to give their re-

actions to each, indicating whether they felt it was:
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(1) essentially a teaching film, (2) essentially a public rela-

tions film, or (3) both a teaching and public relations film.

Also, the respondents were asked to rate each production according

to its worthwhileness.

At the time the study was initiated there were from 15 to

20 productions which might have been seen by members of the

faculty. The majority of the TV films are of the "Closer Look"

series, four to five minutes,consumer-oriented productions. Two

of the films, "Aging and Independence" and "In the Darkest Places"

are 131/2 minutes long. Other productions are spot announcements

of various college sponsored programs up to one minute in length.

Respondents were asked to recall, rather than to simply check,

which of the productions they had viewed. The following films

were recalled by one or more of the staff:

A Closer Look at Potatoes
A Closer Look at Eggs
A Closer Look at Ham
A Closer Look at Cheese
A Closer Look at Turkey
Aging and Independence
Announcement for Operation Advance

A Closer Look at Maple Syrup
A Closer Look at Cherries
A Closer Look at Peaches
A Closer Look at Apples
In the Darkest Places
4-H Spot Announcements

Unfortunately, none of the films had been seen by enough of

the faculty members to make any valid evaluations of the individual

productions. Sixty-three percent of all respondents reported

that they either did not know about the Center or had seen no

films produced by it. "A Closer Look at Potatoes" was seen by

the largest number, but then by only 22. Of those viewing "A

Closer Look at Potatoes," 12 considered the film to be for both

teaching and public relations while five thought it to be

essentially a teaching film, and five considered it primarily

for public relations.



Table 4 shows how respondents classified films produced by

the Center. Nearly two thirds of those who had seen any "Closer

Look" films classified them as being for both teaching and public

relations. One of the longer films, "In the Darkest Places" was

considered by most to be a teaching film, while those who viewed

"Aging and Independence" were almost evenly divided between

calling it a teaching film only and both a teaching and public

relations film. As might be expected, a large majority of those

classifying the "4-H Spots" considered them public relations pro-

ductions.

TablQ 4

Classification by Faculty Members
Of Productions of TV Film Center

Closer In the
Primary Look Darkest

type of film Films Places
(N=64)a (N=19)

Aging and
Indepen- 4-H
dence._ Spots
(N=10) (N=13)u

Percent

Teaching 27 84 40 8

Public relations 11 5 10 84

Both teaching and public
relations 62 11 50 8

Total 100 100 100 100

aThe N for the "Closer Look" films is the sum of all viewers who
saw the different films in the series. Thus a viewer may be
counted more than one time.

bThe N for the "4-H Spots" is the sum of viewers who saw at least
one of the spots. No viewer was counted more than one time.
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Rating of TV films viewed. Most of the respondents evalu-

ated the TV Film Center productions as being very worthwhile

(Table 5). They were not asked to evaluate the films in terms

of any particular audience or against any specific standards.

Table 5

Rating by Faculty Members
Of Productions of TV Film Center

CloSer In the
Look Darkest

Value Films Places
(N=64)a (N=19)

Aging and
Indepen- 4-H
dence Spots
(N=10) (N=13)b

I :

111 4111

Percent

Very worthwhile 62 : 74 70 69

Moderately worthwhile 36 26 30 23

Little value 2 0 0 8

Total 100 100 100 100

.1101101

4The N for the "Closer Look" films is the sum of all-viewers who

saw the different films in the series. Thus a viewer may be

counted more than one time.

b
The N for the "4-H Spots" is the sum of viewers who saw at least

one of the spots. No viewer was counted more than one time.

Table 6 shows the relationship between ihe faculty's con-

ception of type of film and value of each TV type. Although

the numbers are small, the data indicate that in general the

faculty feels quite satisfied with the value of the films

irrespective of how they classified them.
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Table 6

Rating by Faculty Members of TV Films Produced by the

TV Film Center, According to Type of Film

Films and value

"Closer Look" films:

Very worthwhile

Moderately worthwhile

Little value

Total

Primary orpe of film

Public

Teaching relations

films films

Percent

(N=16) (N=7)

62

38'

100

29

71

100

Both teaching
and public

relations films

(N=40)

68

30

2

100

"In the Darkest Places":

Very worthwhile

Moderately worthwhile

Little value

Total

"Aging and Independence":

Very worthwhile

Moderately worthwhile

Little value

Total

"4-H Spots":

Very worthwhile

Moderately worthwhile

Little value

Total

(N=15) (N=1) (N =2)

73 100 50

27 0 50

0 0 0

100 100 100

(N=4) (N=1) (N=5)

100 0 60

0 100 40

0 0 0

100 100 100

(N=1) (N=10) (N =1)

100 70 100

0 20 0

0 10 0

100 100 100
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Relatin to Four Basic Classes of'TV Pro rams of the Colleges

All faculty members were asked to inditatehow.well acquainted

they were with four classes of TV educational efforts of the

colleges and then to rate these efforts. The productions were

classified in the questionnaire as follows:

1. Re ularly scheduled count extension a ents' programs;

usually live; length 10, 15, 20 and 30 minutes; county

agents, principal personalities (teachers), with

specialists as occasional guests; usually one lesson

only but a few series of lessons have been presented;

telecast over commercial stations; some of these pro-

grams are "You and Your Family" from Buffalo, "Open

House -- Homemaking and You" from Binghamton, "Party-

Line" from Syracuse.

2. Short course programs; both live and filmed productions;

length 30 minutes; college specialists, principal per-

sonalities (teachers); five to eight lessons on succeeding

days or weeks; pre-registered audiences to whom printed

material was sent in advance; telecast over commercial

stations; program titles--"Sew for Growth," "Farm

Management," and "Dairy Cattle Feeding School."

3. Short TV filmsroduced/FilmCmter of the Colleges

of Agriculttire and Home Economics; length 4k minutes;

produced with help of college specialists and researchers;

narrator usually a skilled TV personality employed under

contract; telecast principally over commercial stations;

general title of films: "Closer Look" series; included
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are films Qty.xiiiatoes, eggs, ham, milk, peaches, etc.,

with consumer orientation.

4. Longer TV films produced by TV Film Center, of the

Colleges of Agriculture and Home Economics; length 13k

minutes; college specialists and researchers, principal

personalities (teachers); telecast principally over

commercial stations; titles of films: "In the Darkest

Places" (deals with clothes moths, carpet beetles, and

serious pests of woolen goods) and "tigitig and Indepen-

dence" (deals with problems of aged).

Awareness of class (1) programs. Faculty members were

relatively well acquainted with retyilar1L..schedtmtexten-

aer211222rograus as with any of the-four classes of television

programs. In total, 78 of the respondents indicated that they

were either very well acquainted or somewhat acquainted with this

class (Table 7). Although only six percent of all respondents

were very familiar with this class, nearly one third were at least

somewhat familiar with them.

Table 7

Acquaintance of Faculty Members With Regularly

Scheduled County Extension Agents' Programs (Class 1)

Faculty
exclusive

Total Exp. Inexp. Ext. of Agr. Home Ec.

Acquaintance staffs with TV wit, h TV spec. ext. spec. faculty faculty

(N=213) (N=71) (N=142)(N=95) (N=118) (N=166) (N=47)

Percent

Very well 6 14 1 12 1 5 6

Somewhat 31 42 26 46 19 28 43

Only as
described 63 44 73 42 80 67 51

Total 100 100 100 100 100 100 100
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of class (1) programs. In rating county agents'

programs, faculty members whe were either very well

at acquainted with the programs judged them to be of

y less educational value than the other classes of

s. Nearly two thirds of the qualified (very well ac-

ed or somewhat acquainted with) Home Economics respondents

d the class. programs Usti in value, but less than 30

ent of most of the groups of respondents ranked these high

h the majority in all of these groups ranking them only

average in value (Table 8).

Table 8

Ratings by Faculty Members of Educational Value of Regularly
Scheduled County Agents' Programs on TV (Class 1)a

Faculty
exclusive

Total Exp. Inexp. Ext. of Home Ec.

Rating, group with TV with TV sac.ext. spec .faculty faculty

(N =48) (N=28) (N=20) (N=32) (N =16) (N=35) (N=13)

Percent

High 27 29 25 31 19 14 62

Average 67 64 70 63 75 77 38

Poor 6 7 5 6 6 9 0

Total 100 100 100 100 100 100 100

aRatings were by respondents who indicated they were very well

acquainted with or somewhat acquainted with the class of pro-

duction

Awareness o class (2) programs. Short course programs

were familiar to the fewest numbers of faculty members. While

about the same percentages of the various groups of respondents
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were very well acquainted with this class of programs as with

the other classes, only 21 percent of all respondents were some-

what acquainted (Table. 9). Over one half of all the groups of

respondents indicated that their only acquaintance with short

course programs was the description in the questionnaire.

Table 9

Acquaintance of Faculty Members
With Short Course Programs (Class 2)

Total Inexp. Ext.
Acquaintance staffs with TV with TV spec.,

(N =214) (N=72) (N=142)(N=97)

Faculty
exclusive

of Agr. Home Ec .

ext. spec. faculty facultx_
(N=117) (N=167) (N=47)

Percent

Very well 6 13 3 10 3 4 13

Somewhat 2 25 20 29' .15 18 34

Only as
described 73 -62 77 61 82 78 53

Total 100 100 100 100 100 100 100

Rating of class (2) programs. Those faculty members who

were acquainted with short course programs tended to rank their

educational value as lat. Over 70 percent of the qualified

respondents in three of the groups, Home Economics, those experi-

enced with TV, and extension specialists rated them high (Table

10).

Awareness of class (3) programs. Faculty acquaintance with

short TV films produced by the TV Film Center was about the same



Table 10

Ratings by Faculty Members of Educational Value

Of Short Course Programs (Class 2)a

Rating

High

Average

Poor

Total

.........=11111111111111.1MI

Total Exp.
group with TV
(N=44) (N=23)

59 74

39 26

2 0

100 100

41

Faculty
exclusive

wit,r1111
Ext. of

.exto.spec

(N=21) (N=28) (N=16)

Percent

43 71 38

52 29 56

5 0 6

100 100 . 100

Agr.
. faculty
(N=28)

46

50

4

100

Home

(11=16)

81

19

0

100

a
Ratings were by respondents who indicated they were very well

acquainted with or somewhat acquainted with the class of pro-

duction.

as for county agents' programs. The number very well acquainted

with this class ranged from 17 percent of those experienced

with TV to one percent of those inexperienced wit_ h TV (Table. 11).

Table 11

Acquaintance of Faculty Members With Short TV Films

Produced by the TV Film Center (Class 3)

Total Exp.

Assuaintance staffs with TV

Faculty
exclusive

Inexp. Ext. 0± Agr.

with TV spec.ext. spec.faculty

Home Ec.
faculty

(N=215) (N=72) (N=143)(N=96) (N=119)

Percent

(N=167) (11=48)

Very well 7 17 1 10 3 6 8

Somewhat 30 43 24 48 16 25 48

Only as
described 63 40 75 42 81 69 44

Total 100 100 100 100 100 100 100
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Rati...§21312s(jrzrAm. The educational value of

short TV films 'roduced by the TV Film Center was rated high by

quer 50 percent of those in every group but one (Table 12).

Forty-seven percent of those in Home Economics qualified to rank

the films rated them high.

Table 12

Ratings by Faculty Members of Educational Value
Of Short TV Films Produced by the TV Film. Center (Class 3)

a

Faculty
exclusive

Total Exp. Inexp. Ext. of Agr. Home Ec.
Rating, groan wit_ h TV with TV spec. extlspect, faculty, faculty

(N =56) (N=35) (N =21) (N =39) (N=17) (N=37) (N=19)

Percent

High 57 57 57 54 65 62 47

Average 38 40 33 41 29 33 48

Poor 5 3 10 5 6 5 5

Total 100 100 100 100 100 100 100

aRatings were by respondents who indicated they were very well
acquainted with or somewhat acquainted with the class of pro-
duction.

Awareness of class (4) programs. Six percent of all

respondents indicated they were very well acquainted with longer

films produced by the TV Film Center. The range was 14 percent

of those experienced with TV to only one percent of those inex-

perienced with TV (Table 13). Half or more of those in every

group except home Economics only knew as much about this class

of program as was described in the questionnaire.



Table 13

Acquaintance of'Faculty Members With Longer Films

Produced by the TV Film Cehter (Class 4)

Faculty
exclusive

Total Exp. Inexp. Ext. of. Agr.

.4couaintance, staffs with TV with TV spes.ext. spec,.faculty

Home Ec.
faculty,

(N .212) (N=70)' (N=142)(N1196)

Per

(N0116) (N'165')--0447)

Very well 6 14 1 9 3 5 6

Somewhat 25 36 20 41 12 18 51

Only as
described 69 50 79 50 85 77 43

Total 100 100 100 100 100 100 100

Rating of class (4) programs. -The- majority of faculty

members acquainted with longer TV films produced by the TV

Film Center at Cornell ranked the educational value of the

productions as high (Table 14). The percentage of the total

group ranking this class mg was greater than for any class

of program.



Table 14

Ratings by Faculty Members, of. the Educational Value
Of Longer TV FDA's Produced by the TV.Film Center (Class 4)a

Faculty
exclusive

Total Exp. Inexp. Ext. of Agr. Home Ec.
Rating ram with TV withTV ,ipec. ext. spec.,,faculty_faculty

(N=42) (N=23) (N=19) (N=29) (N=13) (N-23) (N=19)

Percent

High 74 83 63 79 62 74 74

Average 24 17 32 17 38 22 26

Poor 2 0 5 4 0 4 0

Total 100 100 100 100 100 100 100

aRatings were by respondents who indicated they were very well
acquainted with or somewhat acquainted with the class of pro-
duction.

Attitudes Toward TV as an Educational Medium
For Reachiu221-of-SchoOl People

Opinion of TV as an Educational Medium

Regardless of what experience or exposure faculty members

have had with the television efforts of the colleges, policy

decisions must be made which will affect and involve them. One

of the important factors influencing these decisions and how

they are approached is the current attitudes among the faculty

regarding the use of television by the colleges. Just over

one half of the faculty members responding to the survey con-

sidered television to offer some opportunity for reaching out-

of-school people (Table 15). Over one third, 35 percent, thought
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of it as one of the better mediums, only one percent thought of

it as a poor medium or a waste of resources which should not be

used.
1

Table 15

Views of Faculty Members Regarding TV
As a Medium for Reaching Out-of-School Audiences

Reaction

One of the
better ways

Offers some
opportunity

A poor medium

A waste of
resources and
should not be
used

Don't know
enough about
it to have
an opinion

Total

Exp.
Total with TV
(N=225) (N=75)

Faculty
exclusive

Inexp.
.exto.fs ec.4Eity

Home Ec.

ai.tth TV
: ext;

faculty
(N=150)(N=101) (N=124) (N=176) (N=49)

Percent

35 36 33 34 35 32 43

52 59 50 60 46 54 . 47

0.5 0 1 0 1 1 0

0.5 1 0 1 1

12 5 15 6 17 12 10

100 100 100 100 100 100 100

'The opinions of the respondents concerning how TV is now opera-
ted in this country were discussed on page 30. The reason for
obtaining this information was to gain some impression as to
whether or not it could be expected that these opinions of the
respondents might influence their thinking about educational TV.
Because of the difficulty involved in classifying the respondents'
opinions of TV, no attempt has been made to introduce into the
main body of the report any analysis of the association of these

- opinions ylth the respondents' views on educational TV. However,
(Continued on page 46)
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Opinion as to What Sh6iiiif Be Done About TV

The questionnaire contained the following statement: "TV

appears to be developing rapidly as an educational medium for

reaching out-of-school people and the college (faculty of each

college applied question to their college) should: (1) as a

minimum experiment with it, (2) develop a broad policy with

respect to its use, or (3) give it little or no attention until

we are more sure about its development." Respondents could also

choose, "disagree that TV appears to' be a rapidly developing

medium for educating out-of-school people." The majority of all

faculty members, 54 percent, felt that the colleges should at a

minimum experiment with television as an educational medium

(Table 16).

Opinion About TV Compared to Other Communication Media

Television is not currently considered by faculty members

to be a communications medium of primary importance for reaching

the general public with information from the Colleges of Agri-

culture and Home Economics. In ranking nine informational sources,

more faculty members checked newspapers than any other source as

their first choice for getting out educational information. About

one third selected this medium. Table 17 shows which media

various groups of faculty members ranked first through fifth in

importance for reaching the public. Home Economics extension

(Continued from page 45)

an attempt was made to relate the opinions of all respondents

regarding TV as operated in this country to their views

regarding TV as an educational medium for out-of-school people.

The relationship was tested by X2 and found to be non-significant

with a P (.70 for the X2 value.



Table 16
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How Selected Groups ,of Faculty Members Feel tile Colleges

Should Treat the Rapidly Developing Medium of TV

For Educating Out-of-School People

Reactions

Exp.

Total with TV

Inexp. Ext.
with TV gm.

Faculty
s.

exclusiyp
of Agr.

ext. spec. faculty

Home Ec.
faculty

As a minimum
experiment

(N=219) (N=72) (N0147)(N=97)

Percent

(N=122) (N=171) (N=48)

with it 54 48 58 51 58 57 46

Develop a
broad policy
with respect
to its use 35 39 33 37 34 34 40

Give it little
or no atten-
tion until we
know more
about its
devekopment 2 1 2 1 2 1 4

Experiment
with it and
develop a
broad policy
with respect
to its use 2 3 2 2 2 4

Disagree that
it is repidly
developing 5 10 2 2 5 2

Don't know 2 1 2 2 2 1 4

Total 100 100 100 100 106- 100 100

.7r
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specialists were the only respondents who selected a different

medium, bulletins, more than any other as the means of first

importance for reaching off-campus people. It can be seen that

after ranking the medium of first importance, respondents tended

to be less definite in their choices. For example, bulletins.

were ranked second, third and fifth in importance by the largest

group of Agricultural respondents, but by less than 20 percent

in each instance. Several other media were close to being ranked

in these positions. Although magazines were not ranked in any

position by the largest percentage of respondents from Agriculture

or Home Economics, enough from both groups did rank them as third

most important so that the all-faculty total puts magazines in

this position.

Another, and perhaps more adequate, analysis of the faculty's

comparative views on the importance of various communication media

for reaching the general public is printed in Table-18. The table

gives the number of respondents who ranked all the'media from

first to fifth importance. The media are listed according to a

weighted ranking system which assigned one point for each respond-

ent ranking a medium of first importance, two points for second

importance, etc. The sum of these weighted rankings were then

divided by the number ranking each medium to obtain an average

score. The informational source with the smallest average score

was considered to be in first position for reaching the public

and the one with the next lowest average score to be in second

position, etc. With this system, newspapers, bulleting,,radio

and television in order were considered the top media.
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Table 17

-'111anking by Selected Groups of Faculty Members of

Media for Reaching the General Public-

GrolUpl

Rank of media for reaching
public with percent for each

2 3 4 5
,.;

__general

1

Agricultural
faculty Newspapers Bulletins Bulletins Radio Bulletins

(32) (17) (19) (17) Radio
TV films

(15)

Home Economics
faculty NewspE -s Bulletins TV films TV films Radio

Ca, (24) (34) (23) Live TV
(21)

Agr. ext.
specialist Newspapers Bulletins,. Newspapers TV films

(32) (20) (19) TV films (20)

(16)

Home Et:. ext.

specialist Bulletins Live TV TV films TV films Lectures

(40) Newspapers
(27)

(40) (36) , Radio
Live TV
(21)

_In

All faculty tlewTt3apers 1;ulletins. Magazines Radio Radio

(32) (18) (18) (17) (16)

a
Numbe.s in parentheses are the percent of the group ranking the medium

in the position indic .ed. For example, 32 percent of the respondents

.n th.1 College of Agli.ulture ranked newspapers first in importance.



Table 18

Importance of Selected Media for Reaching the General Public
With Information Based on Number of Faculty Members
Ranking Selected Media First Through Fifth Importance

Media
Av.

score
Rank

Total
number
ranking1 2 3 4 5

Number

Newspapers 3.08 58 28 19 19 13 166

Bulletins 3.72 28 33 30 22 21 171

Radio 4.20 9 24 30 28 25 158

TV films 4.25 20 19 26 27 21 155

Live TV 4.54 17 22 20 19 18 154

Magazines 4,71 10 22 31 13 16 157

Lectures 4.88 21 19 12 16 22 160

Sound movies 6.31 3 6 7 16 13 145

Professional journals 7.65 11 4 2 2 4 142

Willingness to Partici ate in TV Activities

Job commitments. Faculty members indicated very definitely

that they should have some responsibility for assisting with a

TV educational program for the general public which the colleges

may develop. Only 10 percent of the 219 faculty members respond-

ing said they should have no responsibility for such efforts.

The questionnaire for the faculty sought to obtain from the

respondents the kinds of responsibilities they would undertake

for both filmed and live TV and how much time members might be

willing to assume. These questions were only asked of those who
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indicated a willingness to participate in TV activities. Six

responsibilities which the faculty could assume for producing

television films and live programs were listed. The jobs

selected most often by the respondents were: getting together

useful subject matter, reviewing scripts, and suggesting topics

with annotations. Script writing was the least popular job.

The respondents indicated that they would be almost equally

willing to perform any of the jobs for TV films or live tele-

vision programs (Tables 19 and 20).

Table 19

Percentage of Faculty Members Who Consider Educational TV

A Part of Their Responsibilities and Are Willing

To Perform Specified Jobs in Producing TV Films

Agr. Home Ec.
Agr,
ext.

Job Total flEala faculty sm. ext. spec.

(N=185) (N=44) (N=19)(N=141) (N=69)

Percent

Get together useful
subject matter 81 80 84 83 89

Write scripts 30 35 42 21

Suggest topics with
annotations 66 67 61 68 84

Serve as major
personality
(teacher) 42 45 34 55 42

Serve as supporting
personality
(teacher's aide) 39 43 30 52 42

Review scripts 79 79 80 77 79
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Table 20

Percentage of Faculty Members Who Consider Educational TV

A Prt of Their Responsibilities and Are Willing

To Petro= Specified Jobs in Producing Live TV Programs

Job Total
Agr.

faculty

Home Ec.
Agr.
ext.

spec.,

Home Ec.
ext. spec.

(N =181) (N=140)

,faculty

(N=41) (N=68) (N =18)

Percent

Get together useful
subject matter 81 80 83 84 83

Write scripts 29 31 22 35 33

Suggest topics with
annotations 64 65 59 66 83

Serve as major
personality
(teacher) 42 44 37 57 50

Serve as supporting
personality
(teacher's aide) 36 39 29 49 39

Review scripts 78 79 76 78 78

Time commitments. Sixty-one percent of the faculty respond-

ents who regarded assistance with a TV educational program for

the general public as a part of their responsibility indicated

the amount of time they would devote to participation in tele-

vision productions. The largest group, 37 percent, said they

thought they could give from one to five days a year to such activ-

ity. Another 15 percent said they would be willing to spend from

six to 10 days a year. A considerably larger percentage of those

experienced with TV productions (34 percent) than those inexperi-
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enced with TV (17 percent) indicated a willingness to spend

more than six days a year participating in TV work. Similarly,

extension specialists were more generous in the amount of time

they said they could spend on TV than were the other members of

the faculty. Thirty-six percent of the extension specialists

who regarded TV work as their responsibility indicated they

could give six days or more compared with only 12 percent of

the faculty exclusive of the extension specialists. On the

other hand, the same percentage of both groups, extension

specialists and other faculty members said they would be willing

to devote some time to TV work (Table 21).
1

Participation in TV Activities

Participation in Filmed TV

Only 12 percent of all respondents (226) indicated that

they had ever assisted in producing a film for the TV Film Cen-

ter. Of this group, 59 percent were classified as experienced

in TV production and 52 percent as extension specialists. Fifty -

two percent were from the College of Home Economics.

Eighty-one percent of the faculty who had participated in

producing TV films did so by providing information'(Table 22).

Two thirds reviewed and commented on the scripts. Seven, or 26

percent, had helped prepare scripts and five, or 19 percent, had

appeared as teachers. None of the respondents had ever totally

1No information or don't know was included in calculating the
percentages of Table 21 because the numbers in this category

were fairly large and could not be ignored.
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Table 21

Amounts of Time Selected Groups of Faculty Members Who Regard

Assistance With a TV Educational Program for the General Public

Their Responsibility Feel They Can Devote to TV Production

Days
per year

Faculty
exclusive

Exp. Inexp. Ext. of Agr. Home Ec.

Total with TV with TV spec. ext. spec. faculty faculty
(N=196)a (N=68) (N=128)(N=93) (N=103) (N=152) (N=44)

Percent

1 - 5 37 32 40 25 48 36 38

6 - 10 15 19 13 23 9 16 14

11 - 15 3 4 2 5 1 3 5

16 - 20 3 4 2 5 1 4 0

21 - 25 1 2 0 1 0 1 0

26 - 30 1 3 0 1 1 0 5

Over 30 1 2 0 1 0 1 0

No time 9 7 10 8 10 8 9

No information
or don't
know 30 27 33 31 30 31 29

Total 100 100 100 100 100 , 100 100

aNts are the number who responded affirmatively to the question:

"Do you think that you as a faculty member of the College of
should have some responsibility for assisting with a TV educational
program which the colleges may develop for the general public in so

far as it includes your subject-matter field?"
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prepared a script for a TV film or appeared as a supporting

personality. Four respondents had proposed films and served

as critics during production..

Table 22

Percentage Distribution of Faculty Members Who Had Participated

In TV Film Center Productions by Types of Jobs Performed

Faculty
exclusive

Exp. Inexp. Ext. of Agr. Home Ec.

Del_gjob Total with TV with TV 2221...ext. spec.faculty faculty

(N=(N=27) (N=16) (N=11)14) (N=13) (N=13) (N=14)

Provided infor-

Percent

mation 81 81 82 79 85 79

Appeared as a
major per-
sonality
(teacher) 19 31 0 14 23 23 14

Appeared as a
supporting
personality
(assistant
teacher) 0 0 0 0 0 0 0

Proposed sub-
ject 15 12 18 29 0 15 14

Prepared script 0 0 0 0 0 0 0

Helped prepare
script 26 38 9 29 23 38 14

Reviewed and
commented on
script 67 75 55 79 54 62 71

Served as
critic 15 19 9 21 8 23 7

4111111111Mli
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Participation in Live TV

Forty-two percent (94) of the 22

-,,....-,...-,..T.A..1,,RWRIP

devoted some time to live TV either

Only three percent said they had p

majority of the participants, 70

fists.

About two thirds of the

3 reporting said they had

at Cornell or elsewhere.

articipated frequently. The

percent, were extension special-

faculty who had given time to live

TV did so either by providing information or appearing as the

major personality (teacher). Another 53 percent of the respond-

ents indicated that they helped prepare scripts (Table 23).

Suggestions Relating to TV Educational

Number and Percen
Programs

Faculty r

would be wor

to be cate

whom they

individ

of ne

Cla

Programs and Audiences

t of Faculty Members Suggesting Topics for TV

espondents suggested 378 topics which they felt

thwhile for television and which were specific enough

gorized according to the topic and the audiences to

would be directed. The suggestions came from 129

uals or 57 percent of the respondents making an average

arly three suggestions each.

sses of Suggested TV Topics

The more specific topics were classified as follows:

1. Agricultural topics of general or non-
farm interest

2. Home Economics topics of interest
mainly to housewives

Number Percent

131 34

80 21
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Percentage Distribution of Faculty Members Who Had Participated

In Live TV Productions at Cornell or Elsewhere

By Types of Jobs Performed

Type of job Total

Faculty
exclusive

Exp. Inexp. Ext. of

with TV with TV spec.ext. spec .faculty,

Agr. Home Ec.
faculty

(N =94) (N=73) (N=21) (N=66) (N=28) (N=67) (N=27)

Percent

Provided
information
(subject
matter) 67 73 48 76 46 69 63

Appeared as
major per-
sonality
(teacher) 68 88 0 68 68 67 70

Appeared as
supporting
personality
(assistant
teacher) 32 37 14 35 25 34 26

Proposed
program(s) 31 32 29 36 18 28 37

Prepared
script
entirely 33 42 0 35 29 31 37

Helped pre-
pare script: 53 61 29 55 52

IP
55 50

Reviewed and
commented
on script 30 31 29 33 22 27 38

Served as
critic
during
rehearsal 14 15 10 14 15 13 15
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Number Percent

3. Topics of general interest 47 12

4. Home Economics topics of general
interest 44 . 12

5. Agricultural topics mainly of
interest to farm audiences 40 11

6. Topics primarily for 4-H and other
young people 36 10

Total 378 100

The topic headings were further divided into subtopics. The

distribution of these divisions is listed below:

1. Agricultural Topics of General or

Number Percent

Non-farm Interest

Home lawns and gardening 35 27

Lawns
Trees
Landscaping
Gardening

Conservation 30 23

Water resources
Forest management
Wildlife
Land use, rural resource

development, camp grounds
General

Science education 17 13

Disease and pest control 12 9

Agricultural public relations 9 7

Story of agricultural research 8 6

Pesticides 7 5

Story of crop production 4 3

Marketing 3 2

International agricultural development 2 2

General topics 4 3

11
Total 131 100
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2. H__ me Economics Topics of Interest

Mainly to Housewives

59

Number Percent

Foods 39 49

Food marketing and selection
Food preparation and quality
Food--nutrition

Textiles and clothing
Selection and buying
Sewing (and apparel design)
Special subjects -- changes in

clothes and psychology of
clothing

Textile fibers and care of fabrics

Home management
Budgeting time and work simpli-

fication
General Home Economics topics

Total

3. Topics of General Interest

Public problems (affairs)
Public relations and recruiting
Organizational development

Meetings
Listening
Organizational problems

Story of research 6 13

Recreation 4 9

Story of teaching of modern science
and mathematics 2 4

Total 47 100

4. Home Economics Topics of General
Interest

27 34

10

80

15

12

8

5

12

100

32
25

17

Child and family relations 1? 27

Financial management 12 27

Consumer education 10 23

Design and art in the home 3 7

Selection of furniture and housing 7 16

Total

5. Agricultural Topics--Primarily for
Farm Audiences

Animal husbandry 10 25

Dairy farm management 10 25

44 100
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Number Percent

Farm business management 6 15

Agricultural engineering 5 13

Soils and crop production--includes
diseases and pesticides 5 13

Farm safety and civil defense 3 7

General 1 2

Total 40 100

6. Topics Primarily for 4-H and Other
Young People

Science topics 17 47
Genetics
Life cycle
Growth
Economics

Animal care and showing 10 28
Poultry
Horses
Dogs
Calves

Careers

Total

Audiences to Which Su ested Topics Would Be Directed

Faculty members who suggested topics were also asked to

indicate to what audiences they felt these topics should be

directed. Listed below are the major topic headings and the

audiences suggested by 10 percent or more of the respondents.

1. A ricultural topics of general or non-farm
interest

General public 35.0
Homeowners

2. Home Economics tonics of interest mainly to
housewives

Housevives 32.5
General public 20.0
Consumers 11.0
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Percent

3. Topics of general interest

General public 49.0

Adults' 13.0

4. Home Economics tonics of eneral interest

General public 25.0

Adults 16.0

Families 16.0

Consumers 11.0

Parents 11.0

5. A ricultural topics mainl of interest to

farm audiences

Farmers 42.5

Dairy farmers 15.0

Rural audience 15.0

Producers 12.5

Topics primarily for 4-H and other young

people

High school students 36.0

Youth--rural and urban 19.0

Rural high school students 14.0

4-H leaders and members 14.0

Assumptions About Using TV as a Means of Reaching the General

Public

In making suggestions for TV educational programs, respond-

ents must have had some basic assumptions about edication and

1. '7 _.3!

the use of television as a means by which the colleges can reach

the general public. Ten possible assumptions were listed aid

faculty members were asked to check those which applied to them.
1

1There wasIth-opportunity to add others. While a few respond-

ents wrote in comments at this point, none of these could very

well be considered as additional assumptions.
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Table 24 shows how faculty members responded. The assumption

made most often by those giving ideas for topics to be presented

on television was that the colleges have resources--body of infor-

LIWELUMETell.msuAIts.--for conducting offer - campus education.

Eighty-four percent had this assumption. Seventy-two percent of

the group assumed that educational television should give people

an understanding of basic principles in various subject-matter

fields. The main assumptions of faculty members experienced with

TV production were almost identical with those made by members

inexperienced with TV.

Two further observations of the assumptions made by the

faculties of the two colleges are that: (1) Nearly two third ,

64 percent, of those making suggestions assumed a public rel.; ions

aspect to "educational TV." This group felt that educationa._ TV

should include giving people general information about what their

22Nic institutions, such as the Colleges of Agriculture and Home

Economics do; (2) Only one percent of the respondents assumed that

the colleges could better utilize their resources by not having a

TV educational program for off-campus people.

Respondents in Agriculture and Home Economics had differing

ideas regarding two of the assumptions. The third most frequently

chosen (71 percent) by the Home Economics faculty, was that tele-

vision offers an unusual o ortunit to conduct a series of lessons

on a given topic for audiences registered in advance and provided,

with literature on the topic (Table 25). This was only the sixth

most popular assumption among respondents from the College of Agri-

culture, with only 42 percent of them having this assumption when
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Assumptions of Faculty Members in Suggesting
Topics for TV Educational Programs

63

LIATEELL9M. Number Percent
a

The colleges have resources (body of infor-
mation, personnel, money, etc.) for
conducting off-campus education 115 84

Educational TV should give people an under-
standing of basic principles in various
subject-matter fields 98 72

Educational TV should include giving people
general information about what their public
institutions, such as the Colleges of
Agriculture and Home Economics, do 88 64

The colleges have a responsibility to conduct
TV educational programs off-the-campus for
adults, youth and children 79 58

Educational TV should include subject matter
such as history, philosophy, government,
art, etc. 68 50

TV offers an unusual opportunity.to conduct
a series of lessons on a given topic for
audiences registered in advance and pro-
vided with literature bearing on the topic 66 48

In view of the reluctance of people to go to
meetings, TV teaching is the best method
to communicate with them 35 26

Educational TV can only expect the masses to
learn simple things from short exposures 28 20

Educational TV should confine itself to
teaching people information which is prac-
tical and useful in solving their problems 26 19

The colleges can better utilize their resources
by not having a TV educational program for
off-campus people 1 1

a
Percentages are based on 137 which is the number giving topic

suggestions and responding to this question; 139 made suggestions

of topi'cs, but two failed to answer this question.
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Table 25

Assumptions Made by Agriculture and Home Economics Faculty Members

In Suggesting Topics for TV Educational Programs

Assumptions

The colleges have resources (body of informa-

Home

Agriculture Economics

(No.) Da!

tion, personnel, money, etc.) for conducting
off-campus education 88 83 27 87

Educational TV should give people an under-
standing of basic principles in various
subject-matter fields 73 69 25 81

Educational TV should include giving people
general information about what their public
institutions, such as the Colleges of Agri-
culture and Home Economics, do 67 63 21 68

The colleges have a responsibility to conduct
TV educational programs off-the-campus for
adults, youth and children 61 58 18 58

Educational TV should include subject matter such
as history, philosophy, government, art, etc. 46 43 22 71

TV offers an unusual opportunity to conduct a
series of lessons on a given topic for audi-
ences registered in advance and provided with
literature bearing on the topic 44 42 22 71

In view of the reluctance of people to go to
meetings, TV teaching is the best method to
communicate with them 27 25 8 26

Educational TV can only expect the masses to
learn simple things from short exposures 27 25 1 3

Educational TV should confine itself to teach-
ing people information which is practical and
useful in solving their problems 23 22 3 10

The colleges can better utilize their resources
by not having a TV educational program for
off-campus people 1 1 0 0

aPercentages are based on 106 which is the number of Agricultural
faculty giving topic suggestions and responding to the question; 107
made suggestions of topics, but one failed to answer this question.

bPercentages are based on 31 which is the number of Home Economics
faculty giving topic suggestions and responding to this question;
32 made suggestions of topics, but one failed to answer this question.
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listing topics. Also, a considerably larger percentage of the

Home,)Econnmics.,staff (71.,percent) considered the idea that

educational TV should'include subiect matter 'uch asr istorv,

philosoplagovernment and art than did the Agricultural staff

respondents (43 percent). On the other hand, while one fourth

of the respondents in Agriculture making suggestions for TV

program topics and responding to the question assumed that

educational television can onl ex ect the masses to learn sim-

ple things from short exposures, only three percent of the Home

Economics staff had this assumption.

Ratiortarp_sisecA,Aelested Audiences for TV Educational

Programs

In addition to indicating to what audiences faculty members

felt particular types of programs should be beamed, they

were asked to assign the degree of importance they felt 19

selected audiendes should receive in planning television pro-

ductions for the colleges. Table 26 shows the audiences arrayed

according to the percentage of all faculty answering the question

and classifying them 2211_111122EtarA. It also shows for each

college the ranking of the audiences based on the percentage of

the faculty classifying them very important. Housewives and the

general public were rated highest by the respondents as the

audiences to be reached by television. On the other end of the

scale were more specific audiences and those for whom the

colleges may have limited information.

There were some differences in the ranking of importance

of audiences between those Lxperienced and inexperienced in TV
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Table 26

Array of Selected Audiences According to Percentage of

Combined Faculaes Rating Them Very Important,
Accompanied by Rank of the Audiences for. Same Ratings

By the Faculty of Each College

Percent of
total faculty
reporting who

rated very

Rank according to percent
rating very important

Agriculture Home Ec.

Audiences imoortanta, faculty faculty

Farm housewives 50 2.0 3.0

General public (mass
audience) 48 1.0 8.0

Suburban housewives 46 4.0 1.0

City housewives 45 5.5 2.0

Commercial farmers 40 3.0 10.0

4-H leaders or potential
leaders 39 7.0 6.0

People interested in
home grounds 37 5.5 11.5

Community and organizational
leaders 36 9.5 4.0

4-H members 34 9.5 7.0

People interested in con-
servation, wildlife,
hunting and fishing 32 8.0 15.0

Low-income, under-
privileged groups 31 12.0 5.0

Managers and employees
of agriculturally
related businesses 28 11.0 £1.5

Manager and employees
of marketing services,
both retail and wholesale 19 13.0 16.0

Government officials,
county supervisors,
town and city managers 17 14.0 13.5

Minority groups 17 16.5 9.0

Nursery operators 13 15.0 18.0

Specialized agency staffs
as public health nurses,
social workers 11 18.0 13.5

Regularly hired men on farms 10 16.5 19.0

Migrant farm laborers 8 19.0 17.0

aN's ranged from 167 to 195.
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work. In order of popularity, respondents experienced in TV

and repa'ting selected as very important the following audiences

for the colleges' educational television: (1) general public,

62 percent; (2) city housewives, 52 percent; (3) suburban house-

wives, 52 percent; (4) farm housewives, 44 percent; and (5) people

interested in home grounds, 44 percent (Table 27). Audiences

with high frequency of selection by inexperienced respondents as

very important were: (1) farm housewives, 54 percent; (2) suburban

housewives, 43 percent; (3) commercial farmers, 42 percent; (4) 4-H

leaders and potential leaders, 42 percent; (5) city, housewives,

41 percent; and (6) general public, 40 percent (Table 28).

stizautiotaataatiods of TV Operations

Relating to TV Film Center

129.1roseof)roductions of TV Film Center.

Faculty members were asked to indicate the purposes which they

thought television productions of the colleges, aimed at the

general public, should have. The questionnaire gave respondents

the opportunity t© select any of four purposes and the possibility
3.

of making combinations. Table 29 shows how they responded. It

is clear that most of the faculty chose more than one purpose.

Twenty-eight percent of the 211 respondents selected all of the

purposes as valid. Two of the purposes were far more popular

than the others. To teach off-campus people an understanding

of rinci les in various sub ect-matter fields which the can,

21Ealproblevitheirowls was checked by 83 per-

cent of the respondents either singly or in combination' with
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'rift
_Table 27

Array of Selected Aud*Ances According to Percentage of

Reporting Faculty Members Experienced With TV Rating
Very Importanta

Audiences

Percent of
facAty experi-
enced with TV
and reporting
who rated very
...important

General public (mass audience) 62

City housewives 52

Suburban housewives 52

Farm housewives 44

People interested in home grounds 44

People interested in conservation, wildlife,
hunting and fishing 38

Commercial farmers 36

Community and organizational leaders 34

4 -H leaders or potential leaders 32

4-H members 31

Managers and employees of agriculturally related
businesses 25

Low-income, underprivileged groups 24

Government officials, county supervisors, town
and city managers 16

Managers and employees of marketing services,
both retail and wholesale 16

Minority groups 13

Nursery operators 12

Specialized agency staffs, as public health
nurses, social workers 11

Regularly hired men on farms 7

Migrant farm laborers 3

aN's ranged from 60 to 71.



Array of Selected Audiences According to Percentage.

Of Reporting Faculty'Mdmbers Inexperienced With TV

Rating Very Importanta

Table 28

69

Audiences

Percent of faculty
inexperienced with
TV and repotting
who rated= very

important

Farm housewives 54

Suburban housewives 43 ;.

Commercial farmers 42

4-H leaders or potential leLlers 42

City housewives -41

General public (mass audience) 40

Community and organizational leaders 38

4-H members 36

Low-income, underprivileged groups 34

People interested in home grounds .33

Managers and employees of agriculturally
related businesses 30

People interested in conservation, wildlife,
hunting and fishing 29

Managers and employees of marketiret, services,

both retail and wholesale 20

Minority groups 19

Government officials, county supervisors,
town and city managers 18

Nursery operators 13

Regularly hired men on farms 12

Specialized agency staffs, as public health

nurses, social workers 12

Migrant farm laborers 10

a
N's ranged from 106 to 126.



other purposes while to teach off-campus slople useful information

related to practical problems was selected by 70 percent of the

respondents either alone or in combination. The other two choices

were checked by 55.5 and 55 percent of the respondents.

General approaches for operationof TV Film Center. The

questionnaire gave two alternatives for general approaches for

operating the TV Film Center: (1) The TV film productions of the

colleges be turned over completely to the Center with the Center

regulating the services of faculty members or paying outsiders for

help in making its productions; (2) The substance (subject matter)

of TV films should be programmed by the Extension Service utilizing

its specialists with the TV Center providing technical advice and

production facilities. Space was also provided to make other

suggestions. Of the over 60 percent of the respondents answering

the question, the results were inconclusive. Thirty-nine percent

thought the subject matter should be programmed by the Extension

Service while 34 percent felt the primary responsibility belongs

to the TV Center (Table 30). There were 38 other suggestions

which represented the thinking of 27 percent of those answering

the question. Of this group, the rajority thought there could be

a combination of the two suggested approaches and that the pro-

gramming should not be exclusive with extension, but also include

research and teaching staffs.

Perce tion of conflict between TV films and live TV ro:rams.

A question as to whether or not they saw any conflict between live

television programming of agents and specialists and TV films pro-

duced by the Center and distributed to TV stations around the state

was asked of the extension specialists.' Of the 102 respondents

1Although the questionnaire instructed only those respondents

doing extension work to answer the question, the data presented

here are for only those faculty members devoting 10 percent or

more of their time to extension work.
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Table 29

Distribution of Regponses of Faculty Members to Purposes
Of Television Productions Aimed at the General Publica

( )

Purpose No. Percent

Teach off-campus people useful infor-
mation related to practical problems 7 3.0

(2) Provide off-campus people with an
acceptable image of the Colleges of
Agriculture and Home Economics 5 2.0

(3) Teach off-campus people an understanding
of principles in various subject-matter
fields which they can, on their own,
apply to practical problems 11 5.0

(4) Teach such subject matter as history,
government, philosophy, public affairs,
etc. 1 .5

Combination of 1 and 2 6 3.0

Combination of 1 and 3 22 10.0

Combination of 1, 2 and 3 24 11.0

Combination of 1, 2 and 4 4 2.0

Combination of 1, 3 and 4 26 13.0

Combination of 2 and 3 11 5.0

Combination of 2 and 4 1 .5

Combination of 2, 3 and 4 8 4.0

Combination of 3 and 4 15 7.0

All checked (combination of 1,2,3 and 4) 58 28.0

None checked 12 6.0

Total 211 100.0

a
Each of the above purposes was prefaced with "only" in the

questionnaire. Respondents had the opportunity, however, to
make combinations of purposes.
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Table 30

Views of Faculty Members on General Approaches

For the Operation of the TV Film Center

Exp. Inexp. Agr. Home Ec.

Approach preferred Total with TV with TV faculty faculty

(N=140) (N=54) (N=86) (N=109) (N=31)

Percent

(1) Subject matter of
films should be
programmed by the
Extension Service
utilizing its
specialists with
the TV Center pro-
viding technical
advice and produc-
tion facilities 39 37 40 37 45

(2) Educational func-
tion turned over
to the Center ilith
the Center request-
ing services of
faculty members or
paying outsiders
for help in making
productions 34 35 34 37 26

(3) Other approach 27 28 26 26 29

Total 100 100 100 100 100



73

classified as extension specialists, 54 percent either did not

know whether such a conflict might develop or provided no

information. Forty-seven specialists did respond with 83 per-

cent indicating that there should be no conflict. Of the 27

extension specialists with experience in TV work offering an

opinion, 85 percent indicated there would be no conflict. Eighty

percent of the 20 inexperienced specialists responding to the

question said there should be no conflict. Of those who thought
At.

conflicts might arise, most of them were concerned about dupli-

cation of material in any one viewing area.

Commercial station outlets for TV films. Respondents were

given the following situation: Seventeen New York television

stations, two of which are educational stations, provide outlets

for TV educational films produced by the colleges. For the

immediate future these are the major available outlets. According

to Video News (extension publication) the situation with respect

to available time for extension programs is stated as follows:

. . with the exception of one or two cases, you see a good

example of regression e that commercial sta-

tions now provide for educational telecasts when you study

extension participation in television over the years . . . the

total effect is a smaller and smaller television audience." They

were then asked what they would conclude the colleges should do

regarding a TV educational program if-this is an accurate picture.

Table 31 shows how the 192 responses were grouped.

The most often mentioned solution to the situation in which

the colleges' TV educational program finds itself is to improve
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Table 31

Suggestions of Faculty Members for Dealing With a Regression
Of Quality of Time for Educational Material on Commercial TV

Suggestions

Improve quality of programming to rate
better time

Direct more efforts to developing and
using educational TV

Study reasons for this problem

Develop and use own educational TV
station or work with S.U.N.Y.

Continue to use commercial TV to best
advantage possible--still getting
large audience, stress interests of
youth and "How To Do It" series

Present programs with broader audience
appeal

Produce short courses or live lectures
for particular (specific) audiences

Study present audience reactions to
films and costs of alternative means
for reaching them

Discontinue efforts in this area

Improve programs or get out of TV

Improve quality and/or use educational TV

Produce limited number, high quality films

Purchase commercial time

Reduce activities and spending on TV

Improve programs and relations with
TV stations

Seek better time spots

Can't do anything about it

Don't know

Miscellaneous (all different)

Total: t

Number Percent

39 20

17 9

16 8

11 6

10

10 5

10 5

9 5

6 3

5 3

5 3

6 3

6 3

5 3

2 1

3 1

2 1

21 11

9 5

192 100
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quality of,progra Thirty percent of the respondents

made this suggestion either alone or with another idea. Very few

suggested dropping TV efforts.

Who Should Propose TV Topics

One of the crucial questions about the future of the

colleges' television work is how to operate the program in a

framework of many educators with a large variety of ideas on how

to use television and vying for limited resources. The question-

naire asked faculty members who should propose topics or subject

matter for television. Ten possibilities were listed along with

an opportunity to make combinations. The following individuals

and groups were suggested:

1. The staff of the TV Film Center
2. The teaching staff of departments
3. The research staff of departments
4. The extension staff of departmenis
5. The entire staff of departments
6. The deanc of the two colleges
7. The director of research
8. The director of resident instruction
9. The director of extension

10. A special TV committee representing the two colleges

Of the 202 faculty members responding to this question,

only 12 percent checked only one of the choices. Most of the

group thought some combination of several sources should..propose

topics or subject matter for television. Although checked by

only one half of one percent of the respondents as being the only

source of ideas, the staff of the TV Film Cent%. was considered

by two thirds of the respondents to be the group for working with

others to come up with television program suggestions (Table 32).
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Views
Propos

Table 32

of Faculty Members Regarding Who Should
Topics or Subject Matter for Television

Sou ceI

Agricultural
faculty

Home Ec.
faculty Total

No. 11.
(N=159)

No. 11...

(N=43)

No. %
(N=202)

Staff of the TV Center 103 65 29 67 132 65

Special committee 90 57 29 67 119 59

Extension staffs of depart-
ments 94 59 21 49 115 57

Entire department staffs

leach ing staffs of depart-
men ts

84

80

53

50

27

22

63

51

111

102

55

50

Research staffs of depart-
ments 80 50 19 44 99 49

Di rector of extension 65 41 18 42 83 41

D irector of research 57 36 17 40 74 37

Deans of the colleges 50 31 18 42 68 34

Director of resident
instruction 50 31 14 33 64 32

1Alone or in combination with other sources.

4

.40
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A special TV committee representing the two colleges was checked

by five percent as the only group for making suggestions and by

another 54 percent to work with others. Deans and directors

were checked by the fewest respondents.

It should be noted that faculty members tended to consider

that the responsibility for proposing programs for television be-

10n6. td many groups. There were nearly as many checking teaching,

research and the entire departmental staffs as checked the exten-

sion staffs, although typically communication of information to

off-campus people has been thought of as an extension function.

Facult Views on Selected TV Functions of Department of Extension

Teaching and Information

In-service training for staff interested in TV participation.

An important consideration in operating an educational TV program

is the training of faculty members for participation. One type

)f training would be an in-service program. Respondents were

asked whether or not they thought it would be desirable for the

Department of Extension Teaching and Information to organize such

a course. Of the 136 answering the question, 73 percent considered

it a good idea. This varied from two thirds of the faculty inex-

perienced with TV to 82 percent of those with experience. Faculty

members in Home Economics were somewhat more favorable to the

idea than were those in Agriculture, with 83 percent of that group

favoring the training program to 70 percent in the College of

Agriculture.

Criteria for screening TV personalities or teachers. Another

consideration in operating an educational TV program is the selec-
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tion of TV personalities or teachers. The respondents were asked

what they thought of the TV Film Center's setting up criteria for

departments to screen TV personalities or teachers. Nearly two

thirds of the faculty responded to this idea. Sixty-four percent

of those responding said they would be in favor of such a program.

There was little difference among any of the groups as to the

favorability of this suggestion. Seventy percent of those with

past TV experience and who answered the question, compared with

60 percent of those inexperienced with TV thought this to be a

good idea.

Criteria for evaluatin pro osed topics c_or TV 'ro:rams. The

most favored of the selected functions of the Department of Exten-

sion.Teaching and Information was for its TV Film Center or TV

specialists to provide faculty members wishing to propose topics

for TV films or live programs
,1

with a list of criteria with which

to evaluate topics for their suitability for television. In this

case there were 72 percent of all respondents answering either yes

or no and 89 percent of them were answered yes. Again, there was

a high degree of consistency among the various groups--Agriculture

and Home Economics; faculty experienced and inexperienced with

television production; and extension specialists and faculty exclu-

sive of extension specialists.

Ma or Considerations for Plannin Live or Filmed TV Pro rams

What are the major considerations that faculty members would

want to have clearly stated in planning a live or filmed tele-

vision program to make it an effective educational tool? There

were 398 thoughts presented by 113 respondents. They have been
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grouped under seven major categories and presented below. The

most prevalent considerations concerned programming, subject

matter, and the audience.

Ma or Considerations in Plannin TV Programs

1. Programming (24 percent of all comments)

Method of presentation--scope of program, entertaining
and interesting, use of visuals

Quality of presentation

Single program or series

Time of presentation

Length of program

2. Subject matter (20 percent of all comments)

Content

Timely topics

Authoritative and informative

Accuracy

Relationship to past and subsequent program

Interest and needs of the audience

Basic principles

Relationship to over-all program (extension, teaching,
research)

3. Audience (20 percent of all comments)

Size and make-up of audience

Amount of audience participation

Geographic area to be covered

Evaluation of results

4. Purposes and objectives of the program (11 percent of all
comments)

5. Resources available (11 percent of all comments)

Money (cost)

Time involved



Technical help (colleges and stations)

Qualified (professional) performers

6. Responsibilities for production (9 percent of all suggestions)

Lines of authority

Relation of subject-matter specialists and TV Center

7. Miscellaneous (5 percent of all comments)
AP'

Relationship of Specialists and Agents in TV Work

Functions of extension ecialists.in agents

on the production of live TV programs. Educational television

work of the colleges is not limited to the campus community but

is carried on also by the county extension staffs. One of the

important aspects of the study, therefore, was the relationship

of the extension specialists at the colleges and the extension

agents as far as their work with television is concerned. The

extension specialists were asked what jobs they should perform

with county agents in helping them produce live TV ,programs. -
They were given six possibilities: (1) suggest timely subject-

matter topics, (2) prepare and send out subject matter, (3) pre-

pare with the assistance of the TV specialists scripts in their

subject matter, (4) serve as the teacher for one lesson, (5) serve

as the teacher for a series of lessons, and (6) train agents to

be teachers in their subject-matter field. Specialists were also

given the opportunity to write in other possibilities. Also,

respondents could check more than one role. Four of the ways of

operating were checked by over half of the 72 specialists respond-

ing. The most commonly selected role was to assist agents by

suggesting timely subject-matter topics. Nearly three fourths
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d this ides (Table 33). The least popular roles were

where specialists would serve as teachers for one or a

es of lessons. There was more willingness onathe part of

se with television experience than those inexperienced to

appear as teachers. Of those with experience, 46 percent of
. :

hose answering the question thought they should serve as a

teacher for at least one lesson, while only 21 percent of

respondents inexperienced in TV work answering the question

thought they should serve in this way. Slightly over half of

the specialists who responded to the question and had TV experi-

ence compared to a quarter of those responding A° were inex-

perienced in TV thought they should assist county agents by

serving as teachers for a series of lessons.

A roaches for s ecialists and a ents in lannin live TV

programs. Extension specialists were also asked to react to

various approaches for working with agents in planning TV educa-

tional programs. The following possibilities were suggested:

1. Specialists select topics and prepare .to teach the topics,

asking agents in the TV viewing areas to arrange for the

teaching with TV stations and to conduct the promotion for

the programs.

2. Agents select topics, make_general plans for the programs,

make arrangements with TV stations, conduct the promotion

for the programs, and ask the specialists to do the major

teaching job.

3. Specialists in given subject-matter fields and agents assigned

to those fields meet annually and plan jointly TV programs
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Table 33

Views of Extension Specialists Regarding Jobs Should Do

In Assisting County Agents With Live TV

Job Total

Specialists
experienced
with TV

Specialists Agr. Home Ec.

inexp.

with TV specialists 6:2:111
(N=72) (N=39) (N=33)

Percent

(N=58) (N=14)

Suggest timely
subject-matter
topics 74 87 58 71 86

Prepare scripts
with the assist-
ance of TV
specialists 68 72 64 69 64

Prepare and send
out subject
matter 63 69 55 62 64

Train agents to
be teachers in
their subject-
matter fields 61 67 55 62 57

Serve as the
teacher for a
series of
lessons 39 51 24 36 50

Serve as the
teacher for
one lesson 35 46 21 33 43
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for various viewing areas at which meetings the agents and

specialists would divide among themselves the jobs to be

done.

The results of this questioning were quite conclusive. By far

the largest group, 59 percent of the 79 specialists responding,

felt that idea three above was the best. Another 25 percent of

the respondents made other suggestions, most of which were

variations of number three or combinations of one, two and three.

Participation in State-wide TV Educational Network

The State of New York has a proposal for a state-wide educa-

tional TV network. Ithaca may be one of the cities included in

the network. Faculty members were asked whether or not they would

like to see their colleges participate in educational programs

over such a station. Eighty-one percent of the 226 respondents

were in favor of their participating while only one percent was

opposed. There were 18 percent who did not know or gave no

information.

Views of Departmental Heads
On Off- campus TV Activities

Heads of departments were given an additional group of ques-

tions to get their reactions to what they had done or should do

in regard to educational TV as it applies to their departments.

Fourteen heads of departments responded to the questionnaire, 10

in the College of Agriculture and four in Home Economics. Of

this group, six felt they should take leadership in stimulating

interest in TV as a medium for the teaching of the department's
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subject matter to the general public. Three were not in accord,

one did not know and four gave no information.

Department heads were asked if they thought TV films which

present the story of teaching, research, and extension activities

of their departments should be used to obtain public support of

these activities. Five said they should, three that they should

not, and six did not know, or did not respond to the question.

Over half of the department heads reported that they had

held discussions with their staffs in the past two years about

television as a means for: (1) extending to the general public

the department's subject matter, or (2) providing the general

public the story of the department's teaching, reseag:,-h, and

extension activities. Four said their discussions were based

on number 1 above, and the same number said they were on both 1

and 2. Six department heads reported no discussion of the use

of TV. Of the six reporting no discussion, three thought that it

would be a good idea to discuss with the department staff the

use of TV for teaching the department's subject matter to the

general public. Two of the group thought it would be a good

idea to discuss with the department staff the use of TV for pro-

viding the public with the story of the department's teaching,

extension, and research activities.

aiLlia12fttLadE

It was the feeling at the outset of this study that the

opinions of members of the two faculties would be beneficial

if only to see where we stand in terms of their attitudes toward
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television. Certainly this not a normal approach for making

policy decisions. Therefore, the questionnaire contained a con-

cluding question to investigate the respondent's feelings toward

this approach. Of the 226 total respondents, 195 gave their

opinions. Over 70 percent of this grout thought the study to be

a good idea, 27 percent doubted the wisdom of it and one percent

thought it should not have been done.

In commenting on their answers, faculty members thought it

a good idea to get a cross-section of opinion, especially by

those whose support will be needed in developing educational tele-

vision. Many thought that such a study helped the faculty gain

new insights into the problems and importance of television and

gave a chance to express opinions to see where the faculty stands.

A summary of comments from those favorable to the study is as

follows:

Number of
responses

1. Gives cross-section of opinion 20

2. Makes faculty more aware of the importance
and problems of educational TV 17

3. Doubt if answers are of much help because
of inexperience with TV 16

4. Gives opportunity for expression of ideas
to see where the faculty stands 15

5. Solicits the opinions of educators and those
who will be involved 13

6. Comments made, but these concerned the
questionnaire rather than the study 13

7. Only the beginning--to be used as a guide 11

8. TV appears to be a good medium--it should be
explored further 9

9. Should concentrate on viewpoints of extension
specialists 2

10. Miscellaneous 2

Total 118
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Most of those doubting the wisdom of the study did so

because they didn't feel they had enough basis for giving answers.

The following is a summary of the comments of those doubting the

wisdom of the study.

1. Not enough basis for giving answers

2. Questionnaire difficult

3. Decisions need to be made by a smaller
group of professionals

4. Miscellaneous

Number of
responses

6

4

Total 51
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PREFACE

This report dealing with the views and experiences of

Extension agents relative to the off-campus TV educational

function of the Colleges of Agriculture and Home Economics

is Part II of a series of reports on this function of the

two colleges. The series of reports are intended to pro-

vide a background for the formulation of policy and program.

It is anticipated that administrators connected with the

two colleges will instrument the reports through a commit-

tee or committees which will study them and use the find-

ings as guidelines for policy and program determination.

This report setting forth the views and experiences

of Extension agents was made possible through the very

fine cooperation of the agents who responded to a lengthy,

mailed questionnaire in a very satisfactory manner. An

unusually high percent (81) of the agent staff returned the

questionnaires.

The study has been conducted as a cooperative project

between the Office of Extension Studies and the Department

of Extension Teaching and Information under the guidance

of an advisory committee composed of the following: Arthur

Durfee, chairman; Mary Bloetjes, C. H. Freeman, Dana Goodrich,

C. R. Harrington, Olaf Larson, Hazel Reed, and W. B. Ward.
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TV EDUCATIONAL FUNCTION OF THE COLLEGES
OF AGRICULTURE AND HOME ECONOMICS

As Seen By Extension Agents

Introduction

Since the findings of this study of the TV Educational

Function of the Colleges of Agriculture and Home Economics

wi.1I be presented in seven parts with a separately bound report

for each part, a common introduction setting forth the problem,

the purp

report.

oses, and methodology of the study is used for each

The Problem

The initiation of a study of this kind usually arises out

of the awareness f a problem often stated in the form of a

question. The stimulating question in this instance came from

the Department of Extension Teaching and Information which is

responsible for operating the TV Film Center. The question was,

"What information is needed to provide long-time financial

support for the TV Film Cent er?" The answer to this question

as first conceived by the dep tmeiit was to provide the deans

of the Colleges of Agriculture a d Home Economics and other

appropriate officials with the findings of a study of audience

awareness and reception of the TV fi1m productions of the Center.

However, as this approach to answ r the department's ques-

tion of long-time support of the Center was explored, it became

clear that while it might provide a temporary answer, such a

study would necessarily be limited in scope because of the
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Center's relatively short span of production. Moreover, while

a study of audience reaction to films already produced might

provide the basis for continuing support of the Center, the find-

ings of a study of the Center's as yet limited out-put could

lead to misdirected emphasis on the type of films to be produced

in the future.

Since the practical matter of obtaining immediate financial

support for the TV Film Center was considered imperative, it was

accepted as necessary that some investigation of audience aware-

ness and reaction to the Center's productions be made. This

investigation, however, was considered the first stage of a

comprehensive study that would provide the basis for policy with

respect to the off-campus TV educational function of the Colleges

of Agriculture and Home Economics. This comprehensive study in-

cluding the investigation of selected film productions of the TV

Film Center was initiated in July, 1963.

Design of the Study

Purposes. (1) To ascertain the viewpoints and experience

of the faculties of the Colleges of Agriculture and Home Economics

and the Extension Service field staff relative to the off-campus

educational functions of the two colleges, with specific reference

to the TV Film Center of the colleges and with some preliminary

attention to a proposed TV educational network for New York State,

for the purpose of developing for the two colleges, including

the Extension Service, a long range TV educational policy and

program; (2) To ascertain the opportunities available to the

colleges in getting their educational programs used by New York



State commercial TV stations; and (3) To ascertain audience

awareness of, attitudes to, and learning from selected pro-

ductions of the TV Film Center. Purpose number 3 has already

been realized by studying samples of audiences viewing selected

films produced by the TV Film Center and by studying a group

of home demonstration members who u4re exposed under control

conditions to selected productions of the Center.
1

Methodology. To realize purposes 1 and 2, questionnaires

were administered to five populations. These populations were:

1) deans and directors of the two colleges, 2) departmental

staffs in both colleges, 3) Extension state leaders, 4) Exten-

sion agents in all counties, and 5) persons responsible for

public service programming at commercial TV stations in the

State.

With modifications required by the nature of their jobs,

the questionnaires for the first four populations were designed

to obtain information that would be related to the determination

of policy and program for the TV educational function of the

two colleges as this function concerns the off-campus public.

An Extension specialist in the Department of Extension Teaching

and Information in connection with his graduate work prepared

the questionnaire for the fifth population before this study was

1 See Audience Evaluation of Films Produced for Television,

Communications Research Bulletin 5, John F. Spencer, Frank D.

Alexander, and Chester H. Freeman, Department of Extension

Teaching and Information, Cornell University Agricultural

Experiment Station, in cooperation with the Office of Exten-

sion Studies, New York State College of Agriculture, a

Contract College of the State University, at Cornell Univer-

sity, Ithaca, New York, August, 1964.



designed. Because the information sought by his questionnaire

was particularly relevant to the present study in that it would

provide a body of knowledge about .commercial TV outlets which

the colleges have utilized in the past and can expect to use in

the future, an arrangement was worked out with the specialist to

incorporate his proposed study in this one.

The seven reports which constitute this study of the TV

Educational Function of the Colleges of Agriculture and Home

Etc,. omits are: Part I, As Seen by the Faculti ; Part II, As Seen

by Extension A ents; Part III, As Seen by College Administrators;

Part IV, As Seen by State Extension Leaders; Part V As Related

to Commercial TV Stations; Part NUAs Implemented by Grouping

Counties for Participation in Educational Television; and Part

VII, Summary of Findings This report is Part II,

As Seen by Extension Agents.



TV EDUCATIONAL FUNCTION OF THE

COLLEGES OF AGRICULTURE AND HOME ECONOMICS

As Seen By Extension Agents

Summary of Findings

The Respondents

Returns and Classifications

1. Eighty-one percent of the 410 Extension agents to whom

questionnaires were mailed returned them.

2. The number of respondents according to departments were:

Agricultural Department 129

Home Demonstration Department 100

4-H Department 104

Total 333

3. The percentages of agents experienced in TV work by

department were:
1

Agricultural Department 66.7

Home Demonstration Department 59.0

4-H Department 54.5

Total 6o.6

1
Experienced agents were those who, according to information

provided in their questionnaire, had:

1) Appeared as a major personality (teacher) on one or more

TV programs or prepared format entirely for one or more

programs.
2) Had not done either in (1) but appeared as supporting

personality (assistant teacher) and helped prepare format

for one or more TV programs.
3) Did not qualify under (1) or (2) above, but did 6 or more

of the following jObs:
a) Provided information (subject matter) for one or more

programs
b) Appeared as supporting personality (assistant teacher)

on one or more programs
c Proposed one or more programs
d Helped prepare format for one or more programs
e Reviewed and commented on format for one or more pro-

grams
f) Served as a critic during rehearsal for one or more

g)
programs

g) Made arrangements for one or more programs with TV

station
h) Prepared or helped prepare publicity for one or more

i)
programs ,

i) Other jobs (counted as one even if more than one done)
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Number of Years Emplqed in New York Extension Service

1. The average number of years employed in the New York

Extension Service for all respondents was 8.2, for agents

experienced in TV work the average was 9.9, and for

inexperienced agents 5.4.

Ownership of TV Sets

1. Eighty-nine percent of the agents who reported indicated

they had a TV set.

minion o T s Now Opera ed in phis Couqtry

1. About one third of the agents generally approved of TV

as it now operates in this country; another one third

disapproved or were critical; and tLe remaining one

third both approved and were also critical or gave

opinions which could not be classified as either approval

or disapproval.

Awareness and Evaluation of TV Activities of the Colle es

A. Relating to TV Film Center at Cornell

1. Eighty-six percent of the agents knew about the TV Film

Center.

2. Ninety-three percent of the experienced compared to 77

percent of the inexperienced agents knew about the TV

Film Center.

3. Sixteen percent of the agents

F4-111Gestrer had visited 444. --tty-k_T- 411i" Gut

4. There was little difference between the experienced and

inexperienced agents aware of the Center who had visited it.



5. Of the agents 34 percent

7

had seen at least one film produced there.

6. Of the 15 films or series of films/ which had been pro-

duced by the Center at the time the respondents filled

out the questionnaires, most were reported viewed by

only a small number of egents. Eleven were reported

viewed by less than 10 agents.

The percentages of all agents who had seen the various

films were generally low, ranging from 0.3 to 12.0.

8. Eleven of zhe 15 films which had been viewed were con-

sidered essentially teaching films by TO percent or

more of the agents. Of the 15 productions, only three

were considered public ations films by any large

percent of those viewing them.

9. Three films, "Aging and Independence," "Home Economics

Careers," and "In the Darkest Places" were rated very

worthwhile by 80 percent of the agents who viewed them.

10. Eleven of the 15 films were rated very worthwhile by

60 percent or more of the agents viewing them.

B. Resting the Four Basic Programs of the

Colleges

1. The agents experienced in TV work had the highest per-

cent who were very well acquainted with each of the

1
Series of films refers to "4-H Spots".

2
The four classes of programs are: 1) regularly scheduled
county Extension agents programs, 2) short course programs,
both live and filmed, 3) short (4.5 minutes) TV films pro-
duced by TV Film Center, and 4) longer (13.5 minutes) TV
films produced by TV Film Center. The three programs included
in class (2) were also rated separately by the agents (see
page 8 ).



four classes of TV programs. However, the percentages for

this group were not especially high, ranging from 3 to 56,

with the other two percentages being 4 and 25.

2. On the basis of acquaintance with the programs, the agents

experienced in TV work were in a better position than

other agents to give an educational rating of the four

classes of programs. The percentages of this group of

agents rating the four classes high ranged from 43 for class

(1) to 55 for class (3).

C. Relating to Three Live and /or Filmed TV Erogramsi

1. Of the 71 agents who had viewed the "Farm Management" pro-

gram, 38 percent considered it very effective educationally.

2. Thirty-nine percent of the experienced agents who had seen

the "Farm Management" program compared to 27 percent of

the inexperienced agents rated it very effective educationally.

3. Fifty percent of the 58 agents who had viewed the "Sew for

Growth" program rated it very effective educationally.

4. Fifty-five percent of the 11 inexperienced agents who had

seen the "Sew. for Growth" program compared to 49 percent

of the 47 experienced agents rated it lery effective educa-

tionally.

5. Fifty percent of the 40 agents who viewed the "Dairy Cattle

Feeding School" program rated it very effective educationally.

6. Forty-five percent of the 33 experienced agents who had

viewed the "Dairy Cattle Feeding School" program considered

1
Each of these programs was a series of lessons with preregistered

audiences.
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it very effective educationally. While 71 percent of

the inexperienced agents gave a very effective rating

to this program, only 7 of this group had viewed it.

Attitude Toward TV as an Educational Medium
For Reaching Out-of-School People

Opinion of TV as a Medium of Extension Teaching

1. Of the 332 agents reporting, 59 percent considered that

TV was one of the better means of conducting Extension

teaching with and without qualifications.

2. The experienced and inexperienced agents differed very

little on percent (58 and 57 respectively) who con-

sidered TV one of the better means of conducting

Extension teaching with or without qualifications.

Opinion as to What Should Be Done About TV

1. On the assumption that TV appears to be developing

rapidly as an educational medium, 80 percent of the

agents thought a basic policy for the use of TV should

be developed.

2. The experienced and inexperienced agents differed little

in the percent (79 and 82 respectively) who thought a

basic .lic for the use of TV should be develo ed.

Participation in Live TV Programs

Extent of Partici ation in Live TV

1. Sixty-four percent of the 333 agents who returned

questionnaires had participated in some manner in the
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production of one or more live TV programs since being

employed in the New York Extension Service.

TV Jobs Performed.

1. Of the 207 agents who had participated in some manner

in one or more live TV programs, 84 percent had appeared

as a major personality (teacher) in at least one program.

2. Other TV jobs which a large percent of the 207 agents

had performed were provided information subject matter)

(81 percent) and prepared format entirely (78 percent).

3. Twenty-three, or 11 percent, cf 207 agents who had

participated in TV programs had performed all 10 jobs

listed in the questionnaire, and 59 percent had per-

formed from six to 10 of the jobs:.

Assigned or Taken Responsibility for Extension Departmental Live

TV Programs

1. Of the 333 agents, 51 percent at some time had been

assigned or taken responsibility for departmental TV

programs.

2. Of the 198 experienced agents reporting, 82 percent at

sane time had been assigned or taken responsibility for

their departmental programs. Only five percent of the

129 inexperienced agents reporting had done this.

ResnsibilitforLisTPrograms of the Three Extension

Departments

1. Of the 330 agents reporting only 24, or seven percent,

had ever been responsible for live TV programs for all

three departments. All 24 of these agents were

experienced in TV work.
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Extension Departmental Participation in TV Activities

Of the 147 departments reporting (89 percent of the

165 departments in the State) 83, or 56 percent, reported

having participated in TV work at some time.

Ways in Which TV Activities of the Extension Departments Are

Carried Out

1. Of the 83 departments which have at some time partici-

pated in TV work, 63 percent had at some time planned

and conducted TV activities with two or more counties.1

Of the 83 departments which have at some time partici-

pated in TV work, 42 percent had at some time planned

and conducted TV activities with two or more counties

in which college specialists were involved.
1

3. Of the 83 departments which have at some time partici-

pated in TV work, 30 percent had frequently cooperated

with two or more counties on this work.

4. Of the 83 departments which have at some time partici-

pated in TV work, only two percent had frequently

cooperated with two or more counties on this work,

where college specialists were involved.

1
These percentages might have been higher if the questionnaire

had called for "one or more counties" instead of "two or more

counties."
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Su

5. Of the 72 departments reporting, 62 percent had at some

time used the method of each agent planning and pre-

senting TV programs for his specific field or assigned

area.

6. Of the 72 departments reporting, 33 percent had at some

time used the method of the planning

TV work with various members assigned topics for

presentation.

estions Relating to TV Educational Pro ams and Audiences

Percent of Agents _Suggesting Topics for TV Programs

1. Of the 333 agents, 61 percent suggested one or more

topics. Seventeen percent of the 333 agents suggested

five or more topics.

Classes of Su gested TV To ics and Methods of Treatment

1. The 7111. topics which were suggested were classified as

follows :

Home economics topics of
interest mainly to housewives

Agricultural topics of either
general interest or nonfarm
interest

Home economics topics of
general interest

General interest topics

Agricultural topics of
interest mainly to

farmers

11.-H topics (some of

general interest)

Total

Percent of total

22

13

9

100
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2. For 69 percent of the 714 topics, the agents suggested

that the topic be presented in two or more lessons.

3. For 32 percent of 653 topics (number for which infor-

mation was given), the agents recommended the pre-

registration of audiences.

It might be expected that there would be a relationship

between the agents' suggestions for number of lessons

and recommended preregistration. However, the

relationships were low when the percent of sub-topics

within each of the six major classes for which two or

more lessons were suggested were correlated with the

percent of sub-topics for which preregistration was

. recommended.

Audiences to Which Suggested Topics Would Be Directed

1. Those audiences which constituted 10 percent or more ofall

audiences indicated for topics in each of the six

major classes of topics were:

1) Home economics topics of interest
mainly to housewives

Housewives

Young housewives

2) Agricultural topics of general or
nonfarm interest

General public

Homeowners

Percent of
class total

34

22

42

26



3.4

Percent of
class total

3) economics topics of general

interest

Housewives 18

General public 16

Adult men and women 10

Young married people 10

Young or new housewives 10

4) Topics of general interest

General public 65

5) Agricultural topics of interest
mainly to farmers

Farmers 38

Dairymen 26

Farm families 17"

6) 4-H topics

General public 36

Teenagers 22

Youth 12

Rating of Importance of Selected Audiences for TV Educational

Programs

1. The five audiences which were rated very important by

from 54 percent or more (up to 66 percent) of the agents

were:

Suburban housewives

People interested in home grounds

City housewives

General public

Farm housewives
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2. There was basically a high agreement among the three

departments in rating audiences very important for TV

educational programs. The percent of agents in each

department rating the audiences very important corre-

lated highly with the percentages in the other two

departments and also with the total.

3. The experienced agents differed little from all agents

with respect to percentages who rated the various

audiences very important for TV educational programs.

Suggestions Relatinalo Methods of TV Operations

Relating to TV Film Center

1. By far the largest percent (38) of 324 agents reporting

would favor first approaching the subject -matter

specialist in whose field the to is belonged to get it

considered for a TV film to be produced by the TV Film

Center. In all three departments the highest percent

of agents favored the same approach.

The largest percent of both the experienced and inex-

perienced agents favored first approaching the subject -

matter s ecialist in whose field the to ic belonged to

get it considered for a production by the TV Film

Center. The percentages were 36 and 40 respectively.

3. Only 17 percent of the 327 agents who gave their views

thought there was any possible conflict between the

TV Film Center's productions and live programs of agents

and specialists. Over half of those who thought there
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was a possible conflict considered it related to dupli-

cation of effort or lack of coordination and communication.

4. quality was the answer given

most frequently (28 percent) by all agents, as to what

should be done to meet the situation whereby the commer-

cial stations through which the educational TV films of

the colleges are presented to the public are providing

less and less favorable times for these programs with

the result that a smaller and smaller televidion audience

is available. This answer was also in first position

for all three departments.

5. ....2_aagyi_e_iImrovetheutofroams was also the answer

given most frequently by both the experienced and inex-

perienced agents; the percentages were 30 and 24

respectively.

roaches for Specialists and Agents in Planning Live TV Programs

1. Of 320 agents giving their views, 66 percent favored

the approach, specialists in given subject- matter fields

and agents assigned to those fields meeting annually

and planning jointly, TV programs for various viewing

areas at whidh meetings the agents and specialists

would divide among themselves the gobs to be done.

A higher percent (70) of the inexperieficed agents than

of the experienced agents (65 percent) favored the

approach foi planning live TV programs which all agents

favored.

640



17

3. Of the 209 agents who favored the approach referred to

in (1) above, 74 percent would want both the agents

and specialists to bring their plans of work to the

meetings and use these as a basis for decidi what

subject matter and audiences would be included in the

TV programs.

4. The inexperienced agents more often than the experienced

agents (78 percent compared to 72 percent) favored

bringing gans of work to TV planning meetings with

specialists.

Extension Service Cooperation in TV Work. Among Counties in the

Same Viewing Area

1. By far the largest percent (31) of the 295 agents

reporting favored the procedure of the three state

leaders providing

of a TV.hi______lp__2_y____andradioersonwiouldbelocatedinthe

count where the station was but who would plan with

the counties in the viewing area the TV programs of the

counties and administer the same. This procedure was

also favored by the largest percent of agents in each

department.

2. The procedure favored by the largest percent of all

agents (see (1) above) was also favored by the largest

percent of both experienced and inexperienced; the

percentages were 30 and 29 respectively.



Partici ation in Statewide TV Educational Network

1. Eighty-two percent of the 297 agents who reported their

views were favorable to the participation of the Colleges

of Agriculture and Hone Econanics (including Extension

Service) in an educational TV station at Ithaca which

would be a part of a statewide TV educational network.

2. The experienced agents were slightly more favorable

(84 percent) to participation in a TV network, than

were the inexperienced agents (81 percent).

Opinion of the Study

1. Eighty-two percent of the agents thought this study for

obtaining the viewpoints of all faculty members (including

state leaders of Extension) in both the Colleges of Aari-

culture and Home Economics and all EXtension agents as a

basis for developing TV educational policy for reaching the

general public was a pod idea; 17 percent doubted the

wisdom of it, and one percent thought it should not have

been done.

2. Eighty-one percent of the experienced and 82 percent of the

inexperienced agents thought the study was a 0opd idea.



TV EDUCATIONAL FUNCTION OF THE
COLLEGES OF AGRICULTURE AND HOME ECONOMICS

As Seen By Extension Agents

The Respondents

Returns and Classifications

Eighty-one percent of the 410 Extension agents to whom the

questionnaires were mailed returned them (Table 1). The per-

centages of returns by departments were: Agriculture, 80;

Home Demonstration, 93; and 4-H, 74. Of the classes of agents,

county agents had the best record with 81i percent returning the

questionnaires.

Throughout the part of the study dealing with Extension

agents, two basic classifications of respondents have been used.

The agents have been classified according to departments and

according to experience in TV work. The numbers of respondents

according to departments were:

Agricultural Department 129
Home Demonstration Department 100
4-H Department 104

Total 333

Of the 333 agents who returned questionnaires, 327 provided

the necessary information for their classification as to whether

or not they were experienced in live TV in New York State.
1

1 Experienced agents were those who, according to information
provided in their questionnaires, had:

1) Appeared as a major personality (teacher) on one or more
TV-programs or prepared format ent:Irely for one or more

2)
programs.

2) Had not done either in (1) but appeared as supporting
personality (assistant teacher) and helped prepare for-
mal; for one or more TV programs.

3) Did not qualify under (1) or (2) above, but did 6 or more
of the following jobs: ,

a) Provided information (subject matter) for one or more
programs

b) Appeared as supporting personality (assistant teacher)
on one or more programs

c Proposed one or more programs
d Helped prepare format for one or more programs
e Reviewed and commented on format for one or more programs
f Served as a critic during rehearsal for one or more

programs
g3 Made arrangements for one or more programs with TV station
h

programs
i) Other

gr
jobs (counted as one even if more than one done).

19
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Table 2 gives the distribution of agents according to these two

major categories with the percent of total respondents who were

experienced, by class of agents and by departments. Of the 327

agents who could be classified on the basis of experience, 198,

or 60.6 percent, fell into the experienced group and 129, or

39.4 percent, into the inexperienced group.

For all three departments, exclusive of the small group of

other agents, the county agents had the highest percent (72.0)

who were experienced in TV work. Again excluding the other

group, the county agents had the highest percentages (83.3 and

73.2 respectively) in the experienced category in both the

Agricultural and 4-H Departments. In the Home Demonstration

Department the small group of associate agents (8) had the

highest percent (87.5). This class of agent, however, was

followed by the county agents (a much larger group, 43) with

58.1, followed closely by assistant agents with 53.2 percent.

Number of Years Em lo ed in New York Extension Service

The average (mean) number of years employed in the New

York Extension Service of the 332 agents who gave information

on this item was 8.2. The average for the agricultural agents

was 10.9; for the 4-H agents, 8.0; and for the home demonstration

agents, 5.0.
1

1
Sixteen of the 332 agents reporting had worked in the Exten-

sion Service outside of New York State. This number was so

small and widely distributed over the range of years worked

that the average for total years worked in Extension for all

agents reporting would be little affected by adding these

years outside of New York to the years worked in New York.
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When the agents were divided into experienced and inex-

perienced groups, the average (mean) number of years of employ-

ment in New York State were sharply different, 9.9 for the

former and 5.4 for the latter. The averages for the agricultural

agents were also widely different, with 12.6 years for experienced

agents and 6.7 years for inexperienced agents. The same was true

for the 4-H agents with an average of 10.9 years for the experi-

enced agents and 5.0 years for inexperienced agents. While the

experienced home demonstration agents had on the average longer

tenures in the State than the inexperienced agents, the differ-

ence was not great. The average for the former was 5.3 years

compared to 4.6 years for the latter.

Ownership of TV Set

Since a major purpose of the study was to obtain the points-

of-view of the agents concerning educational TV, it was thought

that a significant background for these opinions would be the

extent of ownership of TV sets and opinions of TV as it is now

operated in this country.

Eighty-nine percent of the 316 agents who answered the

question indicated they had a TV set (Table 3). Ninety-three

percent of 'both the agricultural and 4-H agents had a set, but

only 81 percent of the home demonstration agents had a set.

More experienced agents (91 percent) than inexperienced

agents (85 percent) had a set (Table 4). The experienced 4-H

agents had the highest percent (98) who owned a set, and the

inexperienced agricultural agents had the highest percent (100).
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Table 3

NuMber and Percentage Distribution of Agents

According to Uhether Have TV Set, by Departments

Have
TV set

Yes

No

Total

.MM11111MIN

Air. Dept. H.D. Dept. 4-H Dept. Tbtal

NO. c"..2. NO. 12 No. I NO.

110 93 77 81 93 90 280 89

8 7 18 19 10 10 36 11

118 100 95 100 103 100 316 ]DO

almion of TV as Now Operated in This Country

Of the 292 agents who responded to this question and whose

answers were understandable and relevant, the answer given most

frequently (14 percent of total) fell in the category, good

opinion of TV in general (Table 5).1 However, the next class

of answers in terms of frequency (12 percent of total) was, low

opinion of TV-vast wasteland-waste of time. Seven classes of

answers (classes 1, 5, 13, 140 15, 17, and 18) can be considered

positive. Together these seven classes constitute 31 percent

of all answers. Five classes of answers (classes 2, 4, 9, 11,

and 16) can be considered critical or negative. Together

these five classes constitute 32 percent of all answers. The

remaining six classes (classes 3, 6, 7, 8, 10, and 12) of answers

constituting 37 percent of all answers were classes of answers

1
Each agent's answer was considered as a whole and classified

under only one heading according to what seemed to be his

major emphasis.



T
a
b
l
e
 
4

N
u
m
b
e
r
 
a
n
d
 
P
e
r
c
e
n
t
a
g
e

D
i
s
t
r
i
b
u
t
i
o
n
 
o
f
 
A
g
e
n
t
s

A
c
c
o
r
d
i
n
g
 
t
o
 
W
h
e
t
h
e
r
H
a
v
e
 
T
V
 
S
e
t
,
 
b
y
E
x
p
e
r
i
e
n
c
e
 
i
n
 
T
V
 
a
n
d
 
b
y
D
e
p
a
r
t
m
e
n
t
s

H
a
v
e
 
T
V
 
s
e
t

Y
e
s

N
o

E
x
p
e
r
i
e
n
c
e
d
 
i
n
 
T
V
 
W
o
r
k

I
n
e
x
p
e
r
i
e
n
c
e
d
 
i
n
 
T
V
 
W
o
r
k

A
g
r
.
 
R
e
s
t
.
 
H
.
D
.

D
e
p
t
.
 
4
-
H
 
D
e
p
t
.

T
o
t
a
l

A
g
r
.
 
D
e
p
t
.
 
H
.
D
.
 
D
e
p
t
.

4
-
H
 
D
e
p
t
.

T
o
t
a
l

N
o
.

e
A

N
o
.

N
o
.

N
o
.

%
N
o
.

%
N
o
.

N
o
.

%
N
o
.

7
0

9
0
 
4
7

8
5

5
3

9
8

1
7
0
 
9
1

3
7

1
0
0

3
0

7
5

3
7

8
0

1
0
4
 
8
5

8
1
0

8
1
5

1
2

1
7

0
0
 
1
0

2
5

9
2
0

1
9

1
5

T
o
t
a
l

7
8

1
0
0

5
5

1
0
0
 
5
4

1
0
0

1
8
7
 
1
0
0

3
7

1
0
0
 
4
0

1
0
0

4
6

1
0
0

1
2
3
 
1
0
0



Table 5

Number and Percentage Distribution of Opinions of Television

As It Now Operates in This Country by Departments

Class Agr. Dept. H.D. 4 -H Total

of answers No. No. No. N37-1

1. Good opinion of TV in
general 19 17 9 11 12 13 40 14

2. Low opinion of TV -
vast wasteland - waste
of time 17 16 7 '8 11 12 35 12

3. Critical of TV, but do
selective viewing 10 9 11 13 7 7 28 10

4. Problem of commerciali-
zation of TV 11 10 7 8 12 13 30 10

5. Primarily for recreation
and entertainment 8 7 7 8 10 11 25 9

6. Some good, some poor 7 6 9 11 8 8 24 8

7. TV should be more edu-
cational; need for TV
that is more educational;
has educational poten-
tialities 4 4 7 8 9 10 20 7

8. Seldom watch - with
commenta 14. 4 7 8 5 5 16 6

9. Quality needs to be
improved 6 5 6 7 3 3 15 5

10. Miscellaneous comments 5 4 2 2 3 3 10 3

11. Quality has gone down 3 3 1 1 4 4 8 3

12. Seldom see, so no opinion 4 4 3 3 2 2 9 3

13. All right as long as
selective 3 3 2 2 2 2 7 2

14. Enjoy news coverage,
sports, documentaries,
specials 3 3 3 3 1 1 7 2

15. Quality has improved 1 1 2 2 2 2 5 2

3 3 3 3 7 2

2 2 1 1 4 1

0 0 0 0 2 1

16. TV educational programs
poor or absent 1 1

17. Favorable comments 1 1

18. Primarily a source of
information and enter-
tainment 2 2

Total 109 100 88 100 95 100 292 100

These comments were generally not critical.



which were both approving and critical or which could not be

classified as either. ThuB, at least one third of the agents

generally approved of TV as it now operates and at least one

third disapproved or were critical of it.

The agricultural agents had 34 percent of their number

who gave approving answers, the 11..H agents, 30 percent, and the.

home demonstration agents, 28 percent. Critical or negative

answers were given by 35 percent of the agricultural agents,

by the same percent of the 4.11 agents, and by 27 percent of the

home demonstration agents.

The answers given most frequently by both the experienced

and inexperienced agents (14 and 12 percent respectively) fell

into the class of answers designated as good opinion of TV

generally (Table 6). This category was also the first ranking

one for all agents. The second ranking category for both

experienced and inexperienced agents was also the same (12 and

11 percent of all answers), namely, low opinion of TV-vast

wasteland:. waste of time, although the inexperienced agents

had another category of answers with 11 percent, namely,

problem of commercialization of TV. There was no difference

between the experienced, inexperienced and all agents in

terms of the first and second ranking categories, except the

inexperienced agents as already noted had two categories tied

for second position.

The seven classes of answers (classes 1, 5, 13, hi, 15,

17, and 18) which can be considered positive constitute 34

percent of the answers of experienced agents but only 28 percent



Table 6

Number and Percentage Distribution of Answers

According to Opinions of Television as It Now Operates

In this Country, by Experience in TV Work

Class of answers

1. Good opinion of TV in
general

Experienced Inexperienced Total

No. No. No.

25 14 14 12 39 14

2. Low opinion of TV - vast
wasteland - waste of time 22 12 13 11 35 12

3. Critical of TV, but do
selective viewing 18 10 10 9 28 10

4. Problem of commerciali-
zation of TV 17 9 13 11 30 10

5. Primarily for recreation
and entertainment 16 9 9 8 25 9

6. Some good, some poor 14 8 10 9 24 8

7. TV should be more educa-
tional; need for TV that
is more educational; has
educational potentialities 14 8 6 5 20 7

8. Seldom watch - with
cammenta 9 5 T 6 16 6

9. Quality needs to be
improved 5 3 10 9 15 5

10. Miscellaneous comments 7 4 2 2 9 3

11. Quality has gone down 5 3 3 3 8 3

12. Seldom see, so no opinion 4 2 5 4 9 3

13. All right as long as
selective 5 3 2 2 7 2

14. Enjoy news coverage,
sports, documentaries,
specials 5 3

15. Quality, has improved 3 2

16. TV educational programs
poor or absent 3 2

17. Favorable comments 3 2

18. Primarily source of infor-
mation and entertainment 1 1

Total 176 100

2 2

2 2

4 3

1 1

1 1

114 100

7 2

5 2

7 2

4 1

2 1

290 100

These comments were generally not critical.
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of the answers of the inexperienced agents. On the other hand,

the five classes of answers (classes 2, 4, 9, 11, and 16)

which can be considered critical or negative constituted only

29 percent of the experienced agents' answers but 37 percent

of the answers of the inexperienced agents. Since the percentages

of answers for both experienced and inexperienced agents which

constituted the remaining six classes of answers were almost

the same, 37 and 35 percent respectively, experienced agents

on the whole approved of TV as it now operates in this country

more often than did the inexperienced agents.

Awareness and Evaluation of TV Activities of the Colleges

Relating to the TV Film Center at Cornell

The entire study had its origin in an interest in evalu-

ating the film productions of the TV Film Center which was

established at Cornell under the administration of the Colleges

of Agriculture and Home Economics in 1962. Because of this

initial concern the faculties in the two colleges and the

Extension agents were asked a series of somewhat similar ques-

tions regarding the Center and its productions.

Awareness of the TV Film Center. Eighty-six percent of

the 330 agents reporting knew about the TV Film Center (Table 7).

The home demonstration agents had the highest percent (95) of

agents who were aware of the Center followed by the agricultural

agents with 84 and the 4-H agents with 81 percent.

Almost all (93 percent) of those who were experienced in

TV work were aware of the existence of the Center; however, only
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Table 7

Number and Percentage Distribution of Agents

According to Knowledge of Existence of TV Film. Center,

by Departments

Knew about
Film. Center

Agr. Dept. H.D. Dept. 2.4:H Deft. Total

No. % No. No. No.

Yes 108 84 91 95 83 81 285 86

No 20 16 5 5 20 19 45 6

Total 128 100 99 100 103 100 330 100

about three fourths (77 percent) of the inexperienced agents had

this awareness (Table 8). Of the experienced agents, the 4-H

agents had the highest percent (98) who knew about the TV Film

Center and the agricultural agents the lowest percent (87). The

inexperienced home demonstration agents had a much higher per-

cent (93) of agents who knew about the TV Film Center than did

either the inexperienced agricultural agents (79 percent) or the

inexperienced 4-H agents (60 percent).

Visits to the TV Film Center. Only 46, or 16 percent, of

the 288 agents who reported they-wer-eawareat.14-teateras

cxictonce had visited it (Table 9). Eighteen percent of both

the agricultural and 4-H agents had

visited it, but only 12 percent of the home demonstration agents

had done so.

There was little difference between the percent of experi-

enced and inexperienced agents ii=145111a001t4kmAmowho had visited
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Errata

Note Tables 7. 8, 9, 101 11, and 12

In Table 9 three people who should have been omitted were

included in the total of 288. Similarly, in Table 11 two

people who should have been omitted were included in the total

of 287. These totals should have been identical with the

285 which appears is Table 7. The data in Tables 9 and 11

should have dealt only with those who were aware of the

TV Film Center. The three extra persons who appear in Table 9

and the two who appear in Table 11 should not have answered

the questions with which these tables deal. Through an error

in coding they were included. Because of the same coding

error the totals when experienced and inexperienced agents

are combined in Tables 10 and 12 should amount to 280

instead of 282 and 281 respectively. In all instances the

error is relatively small.
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Table 9

Number and Percentage Distribution of Agents

According to Whether or Not They Had Ever Visited Film Center,

By Departments

Ever visited
Film Center

Agr. Dept. H.D. Dept. 4-H Dept. Total

No. % No. % No. % No. °A

Yes 20 18

No 2.2 82

Total 109 100

11 12 15 18

83 88 70 82

94 100 85 100

46 16

242 84

288 100

it, 17 percent compared to 13 percent (Table 10). Of the

agents the inexperienced 4-H agents

had the largest percent (21) of agents who had visited it, and

the inexperienced home demonstration agents the smallest per-

cent (3).

Viewed a film produced by the TV Film Center. Of the 287

agents who k=fotthc Center, 99, or 34 percent, had seen

at least one film which the Center had produced (Table 11).

About half of the 4-H and home demonstration agents i410.4fere-

altisese4=tar had seen at least one film but only 10 "per-

cent of the agricultural agents emetailmaS.44e=letiter had done so.

The experienced group of agents had a somewhat higher per-

cent (40) of agents who had seen a film than the inexperienced

agents (27 percent) (Table 12). The experienced group of home

demonstration agents had the highest percent (57) of agents who

had seen a TV film produced by the Center, followed closely by
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Table 11

Number and Percentage Distribution of Agents

According to Whether or Not They Had Viewed a TV Film or Films

Produced by the TV Film Center, by Departments

Ever viewed ,

film by TV Agr. De t. H D De t 4-11 De t. Total

Film Center No. No. No, No. i

Yes 11

No 66

Didn't know 32

Total 109

10 46 49 42 50 99 34

61 37 39 22 26 125 14

22 11 12 20 24 63 22

100 94 100 84 100 287 100

the 4-H experienced agents with 55 percent. A smaller percent

(15) of the experienced agricultural agents had seen a TV film

produced. by the Center than the percent of either the inexperi-

enced 4-H agents (44 percent) or home demonstration agents (37

percent).

Classification of TV films viewed." The agents who had

viewed one or more films were asked to list the topic with which

each film dealt and to classify each according to whether essen-

tially a teaching film, or 121211c relations one, or both and

then to rate each as to whtther worthwhile, moderately worth-

while, or of little value. Of the 15 films2 which had been

1

2

Because of the small numbers involved, the respondents were

not classified by departments or by experienced or inexperi-

enced for the data described in this section.

This number includes "4-H Spots" which are counted as one

film although the "Spots" are really a series of films.
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produced by the Center at the time the respondents filled out

the questionnaires, most were reported viewed by only a small

number of agents (Table 13). Eleven were reported viewed by less

than 10 agents. 'In the Darkest Places," a 13.5 minutes film.,

was reported viewed by 27 agents. Cne film on apples of the

"Closer Look" series were reported viewed by 13 agents. "4-H

Spots" were reported viewed by 10 agents. The percentages of all

(333) agents returning questionnaires who had seen the various

films were generally low, ranging from 0.3 to 12.0.

Eleven of the 15 films which had been viewed were considered

essentially teaching films by 70 percent or more of the agents

viewing them.
1

The "4-H Spots" were considered by a large per-

centage (88) of those viewing them as public relations productions.

Two other films, "Home Economics Careers" and "Operation Advance,"

were also considered public relations films by large percentages

of the agents (83 and 67 percent respectively) viewing them.

Only two films were considered by more than 25 percent of the

agents viewing them to be both teaching and public relations.

These were the one on maple syrup of the. "Closer look" series

(40 percent) and "Aging and Independence," a 13,5 minutes fan

(29 percent). However, all of the productions were considered

by some of the agents vieving them (range, 12 to 40 percent) to

be both teaching and public relations films.

1
One of these films, "Agricultural Leaders' Forum" was reported

viewed by only one agent who classified it as essentially a

teaching film.
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Rating of TV films viewed. Three films, "Aging and Inde-

pendence," "Harm Economics Careers," and "In the Darkest Places"

were rated very worthwhile by over 80 percent of those who reported

viewing them (Table 14).2 Only the film on apples of the "Closer

Look" series was rated very worthwhile by over three fourths

(actually 77 pecent) of the agents. The one on potatoes in the

"Closer Look" series was rated very worthwhile by 67 percent of

the agents. Four of the other seven films in the series of nine

were rated very worthwhile by 60 percent of agents and three were

rated very worthwhile by 50 percent.

Relating to Four Basic Classes of TV Programs of the Colleges

The questionnaire which was sent to the Extension agents

listed with accompanying description the following four classes

of TV Prograds Writh:whiCh.thecolleges have been associated in

the past:

1. Regularly scheduled county Extension agents' programs;

usually live; length 10, 15, 20, and 30 minutes;

principal personalities (teachers), county agents,

with specialists as occasional guests; usually one

lesson only but a few series of lessons have been pre-

sented; telecast over commercial stations; some of these

programs are: "You and Your Family" from Buffalo,

1 Because of the small numbers involved, the respondents were

not classified by departments or by experienced or inex-

perienced for the data describ,ed in this section.

2
One film, "Agricultural Leaders' Forum" was reported viewed

by only one agent who also rated it very worthwhile.
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"Farm Show" from

You" from Bingh

Buffalo, "Open House - Homemaking and

amton, "Party-Line" from Syracuse.

2. Short course programs; both live and filmed productions;

length 30 mi

college spe

days or we

material

station

Manag

utes; principal personalities (teachers),

cialists; five to eight lessons on succeeding

eks; preregistered audiences to whom printed

was sent in advance; telecast over commercial

s; program titles: "Sew for Growth," "Farm

ement," and "Dairy Cattle Feeding School."1

_piseyT'VfilmsrodtdbFi3nTVICenter of the Colleges3 Short

of

pr

griculture and Home Economics; length /1-.5 minutes;

oduced with help of college specialists and researchers;

narrator, a skilled TV personality employed under con-

tract; telecast principally over commercial stations;

general title of films: "Closer Look" series; included

are films on potatoes, eggs, ham, milk, peaches, etc.,

with consumer orientation.

4. Longer TV films produced by TV Film Center of the

Colleges of Agriculture and Home Economics; length 13.5

minutes; principal personalities (teachers), college

specialists and researchers; telecast principally over

commercial stations; titles of films: "In the Darkest

Places" (deals with clothes moths, carpet beetles, and

serious pests of woolen goods) and "Aging and Inde-

pendence" (deals wit]. problems of the aged).

1
The three short course programs included under this category

were presented to the agents for evaluation of each as to

educational effectiveness. The discussion of this evaluation

appears on page 59 .
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Each respondent was asked to indicate how well he was

acquainted with each class of TV program, i.e., very well

acquainted, some acquaintance, and on3Ywknwhatisdescribed

in the questionnaire, and also to rate each class, high,

average, and poor, or do not know enough to rate.

Awareness of class (1) programs. Of the 302 agents who

answered the question, 36 percent indicated they were very well

acquainted with class (1) programs, regularly scheduled county

Extension agents' programs (Table 15). The home demonstration

agents had the largest percent (47) who were very well acquainted

with class (1) programs, followed by the agricultural agents with

35 and the 4-H agents with 28 percent.

Table 15

Number and Percentage Distribution of Agents

According to Acquaintance with Class (1), Regularly Scheduled

County Agents' Programs, by Departments

Degree of
acquaintance No. No. No. No.

Agr. Dept. H.D. Dept. 4-H Dept. Total

Very well
acquainted with 39 35 45 47 26 28 110 36

Have some
acquaintance 36 32 25 26 29 31 90 30

Only know what
is described 37 33 26 27 39 41 102 34

Total 112 100 96 100 94 100 302 100

Of the 180 experienced agents who responded to the question,

56 percent indicated they were very well acquainted with class (1)
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programs, regularly,` county Extension agents' programs,

but only six percent of the inexperienced agents were very well

acquainted with the class (1) programs (Table 16). In fact, 58

percent knew nothing about them except what they had read in the

questionnaire.

The experienced home demonstration agents had the largest

percent (73) who were very well acquainted with class (1) pro-

grams; the experienced 4-H and agricultural agents had a much

smaller percent who were very wall acquainted with class (1)

programs, 48 and 49 percent respectively. The inexperienced

agents in all three departments had relatively few agents who

were very well acquainted with class (1) programs.

Rating of class (1) programs. Of the 159 agents who felt

they knew enough to rate the regularly scheduled county Exten-

sion agents' programs as a whole, 39 percent rated them high,

but over half (55 percent) rated them average (Table 17). The

home demonstration agents had the largest percent (42) who

rated the programs high, with the agricultural and 4-H agents

having about the same percent (38 and 39 respectively) who

gave the programs a high rating.

Of the 125 experienced agents whr thought they knew

enough to give a rating, 43 percent rated the class (1),

Extension agents_ ' high; but

of the 32 inexperienced agents who thought they knew enough to

give a rating, only 28 percent rated these programs high (Table

18). Among the experienced agents, the home demonstration

agents had the highest percent (51) who rated the programs
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Table 17

Number and Percentage Distribution of Agents According to Rating
Qf Class (1), Regularly Scheduled County Extension Agents'

Programs, As Educational Efforts, by Departments

M111

Rating of

vm....11111111

2E2BEa4 No.

Agr. Dept. H.D. Der. 4-H De t. Total
No. No.

High 21 38 25 42 17 39 63 39

Average 31 55 33 56 23 52 87 55

Poor 4 7 1 2 4 9 9 6

Total 56 100 59 100 44 100 159 100

Among the inexperienced agents, the 4-H agents had the highest

percent (50) who rated the programs high; however, the numbers

of inexperienced agents in all three depa-rtments who rated the

programs was relatively small (10 or 12).

Awareness of class 2 short course programs. Of the 300

agents who gave information, only 16 percent claimed to be very

well acquainted with the class (2) programs (Table 19). The

home demonstration agents had the highest percent (24) who

reported being very woll acquainted with these programs, followed

closely by the agricultural agents. Only three percent of the

4-H agents were very well acquainted with the programs.

Twenty-five percent of the experienced compared to four

percent of the inexperienced agents were very well acquainted

16.
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Table 19

Number and Percentage Distribution of Agents
According to Acquaintance with Class (2),

Short Course Programs, by Departments

Degree of A r. De t. H.D. De t. 4-H Dept. Total

acquaintance No. No. hNo. No.

Very well ac-
quainted with 23 20 23 24 3 3 49 16

Have some
acquaintance 48 43 36 38 43 46 127 43

Only know what
is described 41 37 36 38 47 51 124 41

Total 112 100 95 100 93 100 300 100

with the class (2) programs (Table 20). Among the experienced

agents, the home demonstration agents had the highest percent

(35) of agents who were very well acquainted with these programs.

Of the inexperienced agents, only the home demonstration agents

had any appreciable percent (10) of agents who were very well

acquainted with class (2) programs.

Rating of class(214_short course programs. Of the 141

agents who considered they knew enough to rate this class of

programs, 48 percent rated them high (Table 21). All three

classes of agents had about equal percentages (around 50) of

agents who rated the classILLEE2Brass high.

The experienced agents had only a slightly higher percent

of agents who rated the class (2) programs high, than did the

inexperienced agents, 49 compared to 47 percent (Table 22).

US,
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Number
According to

As

Table 21

and Percentage Distribution of Agents
Rating of Class (2), Short Course Programs,

Educational Efforts, by Departments

Rating of
program

High

Average

Poor

Total

Agr. Dept. H.D. Dept. 4-H Deft. Total

Vb. d No. L Vb. lib.

3o 47 23 48 15 5o 68 48

32 51 24 5o 14 47 70 5o

1 2 1 2 1 3 3 2

1111.1101111=1

63 loo 48 loo 3o loo 141100

The various classes of experienced agents differed very little

in the percent of those who rated the programs high; the per-

centages were around 50. Half, or slightly less than half, of

the inexperienced home demonstration, 4-H, and agricultural agents

ated the programs high (46, 50 and 45 percent respectively).

Awareness of classaltImsroducedly........._thecenter.

Of the 300 agents who reported, only two percent were very well

acquainted with class (3), short TV films produced by TV Film

Center (Table 23). The percentages for all classes of agents

who were very well acquainted with class (3) ranged from zero

to four percent.

Only three percent of the experienced agents were very

well acquainted with class (3), TV film productions (Table 24).

The experienced home demonstration agents had the highest
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Table 23

Number and Percentage Distribution of Agents
According to Acquaintance with Clags (3), Short TV Films

Produced by TV Film Center, by Departments

Degree of
acpaintance

Agr. Dept. H.D. Dept. 4-H,Dept. Total

No. No. 1. No. No.

Very well ac-
quainted with 0 0 4. 4 3 3 7 2

Have some
acquaintance 27 24 36 38. 23 25 86 29

Only know what
is described 86 76 54 58 67 72 207 69

Total 113 100 94 100 93 100 300 100

percent (8) who thought they were very well acquainted with these

productions. Only one 4-H inexperienced agent was very well

acquainted with the productions.

E9linscdclass (3), shat TV films..2roduced by the Censa.

Of the 54 agents who thought they knew enough to rate class (3),

TV film productions, 51 percent rated them high (Table 25). The

home demonstration agents had the highest percent (66) of agents

who rated class (3) high; the 4-H agents came next with 42 per-

cent rating high; the agricultural agents had the lowest percent

(33) rating class (3) high.

Fifty-five percent of the experienced agents rated the class

13)) TV film productions high compared to 43 percent of the inex-
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Table 25

Number and Percentage Distribution of Agents

According to Rating of Class (3), Short TV Films Produced by

TV Film Center, as Educational Efforts, by Departments

,I=111111r

Rating of A De t. H.D. Dept. 4-H De t. Total

program No. No. f No. No.

High 5 33 18 66 5 42 28 51

Average 8 54 8 30 7 58 23 43

Poor 2 13 1 4' 0 0 3 6

Total 15 100 27 100', 12 100* 54 100

,..011

perienced agents (Table 26). Of the experienced agents, home

demonstration agents had the highest percent (68) of agents

rating the productions high. The numbers of inexperienced agents

by departments were small in all three cases. The inexperienced

home demonstration agents had the highest percent (60) who rated

the class (3) high.

Awareness of class (4), longer TV films produced b TV Fin

Center. Only two percent of the 300 agents reporting were very

well acquainted with the class (4), longer TV film productions

(Table 27). All of the agents in this two percent group were

from the home demonstration department.

Only four percent of the experienced agents were very well

acquaint with the class (4), longer TV film productions, and

all of this four percent group was composed of experienced home
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Number and Per
According:to Acquain

Produced by

Table 27

tentage Distribution of Agents
ance With Class (4), Longer TV Films

TV Film Center, by Departments

Degree of
acquaintance

Very well ac-
quainted with

Have some
acquaintance

Only know what
is describ

Total

ed

gr. De t. H.D. De t. 4-H Dept. Total

No. No. No.

0 0 7 .7 0 0 7 2

13 12 46 49 8 9 67 22

99 88 .42 44 85 91 226 76

112 100 95 100 93 100 300 100

demonst

agents

ration agents (Table 28). None of the inexperienced

were very well acquainted with class (4).

An.1.111M

Rating of class 4) longer TV filds produced by TV Film

Center. Of the 48 agents who thought they knew enough to rate

c

A

lass (4) productions, 56 percent rated them high (Table 29).

large majority of the agents who thought they knew enough

to rate these productions were home demonstration agents and

most of those who rated them high were from this class of

agents.

The inexperienced agents had 69 percent of their number

who rated the class (4) productions high compared to 51 percent

of the experienced agents who did so (Table 30). The inexperi-

enced and experienced home demonstration agents were the two
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Table 29

Number and Percentage Distribution of Agents

According to Rating of Class (4), Longer TV Films Produced

by TV Film Center, as Educational Efforts, by Departments

Rating of
program

Agr. De t. H.D. De . 4-H De t. Total

o. No. No. No. %

High 0 0 25 66' 2 50 27 56

Average 6 100 12 31. 1 25 l9 40

Poor 0 0 1 3. 1 25 2 4

Total 6 100 38 100 4 100 48 100

subclasses of agents who contributed mostly to the total group

of agents rating the class (4) productions 12.2 with 75 and 61

percent respectively.

Summary of acquaintance with and rating of four classes of

TV programs. Of the three groups of agents for whom data are

presented in Table 31, only the experienced agents, had any

sizeable percentages who considered themselves very well ac-

quainted with the various classes of programs. These experienced

agents had as high as 56 percent of their number who were very

well acquainted with class (1), regularly scheduled county Exten-

sion Agents' programs, but no other class had nearly as high a

percentage of these agents very well acquainted with them.

Both because of their experience and acquaintance with the

various classes of programs, the experienced agents' ratings are

the only ones that warrant serious consideration. Even this
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.

approach is not very satisfactory, because of the relatively

small number of these agents who were very well acquainted with

classes (3) and (ii). This leaves only two classes, (1) and (2),

whose ratings could seem to be significant in which case

class (2), short course progeams, live and filmed, are in first

place with 49 percent of the experienced agents who knew enough

to rate giving them a ue rating followed closely by class (1),

county with 43

percent of the experienced agents rating them high.

Relating to Three Live and /or Filmed TV Programs

Three live and/or filmed TV programs have been presented

several times by the New York Extension Service in recent years.

These programs were "Farm Management," "Sew for Growth," and

"Dairy Cattle Feeding School." Each presentation consisted

of a series of lessons and had a hard core audience of pre-

registered viewers. The agents were asked to indicate whether

or not they had viewed these programs and, if they had, to rate

them as to their educational effectiveness.

Seventy-one of the agents had viewed the "Farm Management"

program (Table 32). Thirty-eight percent of these 71 agents

considered the program very effective; only six percent con-

sidered it as having little effectiveness. Since the "Farm

Management" program is in the agricultural field, as might be

expected, 53 of the 71 agents who reported seeing it were

agricultural agents. Thirty-nine percent of these 53 agents

considered it very effective.



6o

Table 32 .

Number and Percentage Distribution of Agents

According to Rating of Educational Effectiveness of TV Farm

Management Program, by Departments

Rating of
,Erogram

Very of

Agr. De t. H.D. De t. 4-H Dept. Total

No. No. No. No.

fective 21 39 3 50 3 25 27 38

Some effective-
ness 29 55 3 50 8 67 40 56

Little effective-
ness 3 6 0 o 1 8 4 6

Total 53 100 6 100 12 loo 71 100

Thirty-nine percent of the experienced agents who had seen

the "Farm Management" program considered it very effective, while

only 27 percent of the inexperienced agents rated it very effec-

tive (Table 33). Thirty-six percent of the experienced agricultural

agents who constituted the major part of all the experienced agents

viewing the program considered it very effective, but 57 percent

of them rated it as having only some effectiveness. The numbers

of various classes of inexperienced agents viewing the program

were so small that their distribution on the rating scale has no

significance.

The "Sew for Growth" program was viewed by 58 agents (Table

31.). Half of these considered it very effective as an educational

program; only three percent considered it as having little effec-

tiveness. Thirty-four of the 58 viewers were home demonstration
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Table 34

Number and Percentage Distribution of Agents
According to Rating of Educational Effectiveness of

TV Sew for Growth Program, by Departments

Rating of A De t. H.D. Dept. 4-H Dept. Total
program No. No. 1 No. No. i

Very effective 3 43 18 53' 8 47 29 50

Some'effective-
ness 4 57 15 44 8 47 27 47

Little effective-
ness 0 0 1 3 1 6 2 3

Total 7 100 34 100' 17 100 58 100

agents and 17 were 4-H agents. Only seven were agricultural

agents. Fifty-three percent of the home demcmstration agents,

47 percent of the 4-H agents and 43 percent of the agricultural

agents considered the program very effective.

The percent (55) of inexperienced agents was greater than

the percent (49) of experienced agents who viewed the "Sew for

Growth" program and rated it very effective (Table 35). The

experienced home demonstration agents had the highest percent

(53) who rated the program very effective. Nhile 50 percent of

experienced agricultural agents rated the program very effec-

tive, only six of these agents had viewed it. Thirty-eight per-

cent of the 13 experienced 4-H agents who had viewed the program

rated it very effective. The numbers of the three classes of
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inexperienced agents who had seen the program were too small to

be considered significant for ratings of the program.

The "Dairy Cattle Feeding School" was viewed by 40 agents

(Table 36). Exactly half of the 40 considered the program very

effective, only one agent considered it as hay.ng little effec-

tiveness. Since the program dealt with an agricultural topic,

most of those (33) who had viewed it were agricultural agents.

Fifty-five percent of these 33 agents considered it very effec-

tive, and only one thought it had little effectiveness.

Table 36

Number and Percentage Distribution of Agents
According to Rating of TV Dairy Cattle Feeding School,

By Departments

Rating of A De t H.D. De t. 4-H De t. Total

program No. Bo. No, No.

Very effective 18 55 1 .33 1 20 50

Some effective-
ness 14 42 2 67 3 75 19 48

Little effective-
ness

Total

1 3 0 0 1 2

33 100 3 loo 4' loo 4o loo

Forty-five percent of the 33 experienced agents who saw the

"Dairy Cattle Feeding School" considered it very effective (Table

37). While 71 percent of the inexperienced agents considered

the program very effective, only 7 inexperienced agents had seen
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it. Most of the experienced agents who had seen the program (27

of the total of 33) were agricultural agents, and 48 percent of

these considered it very effective.

Attitude Toward TV as an Educational Medium
for Reaching Out-of-Schdol People

Opinion of TV as a Medium of Extension Teaching

The agents were asked to indicate what they thought of TV

as a medium of Extension teaching? They were given five answers

from which to choose one, with an opportunity to qualify their

answer. The five possible answers were: the best, one of the

better means, about the same as a number of other means, poorest,

and have no opinion about its relative Merits. In Table 38

the results of the responses are presented with two answers for

each of the five choices, i.e., an unqualified and a qualified

choice. As high as 42 percent of the 332 agents answering the

question considered it one of the better means without qualifi-

cations. If to that percent is added the percent who considered

it one of the better means with qualifications, the percentage

rises to 59. The home demonstration agents had the highest per-

cent who considered TV one of the better means. This was true

both for one of the better means without qualifications and for

one of the better means with ualifications.

The experienced and inexperienced agents had the same per-

cent (41) of their numbers who considered TV one of the better

means for conducting Extension teaching (Table 39). The percentages

of these two groups of agents for this choice with qualifications

1 When tested by X2, t e opinion o all agents of TV as now opera-
ted in this country see page 24) was not significantly related
to their views regarding TV as an educational medium for out-of-

school people.
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Table 38

Number and Percentage Distribution of Agents

According to Opinion of TV as a Mediums,

For Extension Teaching, by Departmental,

Agr. D

Opinion of TV iNo.

The best

The best (with quali-
fications)

One of the better
means

One of the better
means (with quali-
fications)

About the same as a
number of other
means

About the same as a
number' of other

means (with quali-
fications)

Poorest

Poorest (with quali-
fications)

No opinion

No opinion (with
qualifications)

Total

ri

t. H.D. Dept. 4-H Dept Total

No. No. No.

0 0 0 0 0 0

0 0 0 0 1 1

0 0

1 0

50 39 54 54 34 33 138 42

16 12

23

15 12

0 0

26 26

10 10

9

0

6 5 0

3 1

8 6 0

0

13 12

29

11 10

1 1

55 17

68 20

35 11

1 0

0 3 3 9

1 2 2 7 2

0 10 10 18 5

128 100 100 100 104 100 332 100
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were almost identical; 17 for experienced and 16 for inexperi-

enced agents. The experienced home demonstration agents had a

considerably higher percent than either the agricultural or 4-H

agents (57 compared to 40 and 29) who considered TV one of the

better means. The same was true for the inexperienced home

demonstration'agents compared to the other two classes of

agents. Both the experienced and inexperienced home demon-

stration agents held the same relative position for this

choice with qualifications.

4inion $ 'to What Should Be Done About TV

In the questionnaire the agents were asked to respond to

the following: Since TV appears to be developing rapidly as an

educational medium, the Extension Service should (check one):

1) Use TV about as it is now doing, 2) Develop a basic policy

for its use, 3) Give it little or no attention until we are

more sure of its development, 4) Disagree with the view that

TV is developing rapidly as a medium for educating out-of-school

people. Eighty percent of the agents chose develop a basic

EllszLEILE211t (Table 40). The agricultural agents had the

highest percent (85) followed by the home demonstration agents

with 78 percent, and the 4-H agents with 77 percent. Thirteen

percent of the agents would use TV about as it (Extension) is

now doing. Nine, or three percent of the agents 9122E221

with the view that TV is developing rapidly as a medium for

educating out-of-school people.

There was little difference between experienced and inex-

perienced agents who chose develop a basic policy for its use;
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Table 40

Number and Percentage Distribution of Agents

According to Opinion As to What Extension Service Should Do

Since TV Appears to be Developing Rapidly

As an Educational Medium, by Departments

Extension
Service should

A De t H.D. Dept. 4-H Dept. Total

No. No. lice No.

Use TV about as it is
doing now 11 9 17 17 14 14 42 13

Develop basic policy
for its use 106 85 76 78 78 77 260 80

Give it little or no
attention until we
are more sure of
development 1

Use TV about as it is
doing now and develop
a basic policy 0

Other 1

Disagree that TV is
rapidly developing
as educational medium
for out-of-school
people

1 0 0

0 2 2

1 2 2

1 1 2 1

1 3

4 4 7 2

5 4 3 3 9 3

Total 124 100 98 100 101 100 323 100

the percentages were 79 and 82 respectively (Table 41). The

experienced agricultural agents had the highest percent (87) of

agents who favored this position. This was also true but less

markedly for the inexperienced agricultural agents.
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Participation in Live TV Programs

Extent of Participation in Live TV

Sixty-four percent of the 333 agents who returned question-

naires had participated in some manner in the production of one

or more live TV programs since being employed in the New York

Extension Service (Table 42). Seventy percent of the agricultural

agents, 62 percent of the home demonstration agents and 59 per-

cent of the 4-H agents had participated in one or more programs.

Table 42

Number and Percentage Distribution of Agents
According to Whether or Not They Had Participated in Some Manner

In One or More Live TV Programs Since Employed in
New York Extension Service, by Departments

Participated Agr. Dept. H.D. Dept. 4-H Dept. Total

in live TV No. to No.

Yes 90 70 62 62 61 59 213 64

No 39 30 38 38 43 41 120 36

Total 129 100 100 100 104 100 333 100

All of the experienced agents had participated in the pro-

duction of one or more TV programs since employment by the New

York Extension Service (Table 43). The fact that .all of the

experienced agents had worked with one or more programs is to be

expected since the criteria for classification as experienced

consisted of either the major jobs or combinations of a number
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of minor jobs which had been performed in connection with TV

productions. Only three inexperienced agents in each department,

or a total of nine, had in some way participated in one or more

programs.

TV Jobs Performed

The agents who had participated in the production of one

or more live TV programs since being employed in the New York

Extension Service were asked to indicate on a list of live pro-

grams (with aniopportunity to add others) whether or not they

had participated in these programs, and if so, to check on a

list of 10 jobs (with an opportunity to add others) which of

the jobs they had performed.

In Table 44 an array of the jobs based on the percent of

agents performing them is given for the 207 agents who had

participated in some manner in one or more live TV programs.

Appearing as a major personality (teacher) heads the list with

84 percent of the 207 having performed this job for at least

one program. Other jobs with high percentages were provided

information (subject matter) (81 percent) and prepared format

entirely (78 percent). Relatively few of the; participating

agents had ever served as critic during a rehearsal, only 28

percent.

For the agents in all three departments the top three jobs

with respect to percent of agents performing them were also the

top three jobs for ail agents; the rank order for these three

top jobs was different for each clasp of agents with only the



Table 44

Percent Performing Various TV Jobs for Live Programs--
All Agents Participating in Live Programs

TV jobs for live programs

Appeared as major personality (teacher)

Provided information (subject matter)

Prepared format entirely

Made arrangements for program with TV station

Proposed the program

Percent
performing
(11 = 207)

Appeared as supporting personality (assistant teacher) 57

Prepared or helped prepare publicity for program 56

Helped prepare format 55

Reviewed and commented on format 42

Served as critic during rehearsal 28

Other jobs (one or more) 16

agricultural agents having a rank order similar to that for

all agents (Tables 44, 45, 46, and 47) . Appeared as a major

personality (teacher), however, was in first position for both

the agricultural and home demonstration agents as well as for

all agents. Perhaps, the nature of the 4-H agent's teaching

role results in his appearing as a major personality (teacher)

less often than would be the case with the other two classes of

agents.
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Table 45

Percent Performing Various TV Jobs for Live Programs- -
Agricultural Agents Participating in Live Programs

TV jobs for live programs

Percent
performing

(11=87)

Appeared as major personality (teacher) 89

Provided information (subject matter) 83

Prepared format entirely 75

Helped prepare format 60

Proposed the program 60

Made arrangements for program with TV station 60

Appeared as supporting personality (assistant teacher) 56

Prepared or helped prepare publicity for program 52

Reviewed and commented on format 40

Served as critic during rehearsal 22

Other jobs (one or more)

in*

The experienced agents differ little from all agents in the

rank order of jobs according to percent Of agents performing them.

In fact the first five high ranking jobs of e:perienced agents are

identical in rank position with the first five high ranking jobs

of all agents (Tables 44 and 48). This agreement is not unex-

pected since the experienced agents constituted a large percent

(96) of the 207 agents who reported some participation in live



Table 46

Percent Performing Various TV Jobs for Live Programs- -

Home Demonstration Agents Participating in Live Programs

77

Percent
performing

TV jobs for live programs (N = 62)

Appeared as a major personality (teacher)

Prepared format entirely

Provided information (subject matter)

Prepared or helped prepare publicity for program

Made arrangements for program with TV station

Proposed the program

Appeared as supporting personality (assistant teacher)

Helped prepare format

Reviewed and commented on format

Served as critic during rehearsal

Other jobs (one or more)

92

90

79

66

6o

6o

55

5o

42

35

15
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Table

Percent Performing Various TV Jobs for Live Programs--

4-H Agents Participating in Live Programs

TV jobs for live programs

Percent
performing

(U - 56)

Provided information (subject matter) 79

Prepared format entirely 71

Appeared as major personality (teacher) 69

Made arrangements for program with TV station 66

Appeared as supporting personality (assistant teacher) 62

Proposed the program 55

Helped prepare format 53

Prepared or helped prepare publicity for program 52

Reviewed and commented on format 45

Served as critic during rehearsal 29

Other jobs (one or more) 16
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Table 48

Percent Performing Various TV Jobs for Live Programs- -

Experienced Agents Participating in Live Ptograms

TV jobs for live programs

Appeared as major personality (teacher)

Provided information (subject matter)

Prepared format entirely

Made arrangements for program with TV station

Proposed the program

Prepared or helped prepare publicity for program

Helped prepare format

Percent
performing

= 198)

88

83

82

64

61

58

58

Appeared as supporting personality (assistant teacher) 58

Reviewed and commented on format

Served as critic during rehearsal

Other jobs (one or more)

43

29

15

TV programs.
1

Only nine additional agents of the 207 were

inexperienced. While the percentages of these inexperienced

agents perfcrming various jobs were generally low, the third

ranking job was provided information (subject matter) which was

in second position for the experienced agents (Tables 48 and 49).
2

1

2

It should be recalled that these jobs were used as the
criteria for classifying agents as experienced or inexperi-

enced in TV work.

The data on experienced and inexperienced agents are not

considered by departmental breakdown.
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Percent Performing
Inexperienced Ag

Table 49

Various TV Jobs for Live Programs--
ents Participating in Live Programs

TV jobs for live programs

Percent
performing

(N =9)

Appeared as supporting personality (assistant teacher) 56

Other jobs (one or more) 33

Provided information (subject matter) 33

Prepared or helped prepare publicity for program

Reviewed and commented on format

Made arran

Served as

Helped

Prepar

Propo

Appe

genents for program with TV station

critic during rehearsal

prepare format

ed format entirely

sed the program

ared as major personality (teacher)

11

0

0

0

0

0

0

Of the 207 agents who had performed at least one job in the

production of a live TV program, all but two had performed one

or more of the 10 jobs listed in the questionnaire (Table 50).

While these two had not done any of the 10 jobs, they indicated

they had done at least one job other than the 10 on the list.

Twenty-three, or 11 percent, of the agents had performed all 10

jobs. Fifty-nine percent of the 207 agents had performed from

six to 10 of the jobs.
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Table 50

Number and Percentage Distribution of Agents According to

Number of Jobs Performed for a List of 10 Jobs

Performed One or More Times in the Production

Of Live TV Programs

No. of jobe No. of .agents Percent of total

a
None 2 1

1 6 3

2 11 5

3 17 8

4 27 13

5 23 11

6 36 18

7 lir 8

8 26 13

9 19 9

10 23 11

Total 207 100

a These two agents had done at least one job other than the 10

listed in the questionnaire.

Assigned or Taken Responsibility for Extension Departmental

Live TV Programs1

Of thq33 agents reporting, 51 percent at some time had

been assigned or taken responsibility for the departmental live

TV programs in their counties (Table 51). The percentages

doing this by departments were not greatly different. For the

agricultural agents the percent was 54; for the home demon-

stration agents, 53; and for the 4.H agents, 45.

1
This more comprehensive job was not included among the 10

more specific jobs listed in the questionnaire and discussed

in the preceding section.
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Table 51

NuMbdr and Percentage Distribution of Agents According to
Whether or Not They Ever Had Been Assigned or Taken

Responsibility for TV Programs for Their Department in Any
County in Which Have Worked in State, by Departments

Had TV
responsibility Agr. De t. H.D. Dept. 4-H Dept. Total

for department No. o No. L No.

70 54 53 53 47 45 170 51

59 46 47 47 57 55 163 49

Yes

No

Total 129 100 100 100 104 100 333 100

Of the 198 experienced agents reporting, 82 percent at some

time had been assigned or taken responsibility for their depart-

mental live TV programs, but for the 129 inexperienced agents

reporting only six agents, or five percent, had done this (Table

52). The percentages of the experienced agents assigned or taking

responsibility for their departmental TV programs were about the

same for the agricultural (81 percent), the home demonstration

(85 percent) and the 4-H agents (80 percent).

Responsibility for Live TV Programs of the Three Extension Depart-

ments

Of the 330 agents reporting, only 24, or seven percent, had

ever been responsible for live TV programs for all three depart-

ments. Eight of these agents were in the agricultural department,

10 in the home demonstration department, and six in the 4-H

department. All 24 of these agents were classified as experienced

in TV work.
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Extension Departmental Participation in TV Activities

Of the 165 Extension departments in the state, 147, or 89

percent reported on whether or not the department had at some

time participated in TV work. Of the 147 departments, 83, or

56 percent, reported having participated in TV work at some

time. Seventy-one percent of the 51 Agricultural Departments

reporting, 56 percent of the 118 Home Demonstration Departments

reporting, and 42 percent of the 48 4-H Departments reporting

had at some time participated in TV work.

Of the 63 departments which indicated no participation in

TV activities and which reported on why they did not participate,

54 percent indicated it was because there was no station in the

county. Another 18 percent indicated there was no local

opportunity) with some mentioning the TV stations were not

interested.

Ways in Which TV Activities of the Extension Departments Are

,.:urried Out

Information on seven possible ways (plus an opportunity to

add others) of conducting TV activities was'sought from the head

agents of the three departments in each county.
2

Cooperation in TV activities among counties. Two of the

possible ways of carrying on TV activities related to inter-

county cooperation. The following tabulation gives for each

2

It was not always clear for those who stated no local
opportunity just what was meant.

Information was also sought on an eighth way, i.e., coopera-
tion in TV activities among departments in the same county,

but this information was too contradictory to be useful when
the answers from agents in the same county were compared.
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class of department and for all departments the percent which

at some time in the memory of the head agent had carried on

TV work in these ways:

Ways of con-
ducting TV word Agr.Agr. Dept. H.D. Dept. 4-H Dept. All depts.

Percent

Plan and conduct TV
activities in coopera-
tion with two or more

counties 69 (N =30) 70 (N=27) 40 (N=20) 63 (N =83)

In cooperation with
two or more counties
plan and conduct TV
activites which in-
volve college
specialists 50 (N=36) 48 (N=27) 20 (N=20) 42 (N=83)

About two thirds (63 percent) of the 83 departments which

have engaged in TV work (and which reported) had cooperated

with two or more counties in TV work.
2

The Home Demonstration

Department had the highest percent (70)0 followed closely by

the Agricultural Department with 69 percent. The 4-H Depart-

ment had the lowest percent (40.

Forty-two percent of the 83 departhents had cooperated

with two or more counties in TV activities in which a college

specialist or specialists were involved.
2 Thus, of the 52

counties which had cooperated with two or more counties on TV

1 The two ways presented here are not alternatives. The

counties which cooperated with two or more counties on TV

work involving college specialists are also among those
reporting cooperation with other counties.

2 These percentages might have been higher if the question-

naire had called for "one or more counties" instead of

"two or more counties."
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work, 35, or 67 percent had sometime used college specialists

in their TV activities.

The Agricultural Department had the highest percent (50)

which had cooperated with two or more counties where a college

specialist or specialists were involved followed closely by the

Home Demonstration Department with 48 percent. The percent for

the 4-H Department was only 20.

Although the foregoing data have been generalized to

indicate whether or not there was ever any intercounty coopera-

tion involving two or more counties, the questionnaire specifi-

cally asked the head agent of each department to indicate for

each item whether the, cooperation was frequently, sometimes,

or never. The same choice of responses was presented for

cooperation involving specialists. The results of these more

detailed answers for all departments were:

Frequently

Sometimes

Never

Total

Percent .

Plan and conduct
TV activities in
cooperation with
two or more

counties

Tiv-7155T--

30

33

37

100

In cooperation with
two or more counties
plan and conduct TV

activities which
involve college

specialists
(N=83)

2

40

58

100

The above tabulation indicates that the 52 departments

which had cooperated were about equally divided between frequently



(30 percent of total 83) and sometimes (33 percent of total 83).

When the cooperation involved college specialists only 2 per-

cent of the counties had done so frequently with 40 percent

doing it sometimes.

Methods of conducting TV activities within departments.

The head agent of each department which had participated in TV

was asked to indicate how the actual job of conducting TV activi-

ties was carried out by his departmental staff. Four procedures

were presented in the questionnaire. The respondent might very

well have selected only one of the four, but he was given an

opportunity to check any that applied on the theory that with-

in the limits of his experience the department may have used

more than one method. Table 53 gives the number and percentage

distribution of departments which have participated in TV

activities according to the methods or combination of methods

which the staffs have used in conducting TV activities.

Thirty-three departments, or 47 percent, of the 72 reporting

had used one method only, No. 3, esatagent211 presents

TV programs for specific field or assigned If the

combinations of this method with one or more of the other three

methods are cour4;d1 62 percent of the departments reported

using this method at some time. The Agricultural Department had

the highest percent (58) of its departments using this method

only, and the 4-H the smallest percent (28). When combinations

1
Eleven of the 83 counties which reported participation in TV
activities did not give any information on the four methods
for. which data are ;resented-in Table 53.
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with other methods are added, 74 percent of the Agricultural

Department, 52 percent of the Home Demonstration Department and

50 percent of the 4-H Department had used the method.

When all departments are considered, the second ranking

method in terms of percent of departments using it only was,

No. 4, entire staff jointly plans TV work with various members

being assigned topics for presentation. The Agricultural Depart-

ment had the highest percent (23) using this method only,

followed closely by the other two departments, with 22 percent

for the 4-H and 18 percent for the Home Demonstration Department.

When combinations of method No. 4 with the other three

methods are considered, the percent of all departments which had

used the method was 33; for the 4-H Department it was 38; for

Agricultural, 33; and for Home Demonstration, 30.

Only a small number (ii) of the departments assign the

major responsibility for TV activities to one agent who plans

the work and either makes all TV appearances or does so along

with other staff members whom he recruits (see Table 53, methods

No. 1 and No. 2 conibined). Only 13, or 17 percent, of the 72

departments had used two or three combinations of the four basic

methods by the staff conducted its TV work. No department

reported a combination of all four methods.

The head agents of the departments were asked to indicate

whether or not, irrespective of who plans or presents programs,

the general procedure is to makeaElialurans_olanata

terms of subject matter and then to select those areas or topics

in the lan or lane which are considered best suited for TV



presentation. Only 28 percent of the 83 departments followed

this procedure. The Home Demonstration Department had the highest

percent (52.). The percent for the Agricultural Department was

19; and for the 4-H, 10.

Suggestions Relating to TV Educational
Programs and Audiences

Number and Percent of A ents Sug esting Topics for TV Pro ems

Of the 333 agents, 129, or 39 percent suggested no topics

at all (Table 54). The average (neiian) number of topics suggested

was 1.9. However, 17 percent of the 333 agents listed 5 or more

topics. The average (median) number (2.9) of suggested topics

was largest for the home demonstration agents, smallest (0.9) for

the 4-H agents, and in-between (1.9) for the agricultural agents.

Over half of the 4-H agents listed no topic.

Table 54

Number and Percentage Distribution of Agents According to
Number of Topics Suggested for TV, by Departments

No. of Agr. Dept. H.D. Dept. 4-H Dept. Total
suwstions No. yo No. fo. No.

L°
117---12

0 45 35 29 29 55 53 129 39

1 21 16 10 10 10 9 41 12

2 12 9 12 12 15 14 39 12

3 15 12 12 12 9 9 36 11

4 10 8 12 12 9 9 31 9

5 7 5 5 5 1 1 13 4

6 7 5 7 7 0 0 14 4

7 2 2 9 9 2 2 13 4

8 2 2 1 1 2 2 5 1

9 or more 3 6 3 3 1 1 12 4

Total 129 100 100 100 104 100 333 100

Median 1.9 2.9 0.9 1.9
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Thirty-seven percent of the experienced and 40 percent of

the inexperienced agents listed no topics (Table 55). The

inexperienced agents listed on the average (median) 2.0 topics

which was slightly higher than the 1.9 average (median) for the

experienced agents.

Classes of Suggested TV Topics and Methods of Treatment

General classes of topics. A total of 714 TV topics were

suggested by agents. These were classified under six major

categories as follows:

Number Percent

1. Home economics topics of
interest mainly.to house-
wives (also to 4-H girls) 171 24

2. Agricultural topics of
either general interest or
nonfarm interest 156 22

3. Home economics topics of
general interest 127 18

4. General interest topics 100 14

5. Agricultural topics of
interest mainly to farmers 96 13

6. 4-H topics (some of
general interest) .............. 64 9

Total 714 100

The category, home economics topics of interest mainly to

housewives, heads the list in terms of percent of all topics.

While this category has a distinctive housewife orientation,

the next three ranking topics in terms of percent of all topics,

i.e. ay icultural to ics of either eneral interest or nonfarm
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interest, home econanics topics of general interest, and general

interest topics are partially in the case of the first category

and in the case of the second and third categories of general

interest entirely. Aiculturaltoianterestmaiat2

farmers and 4-H topics (some of general interest) which are

essentially special interest group topics rank next to lowest

and lowest in percent of total topics.

Number of lessons suggested. Of the 714 topics for which

information was given as to suggested number of lessons, 69 per-

cent were accompanied by a suggestion for two or more lessons

(Table 56). That over two thirds of the topics carried this

suggestion is a remarkable emphasis on using TV to provide

continuity of learning experiences. For the various classes of

topics the percentages carrying a suggestion for two or more

lessons ranged from 58 to 77. The class of topics, agricultural

topics of interest mainly to farmers, had the highest percent

(77), with 4-H topics having the lowest, 58 percent.

Recommended preregistration. Slightly less than one third

(32 percent) of the 653 topics for which information was given

carried a recommendation for preregistration of audience (Table

56). The category, agricultural topics of interest mainly to

farmers, had the highest percent (59). The categories with next

ranking percentages were, home economics topics of general

interest (33 percent) and home economics topics of interest

mainly to housewives (33 percent). The importance of an educa-

tional agency securing commitments to its teaching activities

is certainly not emphasized by these data.
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Suggested number of lessons for classes of topics. To

approach more closely the actual topics suggested without listing

each topic, the various topics under the six major categories

were classified under more specific sub -categories. For each

of these sub - categories the percent of topics for which two or

more lessons were suggested was calculated. In many instances

the number of topics in a given category was small; however,

without regard for numbers, the topics were arrayed from high

to low according to percentages. At this point attention is

given to the categories having high percentages.(See Appendix A

for further details.)

Under each of the six major classes those categories which

had 80 percent or more of the topics for which the respondent

suggested two or more lessons are:
1

I. Home economics topics of interest mainly to housewives
Say() to 4-H girls (N =171)

Home management - care and cleaning
Sewing - draperies and slipcovers
Sewing - general
Home management - time and money, etc.
Home management - general
Home management - care of clothing

2. Agricultural topics of general or nonfarm interest (N=156)

Home gardening
Home gardening
Home gardening
Horticulture
Home grounds -
Home gardening
Home grounds -

- general
- fruit
- vegetables

landscaping
- flowers
general

The six major categories are presented according to rank
order (highest to lowest) for number of topics suggested
under each category.



3. Home economics topics of general interest (N=127)

Community meals
Refinishing furniture
Financial management

4. Topics of general interest (N=100)

Housing - general
Income tax
Research

5. Agricultural toklasslinterest mainlyalmems (N=96)

Farm credit
Forage machinery
Laws affecting farmers
Transfer of farm property
Farm management
Dairy farming
Marketing of farm products

6. 4-H topics (N=64)

Grooming

If the sub-category containing the largest number of topics

within each major class of topics is selected and the percent of

its topics for which two or more lessons were suggested is

indicated, the following list results:

Sub - category of topics
1

Percent of topics
for which two or
more lessons were

No. of topics suggested

Farm management (class 5) 29

Financial management (class 3) 36

Home grounds - general (class 2) lo

Public affairs (class 4) 16

Food - nutrition (class 1) 28
4-H promotion (class 6) 15

90
81
8o

75
61
40

1
Major class from which each sub-category was taken is indica-
ted by number in parentheses which corresponds to the major

classes listed above.
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The large number of topics within the categories listed

above and the high percentages for which two or more lessons

were suggested for all but 4-H promotion may be taken as an

indication of the importance of these areas for TV programs.

Recommended reregistration for classes of topics. The

sub - categories under the six major classes were also examined

from the standpoint of percent of topics for which the respondents

recommended preregistration. (See Appendix B for further de-

tails.) Under each of the six major classes those categories

which had 80 percent or more of the topics for which the

respondents recommended preregistration are:

1. Home economics topics of interest mainl to housewives

(also to 4-H gins) N=171

Sewing - draperies and slipcovers
Home management - care of clothing

2. Agricultural topics of general or nonfarm interest (N=156)

(None)

3. Home economics topics of general interest (N=127)

Community meals
Retirement

4. Topics of general interest (N=100)

Income tax
Making wills
Home buying

5. Agricultural topics of interest mainly to farmers (N=96)

Agricultural insurance
Marketing farm products

6. 4-H topics (N=64)

(None)
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For each major class of topics, the sub-category which con-

tained the largest number of topics is presented below with the

percent of its topics which were recommended for preregistration.

Percent of topics
recommended for

Sub - category of topicsi No. of topics Qreregistration

Farm management (class 5) 28
Financial management (class 3) 33
Public affairs (class 1) 16

Home grounds - landscaping (class 2) 26
Food - nutrition (class 1) 26
4-H pramotion (class 6) 14

79
52
38
31
19

7

Relationshi of suggestions for two or more lessons and

recommended preregistration for TV program topics. It seems rea-

sonable to expect that 2V topics for which two or more lessons

were suggested might also have been those for which the agents

would recommend preregistration. To ascertain whether or not

this relationship existed, rho -Defficients of correlation were

calculated between percentages of the sub-categories of topics

in each major class of topics for which two or more lessons were

suggested and percentages of identical sub - categories of topics

in the same major class of topics for which preregistration was

recommended. The rho coefficients are low (.36 or less) for the

sub - categories in five of the six major classes of topics (Table

57).

Only for the major class of topics, home economics of interest

mainly to housewives (and 4-H girls) does the coefficient indicate

1
Major class from which each sub-category was taken is indicated
by number in parentheses which correspond to the major classes
listed on pages 95 and 96.



99

Table 57

Rho Coefficients of Correlation Between Percentages of the
Sub - categories of Topics in Each Major Class of Topics

For Which Two or More Lessons were Suggested and Percentages
Of Identical Sub - categories of Topics in the Same Major Class

Of Topics for Which Preregistration Was Recommended

Topics

Significance
Rho level

coefficient (one -tail test)

1. Home economics sub-topics
of interest mainly to
housewives (also to 4-H
girls) (N = 18)a .48 &) at .05

2. Agricultural sub-topics of
general or nonfarm interest
(N = 17)a .35 NS at .05

3. Home economics sub-topics
of general interest (N = 10) .35 NS at .05

Ii. Sub-topics of general
interest (N = 14)a .02 ES at .05

5. Agricultural sub - topics
of interest mainly to
farmers (N = 15)a .36 NS at .05

6. 4-H sub-topics (N = 11)a .25 NS at .05

Number of sub-topic categories in each major class of topic.

b
Not significant at .05, using two-tail test.
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a correlation of any importance, in this inst

described as moderate.
1

Audiences to Which Suggested Programs Wou

nce it can be

id Be Directed

For each TV topic suggested by the

to indicate the audience or audiences

would primarily be directed. The

which are indicated possible audi

for one lesson or two lessons,

preregistration are in the fi

agents, they were asked

to which the program

ndividual topic cards on

ence or audiences, suggestions

and recommended or not recommended

les of the Office of Extension

Studies and should be consulted by those planning TV programs.

However, to give some indication of the audiences to which the

agents would direct the'

stitute 10 percent or

each major class of

C. )

1. Home economi

r'programs, those audiences which con-

more of the total number of audiences in

topics are listed below: (See also Appendix

cs topics of interest mainly to housewives
S also 4-H girls) (N=171)

Percent

Housewives 34

Young housewives 22

2. Agricultural topics of general or nonfarm
interest (R=156)

General public
Home owners

142

26

1
For only this rho coefficient is the probability level less
than .05 by the one-tail test (not two-tail). This means
that only in this instance can the coefficient be considered
to be greater than 0 in most instances, 95 times out of 100.
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Percent

3. Home economics topics of 4eneral interest (N=127)

Housewives 18

General public 16

Adult men and women 10

Young married people 10

Young or new housewives 10

4. Topics of general interest (N =100)

General public 65

Agricultural topics of interest mainly to

farmers 757-7967

Farmers 38

Dairymen 26

Farm families 17

6. 4-H topics (N=64)

General public 36

Teenagers 22

Youth 12

These lists of audiences reflect the awareness of the

agents with respect to the limitations on reaching highly

specialized audiences through TV programs which depend on

cormnercial stations.

Rating of Importance of Selected Audiences for TV Educational

Programs

Each respondent was asked .to indicate for a list of 19

audiences (plus other to be written in) how important each

audience was thought to be for both live and filmed educational

TV. Four rating levels were allowed, very important, some

importance, little importance, and no importance.

The audiences (plus other) were arrayed according to the

percent of all agents
1 who considered the audience very important.

1 For various audiences the N's vary because of no information.
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Suburban housewives lead the list with 66 percent of the agents

who considered this group very important (Table 58). Four other

audiences were rated very important by over 50 percent of the

agents. These were people interested in home grounds, city house-

wives, general pdblic, and farm housewives. Audiences which small

percentages (16 or less) of the agerts considered very important

were marketing

and wholesale; nursery operators; special agency staffs/ as pub-

lic health nurses, social workers; regularly hired men on farms;

and migrant laborers.

Table 59 presents the 19 audiences (plus other) arrayed

according to rank order for percent of all agents who considered

them very important. Also included in the table is the rank of

each audience according to the percent of agents in each of the

three departments who considered them very important. Suburban

housewives is in second rank position for the agricultural agents,

first rank for the home demonstration agents, and fourth rank

for the 4-H club agents; and people interested in home grounds

hold first rank among the agricultural agents, fourth among the

home demonstration agents, and third among the 14.-H agents. Table

60 gives the intercorrelations according to the rank difference

method between the departments and between all agents and each

department.

The percent of agents in each department rating the audiences

very important correlated highly with the percentages in the other

two departments and also with the total. The percentages of the
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Table 58

Percent of All Agents Who Consider 19 Selected

Audiences Plus Other Very Important for Both Live and Filmed

TV Educational Programs

Percent of agents
who consider

Audiences very Important

Suburban housewives (N = 313) 66

People interested in home grounds (N = 309) 65

City housewives (N = 313) 62

General public (N = 299) 59

Farm housewives (N = 311)

Low-income, underprivileged groups(N = 303) 44

4-11 leaders or potential leaders (N = 303) 42

People interested in conservation,
wildlife, hunting, and fishing (N = 299)

4-H members = 297)

41

41

Community and organizational
leaders (N = 304) 38

Commercial farmers (N = 297) 37

Government officials, county
supervisors, town and city
managers (N = 302) 25

Minority groups (national,
racial, etc.) (N = 297) 22

Managers and employees of
agriculturally related
businesses (N = 291) 21

Managers and employees of mar-
keting services both retail
and wholesale (N = 298) 16

Nursery operators (N = 291) 15

Specialized agency staffs, as
public health nurses,
social workers (N = 302) 13

Regularly hired men on farms (N = 287) 10

Migrant farm laborers (N = 284) 9

Audiences other than those
listed above (N = 318)
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4-H agents correlated more highly with all agents than the per-

centages of the agricultural and home demonstration agents.

Table 60

Rho Coefficients of Correlation for Percent of AU Agents

And Agents in Each Department Who Considered 19 Selected

Audiences Plus Other Very Important for Both Live and

Filmed TV Educational Programsa

Department Agr. Dept. H.D. Dept. hH Dept. Total

Agricultural Dept. x . . .92

Home Demonstration
Dept. .75 x . .89

4-H Dept. .88 .77 x .95

Total - - - x

a
All correlations had a P.01, one-tail test or P<.02, two-

tail test.

All experienced agents differed little from all agents

with respect to percentages who rated the various audiences

very important for TV educational programs. The first five

audiences ranked very important by the experienced agents were

among the first five similarly rated by all agents but4nottn

exactly the same order. Thus, the experienced agents had

people interested in home grounds in first place whereas all

agents had suburban housewives in this position (Table 61).

But for city housewives, general public, and farm housewives

the ranks were identical. The rho coefficient of correlation

between percent of all and of experienced agents rating the 19
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Table 61

Percent of All Experienced Agents Who Consider 19 Selected

Audiences Plus Other Very Important for Both Live and Filmed

TV Educational Programs

Audiences

People interested in home grounds (N=189)

Suburban housewives (N=191)

City housewives (N=190)

General public (N=186)

Farm housewives (N=189)

People interested in conservation,
wildlife, hunting and fishing (N=185)

4-H members (N=182)

4-H leaders or potential leaders (N=185)

Commercipl farmers (N=181)

Low - income, underprivileged groups (N=188)

Community and organizational leaders (N=185)

Government officials, county super-
visors, town and city managers

Minority groups (national, racial, etc.

Managers and employees of agricultur-
ally related businesses

Nursery operators

Managers and employees of marketing
services both retail and wholesale

Regularly hired men on farms

Specialized agency staffs, as public
health nurses, social workers

Migrant farm laborers

Audiences other than those listed
above

(N=185)

)(N=181)

(N=181)

(N=a8o)

(N=183)

(N=175)

(N=185)

(N=172)

Percent
.who consider

very_important

7o

68

63

61

511.

44

40

39

38

38

33

23

20

20

15

15

10

10

7

(N=194) 7
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audiences plus other yELIEEEIEL is .97 (n01, one-tail test

or P(421 two-tail test).

Suggestions Relatil to Methods of TV O-rations

Relating to TV Film Center

How to get program ideas for TV films considered. Of the

324 agents who responded to the question as to which of a list

of staff persons (plus other to be written in) they would first

approach to get an idea considered for a TV film to be produced

by the TV Film Center, by far the largest percent (38) indicated

subject - matter specialists in whose field the topic belonged

(Table 62). In all three departments the highest percent of

agents favored this same choice with the agricultural agents

having the highest percent (47) and the 4-H agents the smallest

(31). If the percent indicating a combination of subject-matter

specialist and state leader is added to subject -matter specialist,

then the percent of all agents choosing this category rises to

46, the percent of agricultural agents to 55, of home demon-

stration agents to 40, and of 4-H agents to 39. Compared to the

other two departments a much higher percent (31 compared bo 11

and 8) of the home demonstration agents would go to the TV Exten-

sion specialists.

Subject-matter specialist in whose field the topic belonged

had the highest percent of both experienced and inexperienced

agents who chose that staff person as the first one to approach

for consideration of an idea about a TV film, with 36 percent

of the former and 40 percent of the latter choosing this staff
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Table 62

Number and Percentage Distribution of Agents According to
Person Would First Approach to Get Idea for TV Program or Series
Of Programs Considered for TV Film Production, by Departments

W
Person would

approach first

Director of TV Film
Center

Subject- matter special-
ist in whose field
topic belonged

State leader who super-
vises county

TV Extension specialists

Head of Dept. of Exten-
sion Teaching and
Information

Advisory committee for
TV Film Center

Subject - matter specialist
and state leadera

Other

Don't know

Agr. Dept. H D. D 4-H Dept. Total

No. No. 2 No. fo 11(7--72

12 10 3 3 13 12 28 9

58 47 33 34 32 31 123 38

12 10 18 18 12 12 42 13

14 11 30 31 8 8 52 16

2 2 1 1 1 1 4 1

1 1 0 0 3 3 4 1

14. 3 0 0

10 8 6 6

10 8 7 7

Total 123 100 98 100

0 0

8 8

26 25

103 100

4 1

24 8

43 13

324 100

a
Because of the large number of agents who checked both state

leader and subject- matter specialist this category has been

used, even though the respondents were asked to check only one

On the list presented in the questionnaire.

person (Table 63). For both experienced and inexperienced agents

in all three departments, this same staff person received the

highest percent of choices. The inexperienced agricultural agents

had the highest percent (51). If the percent indicating a combina-

tion of subject-matter specialist and state leader is added to
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subject-matter specialist, then the percent of experienced agents

choosing this category rises slightly, to 36, and of inexperienced

agents equally slightly, to 42. The inexperienced agricultural

agents have the largest rise in percent choosing the subject-matter

specialist if the combination is added, from 51 to 59 percent.

Again somewhat different from the other two departments, 33 per-

cent of the inexperienced home demonstration agents and 30 percent

of the experienced ones would go to the TV Extension specialists.

Perception of conflict between live TV programs and TV films.

Only 17 percent of the 327 agents who gave their views about this

possible conflict, thought there was such a conflict (Table 64).

Table 64

Number and Percentage Distribution of Agents According to

Whether See Any Conflict Between Live TV Productions by Agents

And Subject-matter Specialists and the Distribution to the

Various TV Stations Around the State of Films Produced

By the TV Film Center, by Departments

Agr. Dept. H.D. Dept. 4-H Dept. Total

See conflict No. 12 No. No. 1 No.

Yes 15 12 23 23 18 18 56 17

No 68 54 46 47 49 48 163 50

Don't know 43 34 30 30 35 34 2.08 33

Total 126 100 99 100 102 100 327 100

A fairly high percent (33) said they did not know. The home

demonstration agents more frequently than the agents from the

other two departments thought there was a conflict.
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Twenty percent of the 197 experienced agents who reported

thought there was conflict, but only 13 percent of the inex-

perienced agents felt this way (Table 65). The experienced

home demonstration and 4-H agents had the largest percentages

(27 and 22 respectively) who thought there was conflict. As

high as 29 percent of the experienced agents and 39 percent of

the inexperienced agents did not know.

Of the 55 agents who thought there was some conflict and

who commented as to the nature of the conflict, over half (58

percent) thought the conflict was a matter of duplication of

effort or lack of coordination and communication. Fourteen

percent saw in the distribution of films by the TV Film

Center a loss of local identification with this kind of Ex-

tension activity by the colleges.

Commercial station outlets for educational TV films of

the colleges. The following situation was presented to the

agents: Seventeen New York television stations, two of which

are educational stations, provide outlets for TV educational

films produced by the colleges. For the immediate future

these are the major available outlets. According to Video

News (Extension publication) the situation with respect to

available time for Extension programs is stated as follows:

"...with the exception of one or two cases, you see a good

example of regression in the quality of time that commercial

stations now provide for educational telecasts when you study

Extension participation in television over the years...The

total effect is a smaller and smaller television audience."



T
a
b
l
e
 
6
5

N
u
m
b
e
r
 
a
n
d
 
P
e
r
c
e
n
t
a
g
e
 
D
i
s
t
r
i
b
u
t
i
o
n

o
f
 
A
g
e
n
t
s
 
A
c
c
o
r
d
i
n
g
 
t
o
 
W
h
e
t
h
e
r

S
e
e
 
A
n
y
 
C
o
n
f
l
i
c
t
 
B
e
t
w
e
e
n

L
i
v
e
 
T
V
 
P
r
o
d
u
c
t
i
o
n
s
 
b
y
 
A
g
e
n
t
s

a
n
d
 
S
u
b
j
e
c
t
-
m
a
t
t
e
r
 
S
p
e
c
i
a
l
i
s
t
s

a
n
d
 
t
h
e
 
D
i
s
t
r
i
b
u
t
i
o
n
 
t
o

T
h
e
 
V
a
r
i
o
u
s
 
T
V
 
S
t
a
t
i
o
n
s

A
r
o
u
n
d
 
t
h
e
 
S
t
a
t
e
 
o
f
 
F
i
l
m
s
P
r
o
d
u
c
e
d
 
b
y
 
t
h
e
 
T
V
 
F
i
l
m
 
C
e
n
t
e
r
,

B
y
 
E
x
p
e
r
i
e
n
c
e
 
i
n
 
T
V
a
n
d
 
b
y
 
D
e
p
a
r
t
m
e
n
t
s

E
x
p
e
r
i
e
n
c
e
d
 
i
n
 
T
V
 
t
T
o
r
k

I
n
e
x
p
e
r
i
e
n
c
e
d
 
i
n
 
T
V
 
W
o
r
k

A
g
r
.
 
D
e
p
t
.
 
H
.
D
.
 
D
e
p
t
.

4
-
H
 
D
e
p
t
.

T
o
t
a
l

A
g
r
.
 
D
e
p
t
.
 
H
.
D
.
 
D
e
p
t
.

4
-
H
 
D
e
p
t
.

T
o
t
a
l

S
e
e
 
c
o
n
f
l
i
c
t

N
o
.

%
N
o
.

f
L
o

1
0
.
-
-
-
F

N
o
.

7
N
o
.

%
N
o
.

%
N
o
.

T
N
o
.

%

Y
e
s

N
o

D
o
n
'
t
 
k
n
o
w

l
e

1
5

1
6

2
7

1
2

2
2

4
0
 
2
0

3
7

7
1
7

6

4
5

5
4

3
o

5
1

2
5

4
5

l
o
o
 
5
1

2
2

5
5

1
6

4
o

2
2

2
6

3
1

1
3

2
2

1
3

3
3

5
7
 
2
9

1
5

3
8

1
7

4
3

1
6

T
o
t
a
l

8
3

1
0
0

5
9

1
0
0

5
5

1
0
0

1
9
7
 
1
0
0

4
0

1
0
0

4
o

1
0
0

4
4

1
4

1
6

1
3

5
0

6
0

4
8

3
6

4
8

3
9

1
0
0

1
2
4

1
0
0



113

The respondents were then asked the question: If this is an ac-

curate picture of the outlet situation, what would you conclude

the colleges should do regarding a TV educational program?
1

Of the answers given 242 were stated so that they could be

classified under 24 headings (Table 66).
2

The most frequent re-

sponse was immazaaulityofjemarms with 28 percent giving

this answer. This answer was also in first position for all

three departments. The next answer in terms of frequency was

use trained or professional personnel (some of these also men-

tioned the use of visual aids) with 10 percent of the agents

giving this answer. This answer was in second position for the

home demonstration agents and the 4-H agents but not the agri-

cultural agents. The full list of answers, irrespective of

frequencies, provides an interesting and useful array of sug-

gestions which may be helpful to those concerned with TV policy.

Both experienced and inexperienced agents most frequently

gave for their answer as to what should be done about the situ-

ation, quality of the percentages of the

total of each class were 30 and 24 respectively (Table 67). The

second ranking answer for both groups was use trained or profes-

sional personnel, with nine percent of the experienced and 13

percent of the inexperienced agents giving this answer.

1

2

It is possible that the respondents may have had a slight
misunderstanding of this question since the heading of the
section of the questionnaire in which it occurred was Outlets
for TV Educational Films and Live Pro rams; yet the question
actually deals with TV educational films and not live ;.ro-
grams. It is doubtful, however, that the answers given would
be seriously affected by this inconsistency.

Each agent's answer was considered as a whole and classified
under only one heading accrrding to what seemed to be his

major emphasis.



Table 66

Number and Percent of Answers According to Classes of Answers
Given in Response to the Situation in Which the Colleges
Currently Depend on Commercial Outlets for TV Educational

Programs But Find a Regression in Quality of Time Available,

By Departments

Class of answers

1. Improve quality of
programs

2. Use trained or pro-
fessional personnel
(visual aids also
mentioned)

3. Meet needs of
audience

4. Consider paying for
time or sponsored
programs

5. Work more closely
with TV stations

6. Try to get better
time & reverse trend 3

A De t H.D. Dept. 4-H Dept. Total
No. No. 10 No. No. 12

31 32.0 20 26.0 17 25.0 68 28.o

5 5.o 12 15.0 8 12.0 25 10.0

8 9.o 5 6.o 3 4.o 16 7.o

8 9.o 4 5.o 3 4.o 15 6.o

1 1.0 9 12.0 4 6.o 14 6.o

3.0 6 8.o 2 3.0 11 4.5

0 0 3 4.o 6 9.o 9 4.0

2 2.0 3 4.o 4 6.o 9 4.o

7. Make use of educa-
tional TV stations

8. Promotion, advertis-
ing of TV efforts

9. Colleges should take
lead in meeting
situation

10. Don't know (one said
needs more study)

11. Establish statewide
Extension policy and
develop a plan

12. Try to get better
time, or drop or
limit

13. Continue in spite
of situation

14. Drop it

3 3.o 1 1.0 3 4.o 7 3.o

3 3.0 2 3.0 2 3.0 7 3.o

4 4.o

3 3.o

3 3.0

2 2.0

2 3.0 1 1.5 7 3.0

1 1.0 3 4.o 7 3.0

2 3.0 1 1.5 6 2.5

1 1.0 3 4.o 6 2.5

(cont'd on next page)
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Table 66 (cont'd)

Percent of Answers According to Classes of Answers

Response to the Situation in Which the Colleges

ly Depend on Commercial Outlets for TV Educational

But Find a Regression in Quality of Time Available,

By Departments

Class

Agr. Dept. H D De t. 4-H Dept. Total

of answers No. f No. No. 1.17:7-7g

15. Improve or drop or
limit

16. Draw conclusions
and build on what
has been effective 2 2.0 0 0 2 3.0 4 P.0

17. Have own TV station 1 1.0 2 3.0 2 3.0 5 2.0

5 5.0 0 0 1 1.5 6 2.5

18.

19

2

Propose short
course programs
or short spots

. Restrict efforts

. Find reasons for
regression 3 3.0 0 0 0 0 3 1.0

21. Limit size of
program 2 2.0 0 0 1 1.5 3 1.0

22. Not true in some
areas 3 3.0 0 0 0 0 3 1.0

23. Proposed closed
circuit from Ithaca
to counties 0 0 1 1.0 0 0 1 (.4)

24. Quality but time
not important 1 1.0 0 0 0 0 1 j)

3 3.0 2 3.0 0 0 5 2.0

1 1.0 1 1.0 2 3.0 4 2.0

Total 97 100.0 77 100.0 68 99.0 242 104 8
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Table 67

Number and Percent of Answers According to Classes of Answers
Given in Response to the Situation in Which the Colleges
Currently Depend on Commercial Outlets for TV Educational

Programs But Find a Regression in Quality of Time Available,
By Experience and Inexperience in TV Work

Class of answers

1. Improve quality of programs

2. Use trained or professional
personnel (visual aids also
mentioned)

3. Consider paying for time or
sponsored programs

4. Meets needs of audience

5. Work more closely with TV
stations

6. Colleges should take lead
in meeting situation

7. Establish statewide Extension
policy and develop a plan

8. Try to get better time and
reverse trend

9.

10. Drop it

11. Improve or drop or limit

12. Try to get better time or
drop or limit

13. Don't know (one said needs
study)

14. Draw conclusions and build
on what has been effective

15. Find reasons for regression

16. Make use of educational TV
stations

17. Promotion, advertising of
TV efforts

18. Propose short course programs
or short spots

Continue in spite of situation

Total Total
experienced inexperienced

No. 1 No. 1

46 30 21 24

14 9 11 13

10 7 5 6

9 6 7 8

9 6 4 5

6 4 1 1

6 4 1 1

6 4 5 6

4 3 2 2

5 3 1 1

5 3 1 1

4 3 3 3.5

3 2 3 3.5

3 2 1 1

3 2 0 0

3 2 6 7

3 2 6 7

3 2 2 2

(cont'd on next page)
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Number and Percent of Answers According to Classes of Answers
Given in Response to the Situation in Which the Colleges
Currently Depend on Commercial Outlets for TV Educational

Programs But Find a Regression in Quality of Time Available,
By Experience and Inexperience in TV Work

Class of answers

Total
experienced

Total
inexperienced

No. % No. %

19. Have own TV station 2 1 3 3.5

20. Limit size of program 2 1 1 1

21. Not true in some areas 2 1 1 1

22. Restrict efforts 2 1 2 2

23. Proposed closed circuit
from Ithaca to counties 1 1 0 0

24. Quality time not important 1 1 0 0

A..roaches for S ecialists and A ents in Plannin, Live TV
Programs

The agents were presented with three statements of pos-

sible approaches with an opportunity to add their own suggestions.

Of the 320 agents who responded to this question, 66 percent

favored approach (3), specialists in given subject-matter fields

and agents assigned to those fields meeting annually and plan-

ning jointly TV programs for various viewing areas wh ich

meetings the agents and specialists would divide among them-

selves the jobs to be done (Table 68). Seventy -one percent

of the home demonstration agents favorcd this procedure, 66

percent of agricultural agents, and 61 percent of the 4-H

agents.
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Table 66

Number and Percentage Distribution of Agents

According to Preference for Approach to Live
TV Educational Programs, by Departments

Approach A Dett. H.D. De t. 4-H De t. Total

preferred No. No. No. No.

1. Specialists se-
lect and teach;
agents arrange
and promote 8 7 7 7 9 9 24 7

2. Agents select,
plan, arrange,
promote; special-
ists teach 18 15 7 7 20 20 45 14

3. Specialists and
agents plan and
dividie work
jointly 81 66 To 71 6o 61 211 66

4. Other 15 12 15 15 10 10 40 3

Total 122 100 99 100 99 100 320 100

A higher percent (TO) of the inexperienced agents than of

the experienced agents (65 percent) favored approach (3),

specialists in given subject-matter fields and agents assigned

to those fields meeting annually and planning jointly TV pro-

grams for various viewing areas at which meetings the agents and

specialists would divide among themselves the jobs to be done

(Table 69 ). Compared to experienced agents in those departments,

the inexperienced ones in the agricultural and home demonstra-

tion departments had higher percentages of agents who favored

this procedure, but the opposite was true for the 4-H agents.
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Two hundred nine of the 211 agents who favored procedure 3

(see Table 68) answered the question, would you want both the

agents and specialists to bring their plans of work to the

meeting and use these as the basis for deciding what subject

matter and audiences would be included in the TV rograms? Of

these 209 agents, 74 percent gave a y22 answer to the question

(Table 70 ). Ninety percent of home demonstration agents, 72 per-

cent of the 4-H agents, and 61 percent of the agricultural agents

gave a yes answer.

Table 70

Number and Percentage Distribution of Agents Who Thought
Agents and Specialists Should Plan TV Programs Together

According to Whether They Thought Both Agents and Specialists
Should Bring Their Plans of Work to the Planning Meeting
And Use These as a Basis for Planning, by Departments

Should use
plans of work

Yes

No

Agr. Dept. H.D. Dept. 4-H Dept. Total
No. / No. No. No. %

47 61 63 90 44 72 154 74

5 6 1 1 2 3 8 4

Would make no
difference 26 33 6 9 15 25 47 22

Total 78 100 70 100 61 100 209 100

The inexperienced agents slightly more often than the

experienced agents (78 percent compared to 72 percent) favored

bringing plans of work to TV planning meetings with specialists

(Table 71). Compared to other classes of agents, the inexperi-

enced agricultural agents differed more markedly from their
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opposites, the experienced agricultural agents, in percent of

os answers with 73 percent for the experienced and 53 for the

inexperienced agents. The percentages for the experienced home

demonstration and 4-H agents who answered yes were higher than

the percentages for the inexperienced agents in these departments.

Extension Service Cooperation in TV Work Among Counties in Same
Viewing Area

The agents were provided a list of seven different pro-

cedures (plus an other - write in) in which departments and

counties in the same TV viewing area could cooperate on live TV

programs. Each respondent was asked to check the one (or write

in) procedure which he favored. By far the largest percent (31)

of the 295 agents responding to the question favored procedure

number (4), the state leaders' offices of all three departments

providing 'art or all of the salary of a TV (and radio) person

who would be located in the county where the station was but who

would plan with the counties in the viewing area the TV pro-

grams of the counties and administer the same (Table 72). This

same procedure had the highest percent in all three departments,

with the home demonstration agents having the highest (38 per-

cent) and the agricultural agents the lowest (26 percent). The

agricultural agents much more frequently than the agents in the

other two departments favored procedure number (1), each department

in each county planning and presenting its own program, assuming

the department can have access to the station. Twenty-six per-

cent of home demonstration, 16 percent of the 4-H agents, but

only 12 percent of the agricultural agents preferred procedure
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Table 72

Number and Percentage Distribution of Agents According to
Suggestions of How Counties Entirely or Partially
Within the Same Viewing Area of a TV Station

Should Conduct Their TV Activities,
By Departments

Method of
conducting A De t H.D. Dept. 4-H Dept. Total

TV activities No. No. No. E7TE

1. By each dept. in
each county planning
and presenting its
own programs, assum-
ing the department
can have access to
the station. 26 23 12 13 12 13 50 17

2. By the agents in
all three depts.
in each county
joining together
to plan and pre-
sent programs,
assuming the coun-
ty can have access

to the station.

3. By the state lead-
er's office of your
dept. providing
part or all of the
salary of a TV (and
radio) person who
would be located in
the county where the
TV station was but
who would plan with
the counties in the
viewing area the TV
program of the coun-
ties and administer
the same. 13 12 23 26 15 16 51 17

4. By the state leaders'
offices of all three
depts. providing
part or all of he
sala of a TV (and
radio)

ry
person who

would be located in
the county where the
station was but who
would plan with the
counties in the view-
ing area the TV pro-
gram of the counties
& administer the same.29 26 35 38 25 27 89 31

17 15 6 7 1 15 37 13
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Table 72 (cont'd)

Number and Percentage Distribution of Agents According to
Suggestions of How Counties Entirely or Partially
Within the Same Viewing Area of a TV Station

Should Conduct Their TV Activities,

By Departments

Method of
conducting Agr. De t. H.D. Dept. 11.-H Dept. Total

TV activities No. No. h No. No.

5. By each dept. in the
county in which the
TV station is loca-
ted being responsible
for planning and
administering the
program and inviting
corresponding depts.
from counties in the
viewing area to par-
ticipate as needed. 5 4 1 5 5 11 4

6. By the three depts.
in the county in
which the TV station
is located being
jointly responsible
for planning and ad-
ministering the
program and inviting
joint participation
as needed from the
three depts. in coun-
ties in the viewing
area. 8 7 5 6 12 13. 25 8

7. Combination of No. 1
and No. 2 a 1 1 3 3 0 0 4 1

8. Other 13 12 5 6 10 11 28 9

Total 112 100 90 100 93 100 295 100

a
A few of the agents checked two procedures.

number (3), °grams in the

person whose salary would be partially or wholly paid by the

state leader's office of the respective departments.

By far the largest percent (30) of the experienced agents

preferred the number 4 procedure, by the state leaders of all
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three artments__providing part or all of the

Land radio) person who would be located in the county where their
station was but who would lan with:the counties in the viewing

area the TV program of the counties and administer the same,

(Table 73). This percentage, however, was little different from

that (29) of the inexperienced agents who preferred this pro-

cedure. Generally, the highest percent of agents whether ex-

perienced or inexperienced in all of the departments favored

this number 4 procedure.
1

Participation in State-wide TV Educational Network

The agents were asked if they would like to see the Col-

leges of Agriculture and Home Economics (including Extension

Service) participate in an educational TV staticon at Ithaca

which would be part of a state-wide TV educational network.

Eighty-two percent of the agents were in favor of this par-

ticipation (Table 74). The home demonstration agents favored

it most frequently (93 percent), folLowed in order by the

4-H agents (81 percent) and the agricultural agents (74

percent).

1
The experienced agricultural agents had the same percent (26)
who favored this procedure and procedure number 1, and the
inexperienced agricultural agents had the same percent (24)
for procedures 2 and 4.
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Number and Percentage Distribution of Agents According to
Opinion on Whether Colleges of Agriculture and Home Economics

(Including Extension Service) Should Participate in an
Educational TV Station in Ithaca, by Departments

Should participate

Agr. Dept., H.D. Dept. 4-H Dept. Total

No. % No. % No. % No. %

Yes 79 74 87 93 78 81 244 82

No 5 5 0 0 5 5 10 3

Doalt know 23 21 7 7 13 14 43 15

Total 107 100 94 100 96 100 297 100

The experienced agents were slightly more favorable (84

percent) to participation in a TV network than were the in-

experienced agents (81 percent) (Table 75). The experienced

home demonstration agents had the highest percent (95 per-

cent) who favored participation; this was also true of the

inexperienced home demonstration agents with 90 percent

favoring participation.

Opinion of Study

The agents were asked, "What do you think of a study such

as this which attempts to obtain the viewpoints of all faculty

members (including state leaders of Extension) in both the

Colleges of Agriculture and Home Economics and all Extension

agents as a basis for developing TV educational policy for

reaching the general public (off-campus people)?" The re-

spondents were asked to check one of the following answers:
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(1) A good idea, (2) Doubt the wisdom of it, and (3) Should

not be done.

Eighty-two percent of the agents thought the study a good

idea (Table 76). There was little difference among the three

departments; 84 percent of the home demonstration agents, 81

percent of the 4-H agents, and 80 percent of the agricultural

agents thought it a good idea. Only one percent of the agents

thought the study should not be done.

Table 76

Number and Percentage Distribution of Agents According to

Opinion of This Study, by Departments

Opinion of study

Agr. Dept. H.D. Dept. 4 -H Dept. Total

No. % No. % No. % No. %

Good idea 87 80 75 84 74 81 236 82

Doubt wisdom of it 19 18 13 15' 17 18 49 17

Should not be done 2 2 1 1 1 1 4 1

Total 108 100 89 100 92 100 289 100

There was little difference between the experienced and

inexperienced agents with respect to the number who thought the

study a good idea; 81 percent of the former and 82 percent of

the latter considered the study a gpod idea (Table 77). Com-

pared to the other two departments, both the experienced and

inexperienced home demonstration agents had the highest percent

who considered the study a good i421.
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Appendix A-1

TOPICS SUGGESTED BY EXTENSION AGENTS FOR TV PROGRAMS

ARRANGED ACCORDING TO PERCENTAGE WHO SAID
THERE SHOULD BE TWO OR MORE LESSONS1

Home Economics Topics of Interest Mainl to Housewives

lig:11-114111E-

Topic Percent

Home management - care and cleaning N = 4 100

Sewing - draperies and slipcovers N = 4 100
Sewing - general

N
N = 22

giHome management - time and money, etc. = 8
Home management - general N = 11 82

Home management - care of clothing N = 5 8o

Food preparation N = 11 73

Food - low-cost and meal planning N = 11 64

Food - nutrition N = 28 61

Home management - storage N = 5 6o

Fabrics and finishes N = 9 56

Food marketing N = 11 54

Clothing - selecting and buying N = 12 50

Food preservation N = 4 50

Home decorating N = 12 50

House plants and arranging flowers N = 8 50

Home management - laundry N = 3 33

Home management - kitchen planning N = 3 0

Agricultural Topics of General or Nonfarm Interest

Home gardening - general N = 4 100

Home gardening - fruit N = 6 100

Home gardening - vegetables N = 3 100

Horticulture and floriculture N = 5 100

Home grounds - landscaping N = 28 93

Home gardening - flowers N = 5 80

Home grounds - general N = 10 80

Home grounds - lawn care N = 23 78

Agricultural public relations N = 15 73

Agricultural situation N = 7 71

Insects and disease identification N = 10 70

Conservation N = 13 69

Consumer information - eggs and milk N = 5 6o

Home grounds - care of trees and shrubs N = 12 58

Pesticides - use of N = 6 33

Rural living N = 3 33

Agricultural research N = 1 0

a
N's refer to number of topics.
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Appendix A-2

TOPICS SUGGESTED BY EXTENSION AGENTS FOR TV PROGRAMS
ARRANGED ACCORDING TO PERCENTAGE WHO SAID

THERE SHOULD BE TWO OR MORE LESSONSa

Agricultural Topics of Interest Mainly to Farmers

Topic

Agricultural insurance N = 1 100
Farm credit N = 6 100
Forage machinery N = 2 100
Laws affecting farmers N = 1 100
Transfer of farm property N = 1 100
Farm management N = 29 90
Dairy farming N = 16 88
Marketing farm products N = 5 80
Taxes N = 3 67
Forage and crop production N = 17 65

Agricultural miscellaneous topics N = 5 60
Barns N = 2 50
Poultry N = 5 40
Agricultural research N = 1 0
General livestock N = 2 0

Percent

4-H Topics

Grooming N = 8 88
Baby-sitting N = 4 75
4-H miscellaneous N = 7 71
Career exploration N = 6 67
Handyman N = 3 67
Incubation and embryology N = 3 67
Other 4-H projects N = 3 67
General - 4-H projects and demon-

strations N = 8 50
Safety - bicycle, etc. N = 4 50
4-H promotion N = 15 40
lawn mowers N = 3 0
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Appendix A-3

TOPICS SUGGESTED BY EXTENSION AGENTS FOR TV PROGRAMS

ARRANGED ACCORDING TO PERCENTAGE WHO SAID
THERE SHOULD BE TWO OR MORE LESSONS

Home Economics Topics of General Interest

Topic Percent

Community meals N = 2 100

Refinishing furniture N = 4 100

Financial management N = 36 81

Family relations - child care N = 25 68

Consumer education - general N = 26 65

Family life and relationships N = 15 60

Consumer education - selection of
furniture and equipment N = 12 58

Family relations - adolescence N = 5 4o

Retirement N = 2 0

Topics of General Interest

Housing - general N = 5

Income tax N = 1

Research N = 1

Public affairs N = 16

Resource development N = 8

Community development and planning N = 9

Recreation N = 11
Safety N = 5

General agricultural and home
economics topics N = 13

Home building N = 2

Home buying N = 6

Making wills N = 2

Extension Service promotion N = 19

Housing developments N = 2

100
100
100

75

67
75

64
6o

54
5o
50
50
42

0
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TOPICS SUGGESTED BY EXTENSION AGENTS FOR TV PROGRAMS

ARRANGIO#WORDING TO PERCENTAGE WHO
SAID YES TO PREREGISTRATIONa

Home Economics To ics of Interest Mainl to Housewives

and -H Girls

Topic Percent

Sewing - draperies and slipcovers N = 4 100
Home management - care of clothing N = 5 100

Sewing - general N = 22 68
Home management - general N = 9

Z2Food preparation N = 11
Home decorating N = 13 46
Home management - storage N = 4 25

Food preservation N = 4 25

Clothing - selecting and buying N = 10 20
Food - nutrition N = 26 19

Food - low-cost and meal planning N = 11 18
Home management - time and money, etc. N = 7 14

Food marketing N = 11 9
Home management - care and cleaning N = 4 0

Fabrics and finishes N = 8 0

House plants and arranging flowers N = 8 0

Home management - laundry N = 3 0

Home management - kitchen planning N = 2 0

Agricultural Topics of General or Nonfarm Interest

Horticulture and floriculture N = 5 40
Home gardening - vegetables N = 3 33
Rural living N = 3 33
Home grounds - landscaping N = 26 31

Conservation N = 12 25

Home gardening - fruit N = 4 25

Home gardening - flowers N = 5 20
Agricultural situation N = 6 17
Insects and disease identification N = 6 17
Pesticides - use of N = 6

1IHome grounds - lawn care N = 19
Home grounds - general N = bi 12

Home grounds - care of trees and shrubs N = 11
Agricultural public relations N = 13
Home gardening - general N = 3 0
Consumer information - eggs and milk N = 5 0

Agricultural research N = 1 0

a
N's refer to number of topics.
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Appendix B-2

TOPICS.SUGGESTED BY EXTENSION AGENTS FOR TV PROGRAMS

ARRANGED ACCORDING TO PERCENTAGE WHO
SAID YES TO PREREGISTRATION

Home Economics Topics of General Interest

Topic

Community meals
Retirement
Refinishing furniture
Financial management
Family relations - child care
Family relations - adolescence
Family life and relationships
Consumer education - general
Consumer education - selection of

furniture and equipment

Percent

N = 2 100

N = 1 100

N = 4 75

N = 33 52

N =24 42

N = 5 40

N = 12 .25

N = 26 4

N = 12 0

Topics of General Interest

Income tax N = 1 100

Making wills N = 1 100

Home buying N = 5 80

Recreation N = 9 67

Housing developments N = 2 50

Public affairs N = 16 38

Resource development N = 6 33

Housing - general N = 5 20

Safety N = 5 20

General agricultural and home economics
topics N = 11 18

Community development and planning N = 8 12

Research N = 0 0

Home building N = 1 0

Extension service promotion N = 16 0
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Appendix B-3

TOPICS SUGGESTED BY EXTENSION AGENTS FOR TV PROGRAMS
ARRANGED ACCORDING TO PERCENTAGE WHO

SAID YES TO PREREGISTRATION

Agricultural Topics of Interest Mainly to Farmers

Topic Percent

Agricultural insurance N = 1 100

Marketing farm products N = 5 80

Farm management N = 28 79

Dairy farming N = 15 73

Forage and crop production N = 17 53

Farm credit N = 6 50

Forage machinery N = 2 50

Poultry N = 4 50

Taxes N = 3 33

Agricultural miscellaneous topics N = 5 20

Agricultural research N = 1 0

Barns N = 2 0

General livestock N = 2 0

Laws affecting farmers N = 1 0

Transfer of farm property N = 1 0

4-H Topics

Other 4-H projects N = 3 67

Safety - bicycle, etc. N = 3 67

4-H miscellaneous N = 7 43

Handyman N = 3 33

Baby-sitting N = 4 25

General - 4-H projects and demonstrations N = 4 25

Career exploration N = 6 17

Grooming N = 8 12

4-H promotion N = 14 7

Incubation and embryology N = 2 0

lawnmowers N = 3 0
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Appendix C-1

AUDIENCES SUGGESTED BY FATENSION AGENTS FOR TV PROGRAMS
ARRANGED ACCORDING TO PERCENTAGE OF TOTAL OF AUDIENCES' LISTED

FOR EACH GROUP OF TOPICSa

Home Economics Topics of Interest Mainly to Housewives

and 4-H Girls

(N = 171)

Audience Percent

Housewives 34.0
Young housewives 22.0
General public 6.0
Housewives and teenagers 5.0
Lower income 3.5
Suburban housewife 3.5
Consumers 3.0
Girls and women 3.0
Teenagers 3.0
Mothers 3.0
Adult men and women 2.0
Family 2.0
Home owners 2.0
Elderly or senior citizens 2.0
4-H leaders and potential leaders 2.0
4-H leaders and members 2.0
Beginning and experienced sewers 1.0
Working women 1.0

Total 100.0

Agricultural Topics of General or Nonfarm Interest

(N = 161)

General public 42.0
Home owners 26.0
Consumers 6.0
Suburban 5.0
Urban or city 5.0
Rural, nonfarm 3.0
Farmers and gardeners 3.0
Farm or village 2.0
Commercial agriculture 1.0
Community leaders and leaders of local government 1.0
Farmers and general 1.0
Farmers and sportsmen 1.0
4-H leaders and potential leaders 1.0
Housewives 1.0
New York State residents 1.0
Youth 1.0

Total 100.0

a
N's refer to number of topics.
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AUDIENCES SUGGESTED BY,EXTENS/ON AGENTS FOR TV PROGRAMS
ARRANGED ACCORDING TO PERCENTAGE OF-TOTAL OF AUDIENCES LISTED

FOR EACH GROUP OF TOPICS

Home Economics Topics of General. Interest

(N = 125)

Audience

Housewives
General public
Adult men and women
Young married people
Young or new housewives
Families
Young mothers
Consumers
Parents
Parents and teenagers
Parents, leaders, members
Church and clubs
Lower income
Older people
Young families
Young parents
Housewives and youth
Teenagers

Total

Percent

18.0
16.0
10.0
10.0
10.0
6.o
6.o
3.0
3.o
3.o
3.0
2.0
2.0
2.0
2.0
2.0
1.0
1.0

100.0

Topics of General Interest

(N = 99)

General public 65.0

Home owners and prospective home owners 7.0

Farm families 5.0

Young housewives 5.0

Nonfarm people 4.0

City and residential dwellers and urban 2.0

Young married people 2.0

Young people 2.0

Sportsmen 2.0

Couples with children 1.0

Farm people, small businesses, housewives 1.0

Contractors, developers, architects, etc. 1.0

lawyers and accountants 1.0

Home demonstration agents 1.0

Civic leaders, local government, teachers, etc. 1.0

Total 100.0

eci
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AUDIENCES SUGGESTED BY EXTENSION AGENTS FOR TV PROGRAMS
ARRANGED ACCORDING TO PERCENTAGE OF TOTAL OF AUDIENCES LISTED

FOR EACH GROUP OF TOPICS

Agricultural Topics of Interest Mainly to Farmers

(N = 98)

Audience Percent

Farmers 38.0

Dairymen 26.0

Farm families 17.0
Farmers and agri=business 4.0
Farmers and others 3.0
Poultry farmers 3.0
Dairy and livestock farmers 2.0
Lawyers, bankers, farmers 2.0

Beef cattlemen 1.0
Livestock producers 1.0

Sheep farmers 1.0
Consumers 1.0
New York State residents 1.0

Total 100.0

4-H Topics

(N = 65)

General public 36.0

Teenagers 22.0

Youth 12.0

4-u leaders 8.0

Youngsters and parents 5.0

City boys and girls 3.0

Leaders and youth 3.0

Home owners 3.0

4-H members 1.5

4-H, high school, unemployed 1.5

School children 1.5

Parents of 4-H youth 1.5

Youth and science teachers 1.5

Nev York City area 1.5

Total 100.0
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PREFACE

This report dealing with the views of administrators in

the Colleges of Agriculture and Home Economics relative to the

off-campus TV educational function of the Colleges of Agricul-

ture and Home Economics is Part III of a series of reports on

this function of the two colleges. The series of reports are

intended to provide a background for the formulation of policy

and program. It is anticipated that administrators connected

with the two colleges will instrument the reports through a

committee or committees which will study them and use the

findings as guidelines for policy and program determination.

The report was made possible through the excellent co-

operation of the administrators to whom a lengthy question-

naire was sent. All of the 11 who received the questionnaire

returned it.

The study has been conducted as a cooperative project

between the Office of Extension Studies and the Department of

Extension Teaching and Information under the guidance of an

advisory committee composed of the following: Arthur Durfee,

chairman; Mary Bloetjes, C. H. Freemen, Dana Goodrich, C. R.

Harrington, Olaf Larson, Hazel Reed, and W. B. Ward.



TABLE OF CONTENTS

Introduction

The Problem

Design of the Study

1

1

2

Purposes 2

Methodology 3

Summary of Findings 5

The Respondents . .
13

Returns and Classifications 13

Ownership of TV Set 13

Opinion of TV as Now Operated in This Country . 13

Awareness and Evaluation of TV Activities of the

Colleges 14

Relating-to TV Film Center at Cornell 14

Role in Establishment . . 14

Relating to the Four Basic Classes of TV
Programs of the Colleges . 15

Awareness of Four Basic-Classes of
Programs 17

Rating of Four Basic Classes of-
Programs 17

Attitude Toward TV as an Educational Medium for

Out-of-School People 18

Opinion of TV as an. Educational Medium . 18

Opinion as to What Should Be Done About TV . 18

Suggestions Relating to TV Educational Programs

and Audiences 18

Classes of Suggested Topics 18



Assumptions About Using TV
Reaching the General Pub

Rating of Importance of
for TV Educational Pro

Methods of Conducting TV Op

Relating to TV Film C

Perception of
of TV Film

General Appr
TV Film C

Perceptio
and Liv

Commerc

Who Should

Page

as a Means of
lic 20

elected Audiences
grams

erations . .

enter

Purpose of Productions
enter

oaches for Operation of
enter

of Conflict Between TV Films
e TV Programs 27

ial Station Outlets for TV Films . 27

23

24

24

24

26

Propose TV Topics

Administrators' Views on Selected TV Functions
of Department of Extension Teaching and
Information 30

29

In-service Training for Staff Interested
in TV Participation 30

Criteria for Screening TV Personalities
or Teachers 30

Relationship of Specialists and Agents in TV
Work as Sean by Extension Directors . . . . 30

Functions of Specialists in Working with
Agents on the Production of Live TV
Programs 30

Approaches for Specialists and Agents in
Planning Live TV Programs 31

Participation in State-wide TV Educational
Network 33

Opinion of the Study 33



Addendum page 23

Add following Suburban housewives in the tabulation in

the first paragraph.

General public . . . . t . O ... 6

Errata

In footnote change 1 to 2 and 4 to 5.



TV EDUCATIONAL FUNCTION OF THE COLLEGES
OF AGRICULTURE AND HOME ECONOMICS

As Seen By College.' Administrators

Introduction

Since the findings of this study of the TV Educational

Function of the Colleges of Agriculture and Home Economics

will be presented in seven parts with a separately bound re-

port for each part, a common introduction setting forth the

problem, the purposes, and methodology of the study is used

for each report.

The Problem

The initiation of a study of this kind usually arises

out of the awareness of a problem often stated in the form

of a question. The stimulating question in this instance

came from the Department of Extension Teaching and Informa-

tion which is responsible for operating the TV Film Center.

The question was, "What information is needed to provide

long-time financial support for the TV Film Center ? ", The

answer to this question as first conceived by the depart-

ment was to provide the deans of the Colleges of Agricul-

ture amd.Home Economics and other appropriate officials

with the findings of a study of audience awareness and re-

ception of the TV film productions of the Center.

However, as this approach to hnswer the department's

question of long-time support of the Center was explored,

it became clear that while it might provide a temporaiy
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answer, such a study wouldr:necessarily be limited in scope be-

cause of the Center's relatively short span of production.

Moreover, while a study of ,adience reaction to films already

produced might provide the basis for continuing support of the

Center, the findings of a study of the Center's as yet limited

out-put could lead to misdirected emphasis on the type of films

to be produced in the future,

Since the practical matter of obtaining immediate financial

support for the TV Film Center was considered imperative, it was

accepted as necessary that some ;investigation of audience aware-

ness and reaction to the Center's productions be made. This in-

vestigation, however, was considered the first stage of a com-

prehensive study that would provide the basis for policy with

respect to the off-campus TV educational function of the Col-

leges of Agriculture and Home Economics. This comprehensive

study including the investigation of selected film productions

of the TV Film Center was initiated in July, 1963.

Design of the Study

Purposes. (1) To ascertain the viewpoints and experience

of the faculties of the Colleges of Agriculture and. Home Econom-

ics and the Extension Service field staff relative to the off-

campus educational functions of the two colleges, with specific

reference to the TV Film Center of the colleges and with some

preliminary attention to a proposed TV educational network for

New York State, for the purpose of developing for the two col-

leges, including the Extension Service, a long-range TV educa-

tional policy and program; (2) To ascertain the opportunities
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availabl

grams u

To asc

from

ber

enc

an

e to the colleges in getting their educational pro-

sed by New York State commercial TV stations; and (3)

ertain audience awareness of, attitudes to, and learning

selected productions of the TV Film Center. Purpose num-

3 has already been realized by studying samples of audi-

es viewing selected films produced by the TV Film Center

by studying a group of home demonstration members who

re exposed under control conditions to selected productions

f the Center.
1

Methodology. To realize purposes 1 and 2, questionnaires

were administered to five populations. These populations were:

1) deans and directors of the two colleges, 2) departmental

staffs in both colleges, 3) Extension state leaders, 4) Exten-

sion agents in all counties, and 5) persons responsible for

public service programming at commercial TV stations in the

State.

With modifications required by the nature of their jobs,

the questionnaires for the first four populations were designed

to obtain information that would be related to the determina-

tion of policy and program for the TV educational function of

the two colleges as this function concerns the off-campus pub-

lic. An Extension specialist in the Department of Extension

1
See Audience Evaluation of Films Produced for Television,
Communications Research Bulletin 5, John F. Spencer, Frank
D. Alexander, and Chester H. Freeman, Department of Exten-
sion Teaching and Information, Cornell University Agricul-
tural Experiment Station, in cooperation with the Office
of Extension Studies, New York State College of Agriculture,
a Contract College of the State University, at Cornell Uni-
versity, Ithaca, New York, August, 1964.
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Teaching and Information in connection with his graduate work

prepared the questionnaire for the fifth population before

this study was designed. Because the information sought by

his questionnaire was particularly relevant to the present

study in that it would provide a body of knowledge about com-

mercial TV outlets which the colleges have utilized in the

past and can expect to use in the future, an arrangement was

worked out with the specialist to incorporate his proposed

study in this one.

The seven reports which constitute this study of the TV

Educational Function of the Colle es of riculture and Home

Economics are: Part It As seen by the Faculty; Part II, As

_.__yctSeenbEI; Part III, As Seen by College Admin-

istrators; Part IV, As Seen by State Extension Leaders; Part

V As Related to Commercia l TV Stations; Part VI, As Imple-

mented by Grouping Counties for Participation in Educational

Television; and Part VII, Summary of Findings and Implications.

This report is Part III, As Seen by College Administrators.



TV EDUCATIONAL FUNCTION OF THE

CO ES OF AGRICULTURE AND HOME ECONOMICS

As Seen By College Administrators

Summary of Findings

The Respondents

Returns and Classifications

1. Questionnaires were obtained from the following: two

deans; one director, two associate directors and one

assistant director of Extension; one director of research;

one assistant director of research; one director of

resident instruction, College of Agriculture; one

coordinator of resident instruction, College of Home

Economics; and one coordinator of research, College of

Home Economics.

Ownership TV Set

1. Oi nine respondents who gave information; eight had a

TV set and one did not.

Opinion About TV as Now Operated in this Country

1. Of the eight respondents who owned a TV set, three

thought TV'wes either poor or mediocre, three thought

it excellent or provided people with a wide choice, and

one seldom watched it.

Awareness and Evaluation of TV Educational
Activities of the Colleges

Relating to the TV Film Center at Cornell

1. When asked to describe their role in the establishment

5
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of the Center, the two deans indicated they had given

strong encouragement to the establishment of the Center.

Only one other respondent indicated any important role.

2. When asked to check a list of nine possible things they

might have done in connection with the Center's estab-

lishment, one of the deans indicated having jointly

with one or more staff members originated the idea.
1

The other dean and directors indicated they had approved

the idea.

Relatin to the Four Basic Classes of TV Programs of the Colleges

1, A majority of the 11 respondents were not very well

acquainted with any of the four basic classes of TV pro-

grams which the colleges have been conducting.
2

The

class 121, short course programs had the largest number

(3) of respondents who were nuallLassasEgia with

them.

2. The class (2), short course programs were the only class

of programs rated high by as many as four respondents.

This was twice as many respondents as rated any other

class high.

1

2

The head of the Department of Extension Teaching and Informa-
tion in answering a preliminary questionnaire relating to the

study stated: "After working for several years with others
to help establish live television programs over New York State
stations in which agents and specialists participated, I

thought that these local live TV programs should be supple-
mented with TV films direct from the two colleges to stations.
Therefore, at least ten years ago, I prepared a budget proposal
for submission to the deans. I nonsulted with Professors
Phillips, Kaiser and Veeder during the preparation of this and

future TV Film Center proposals."

The four basic classes of TV educational efforts of the colleges

are: (1) regularly scheduled county Extension agents' programs,

(2) short course programs, both live and filmed, short (4.5

minutes TV films produced by TV Film Center, and (k) longer

(13.5 minutes) TV films produced by TV Film Center;
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Attitude Toward TV as an Educational Medium

For Reaching Out-of-School People

Opinion of TV as an Educational Medium

1. Six of the 11 respondents considered TV one of the

better ways of reachin out-of-school audiences. The

remaining five thought if offered some opportunity for

reachigt-of-sclopleau.

Opinion as to What Should Be Done About TV

1. Nine of the 11 respondents thought their college should

develop a broad policy with respect to the use of TV.

Two thought that as a minimum the colleges should experi-

ment with it.

Suggestions Relating to TV Educational
Programs and Audiences

Classes of Suggested Topics

1. The nine respondents who listed topics, listed 35

topics which were classified under three major cate-

gories as follows:

No. of topics

Agricultural topics of interest
mainly to farmers 4

Home economics topics of interest
mainly to housewives 2

General interest topics 29

Total 35

2. The only sub-topics which had any noticable number (5)

of specific topics was consumer education.
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3. A significant comment made by one respondent who on his

first reaction to the questionnaire said he did not

want to list any topics (he subsequently agreed to do

so) was, "I can't answer this. Perhaps because I do

not see TV as a discrete educational program, but as a

means of conducting some parts of current Extension

efforts."

Assumptions About Using TV as a Means of Reaching the General
Public

1. Following their listing of suggested topics for TV

presentation, the respondents were asked to indicate

on a check list the assumptions which they thought

were the basis for their listings. Of the nine

respondents who chose one or more assumptions, eight

chose the assumption, the colleges have resources for

conducting off-campus education; six chose, the

colleges have a responsibility to conduct educational

programs off the campus for adults youth and children;

and six chose, educational TV should include giving

people general information about what their pane

institutions, such as the Colleges of Agriculture and

Home Economics do.

Rating of Im ortance of Selected Audiences for TV Educational
Programs

1. City houLawives, farm housewives, and suburban house-

wives were considered very important by the largest

number of respondents (6 for each). Community and
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organizational leaders were considered very important

by five respondents.

Methods of Conducting TV Operations

Relating to TV Film Center

1. Ten of the eleven respondents thought one of the pur-

poses of the TV Film Center should be, to teach off-

camseleanunders.La_.pudinoftherinciplesin

various subject-matter fields, which on their own, they

can apply to practical problems. Two other purposes,

each of which were indicated by eight respondents were:

toteachoff-casole.infofurmationrelated

to practical problems and to provide off-campus people

with an acce table image of the Colleges of Agriculture

and Home Economics.

2. Of the 10 respondents who gave their opi:Uon, four

thought the substance of TV films should be programmed

by the Extension Service through its specialists with

the TV Film Center providin technical advice and

production facilities; three didn't know what the

approach should be; two favored giving the film pro-

ductions completely to the Center, with the Center

requesting the services of the faculty members or

paying outsiders for help in production; and one wrote

in an approach similar to the first one above, except

"qualified personnel (teaching, research, and fatten-



10

sion)" was substituted for "Extension Service through

its specialists."

3. Only the four Extension directors were asked about the

possibility of conflict between live TV productions of

agents and specialists and the distribution to TV

stations of films produced by the TV Film Center. One

could see the possibility that such a conflict might

occur, two saw no conflict, and one didn't know.

4. In view of what appears to be a regression in the

quality of time (and hence of size of audience) pro-

vided by commercial TV stations for educational TV films

produced by the colleges, four of the 11 respondents

gave as one of their ideas as to what should be done,

improve productions and two gave as one of their ideas,

determine reason for regression in unlit of time made

available. None of the eight other ideas given had more

than one respondent who mentioned it.

Who Should Propose TV Topics

1. From a list of 11 possible individuals, organizational

units, or groups who might propose TV topics or subject

matter, with nine respondents reporting, Extension

agents and a special TV committee representing the two

colleges, had the highest number of choices, with six

each.

Administrators' Views on Selected TV Functions of Department of

Extension Teaching and Information

1. Eight of the nine respondents who expressed an opinion
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thought it would be desirable to provide in-service

training for faculty menters interested in participating

in TV educational program one didn't know about it.

2. Six of the nine respondents who expressed an opinion

favored the TV Film Center establishing criteria for

departments to screen TV personalities or teachers, but

three didn't know about it.

Relationshi s of S ecialists and A ents in TV Work as Seen b

Extension Directors

1. All four of the directors thought the Extension special-

ists should suggest to agents timely subject-matter

topics, and three thought the specialists should pre-

pare TV scripts in their fields with the assistance

of the TV specialists.

2. Three of the four directors thought the specialists in

iven subject - matter fields and a ents ass]. ned to

those fields should meet annually and plan jointly TV

programs for various viewing areas at which meetings

the agents and specialists would divide among them-

selves the jobs to be done. A fourth director combined

the above view with two other ideas, both of which

emphasized the specialists' role.

3. All four of the leaders thought the agents and spe-

cialists should bring to their planning meetings their

flans of work and use these as the basis for deciding

on what subject matter and audiences should be included

in TV programs.



Participation in State-wide TV Educational Network

1. All of the 10 respondents who gave their views favored

participation in the proposed state-wide TV educational

network if a station should be established in Ithaca.

Opinion of the Study

1. Five of the 10 respondents who gave an opinion thought

the study was a good idea and five doubted the wisdom

of it.



"b.

TV EDUCATIONAL FUNCTION OF THE

COLLEGES OF AGRICULTURE AND HOME ECONOMICS

As Seen By College Administrators

The Respondents

Returns and Classifications

Questionnaires were obtained from 11 upper level adminis-

trators. These included two deans; one director, two associate

directors, and one assistant director of Extension; one

director of research; one assistant director of research; one

director of resident instruction, College of Agriculture; one

coordinator of resident instruction, College of Home Economics;

and one coordinator of research, College of Home Economics.

Ownership of TV Set

Of the nine respondents who answered the question as to

ownership of a TV set, eight had a set, and one did not.

Opinion About TV as Now Operated in This Country

Of the eight respondents who have TV sets, seven gave an

Opinion about TV as it now operates in this country. The

following tabulation summarizes their views:

No. of respondents

With minor exceptions very poor 2

Mediocre
1

Excellent or excellent programs
available

2
1

Wide latitude offered and people tend
to get what they want

1

Seldom watch
1

...11=111.-
1 One of these thought that most of the educational films are

presented at inconvenient times.

13
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Awareness and Evaluation of TV Activities of the Colleges

Relating to TV Film Center at Cornell

Role in establishment. Since it was interest in the pro-

ductions of the TV Film Center which initiated this study, it

was thought that exploration of the origin and purpose of the

TV Film Center should be undertaken with the deans, directors,

and coordinators. mien asked to describe their role in the

establishment of the Center, the two deans indicated they had

given strong encouragement to the establishment of the Center.

In responding to the same question only one other respondent

commented or thought he or she had had any important role. This

respondent had participated in discussions relative to the Cen-

ter in which the opportunity to indicate the need for TV films

was used, and had also participated in budget hearings for the

Center. However, when asked to check a list of nine possible

things they might have done in connection with the Center's

establishment, one of the deans indicated: 1) having jointly

2)with one or more staff members originated the idea,
1

2) having

helped develop plans for operating the Center, 3) having

approved plans for operating the Center, and 4) having had some

responsibility for deciding what films the Center should produce.

1
The head of the Department of Extension Teaching and Informa-
tion in answering a preliminary questionnaire relating to the
study stated: "After working for several years with others to
help establish live television programs over New York State
stations in which agents and specialists participated, I thought
that these local live TV programs should be supplemented with
TV films direct from the two colleges to stations. Therefore,

at least ten years ago, I prepared a budget proposal for sub-

mission to the deans. I consulted with Professors Phillips,
Kaiser and Veeder during the preparation of this and future TV

Film Center proposals."
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The other dean indicated: 1) having approved the idea, and

2) having had some responsibility for deciding what films

should be produced. One director indicated three activities:

1) approval of the idea, 2) approval of operating plans, and

3) some responsibility for deciding on films to be produced.

Two directors indicated two activities each. One of these

checked: 1) approval of the idea, and 2) approval of operating

plans; and the other checked: 1) approval of the idea, and

2) helped develop plans for operating the Center.

One coordinator had had some responsibility for deciding

what films the Center should produce and in addition (written

in) had helped develop a few film scripts. Two directors

indicated approval of the idea only, two directors and one

coordinator indicated they had had no role in establishing the

Center. Altogether five of the directors, three in Extension,

the director of research and the director of resident instruction

in the College of Agriculture indicated they had approved the

idea.

Relating to the Four Basic Classes of TV Programs of the Colleges

The four basic classes of TV programs with which the

colleges have been associated were presented to the respondents.

These classes were:

1. Class (1), regularly scheduled county Extension agents'

lasams; usually live; length 10, 15, 20, and 30

minutes; principal personalities (teachers), county

agents, with specialists as occasional guests; usually

one lesson only but a few series of lessons have been
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....., "Le

presented; telecast over commercial stations; some of

these programs are: "You and Your Family" from Buffalo,

"Farm Show" from Buffalo, "Open House - Homemaking and

You" from Binghamton, and "Party Line" from Syracuse.

2. Class (2), short course Programs; both live and filmed

productions; length 30 minutes; principal personalities

(teachers), college specialists; five to eight lessons

on succeeding days or weeks; useregistered audiences

to whom printed material was sent in advance; telecast

over commercial stations; program titles: "Sew for

Growth," "Farm Management," and "Dairy Cattle Feeding

Sdhool."

3. Class (3), short TV films produced by TV Film Center

of the Colleges of Agriculture and Home Economics;

length 4.5 minutes; produced with help of college spe-

cialists and researchers; narrator a skilled TV

personality employed under contract; telecast principally

over commercial stations; general title of films:

"Closer Look" series, included are films on potatoes,

eggs, ham, milk, peaches, etc., with consumer orienta-

tion.

4. Class (4) longer TV fi'ms produced by TV Film Center

of the Colleges of Agriculture and Home Economics;

length 13.5 minutes; principal personalities (teachers),

college specialists and researchers; telecast princi-

pally over commercial stations; titles of films: "In

the Darkest Places" (deals with clothes moths, carpet
i
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beetles, and serious _pests of woolen goods) and "Aging

and Independence" (deals with problems of the aged).

Awareness of four basic classes of rograms. The following

tabulation gives the frequencies of the respondents according

to degree of acquaintance with the four classes of programs:

Number of respondents according

to degree of acquaintance

Very Only knows what

well Some described above

Class (1) 0 9 2

Class (2) 3 8 0

Class (3) 2 8 1

Class (4) 1 10 0

The class (2), short course programs, had the largest

number (3) of respondents who were my well acquainted vita it.

Rating of four basic classes of programs. The respondents

were asked to rate as educational efforts for off-campus people

the four classes of programs. The tabulation below gives the

frequencies of respondents according to ratings:

Number of respondents accordin to rating levels

Do not know

Mat Average Poor enough to rate

Class (1) - 4 - 4

Class (2) 4 2 - 2

Class (3) 2 4 . 2

Class (4) 2 4 - 2

As might be expected from the acquaintance data, the class,

(2), short course programs in general had the largest number who

rated them high.



Attitude Toward TV as an
Educational Medium for Out-of-School People

Opinion of TV as an Educational Medium

Six of the 11 respondents considered TV one of the better

ways of reaching out-of-school audiences; the other five thought

it offered some omortunit for reaching out-of-school people.

Opinion as to What Should Be Done About TV

On the assumption that TV is developing rapidly as an edu-

cational medium for out-of-school people, the respondents were

asked to indicate what they thought their respective colleges

should do. They were given four choices: 1) as a minimum experi-

ment with it, 2) develop a broad policy with respect to its use,

3) give it little or no attention until we are more sure about

its development, and 4) disagree that TV appears to be a rapidly

developing medium for educating out-of-school people. Nine of

the 11 respondents thought their college should develop a broad

policy with respect to the use of TV. Two thought that as a

minimum the colleges should experiment with it.

Suggestions Relating to TV

Educational Programs and Audiences

Classes of Suggested Topics

The respondents were asked to list topics which they con-

sidered important for live or filmed TV presentations. While

recognizing that administrators are somewhat removed from the

function of choosing topics for TV, it was thought that their

listings might reflect some basic interests which they might have.
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The following classes of topics with frequencies of specific

listings under each resulted from this question:
1

Number
of

topics

Agricultural topics of interest
mainly to farmers

Agricultural economics
Agricultural geography
Agricultural marketing
Agricultural production

Total

Home economics topics of interest

1

1

1

1

4

mainly to housewives

Homemaking 1

Nutrition 1

Total 2

General interest topics

Consumer education 5

Information about College of Home Economics 3

Housing and home grounds 3

New developments in agriculture 2

Public affairs .
2

Safety 2

Science in agriculture and 4-H 2

Con,,rvation of natural resources 1

Fiction best sellers 1

Financial management 1

Food science and technology 1

Information about colleges 1

Ownership of property . 1

Research results . . . ,
1

Teenage marriages . .
1

This week in nature 0
1

Weight control . .
1

Total . .
29

1
Nine of the 11 respondents provided these data.
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The only subject-topics which had any noticable number (5)

of specific topics was consumer education. Information about

the colleges has a total of four specific topics.

Two of the respondents made significant comments about the

use of TV following their listing of topics. One of these made

his listing on a second request. His refusal in the first instance

was: "I can't answer this. Perhaps because I do not see TV as a

discrete educational program, but as a means of conducting some

parts of current Extension efforts." After this respondent pro-

vided a list, he added this comment: ''Perhaps my image of TV

involves its use to produce an awareness, not of the college, but

of problems and opportunities in those areas where the general

public can be expected to be interested or involved."

The second respondent commented: "I am interested in seeing

some courses tried by the college, at first introductory. The

above (referring to his list) are merely examples."

Assumptions About Using TV as a Means of Reaching the General

Public

Following the question which asked the respondents to list

topics for TV presentations, they were requested to check a list

of assumptions underlying their listings. A list of ten possi-

ble assumptions (plus an opportunity to write in other) were

presented for checking as many as applied. An opportunity was

also given to check the assumption: The colleges can better

utilize their resources by not having a TV educational program

:f-campus In asking the respondents to check the

1 Since the list of assumptions applied only to those suggesting
topics, it is possible that some of the respondents who gave
no list of topics may have chosen to do so because of this

assumption.

I
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list of assumptions, it was thought they would in this way give

their reasons for thinking TV could serve as a means for con-

ducting off-campus educational efforts. The following tabulation

gives the number of respondents checking each assumption:

No. of
respondents

Assumptions
1 checking_

1. The colleges have resources (body of

information, personnel, money, etc.)

for conducting off-campus education 8

2. Educational TV should include giving
people general information about What

their public institutions, such as the

Colleges of Agriculture and Home
Economics do 6

3. The colleges have a responsibility to

conduct TV educational programs off-
the-campus for adults, youth and children 6

4. Educational TV should give people an
understanding of basic principals in
various subjct-matter fields 5

5. TV offers an unusual opportunity to
conduct a series of lessons on a given

topic for audiences registered in
advance and provided with literature
bearing on the topic 5

6. Educational TV should include subject
matter such as history, philosophy,
government, art, etc.

7. In view of the reluctance of people to

go to meetings, TV teaching is the best

method to communicate with them

3

8. Educational TV can only expect the
masses to learn simple things from
short exposures 0

1
An opportunity to add other was given, but no one used the

opportunity. Vine of the 11 respondents gave information

on these assumptions.
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Assumptions

No. of
respondents

checking

9. Educational TV should confine itself to
teaching people information which is
practical and useful in solving their
problems 0

10. The colleges can better utilize their
resources by not having a TV educational
program for off-campus people 0

The assumption checked by eight of the nine respondents

was: No. 1, the colleges have resources for conducting off-

sammsdlxwti.E Six of the nine checked No. 2, educational

TV should include giving people general information about what

their public institutions such as the Colleges of Agriculture

and Home Economics, do, and an equal number checked 11.:942L1he

colleges have a res onsibilit to conduct educational programs

off-the-campus for adults, youth and children. Of the two

assumptions checked by five respondents each, it is significant

that one of these was No. 5 TV offers an unusual opportunity_

to conduct a series of lessons on a given topic for audiences

registered in advance and provided with literature bearing on

the topic. Only one respondent checked No. 7 which suggested

that TV is the best communication substitute for the reluctance

of peule to go to meetings. None of the nine who answered the

question chose the same combination of assumptions. The number

of respondents according to number of assumptions chosen was:
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No. of
respondents

One choice 1

Two choices 0

Three 2

Four choices 3

Five choices - 3

Rating of Importance of Selected Audiences for TV Educational

Programs

The respondents were asked to indicate for a list of 19

possible audiences (plus an opportunity to add other) how im-

portant they considered each audience. There were no others

added. The audiences considered very important by three or

more respondents are listed below:
1

Audiences

No. considering
very important__

City housewives 6

Farm housewives 6

Suburban housewives 6

Community and organization leaders - 5

People interested in home grounds 4

4-H leaders 3

4-H members 3

Government officials 3

Managers and employees of marketing
Mbservices, both retail and wholesale MO 11111 3

Low-income underpriviliged groups 3

Minority groups 3

Housewives in all classes of communities are certainly

considered by the majority of the respondents as a every

The number of respondents giving no infoimation for these

audiences varied from 1 to 4 out of the total of 11.
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important audience to which TV educational programs should be

directed. Community and organizational leaders are indicated

as a very important type of audience by five respondents.

Low-income and minority-group audiences were considered verz

important by about one third of the respondents.

Methods of Conducting TV Operations

Relating to TV Film Center

Perce tion of pur ose of roductions of TV Film Center.

The respondents were asked to indicate for a list of four pur-

poses (plus an opportunity to add other) which ones should be

the Center's purposes. The following tabulation presents the

frequency with which each of the purposes was chosen by the

11 respondents:

No. of
respondents
choosing

1. Teach off-campus people an
understanding of principles
in various subject-matter
fields, which on their own,
they can apply to practical
problems 10 A

2. Provide off-campus people
with an acceptable image of
the Colleges of Agriculture
and Home Economics 8

3. Teach off-campus people use-
ful information related to
practical problems 8

4. Teach such subject matter as
history, government, philosophy,
public affairs, etc. - - - 5

5. Other 2
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The most frequently (10) chosen purpose was that of teach-

.....Lpmip.1.ssi.......224hicheoinritle could apply to thelLproblems.

Eight of the 11 respondents were concerned with providing off-

,campus people with an acceptable imaged the colleges, but

an equal number chose teach off-campus people useful informa-

tion related to practical problems. One respondent who did

not choose purpose number 3 entered a note that if purposes

1, 2, and 4 were fully carried out, number 3 would be real-

ized automatically. Another who chose purpose number 3

indicated, "limited". Teaching subject matter in the field

of the humanities or liberal education was chosen by less

than half of the respondents.

The frequency of choices (including other) according to

number of purposes which each respondent chose were:

No. of
respondents

One purpose 2
1

Two purposes 0

Three purposes 6

Four purposes 2

Five purposes 1
2

Four of the six who chose three purposes agreed on their

choices, i.e., purposes 1, 2, and 3. There were no other com-

plete agreements.

.1
One respondent wrote in "teaching anything falling within
our area of competency."

AOMMINIMINEMI

2
One respondent checked all choices and added an other. The

other was, "stimulate other contacts with the institution."
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General a la roaches for o eration of TV Film Center. The

respondents were asked to choose between two general approaches

for the operation of the TV Film Center or write in a suggested

approach. The following tabulation presents the choices that

were made:

Procedures

1. Think the substance (subject matter)
of TV films should be programed by
the Extension Service utilizing its
specialists with the TV Center pro-
viding technical advice and produc-
tion facilities

Number
choosing

4

2. Think the TV film productions of the
colleges should be turned over com-
pletely to the Center with the Center
requesting the services of faculty
members or paying outsiders for help
in making its productions 2

33. Don't know

4. Other -
Total - OP OD OP allo

1

T.01

Of the 10 who answered the question, four thought the sub-

stance of TV films should be programmed by the Extension

through its with the TV Film Center providing

technical advice and production facilities. Three didn't know

what the approach should be, and two favored giving the film

productions completely to the Center, with the Center request-

ing the services of faculty members or paying outsiders for

1
One respondent gave no information.
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help on production.
1 One respondent wrote in an other which

was: "The substances of TV films should be programmed by

qualified personnel (teaching, research, and extension) with

the TV Center providing technical advice and production fa-

cilities". This view is somewhat like the preceding one but

includes teaching and research staff in addition to extension

along with the idea of "qualified personnel".

Perce tion of conflict between TV films and live TV ro-

asu. The four Extension Directors were-asked if they saw

any conflict between live TV productions by agents;and spe-

cialists and the distribution to the various TV stations

around the state of films produced by the TV Film Center.

One thought he could see the possibility of this, two saw

no conflict, and one didn't know.

The director who saw the possibility of conflict indi-

cated that there was possibility of duplication. He thought

the remedy for this possible conflict was to develop an effec-

tive method of communication at all appropriate levels.

Commercial station outlets for TV films. The respon-

dents were presented with the following situation and asked,

assuming the situation was accurately described, to state

what the colleges should do:

Situation: Seventeen New York television stations,

two of which are educational stations, provide out-

lets for TV educational films produced by the col-

leges. For the immediate future these are the major

One of these added to this choice that ideas for films

should follow the combination of individuals or groups

who should propose TV topics which he (or she) had pre-

viously indicated.
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available

sion publ

availabl

follows:

outlets. According to Video News (Exten-

ication) the situation with respect to

e time for Extension programs is stated as

"...with the exception of one or two

cases, you see a good example of regression in the

ualit of time that commercial stations now pro-

vide for educational telecasts when you study Ex-

tension participation in television over the years

...The total effect is a smaller and smaller tele-

vis

Ei

ion audience."

ght of the 11 respondents.answered this question. Some

respondents gave more than one idea about what the colleges

shoal

foil

1.

2

d do. The different ideas given with frequency of mentions

ows:

What colleges should do

Number of
mentions

Improve productions 4

. Determine reason for regression in
quality of time - - ------- - - - - --

3. Do fewer, but better, productions

4. More emphasis on general education, less
on how to do it

5. Work with other units of state university
to establish a good state-wide educational
program

2

1

1

1

6. Build special audiences if can get reason-
able time 1

7. If trend continues, reexamine need for,
and value of, TV Film Center - - - 1

8. Seek sponsers Ile 1

9. Don't know - - 1

Six of the mentioned ideas (see nos. 1, 3, and 4 above)

were directed toward the quality and nature of programs. Thus,

the major emphasis in what to do about the situation was on

programming.

1-



Who Should Promumamisa

A list of 11 possible individuals, or organizational

units, or groups who might propose TV topics or subject

matter was presented to.the respondents with the opportun-

ity to check as many as the respondent wanted to. Although

no opportunity was given for writing in other, two respon-

dents did so. The number of choices made for individuals

or groups who should propose TV topics is given in the fol-

lowing tabulation:

Individuals or grouts

Number
choosing

1. A special TV committee representing the

two colleges 6

2. Extension agents 6

3. Deans of the two colleges 4

4. Director of Extension - - 4

5. Director of research - - 4

6. Director of resident instruction 4

7. Entire staff of departments - 4

8. Staff of the TV Film Center - - - 4

9. Extension staff of departments 3

10. Research staff of departments 3

11. Teaching staff of departments 3

12. Anyone with a good idea (written in) - - - 2

13. Peoi,le responsible for program
efforts (written in) 1

Extension agents and a s ecial committee representing

the two colleges had the highest number of choices from the

nine respondents who answered the question, with six choices

each. One respondent who checked none of the choices wrote

in people responsible for_trogram efforts, and two, one of

whom checked one choice, wrote in anyone with a jood idea.
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At the other extreme were two respondents who agreed by check-

ing all eleven (1 through 11) of the choices presented in the

questionnaire.

Administrators' Views on Selected TV Functions of Department of
Extension Teaching and Information

In-service trainin for staff interested in TV artici a

tion. The respondents were asked if they thought it would be

desirable for the Department of Extension Teaching and Informa-

tion to organize an in-service training course for faculty mem-

bers interested in participation in TV educational programs.

Of the nine who answered the question, eight thought it would

be desirable to have such in-service training and one didn't

know.1

Criteria.for screenin TV personalities or teachers. The

respondents were asked if they would favor the TV Film Center's

setting up criteria for departments to screen TV personalities

or teachers. Six of the nine who replied would favor this pro-

cedure but three didn't know about it.
2

Relationship of Specialists and_Agents in TV Work as Seen by
Extension Directors

Functions of specialists in working with agents on the

production of live TV programs. The directors were asked to

check a list of six jobs (plus an opportunity to add other)

which they thought specialists should do with agents in the

1
One of the 11
questionnaire

2
Same as above

possible respondents used a state leaders'
which did not contain this question.

footnote.



production of live TV programs. The following tabulation gives

for the various jobs the number who thought the specialists

should do them:

Jobs

1. Suggest timely subject-matter
topics

2. Prepare and send out subject
matter

3. Prepare scripts in specialists'
fields with assistance of TV
specialists

4. Serve as a teacher for one
lesson

40

5. Serve as a teacher for a series
of lessons

6. Train agents to be teachers in
specialists' field

No. who thought
should do

4

2

3

2
1

22

2

All four of the directors thought the specialists should

magestsnattertc2122 and three thought he should pre-

pare scripts in his subject-matterarea with assistance from,

the TV specialist. Each of the other four jobs had the support

of at least half of the directors. None of the four directors

agreed on the combinations of jobs which were chosen. One di-

rector chose all six jobs, and one only two.

A2proaches for s ecialists and agents in blannin. live TV

programs. The four respondents were asked to indicate which

of three approaches (plus an opportunity to write in other)

1
The intent of these items may not have been clear. It was

intended to mean that the specialist for a given topic
should teach 'only one lesson (no.'4Yor a series of lessons
(no. 5).

2
Same as above footnote.
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for specialists and agents to plan live TV programs they would

recommend. The following tabulation presents the number of

respondents choosing various responsibilities:

Approaches

1. Specialists in given subject-matter fields,
and agents assigned to those fields, meet
annually and plan jointly TV programs for
various viewing areas at which meetings the
agents and specialists would divide among
themselves the jobs to be done

2. Agents select topics, make general plans
for the programs, make arrangements with
TV stations, conduct the promotion for
the programs, and ask the specialists to
do the major teaching job_,.

3. Specialists select topics and prepare to
teach the topics, asking the: agents in
the TV viewing areas to arrange for the
teaching with TV stations and to conduct
the promotion for the programs

Nu_Jer
choosing

3

0

0

4. Other (combination of all three) 1

Total

Three of the respondents chose approach No. 1, specialists

in given subject-matter fields and agents assigned...co those

fielciy_211anointlTneetantVrograms for, various

viewing areas, at which mettingstheamitgapLagstalilts

would

The directors were further asked, if they chose No. 1 in

the preceding tabulation, to indicate whether or not the agents

and specialists should bring their plans of work to the meeting

and use these as the basis for deciding what subject matter and

audiences should io'into TV programs. Since three of the re-

spondents chose No. 1 and one indicated a combination of the

j4

.?*



three procedur

they thought

33

es, all-four answered this question indicating

the agents and specialists

plans of work to the meeting and use these as the basis for

deciding wh

Participa

Th

state-

at subject matter and audiences should be included.

tion in State-wide TV Educational Network

e respondents were asked if As a part of a proposed

wide educational netv,rk, a TV educational station

should be established in Ithaca, they would like to see their

coil

pub

t

ege participate in educational programs for the general

lic over this station. Of the 10 who answered this ques-

on, all answered yes.

Opinion of the Satz

Five of the 10 respondents who, gave an opinion about

the study thought it was a.gocd idea and five doubted the

wisdom of it.

Four of the five who thought the study a good idea made

these comments:

1. Answers to study need to be separated into cate-
gories to determine opinion of those who have a
responsible attitude to informal off-campus
teaching--also obtains a measure of faculty in-
terest.

2. It is my opinion that but a small proportion
of this faculty either know about the TV Cen-
ter or are not concerned about the extent to
which they should participate. If a large
enough number of responses are obtained I
may find out whether or not my assumption is
valid.

3. It seems to me that Cornell University as an
educational institution has been missing the
boat. If we (meaning all units as a univer-
sity) are in the education field, let's do
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something toward educating the public in a broader

sense. The effort should be university-wide, cer-

tainly college-wide. Good filmed series could be

used in other states as well as New York.

4. It's one way of soliciting interest. Also helps

administration determine "where things stand."

Two of the five who doubted the wisdom of the study com-

mented as follows:
'7

1. A good method of obtaining involvement, but policy is

more than a summary of reactions or ignorance. The

difficult task still remains.

2. I question if I have sufficient knowledge and back-

ground regarding TV and possible TV films from the

college to give an analytical appraisal of the TV
Center on an educational policy. Many of our faculty

have little or no contact with our present program or
potential for an expanded program.
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PREFACE

This report dealing with the views and experiences of

state leaders of Extension relative to the off-campus TV

educational function of the Colleges of Agriculture and

Home Economics is Part IV of a series of reports on this

function of the two colleges. The series of reports are

intended to provide a background for the formulation of

policy and program. It is anticipated that administrators

connected with the two colleges will instrument the reports

through a committee or committees which will study them and

use the findings as guidelines for policy and program de-

termination.

The report was made possible through the excellent

cooperation of the state leaders to whom a lengthy question-

naire was sent. Seventeen out of 18 leaders returned the

questionnaire.

The study has been conducted as a cooperative project

between the Office of Extension Studies and the Department

of Extension Teaching and Information under the guidance of

an advisory committee composed of the following: Arthur

Durfee, chairman; Mary Bloetjes, C. H. Freeman, Dana Goodrich,

C. R. Harrington, Olaf Larson, Hazel Reed, and W. B. Ward.
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TV EDUCATIONAL FUNCTION OF THE COLLEGES
OF:AGRICULTURE AND HOME ECONOMICS

As Seen By State Extension Leaders

Introduction

Since the findings of this study of the TV Educational

Function of the Colleg2sofAgriculture and Home Economics

will be presented in seven parts with a separately bound

report for each part, a common introduction setting forth

the problem, the purposes, and methodology of the study is

used for each report.

The Problem

The initiation of a study of this kind usually arises

out of the awareness of a problem often stated in the form

of a question. The stimulating question in this instance

came from the Department of Extension Teaching and Informa-

tion which is responsible for operating the TV Film Center.

The question was, "What information is needed to provide

long-time financial support for the TV Film Center?" The

answer to this question as first conceived by the depart-

ment was to provide the, deans of the Colleges of Agricul-

ture and Home Economics and other appropriate officials

with the findings of a study of audience awareness and re-

ception of the TV film productions of the Center.

However, as this approach to answer the department's

question of long-time support of the Center was explored,

it became clear that while it might provide a temporary
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answer, such a study would necessaril

cause of the Center's relatively sh

Moreover, while a study of audienc

produced might provide the basis

Center, the findings of a stud

out-put could lead to misdir

to be produced in the futur

Since the practical

cial support for the TV

it was accepted as nec

ence awareness and r

made. This invest'

e.

y be limited in scope be-

ort span of production.

e reaction to films already

for continuing support of the

y of the Center's as yet limited

cted emphasis on the type of films

matter of obtaining immediate finan-

Film Center was considered imperative,

essary that some investigation of audi-

eaction to the Center's productions be

gation, however, was considered the first

stage of a comprehensive study that would provide the basis for

policy with res

of the College

prehensive s

production

Desi n o

peat to the off-campus TV educational function

s of Agriculture and Home Economics. This com-

tudy including the investigat Jn of selected film

s of the TV Film Center was initiated in July, 1963.

f the Statz

Purposes. (1) To ascertain the viewpoints and experience

of the faculties of the Colleges of Agriculture and Home Econom-

is

c

and the Extension Service field staff relative to the off-

ampus educational functions of the two colleges, with specific

reference to the TV Film Center of the colleges and with some

preliminary attention to a proposed TV educational network for

New York State, for the purpose of developing for the two col-

leges, including the Extension Service, along range TV educa-

tional policy and program; (2) To ascertain the opportunities
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available to the colleges in getting their educational programs

used by New York State commercial TV stations; and (3) To as-

certain audience awareness of, attitudes to, and learning from

selected productions of the TV Film Center. Purpose number 3

has already been realized by studying samples of audiences view-

ing selected films produced by the TV Film Center and by study-

ing a group of home demonstration members who were exposed un-

der control conditions to selected productions of the Center.'

Methodeloax. To realize purposes 1 and 2, questionnaires

were administered to five populations. These populations were:

1) deans and directors of the two colleges, 2) departmental

staffs in both colleges, 3) Extension state leaders, 4) Exten-

sion agents in all counties, and 5) persons responsible for

public service programming at commercial TV stations in the

State.

With modifications required by the nature of their jobs,

the questionnaires for the first four populations were de-

signed to obtain information that would be related to the de-

termination of policy and program for the TV educational func-

tion of the two colleges as this function concerns the off-

campus public. An Extension specialist in the Department of

Extension Teaching and Information in connection with his

1 See Audience Evaluation of Films Produced for Television,

Communications Research Bulletin 5, John F. Spencer, Frank

D. Alexander, and Chester H. Freeman, Department of Exten-

sion Teaching and Information, Cornell University Agricul-

tural Experiment Station, in cooperation with the Office

of Extension Studies, New York State College of Agricul-

ture, a Contract College of the State University, at Cor-

nell University, Ithaca, New York, August, 1964.
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graduate work prepared the questionnaire for the fifth popula-

tion before this study was designed. Because the information

sought by his questionnaire was particularly relevant to the

present study in that it would provide a body of knowledge

about commercial TV cutlets which the colleges have utilized

in the past and can expect to use in the future, an arrange-

ment was worked out with the specialist to incorporate his

proposed study in this one.

The seven reports which constitute this study of the TV

Educational Function of the Colleges of Agriculture and Home

Economics are: Part I, As Seen by_thelaaltz; Part u.4.2.

12211112Elansipn Agents; Part III, As Seen by 0:2:LLemitdmin-
:

istrators; Part IV As Seen b State Extension Leaders; Part

V As Related to Commercial TV Stations; Part VT, As Imole-

mented by GrouoillaSaInties for Participation in Educational

Television; and Part VII, Summary of Findings and Implications.

This report is Paft_IL As Seen by State Extension LeE0ers.

Oh
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TV EDUCATIONAL FUNCTION:OF THE COLLEGES OF

AGRICULTURE AND HOME ECONOMICS

As Seen By State Extension Leaders

Summary of Findings

The Respondents

Returns and Classifications

Of 18 state leaders, 17 returned questionnaires.

2. Of the 17 respondents three were full professors;

seven, associate profeisors; five, assistant pro-

fessors; and two had no professional status.

Ownership of TV Set

1.. All of the respondents owned TV sets.

Opinion of TV as Now 0 erated in this Countr

1. Slightly less than.half of,the leaders had a
positive attitude toward TV as it is now oper-

ated in this country.

Awareness and Evaluation of TV
Activities of the Colleges

Relatin: to the TV Film Center at Cornell'

1. All of the state leaders knew that the colleges

maintained a TV Film Center.

2. Eleven of the 17 leaders had seen one or more
of the film productions of the Center.

3. The leaders had seen seven different films pro-

duced by the Center which added up-to 14 view-

jags.

4. The leaders classified the seven films as follows:

5
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Essentially Teaching

Closer Look Series (without specification)

In the Darkest Places

Apples (a Closer Look Series film)1

Essentially Public Relations

4-H Spots

Home Economics Careers

Announcement of Agricultural Institute

Both Teaching and Public Relations

Food Availability

Apples (a Closer Look Series film)2

5. The rating given for 12 of the 14 viewings was very worth-

while.

Relating to Four Basic Classes of TV
Educational Efforts of the Colleges

1. The percent of leaders who were very well acquainted
with each of the four basic classesi of the TV educa-

tional efforts of the colleges was as follows:

Percent very
well acquainted

Class (1), regularly scheduled
county Extension agents. programs 50

Class (2), short course programs 29

Class (3), short TV films produced'
by TV Film Center 12

Class (4), longer TV films produced
by TV Film Center 0

1

2

3

Classified under two categories.

Same as footnote 1.

The four basic classes of programs are: (1) regularly sched-

uled county Extension agents. programs, (2) short course pro-
grams, both live and filmed, (3) short (4.5 minutes) TV films

produced by TV Film Center, and (4) longer (13.5 minutes) TV

films produced by TV Film Center.



2. The percent of leaders who
rating to each of the four
educational efforts of the

gave a high educational
basic classes of the TV
colleges was as follows:

Class (1), regularly scheduled
county Extension agents' pro-
grams (N = 12)1

Class (2),short course pro-
grams (N = 11)1

Class (3)y short TV films pro-
duced by TV Film Center (N = 5)1

Class (4), longer TV films pro-
duced by TV Film Center (N = 3)1

Relating to Three Live and/or
Filmed TV Programs

7

Percent
rating high

17

73

60

67

1. The three programs were Farm Management, Sew for
Growth, and Dairy Cattle Feedijial, School. Each of
the programs has been-a..spa ies.a pore thap,pne
lesson with preregistered audiences and has been
presented two or more times.

2. Less than half of the leaders had seen any of
these programs.

3. Of the nine ratings as to educational effective-
ness given the three programs, six were yea
effective and three were somewhat effective.

Attitude Toward TV as an Educational
Medium for Reaching Out-of-School People

Opinion of TV as an Educational Medium

1. Thirteen, or'76 percent of the 17 leaders thought
TV was one ofthe better means for conducting Ex-
tension teaching.

1
The N's are the number of leaders who considered they were
well enough acquainted with the various classes to rate
them.
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Opinion as to What Should Be Done About TV

1. On the assumption that TV is a rapidly developing
educational medium, 12 or 75 percent, of 16 state
leaders giving their opinion thought the Extension
Service should develop a basic policy for the use
of TV.

Suggestions Relatin: to TX
Educational Programs and Audiences

Classes of Suggested Topics

1. Thirteen of the 17 leaders listed suggested topics
for TV programs. Fifty topics were listed. The
topics were classified as follows:

Number
of topics

General interest topics 31

Home economics topics of interest
mainly to housewives - - - 10

4-H topics - 8

Agricultural topics of interest
mainly to farmers - - - - - n OS 1

Total - - -- OD GO OP OP - 50

SuESSIUAL1114459LAJAERREEf2r Each ToeiS

1. The state leaders indicated that 74 percent of the
50 topics should be presented in two or more lessons,
16 percent might use either one or two or more les-
sons, and 10 percent one lesson.

Recommended Preregistration for Topics

1. The state leaders placed less emphasis on preregis-
tration than on two or more lessons for the topics
which they suggested. Only 37 percent of the 48
topics on which information was gisien were recom-
mended for preregistration, although for an addi-
tional 19 percent of the topics it was indicated
that preregistration might or might not be used.

0 0,
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for TV Educational P

1. The six T

Relati

state le

Ci

of Selected Audiences--
rograms

V audiences which 63 percent or more of the

aders considered lyeryimmaat.were:

ty'housewives (88%)

arm housewives (88%)

Suburban housewives (88%),

People interested in home grounds (88%)

General public (69%)

4H Leaders or potential leaders (63%)

ggestions Relating to Methods of TV Operations

to TV Film Center

1. Fifteen of the 17 state leaders thought the purposes
of the productions of the Center should be teaching

off-canlpus people useful information related to
practical problems and providing off - campus people

with an acceptable...imaeoftheCol.euL-
ture and Home Economics. Thirteen of the 17 also

thought the Center's purpose should be teaching off-

cam us people an understandin of rinci les in var-

ious sub'ect-matter fields which they could on their

own, apply to practical problems.

2. Ten of the 17 state leaders thought that the general

approach for operating the Center should be: the

substance (subiect matter) of TV films should be pro-
rammed b the Extension Service utilizin its s ec-

ialists with the Center providing technical advice
and production facilities. Five of the 17 leaderd--
didn't think they knew enough about the situation to
give their opinions.

3. Ten of the 17 state leaders saw no possibility of con-

flict between live TV productions by agents and sub-

ject-matter specialists and the distribution to the

various TV stations around the state of films pro-
:.duced by the TV Film Center; five thought there was,

or could be some conflict; and two didn't know.

Those who thoUght there was or could be conflict
gave as reasons: timing, possible duplication, and

lack of cohesive educational series.
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4. Improve the was mentionc3 by seven

of the 15 leaders who gave responses' as-to what should
be done to meet the situation whereby commercial sta-
tions through which the educational TV films of the
colleges are presented to the public are providing less
and less favorable times for these programs with the
result that a smaller and smaller television audience
is available. Under the circumstances, consider re-
strictin: at least not ex andin or cease to devote
resources to TV de endent on commercial outlets re-
ceived three mentions. No other response was mentioned
more than twice.

Who Should Propose TV Topics

1. The respondents were presented with a list of 11 dif-
ferent individuals, organizational units, or groups
of the two colleges (including Extension agents) and
asked to choose those which they thought should pro-
pose topics for TV programs. Six of the, 11 individ-
uals, organizational units, or groups were chosen by
from 12 to 14 of the leaders. The four chosen most
frequently (13 or 14 times each) were Extension staff,
of departments, special TV committee representing_ the
twc collegesf Extension agents of the three departments,
and Extension state leaders of the three departments.

Criteria for Evaluatin: a Pro osed To ic
for Live or Filmed TV Programs

1. All 17 of the state leaders thought it would be help-
ful if the TV Film Center or TV Extension specialists
provided a list of criteria for evaluating proposed
topics.

Ma, or Considerations in Planning
Live or Filmed TV Programs

1. Fourteen of the 17 state leaders listed major consid-
erations which they would want clearly stated in plan-
ning a live or filmed TV program. Each respondent
could list as many considerations as he wanted to.
Audience was listed 11 times; objectives or purpose,
5 times; principles of good teaching or methods, 5
times; problems,.4 times; and timelinegs,'4 times.
No other consideration was listed 4 times or more.
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Extension Service Cooperation in TV Work
Among Counties in Same Viewing Area

1. Eight, or 53 percent of the 15 leaders who reported

thought the state leaders' offices of all three de-

artments should provide part or all of the salary

of a TV _(and radio erson who would be located in

the count where the station was but wha'would plan

with the counties in the viewing area the TV pm-
gram of the counties and administer the same.

Relationship of Specialists and Agents
In TV Work

1. A large majority of the 17 state leaders expect spe-
cialists to perform four jobs, i.e., suggest timely

atject-matter toast:, prepare and send out sublet
matter, re are'with the assistauce'Of TV special -

ists scripts in his subject matter, and train agents
to be teachers in s ecialiMI sub ect-matter field.

2.. Almost all (14) of the 17.state leaders thought that
s ecialists in given sub ect-matter fields and &eats
awned to those fields should meet annuall and lan

ointl TV programs for various viewing areas at which
O1111120112112_2nd.specialists would decide among,

themselves the 'obs to be done.

3. Of 11 state leaders who held the above (2) view and
reported, seven thought the agents and specialists
should bring their plans of work to the meeting and
use them as a basis for deciding what subject matter

and audiences should be included in TV programs.

Duties of TV Specialists in Department of
Extension Teaching and Information

1. The jobs which ten or more of the 16 state leaders
who reported thought the TV specialists should do
were:

1. Keep agents, specialists, state
leaders, and administrators in-
formed regarding developments
in TV which are relevant to
their interests

Number of
state leaders
who thought
should do

16
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Number of
state leaders
who thought
should do

2. Serve as contact person with
commercial and educational TV
stations to keep them informed
of the TV educational interests
of the Extension Service 15

3. Advise agents on preparation of
live TV programs 14

4. Assist agents with evaluation
of live TV programs 14

5. Organize training for county
agents in TV techniques

6. Organize training for other
specialists in TV techniques

7. Train county agents in TV
techniques

13

12

12

8. Assist with preparation of
scripts for live TV programs
produced by specialists and/or

agents 11

9. Train other specialists in
TV techniques 10

10. Assist with preparation of
visual support materials in
connection with agents' live
TV programs 10

Participation in State-wide TV
Educational Network

1. Fifteen of the 17 state leaders thought the colleges

(including Extension Service) should participate in

the proposed state-wide TV educational network if an

educational station should be established in Ithaca.

Opinion of the Study

1. Of the 17 leaders, 12 thought the study a good idea,

four doubted the wisdom of it, and one gave no opinion.



TV EDUCATIONAL FUNCTION OF THE COLLEGES
OF AGRICULTURE AND HOME ECONOMICS

As Seen By State Extension Leaders

The Respondents

Returns and Classifications

Of the 18 state leaders, 17 returned the questionnaire

which was sent to them. Three of the 17 leaders were state

leaders, five were associate state leaders, eight were as-

sistant state leaders, and one was a 4-H agent-at-large who

was performing leader functions.

Of the 17 leaders, all but two hold a professorial rank.

Three are full professors; seven, associate professors; and

five, assistant professors.

Of the 16 holding state leader appointments, all had been

employed by the New York Extension Service nine years or more.

The 4-H agent-at-large had been employed for six years.

Ownership of TV Set and Opinion of TV
As Now Operated in This Country

All of the 17 leaders have T7 sets. Each leader was

asked to state what he thought of TV as it now operates in

this country. Their views are categorized in the tabula-

tion that follows:

Number of leaders

Generally poor, only a few good programs. . . . 5

If selection is used, good . 3

Generally, like it 3

Seldom watch it . . . . 2

Some good, some poor programs . 2

Know little about it; think there is need
for educational programs . . . , ... 1

No comment given /

Total 17
13
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The state leaders are somewhat divided in their evalua-

tion of TV as it is currently operated in this country. If

selectivity is included, perhaps a near majority have a pos-

itive view about it.

Awareness and Evaluation of TV Activities
Of the Colleges

Relating to the TV Film Center at Cornell

Awareness of the TV Film Center. All of the 17 leaders

knew that the two colleges maintain a TV Film Center. Thir-

teen of the 17 had visited the Center. Eleven of the 17 had

seen one or more film productions of the Center, four had not,

and two didn't know.

Evaluation of productions. The state leaders indicated

that they had seen seven different TV films or series of films

produced by the TV Film Center. For the 17 leaders, this re-

sulted in 14 viewings for which the leaders classified the

films as to whether it was essentially a teaching film, or es-

sentially a public relations film, or both teaching and public

relations film.

The films for four of the 14 viewings were classified by

the leaders as essentially teaching, for seven as essentially

public relations, and for three both teaching and public rela-

tions. Thus, for half of the viewings .the leaders' reactions

to the films resulted in classifying them as essentially pub -,

lic relations. Three films or series of films were classified

by the leaders as essentially public relations only, i.e., 4-H
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Spots., Home Economics Careers and Announcement

Institute. The films that were classified as essentially

teaching only were the Closer Look Series (without specifica-

tion) and In the Darkest Places (dealing with moths). One

film, Food Availability, was classified as both teaching and

And public relations. The film, Apples, (Closer Look Series

film), was considered by two leaders as both teaching and pub-

lic relations and by one leader essentially teaching.

Twelve of the 14 viewings received a rating of very wort

while, one moderatel worthwhile and one little value. Each of

the seven productions listed by the leaders had at least one

leader who considered it very worthwhile.

Relating to Four Basic Classes of
TV Educational Efforts of the Colleges

The state leaders were presented with a brief description

of four classes of TV programs which have been produced by the

colleges (including Extension) in the past. These four class-

es and the accompanying descriptions follow:

1. Regularly scheduled countLExtensionagents' Emma

usually live; length 10, 15, 20, and 30 minutes; prin-

cipal personalities (teachers), county agents, with

specialists as occasional guests; usually one lesson

only but a few series of lessons have been presented;

telecast over commercial stations; some of these pro-

grams are: "You and Your Family" from Buffalo, "Farm

Show" from Buffalo, "Open-House--Homemaking and You"

from Binghamton, "Party-Line" from Syracuse.
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2. Short course_ programs; both live and filmed produc

tions; length 30 minutes; principal personalities

(teachers), college specialists; five to eight lessons

on succeeding days or weeks; preregistered audiences

to whom printed material was sent in advance; telecast

over commercial stations; program titles: "Sew for

Growth's" "Farm Managementi" and "Dairy Cattle Feeding

School."

3. Short TV films produced b TV Film Center of the Col-

leges of Agriculture and Home Economics; length 4.5

minutes; produced with help of college specialists anri

researchers; narrator a skilled TV personality employ-

ed under contract; telecast principally over commer-

cial stations; general title of films: "Closer Look

Series," included are films on potatoes, eggs, ham,

milk, peaches, etc., with consumer orientation.

4. Lon er TV films roduced b TV Film Center of the Col-

leges of Agriculture and Home Economics; length 13.5

minutes; principal personalities (teachers), college

specialists and researchers; telecast principally

over commercial station; titles of films: "In the

Darkest Places" (deals with clothes moths, carpet

beetles, and serious pests of woolen goods) and "Ag-

ing and Independence" (deals with problems of the aged).

The state leaders were better acquainted with the class (1),,

regularly scheduled county Extension Agents' programs than any
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otherClass (Table 1)'. Half of them claimed to be very well

Assuainted with this class of program. Only 29 percent con-

sidered they were 2212,142114maintta with class (2), short

course ,grog; only 12 percent with class (3).1 short TV

12U'ochicedirTifilnaCenter and none w:e very well ac-

emainted with class (4), longer TV films produced by TV Film

Center.

Table 1

Percentage Distribution of State Leaders According

To Degree of Acquaintance with Four Classes

Of TV Programs of the Colleges

Class (1)
regularly Class (3)

scheduled short TV

county Class (2) films

Extension short produced

Degree of Agents' course by TV Film

rams programs Center

tqa = 17) (N = 17)

Class (4)
longer TV
films

produced
by TV Film

Center

771.707-

Percent

Very well 50 29 12 el

Somewhat 38 47 41 31

Only what
described 12 24 47 69

Total 100 100 100 100

a
One leader gave no information on this class

.Because of inadequate acquaintance with the classes of

programs, especially classes 3 and 4, the number of state lead-

dri'who'rated the four classes as educaticiiidI efforts was some-

what less than the total number of state leaders who returned
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a questionnaire. gLsuLujarsiaw.Ljsjy_,....ieduiedcountExten-

sion agents' programs which was the class with which the state

leaders were best acquainted was given a high rating by only

17 percent, or 2, of the 12 leaders rating this class of pro-

gram (Table 2). Seventy-three percent of the 11 leaders who

rated sigLakjkortv....L....irsezrogLsas gave it a high rating.

These have been 30 minute programs consisting of two or more

lessons and in addition had preregistered audiences to whom

printed material was sent in advance. Three of five state

leaders rated high, sualla,..eilmsrodtbiv
Film Centers and two of three leaders rated high, class (4),

longer TV films produced b ty TVFilm Center.

Table 2

Percentage Distribution of State Leaders According
To Educational Rating for Each of Four Classes

Of TV Programs of the Colleges

Class (1)
regularly Class (3) Class (4)

scheduled short TV longer TV

Rating county Class (2) films films

as an Extension short produced -produced

educational agents' course by TV Film by TV Film

effort programs programs Center Center

(N= 12)a (N = 11)
b

CN
5)c

(N = 3)d

Percent

High 17 73 60 67

Average 75 27 40 33

Poor 8 MOOR MOO

Total 100 100 100 100

a
Five indicated didn't know enough to rate.

b
Six indicated didn't know enough to rate.

Twelve indicated didn't know enough to rate.
d

Thirteen indicated didn't know enough to rate and one gave
no information.
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Relating to Three Live and/or Filmed TV Programs

The New York Extension Service has presented one or more

times three major programs, i.e., Farm Management Sew for

Growth, and Dairy Cattle Feeding School. Each of these pro-

grams was a series of more than one lesson with preregistered

audiences and the first two have been presented as both live

and filmed productions and the latter as a live program. All

three programs have been presented two or more times. The

state leaders were asked if they had seen these programs, and

if so, to rate them as to their educational effectiveness.

The following tabulation gives a summary of their responses:

Number
viewing

Educational effectiveness
Very Some Little...---

Farm Management 2 1 1

Sew for Growth 6 5 1

Dairy Cattle Feed-
ing School 1 - 1 -

The number of leaders seeing these programs is relatively

small for all but the Sew for Growth program. This program

was viewed by all six of the Home Demonstration State Leaders.

One of the two who had seen the Farm Management program con-

sidered it very effective; five of the six who saw the Sew for

Growth program considered it very effective, and the one who

saw the Dairy Cattle Feeding School thought it had some effec-

tiveness.

Attitude Toward TV as an Educational Medium
For Reaching Out-of-School People

Opinion of TV as an Educational Medium

While none of the state leaders considered TV the best
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medium for Extension Teaching, 13, or 76 percent, of the 17

thought it was one of the better means; and four, or 24 per-

cent thought it was about the same as, a number of other means.

Opinion as to What Should Be Done Abaut TV

The state leaders were asked, in view of the rapid devel-

opment of TV as an educational medium, which of four things

Extension should do about it. The following tabulation pre-

sents the number of leaders according to choices selected:

1. Develop a basic policy for
its use

2. Use TV about as it is now
doing

Number Percent

12 74

2 13

3. Give it little or no atten-
tion until more sure of its
development 0 0

4. Disagree that TV is develop-
ing rapidly as a medium for
out-of-school people 2 13

Total 16
1

100

Clearly a large majority of the state leaders think a ba-

sic policy should be developed for the use of TV.

Suggestions Relating to TV Educational
Programs and Audiences

Classes of Suggested Topics

Thirteen of the 17 state leaders listed suggested topics

for TV programs. Fifty topics were listed. These were class-

ified under four major classes with several subclasses under

1
One leader did not answer this question.
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each. The following tabulation lists'the classes and sub-

classes with numbers of topics and for the four major class-

es the percent of the total:

Number Percent
of of

Topics topics total

General interest topics

General information 1

Public affairs 3

Health and safety (including
civil defense) 3

Extension story 2

Housing 4

Property maintenance 2

Modern agriculture 1

Resource development 2

Consumer education 8

Financial management 2

Child development 3

Total 31 62

Home economics topics of interest
mainly to housewives

General home economics 2 -

Interior design 3 -

Nutrition 4 -

Sewing 1 -

Total 10 20

4-H topics

Selected topics for teaching
knowledge or skills 3

4-H promotion 3

4-H leadership 2

Total 8 16

Agricultural topics of interest
mainly to farmers

Farm records 1 -

Total 1 2

Grand total 50 100
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General interest topics constitute slightly over three

fifths (62%)"of the total number of topics listed by the lead-

ers. Home economics topics of interest mainl to housewives

made up 20 percent of the total; 4-H topics, 16 percent; and

Agricultural topiajlt interest mainly to farmers, only two

percent.

Suggested Number of Lessons for Each Topic

The state leaders indicated that '4 percent of the 50

topics suggested should be presented in two or more lessons,

16 percent might use either one or two or more lessons, and

10 percent one lesson. Of the 19 subclasses of topics, all

of the topics in nine of the subclasses were indicated for

two or more lessons.

Recommended Preregistration for Topics

The state leaders placed less emphasis on preregistration

than on two or more lessons for the topics which they suggest-

ed. Only 37 percent of the 48 topics on which information was

returned were recommended for preregistration, although for an

additional 19 percent of the topics it was indicated that pre-

registration might or might not be used.

Indication of Audiences for Topics

The classes of possible audiences toward which the various

topics would be directed was fairly long (18 classes) but there

was considerable overlapping among the classes. Twenty percent

of the 50 topics would be directed to homemakers or.ownersimen

and women), 16 percent to the general public, 12 percent to
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youth or teenagers and 10 percent to couples. The 15 remain-

ing topics were scattered among the other 14 classes of audi-

ences.

RatinLof Importance of Selected Audiences
For TV Educational Programs

The respondents were presented with a list of 19 possible

TV audiences-which they were asked to rate as to their degree

of importance, i.e., 22Ex_imutaa, some importance, little

importance, no importance. The following tabulation arrays

the 19 audiences according to the percent of state leaders who

rated them very important:

Percent rating
Audiences very important

City housewives (N=17)

Farm housewives (N=17)

Suburban housewives (N=17)

People interested in home grounds (N=17)

General public (N =16)

4-H leaders or potential leaders (N=16)

Low-income, underprivileged groups (N=17)

4-H members (N=16)

Commercial farmers (N=16)

People interested in conservation, wild-
life, hunting and fishing (N=16)

Government officials, county supervisors,
town and city managers (N=17)

Minority groups - national, racial, etc. (N=15)

Community and organizational leaders (N=16)

Managers and employees of agriculturally
related businesses (N=16)

Managers and employees of marketing services,
both retail and wholesale (N=16)

Migrant farm laborers (N=16)

Nursery operators (N=16)

Regularly hired men on farms (N=16)

Specialized agency staffs, as public health
nurses, social workers (N=17)

88.0

88.0

88.0

88.0

69.0

62.5

47.0

38.0

37.5

37.5

29.0

27.0

25.0

19.0

19.0

12.5

6.0

0.0

0.0
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Four audiences tied for first place in terms of percent

of leaders who rated them very important. These were city

housewives, farm housewives, suburban housewives, and people

interested in home grounds. The emphasis on the housewife

is obvious.

u estions Relatin: to Methods of TV 0 erations

Relating to TV Film Center

Perception of.m12222.51.2Esductions of TV Film Center.

The state leaders were presented with four purposes (plus an

opportunity to write in other) which the productions of the TV

Film Center should have. They could choose as many as they

wanted to. The following tabulation summarizes the points-of-

view of the 17 state leaders regarding the purposes of the pro-

ductions of the TV Film Center:
1

Purposes

1. Teach off-campus people useful information
related to practical problems

2. Provide off-campus people with an accept-
able image of the Colleges of Agriculture
and Home Economics

3. Teach off-campus people an understanding
of principles in various subject-matter
fields, which they can, on their own,
apply to practical problems

4. Teach such subject matter as history,
government, philosophy, public affairs,
etc.

Number
of

leaders

15

15

13

3

Other was excluded from these comparisons of combinations.
None of the others listed by the four leaders who added to
the list of jobs was listed by more than one leader.



25

All but two of the state leaders chose teach off-campus

eo le useful information related to ractical 'roblems and

provide off-campus people with an acce table images of the

Colleges of Agriculture and Home Economics. And all but four

would also include the purpose, teach off-campus people an un-

der-...).LSILZ-1.12-ndittaltait_Ivariotbect-matter
fields,

which they can on their own a 1111 1 to lractical roblems. It

is clear from these choices that the state leaders broadly rec-

ognize a two-fold function for the TV Film Center, namely, 1)

teaching people practical information and principles applicable

to practical problems and 2) public relations of the two col-

leges. Only three of the leaders would be concerned with broad,

humanistic matters.
1

If combinations of choices by the same individuals are

considered, the following tabulation gives the results:

Number
of

leaders

Purposes 1, 2, and 3 9

Purposes 1 and 2 3

Purposes 1, 2, 3, and 4 2

Purposes 2, 3, and 4 1

Purpose 1 1

Purpose 3 1

Total 17

Over half (9) of the leaders chose purposes 1, 2, and 3

with no other combination in any way approaching this degree

of consensus.

1
This choice may have been unclear or considered a partial

duplication.of numbers 1 and 3, and hence it should not
be overemphaiized.
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General approaches for operation of the TV Film Center.

Two general approaches for the operation of the TV Film Center

(plus an opportunity to add other) were presented the state

leaders with directions to choose one. An opportunity was also

given to check don't know. The following tabulation indicates

the leaders' choices:

Approaches

1. Think the substance (subject matter)
of TV films should be programmed by .

the Extension Service utilizing its
specialists with the Center providing
technical advice and production facil-
ities.

2. Think the TV educational functions of
the colleges should be turned over com-
pletely to the Center with the Center
requesting the services of faculty mem-
bers or paying for help in making its
productions'

Number
of

leaders

10

2

3. Don't know enough about situation to
make a choice. 5

Ten of the 17 leaders thought the substance of TV films

should be programmed by Extension specialists with the TV Film

Center providing technical advice and production facilities.

Two would turn over the operation entirely to the TV Film Cen-

ter; but as many as five didn't know the situation well enough

to make a choice.

1.

There may have been some ambiguity regarding this statement.
It was intended to limit the concept of "TV educational func-
tion of the colleges" to film productions made at the col-
leges, but the broad statement, "TV educational function of
the colleges," could have been interpreted to include live
shows put on by the Extension Service in the various counties.
Perhaps the.general context of the question and the nature of
the other choice helped to prevent the possible confusion that
may have arisen in the minds of the respondents.
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PerceEtigiof conflict between linallarograms and TV

ms. The state leaders were asked to indicate whether or not

th

ag

ey saw any possible conflict between live TV productions by

ents and subject-matter specialists and the distribution to

the various TV stations around the state of films produced by

the TV Film Center. Ten of the leaders thought there was no

conflict, five thought there was, and two didn't know.

Those who thought there could be a conflict indicated that

reasons for the possible conflict might be: timing, possible

duplication, and lack of cohesive educational series.

Suggestions given by those who saw possible conflict be-

tween distribution of TV films and live TV programs were: TV

specialist should establish means for coordination; development

of well planned series rather than scattered approaches, and

distribution through agents in counties outside of New York

City.

Commercial station outlets for TV films. The state lead-

ers were presented with the following description of the out-

let situation: Seventeen New York television stations, two of

which are educational and 15 commercial, provide outlets for

TV educational films produced by the colleges. For the imme-

diate future these are the major available outlets. According

to Video News (Extension publication), the situation with re-

spect to available time for Extension programs is stated as

follows:"... with the exception of one or two cases, you see a

good example of re.essiotittaL..__x..___...10.itoftimelit that commer-

cial stations now provide for educational telecasts when you

study Extension participation in television over the years ...



The total effect is a smaller and smaller television audience."

The leaders were asked in view of this situation what they

would conclude the colleges should do regarding a TV education-

al program. The 15 leaders who answered the question gave the

ideas about what might be done which appear in the tabulation

below:

Improve programs offered with
a variety of specific suggestions

Under the circumstances, consider
restricting, at least not expand-
ing,or ceasing to devote resources
to TV dependent on commercial outlets

Continue as doing and get whatever
time available

Number of ideas
mentioned

7

3

2

Consider connections with educa-
tional TV stations or network 2

Develop short informational spots
for the general public 2

Have a representative from the
colleges contact program directors
to get prime time or continue to
seek appropriate time for high
quality programs 2

Evaluate cause for decline in
better time for programs 1

Produce professional films at
colleges rather than agent programs 1

The largest number of ideas is related to improvement of

productions-aer-one way to deal with the situation. While -other.

ideas were not mentioned so frequently, most of them were fair-

ly positive. Only three of the mentions suggested either a

holding action, retreating, or cessation of activity.

a
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Who sheahilrmatILIaisa

Eleven different individuals, organizational units, or

groups of the two colleges (including Extension agents)' were

listed with an opportunity for the respondents to indicate any

one individual, unit or group or combinations which they

thought should propose topics or subject matter.
2

Six of the

17 state leaders indicated that all 11 of the individuals,

units and groups should make proposals.

Two of the leaders who agreed on the individuals, units

or groups who should propose topics or subject matter named

six of the 11. The six included staff of TV Film Center, Ex-

tension staff of departments, directors or associate directors

of Extension, state leaders of Extension, ExtenSion agents,

special TV committee representing the two colleges. The re-

maining nine leaders did not agree on their combinations.

Those who named either two or three in their combinations

listed these combinations: 1) combinations of three: staff

of the TV Film Center, Extension agents of the three depart-

ments, a special TV committee representing the two colleens;

and Extension staff of the departments, state leaders of the

three Extension departments, Extension agents...of the three

departments; 2) combination of two: staff of TV Film Center,

1

2

One group, a special TV committee representing the two

colleges does not now exist although there is an advisory

committee to the TV Film Center from the two colleges.

See page 30 for list of individuals, units and groups.
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ecial TV committee re resenting_the two colle es. One leader

selected only one, namely, special TV committee representing

the two colleges. The shorter combinations would seem to offer

a beginning point for consideration of who should make topic or

subject-matter proposals for TV programs.

The individual, organizational units, and groups arrayed

according to number of times chosen by the 17 state leaders

follows:

Number of
times chosen

Extension staff of departments 14

Special TV committee representing
the two colleges 14

Extension agents of the three departments 13

State leaders of Extension of the three
departments 13

Director of Extension or associate direc-
tors 12

Staff of TV Film Center 12

Research staff of departments 9

Deans of the two colleges 8

Director of research 8

Teaching staff of departments 8

Director of resident instruction 7

The fact that the first five ranking individuals, units,

or groups are Extension personnel indicates that the function

of proposing topics for TV is considered by the state leaders

as primarily an Extension responsibility. However in addi-

tion most of the leaders beleive this to be part of the respon-

sibility of the staff of the TV Film Center.
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Criteria for EvaluatingaproataMNILE
For Live. or Filmed TV Programs

The state leaders were asked if they thought it would be

helpful to those wishing to propose topics for TV films or live

programs, if the TV Film Center or the TV Extension specialists

provided a list of criteria for evaluating proposed topics. All

of the 17 state leaders thought this would be helpful.

Major Considerations in Plrnning a Live
Or Filmed TV Program

The respondents were asked to list the major considera-

tions that they would want clearly stated in planning a live

or filmed TV program. Twenty different kinds of considera-

tions were listed by the 14 state leaders who answered the

question. These twenty considerations are arrayed below ac-

cording to frequency of mention:

Consideration

Number of times
mentioned

Audience 11

Objectives or purpose 5

Principles of good teaching or methods 5

Problems 4

Timeliness 4

Subject matter or content 3

Educational level 2

Evaluation 2

Follow-up 2

Length 2

Promotion 2

Related to Extension program 2

Approach to audience as to what is
expected in changed behavior 1
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Consideration
Number of times

mentioned

Excellent technical quality 1

Financing 1

Information as to additional resources 1

Participants 1

Production
1

1

Subject-matter people should have a voice 1

Time to prepare with effective teaching aids 1

Audience is the only consideration whit!' almost all of the

tate leaders listed. Ob ectives or purpose and principles of

good teadhing_or methods were each mentioned by five leaders.

Except for these three classes of considerations, there was

little consensus among the leaders. However, if the 20 kinds

of considerations listed are examined, the total list provides

some basis for the development of guidelines in planning TV

programs.

Extension Service Cooperation in TV Work
Amon Counties in Same Viewing Area

The state leaders were presented with six choices (plus

an opportunity to write in an other) regarding how Extension

workers in counties partially or entirely in the same viewing

area of a TV station should conduct their TV activities. Over

half (53 percent) of the 15 state leaders who gave information

thought the state leaders' offices of all three departments

should provide part or all of the salary of a TV (and radio)

person who would be located in the count where the station

It is not clear what this consideration means.
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was, but who would plan with the counties in the viewipm area

the TV ro ram of the counties and administer the same (Table

3). Four of the eight leaders who favored this approach were

Table 3

Number and Percentage Distribution of State Leaders

According to VAX2111BLOAltkeWILELLE4E
Entirel in the Same TV Viewin Area of a Station

Should Conduct Their TV Activities

Ways of conducting TV activities

By each department in each county
planning and presenting its own
programs, assuming the department
can have access to the station.

State Leaders

Number Percent

Oa

By the agents in all three depart-
ments in each county joining to-
gether to plan and present programs,
assuming the county can have access
to the station 1 7

By the state leader's office of your
department providing part or all of
the salary of a TV (and radio) -per-
son who would be located in the county
where the TV station was but who would
plan with the counties in the viewing
area the TV program of the counties
and administer the same. 1

By the state leaders' offices of all
three departments providing part or
all of the salary of a TV (and radio)
person who would be located in the
county where the station was but who
would plan with the counties in the
viewing area the TV program of the
counties and administer the same 8 53

Py each department in the county in

which the TV station is located be-
ing responsible for planning and ad-

ministering the program and inviting
corresponding departments from coun-

ties in the viewing area to partici-

pate as needed. 2 13
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Ways of conducting TV activities

State Leaders

Number .Percent

By the three departments in the
county in which the TV station is
located being jointly responsible
for planning and administering the
program and inviting joint partici-
pation as needed from the three
departments in counties in the view-
ing area. 3 20

Total
15a

100

a
Two of the 17 leaders gave no informatiJit.

from the agricultural department and four from the 4-H depart-

ment. The next ranking method of conducting TV activities,

chosen by three leaders, or 20 percent of the 15, was that the

three departments in the county in which the TV station is lo-

cated should be jointly responsible_ for planning and adminis-

terin the program and should invite 'oint artici ation as

needed from the three departments in other counties in the view-

ing area. Of the three leaders favoring this procedure two were

from the home demonstration and one from the agricultural de-

partment.

Relationship of Specialists and Agents in TV Work

Functions of Extensionspecialistsinwollinswith_212BLE

on the production of live TV programs. The state leaders were

asked to indicate on a list of six jobs (plus an opportunity

to write in other) what they thought the Extension specialists

should do in working with county agents on live TV programs.
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The number of state leaders indicating which jobs (plus other)

the specialists should.4i is presented below:

.

Jobs specialists should
do with county agerits.....

Number of state leaders
indicating should do

(N = 17)

1. Suggest timely subject-matter
topics 16

2. Prepare with the assistance of
TV specialists` scripts in their
subject matter 13

3. Prepare and send out subject
matter 12

4. Train agents to be'teachers'
in specialist's subject-
matter field 11

5. Serve as the teacher for one
6lesson

6. Serve as. the teacher .for a
series of lessons 5

7. Other (at least one other) 3

According to this tabulation' a large majority of the state

leaders expect the specialists to perform four jobs, i.e., acr

elsulesttintma, prepare and send out subject

matter, re are with the assistance of TV s ecialists scri ts

in their subject matter, and train agents to be teachers in

specialist's subject-matter field.

Only about one third of the state leaders thought the spe-

cialists should teach one lesson and about an equal proportion

1 Other jobs were listed by three leaders (one by each).

These were: consultant or participant as desired; assist
in production of films and taped or live programs or por-
tions thereof; and help agents in preparing for their TV

program, inclvdLng presentation of material.
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thought they should teach a series of lessons. When the re-

sponses were examined in greater detail, it was found that two

of the leaders thought the specialists should teach one-lesson

programs only, one thought they should teach prOgrams consist-

in of a series only, four thought they should teach both kinds

of lessons.

Four of the state leaders agreed that the combination of

jobs that the specialists should perform were jobs 1, 2, 3,

and 6 (see tabulation for names of jobs); two agreed that the

combination should be jobs 1, 2, 4, 5, and 6; two that the com-

bination should be jobs 1, 2, and 3; and two that the combina-

tion should be jobs 1 and 3. None of the seven remaining lead-

ers agreed on their combinations.

taproaches for specialists and agents in planning lively

programs. The state leaders were presented with three possible

approaches (plus an opportunity to add other) which specialists

and agents might follow in planning live TV programs. They

were asked to check one of the three or add an other. The re-

sults of their responses are given in the following, tabulation:

Number' Percent

1. Specialists in given subject-
matter fields and agents as-
signed to those fields meet
annually and plan jointly TV
programs for various viewing
areas at which meetings the
agents and specialists would
divide among themselves the
jobs to be done 14 82



2. Specialists select topics and
prepare to teach the topics,
asking agents in the TV view-
ing areas to arrange for the
teaching with TV stations and
to conduct the promotion for
the programs

3. Agents select topics, make
general plans for the programs,
make arrangements with TV sta-
tions, conduct the promotion
for the programs, and ask the
specialists to do the major
teaching job

4. Other

Total

37

Number Percent

1 6

0 0

2 12

17 100

Almost all of the 17 state leaders chose the approach num-

ber 1, specialists in given subject-matter fields and agents

Iallmdlwy_.pro-

grams

assinWtothosefieMsti'otht1W
for various viewing areas at which meetings the agents

and s ecialists would divide amon themselves the obs to be

done.

The state leaders who chose approach number 1, were asked

if they would want the agents and specialists to bring their

plans of work to the meeting and use these as the basis for

deciding what subject matter and audiences would go into TV

programs. Of the 11 who chose the number 1 approach and re-

sponded to this question, seven would have the agents and spe-

cialists plan TV programs using their plans of work, three

thought it would make no difference and one would not expect

the agents and specialists to use their plans of work.
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Duties of TV Specialists in Department of
Extension Teaching and Information

The state leaders were presented with a list of 12 possi-

ble jobs (plus an opportunity to write in other) of the TV

specialists. They were asked to check the jobs which they

thought the TV specialist should do. The tabulation below

presents an array of the jobs according to number of state

leaders who thought the TV specialists should do them:

Jobs TV specialists
should perform

1. Keep agents, specialists, state
leaders, and administrators in-
formed regarding developments
in TV which are relevant to their
interests.

NuMber of state
leaders indicating

should do

(N = 16)
1

16

2. Serve as contact person with com-
mercial and educational TV sta-
tions to keep them informed of the
TV educational interests of the Ex-
tension Service. 15

14
3. Advise agents on preparation of live

TV programs.

4. Assist agents with evaluation of live

TV programs.

5. Organize training for county agents
in TV techniques.

6. Organize training for other special-
ists in TV techniques.

14

13

12.

7. Train county agents in TV techniques. 12

1
One state leader gave no information.

4t.



Jobs TV specialists
should aerform

8. Assist with the preparation of
scripts for live TV programs
produced by specialists and/or
agents.

39

Number of state
leaders indicating

should do

11

9. Train other specialists in TV
techniques. 10

10. Assist with preparation of
visual support materials in
connection with agents' live
TV programs.

11. Be responsible for bringing
together agents and special-
ists to plan live TV programs.

12. Be responsible for developing
the organization of groups of
counties for the planning and
presentation of live TV pro-,
grams by the agents in the
counties

13. Other

10

5

2

4

The two principal jobs of the TV specialists according to

the number of state leaders choosing them are keeping the Em.:
r.

tension staff informed re ardin develo ments in TV which are

relevant to their interests and serving as contact person with

commercial and educational TV stations to kee' them informed

of the TV educational interests of the Extension Service. Fol-

lowing close upon these two are advising agents on preparation

1
.M.1111111111,

Other includes: 1) assist all staff--agents, specialists,
and state leaders with evaluation of TV programs; 2) work

closely with state leaders in developing training for agents,
because training in TV needs to be considered in relation to

all other training for agents; 3) assist specialists with

evaluation of live TV programs; 4) advise with agents and

specialists on preparation of visual materials; 5) Same as
2 in list above except TV specialists should also reflect

to the Extension Service the educational needs which TV

stations might see.
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of live TV programs and assisting agents with evaluation of

live TV programs. Actually all but two of the 12 jobs listed

were considered by a majority of the state leaders to be func-

tions the TV specialists should perform. It is noteworthy that

less than one third of the leaders thought ....itheLlatEigiEtE

should be responsible for bringing_together agents and special-

ists to ilpvlatrograms or be responsible for develloarm

the organization of groups of counties for the planning and

presentation of live TV programs by the agents in these counties.

Of the 16 state leaders reporting all three of those who

indicated 10 jobs should be performed by the TV specialists

agreed on the combination of the 10 jobs. None of the remain-

ing 13 leaders had an identical combination of jobs indicated.

Participation in State-wide TV Educational Network

The_state leaders were asked if as a part of a proposed

J 'til

state-wide TV educational network a TV educational station

should be established in Ithaca, would they like to see the

Colleges of Agriculture and Home Economics'(including the Ex-

tension Service) participate in educational programs for the

general public over this station. Fifteen of the 17 leaders *

indicated they would favor this participation and two didn't

1

know.

.11
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Opinion of the Study

Of the 17 state leaders, 12 thought the study a good idea,

four doubted the wisdom of it, and one gave no information.

The leaders were asked to'comment on their reactions to

the study. These comments are reproduced below:

1. Comments made by 11 of the 12 respondents who considered
the study a good idea:

Alerts the decision-making group to the viewpoints
of the faculty. These. viewpoints are thus recog-
nized when a final decision is made.

The involvement of people to produce TV films will
be needed. Therefore,, it is wise to get their
opinions.

Overall point of view from those involved is impor-
tant.

It draws upon some valuable experiences (including
state leaders).

Creates an awareness of the greater possibilities
for use of TV as a medium for effectively reach-
ing people of the state with timely and useful
information. All staff will be more apt to be
ready to think about TV in designing programs.

A good idea at this time when there is reason to
believe faculty are not informed of efforts and
therefore not supporting it. Too time consuming
to do in many situations.

A good idea to get an indication of general feel-
ing, this should be useful as one part of the
body of information to be considered in arriving
at final decisions. Sectionalism, axes to be
ground, relative indifference (which may or may
not be evident), lack of knowledge, etc. should
be considered. Another question to ask might
be related to "what plans, hopes, etc. do you
have for TV participation?"

It (study) is not a Bible for action - the sub-
ject is worthy of more study in depth.



Should include "audience" reaction to Extension
programs. This might be more accurate.

We need a college policy - this should be help-
ful.

Few of us are well versed in TV production and
use - but we can reflect generally relative to
the problem and shed some light on future pol-
icies.

2. Comments of the four respondents who doubted the wisdom of
the study:

Seems to ma this should be answered by people
who watch educational programs and are closer
to this than I am. I doubt that I have added
anything positive to this study. The ques-
tionnaire-is far too long for people who know
as little about TV as I do.

Based on my ignorance of TV I doubt the value
of any of my opinions - they could be mislead-
ing.

I answered on the basis of feeling of personal.'
inadequacy to make valid judgments.

It may be of some value. I do not know enough
about our TV effort to be of much help.
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PREFACE

The information in this report grew out of work originally

undertaken during the author's pursuit of professional improve-

ment in telecommunications at the graduate level. The question-

naire that provided this information was developed as part of

an independent study course several months prior to the

initiation of the broader study of which the report is a part.

The design of the broad study was developed by the Office of

Extension Studies which was also responsible for processing

the data contained in this report.

Although the information reported here relates especially

to the TV Film Center at Cornell, the study also points the

way for the colleges to reach their intended audiences through

the resources of New York State commercial television stations.

The author is indebted to a number of people. for helpful

advice and comments in the course of this study. But he

especially appreciates the cooperation of the many sincere

and dedicated broadcasters who supplied the basic information

contained in the report.

The study of which this report is a part has been conducted

as a cooperative project between the Office of Extension Studies

and the Department of Extension Teaching and Information under

the guidance of an advisory committee composed of the following:

Arthur Durfee, chairman; Mary Bloetjis, C. H. Freeman, Dana

Goodrich, C. R. Harrington, Olaf Larson, Hazel Reed, and

W. B. Ward.
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TV EDUCATIONAL FUNCTION OF THE COLLEGES

OF AGRICULTURE AND HOME ECONOMICS

As Related to ComMercial TV Stations

Introduction

Since the findings of-this study of the TV Educational

Function of the Colleges of Agriculture and Home Economics

will be presented in seven parts with a separately bound re-

port for each part, a common introduction setting forth the

problem, the purposes, and methodology of the study is used

for each report.

The Problem

The initiation of a study of this kind usually arises

out of the awareness of a problem often stated in the fo-'m

of a question. The stimulating question in this instance

came from the Department of Extension Teaching and Informa-

tion whir is responsible for operating the TV Film Center.

The question was, "What information is needed to provide

long-time financial support for the TV Film Center?" The

answer to this question as first conceived by the depart-

ment was to provide the deans of the Colleges of Agricul-

ture and Home Economics and other appropriate officials

with the findings of a study of audience awareness and re-

ception of the TV film productions of the Center.

However, as this approach to answer the department's

question of long-time support of the Center was explored,
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it became clew that while it might provide a temporary answer,

such a study would necessarily be limited in scope because

of the Center's relatively short span of production. Moreover,

while a study of audience reaction to films already produced

might provide the basis for continuing support of the Center,

the findings of a study of the Center's as yet lEmited out-

put could lead to misdirected emphasis on the type of films to

be produced in the future.

Since the practical matter of obtaining immediate financial

support for the TV Film Center was considered imperative, it was

accepted as necessary that some investigation of audience aware-

ness and reaction to the Center's productions be made. This

investigation, however, was considered the first stage of a

comprehensive study that would provide the basis for policy

with respect to the off-campus TV educational function of the

Colleges of Agriculture and Home Economics. This comprehensive

study including the investigation of selected film productions

of the TV Film Center was initiated in July, 1963.

Design of the Study

Purposes. (1) To ascertain the viewpoints and experience

of the faculties of the Colleges of Agriculture and Home Econom-

ics and the Extension Service field staff relative to the off-

campus educational functions of the two colleges, with specific

reference to the TV Film Center of the colleges and with some

preliminary attention to a proposed TV educational network for

New York State, for the purpose of developing for the two
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colleges, including the Extension Service, a long-range TV

educational policy and program; (2) To ascertain the oppor-

tunities available to the colleges in getting their educa-

tional programs used by New York State commercial TV stations;

and (3) To ascertain audience awareness of, attitudes to, and

learning from selected productions of the TV Film Center.

Purpose number 3 has already been realized by studying samples

of audiences viewing selected films produced by the TV Film

Center and by studying a group of home demonstration members

who were exposed under control conditions to selected produc-

tions of the Center.
1

Methodology. To realize purposes 1 and 2, questionnaires

were administered to five populations. These populations were:

1) deans and directors of the two colleges, 2) departmental

staffs in both colleges, 3) Extension state leaders, 4) Exten-

sion agents in all counties, and 5) persons responsible for

public service programming at commercial TV stations in the

State.

With modifications required by the nature of their jobs,

the questionnaires for the first four populations were designed

to obtain information that would be related to the determina-

tion of policy and program for the TV educational function of

1

Swel11,.

See Audience Evaluation of Films Produced for Television,

Communications Research Bulletin 5, John F. Spencer, Frank

D. Alexander, and Chester H. Freeman, Department of Exten-

sion Teaching and Information, Cornell University Agricul-

tural Experiment Station, in cooperation with the Office of

Extension Studies, New York State College of Agriculture,

a Contract College of the State University, at Cornell Uni-

versity, Ithaca, New York, August, 1964.
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the two colleges as this function concerns the off-campus pub-

lic. An Extension specialist in the Department of Extension

Teaching and Information in connection with his graduate work

prepared the questionnaire for the fifth population before

this study was designed. Because the information sought by

his questionnaire as particularly relevant to the present

study in that it would provide a body of ',.nowledge about com-

mercial TV outlets which the colleges have utilized in the

past and can expect t- use in the future, an arrangement was

worked out with the specialist to incorporate his proposed

study in this one.

The seven reports which constitute this study of the TV

Educational Function of the Colleges of Agriculture and Home

Economics are: tLythellailtPartIAsSeet; Part II, As

Seen by Extension Agents; tarLukAsseenleeAdmin-

istrators; Part IV As Seen by State Extension Leaders; Part

V, Aa Related to Commercial TV Stations; Part VI, As Imple-

mented by Grouping Counties for Partici ation in Educational

Television; and Findings

This report is Part V, As Related to Commercial TV Stations.

ti
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TV EDUCATIONAL FUNCTION OF:THE COLLEGES
OF AGRICULTURE AND HOME ECONOMICS

As Related To Commercial TV Stations

Background and Method

This report is primarily concerned with ways and means

of gaining public service time for educational programs--such

as those of the Colleges of Agriculture and Home Economics--

through the facilities of New York State commercial television

stations. Except for extremely rare instances, public service

time presently provides the only means for an educational

institution to reach the more than 5,200,000 New York State

TV homes available to commercial stations.

The purpose of the report is to provide information that

may be useful in filling the void that exists for specific

details regarding the utilization of public service television

time, especially as these details concern the effective

functioning of the TV Film Center. It was designed to deter-

mine the best and most effective routes to programming educa-

tional material during the time segments commercial stations

devote to public service broadcasting. From this standpoint,

it is the intention of the study to point out how the colleges

might gain maximum effectiveness from New York State's tele-

vision resource.

The route to obtaining segments of public service tele-

vision time feem commercial TV stations is not always a clear-cut,

5
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straight-line course. As those who undertalce to obtain free

television time so that this major communicative outlet may

serve their public service objectives have discovered, the

target is not an easy mark.

Specific literature pertaining to the utilization of

public service television time from the commercial station's

standpoint is meager. This may account for the numerous myths,

legends, and other false beliefs among educational groups and

public agencies that have given rise to the various conflicting

modus operandi for dealing with television stations. Except

for two publications--one a leaflet, the other a book--the

literature in this area is practically non-existent. Few

practitioners, it seems, are willing to give away trade secrets.

The leaflet, written by the National Association of Broad-

casters and reflecting the industry's viewpoint, is quick to

point out the ground rules for obtaining public service time:

Broadcasting is under no obligation to grant time
to any specific group. There is no law which says

a station must devote a fixed amount of time to

community organizations.1

The Look, although an attempt to be a broad survey of

public service broadcasting, admits that success in securing

time for public service programs is often a matter of trial

and error:

1 National Association of Broadcasters. "If You Want Air Time."

(Washington, 1961), p. 1.

ti
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There is, of course, no 'sure-fire' way to get

television time for public service organizations.
No single method or approach can be useful in all
situations, particularly because so many variables

are present.'

This study was designed to examine some of these variables.

It was undertaken with the hope of reinforcing a cardinal rule

of successful salesmanship, and thus assist public institutions

to enjoy ready access to public service television time. This

is the rule that states, "Give the customer what he wants."

In this case, the customer is the commercial television station.

The data for the examination of these variables were

obtained through a survey begun in 1963 but completed largely

from mid-1964 to mid-1965 of New York State's commercial

television stations. The intended sample was the "universe"

consisting of the state's 25 commercial stations. Data were

obtained from 23 of the 25 stations (Appendix A).

The Elmira station, WSYE-TV, a UHF (ultra high frequency)

operation, was purposely left out of the sample. This-
facility televises programs essentially as an extension (called

an "operating satellite") of Syracuse's WSYR-TV. As such,

WSYE-TV reflects the same public service policies and activities

that govern WSYR-TV. So the omission of WSYE-TV from the

sample is not considered significant.

On the other hand, a major New York City station declined

1 A. William Bluem, John F. Cox, and Gene McPherson, Television

in the Public Interest (New York: Hasting House, Publishers,

1961), p. 61.
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the request to participate in the study with the statement

that, "We make a policy of not completing such questionnaires

as it would take a full time staff to handle the number of

requests we receive."

An attempt was made to conduct the study through the

individual whose major responsibility at each station is to

plan, schedule, and determine the kind and amount of public

service material that is televised. The questionnaire used

to gather the information was presented to these individuals

during personal visits--preceded by a letter or a telephone

call for an appointment--to the stations. In the majority of

cases, the person interviewed completed the questionnaire

on-the-spot. Others reviewed the questions in person, but

requested more time to furnish answers. All of these were

returned by mail in a relatively short period.

In general, the questions which were asked station per-

sonnel responsible for public service operations were designed

to obtain facts about the television station's broadcasting

requirements as they relate to the acceptance of public service

material from outside sources (Appendix B). The objective

behind this approach was to find out not so much what a station

wants in terms of specific subject matter, but more what it

wants in terms of the form of the material presented and how

the presentation should be made.

In the final analysis, it is hoped that this effort will

provide the New York State Colleges of Agriculture and Home

",
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Economics with clues and guidelines to follow in utilizing the

public service time available through commercial stations. By

knowing how to professionally present educational material and

thereby successfully meet the standards of the various stations,

a considerable television resource should be within easy reach

of these institutions.



TV EDUCATIONAL FUNCTION OF THE COLLEGES
OF AGRICULTURE AND HOME ECONOMICS

As Related To Commercial TV Stations

Summary of Findings

The Respondents

1. Individuals responsible for public service broadcasting

at 23 of New York State's 25 commercial television

stations completed questionnaires for this study.

2. Nearly half (10) of these individuals were titled

"program director." Twelve other titles were encoun-

tered for those responsible for public service

broadcasting.

Delegation of Public Service Broadcasting Duties

1. At approximately half of the 23 commercial television

stations, it is the program director who (a) decides

what public service material will be used, (b) schedules

the material and determines its frequency, (c) receives

public service spot announcements, and (d) receives

public service motion picture features.

Agricultural Broadcasting

Farm _Director

1. Four of the 23 stations employ a farm director.

2. Of the 19 respondents who indicated that their

stations do not employ a farm director, 10 reported

11
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that a staff member in another capacity is responsible

for providing some type of farm broadcasting.

Farm Programming

1. Network fakm features when available, wire service

farm news, and local farm news were among the most

frequently mentioned types of farm programming con-

ducted by 21 stations. Two stations indicated they

did not carry any farm programming.

Women's Programming

Women's Director

1. Five of the 23 stations employ a director of women's

programs.

2. Of the 18 respondents who indicated that their stations

do not employ a director of women's programs, five

reported that a staff member in another capacity is

responsible for providing some type of local program-

ming directed to women viewers.

Program Effectiveness

Outlet Opportunities

1. Public service spot announcements were the most frequently

mentioned item (42.4% of the 52 replies given by 23 re-

spondents) providing the best outlets on commercial

television stations for public service material from

educational institutions and public agencies.



2. Also mentioned in order of importance after public

service spot announcements were (a) interviews with

station personalities, (b) motion picture films,

(c) news coverage, and (d) special shows.

Gaining Effectiveness

vf
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I. Respondents rated knowledge of the individual station

and its particular requirements (57,1% of 56 sugges-

tions givewby the 23 respondents) as the leading

suggestion to educational institutions and public

agencies in gaining the greatest effectiveness from

their efforts to present public service material to

commercial television stations.

Common Mistakes"'

1. Reipondent (23) rated the submission of material that

is incomplete for direct use on television as the most

frequealy encountered mistake (50.7% of 67) of educa-

tional institutions and public agencies attempting to

gain access to a station's television resources.

Station Relations

(:* -,,

1. All respondents reported that their stations prefer to

work through a single representative of the educational

institution or agency seeking public service time ratter

than through several representatives at different lev-

els of the organization.
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National vs Local

1. Sixt

Priority

pre

na

t

y-five percent of the'23 respondents reported they

ferred receiving public service material that is

tional in scope from a state or local representa-

ive of the organization; 35 percent preferred receiv-

ing the material directly from national headquarters.

of Types of Material

1. Local or regional material of direct interest to the,

station's viewing audience was rated by respondents

(N=23) as the most desirable type of public servicc

information.

Placing Films

1. Rated by respondents (N =23) as the most preferred

method of bringing educational films to the attention

of commercial television stations was: Send a brochure

or folder describing the film and a personal letter to

the public service director along with a request form

for the film.

Live-Film-Tau

1. Nineteen of 20 respondents chose film, one live per-

formances, and none video tape as the preferred form

for submitting public service material to commercial

television stations.
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Determining Use of Material

1. The most frequently mentioned (11 of 23) station policy

regarding an institution or agency's request for infor-

mation about hoW, Where, or when the organization's

,

public service material was used on television was:

Such it formation may be made available occasionally,

but it is difficult (costly and time-consuming) to

provide regularly.

Film Features

1. From the standpoint of ease of scheduling by the station,

receiving single public service film features from time

to time but also an occasional series of films was the

most frequently (8 of 23) mentioned arrangement.

Technical Aspects

Program Length

1. Nineteen of the 23 respondents rated the half hour

time segment over the (a) quarter hour and (b) one

hour as the preferred length for public.service

material on film or vidio tape.

Exact Program Length

1. Average exact times in minutes and seconds for vari-

ous program lengths preferred by respondents (N=23)

for public service films and tapes were: (a) quarter

hour--13 minutes, 30 seconds, (b) half hour--28 minutes,

30 seconds, and (c) one hour--58 minutes, 30 seconds.



2. All respondents reported that exceptions would be made

to the above preferred lengths. These exceptions

varied, on the average, from one minute shorter for the

quarter hour programs and 30 seconds shorter ;,:or the

half hour and one hoUr programs to one minute longer

for all categories than the exact times preferred.

Disposition of Material

1. From the standpoint of an institution gaining maximum

use of its public service material by television

stations, the 23 respondents suggested:

1) Public service spot announcements on film
or tape be given to the station without

any obligation to return.

2) Program.length films and tapes be requested
returned once they have been aired.

3) Non-program length films and tapes be given
to the station with the understanding the
material will be returned when convenient.

Non-Program Length Material

1. Nineteen of the 23 respondents reported that their

stations accept non-program length public service

material.

2. Eighteen respondents indicated they prefer program

length public service material over non-program lengths;

two respondents preferred non-program length, and three

respondents reported the length has no bearing on the

use of the material.
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3. Of tile 19 reipondents who reported that their stations

accept and use non-program length public service films,

the .majority (13) preferred that the Length of ,he

material be from three to five minutes.

4. A majority (12) of the 19 respondents whose stations

accept nom - program. length films reported the material

is used for standby purposes, to be used whenever needed.

VisualAids.

1.. -All. respondents (23) reported that their stations accept

public service material in the form of 16mm motion

.
picture film and 35mm slides.

2. Eight of the 23 respondents reported that their stations

accept material in the form of still pictures and title

cards.

3. All respondents (23) reported that their stations will

not accept public service.material in the form of film-

strips, overhead projected transparencies, or opaque

projections.

Trends in Programming

Elements Now a Part of the Station's Program Schedule

1. Of the 14 program elements presented to respondents

from a list suggested by the Federal Communications

Commission, all were rather evenly distributed
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within the program schedules of the station surveyed.'

Elements BeingaixtuaatlEdAmmELE

1. All respondents reported that all 14 suggested program

elements are being given increased emphasis in one

form or another.

2. Elements men toned most frequently as being given

increased emphasis incluued (a) news programs, (b)

public affairs programs, (c) educational programs,

and (d) opportunity for local self-expression.

Elements That A ht Be Given More Emphasis

1. The category of agricultural was mentioned

most frequently as the programming area that respondents

would like to give more public service time if suitable

material could be made available.

Elements Offering the Greatest Opportunity

1. The category of religious was mentioned most

frequently as the programming area presently providing

the greatest opportunity for contributing public

public service material to television. This was
:

followed by agricultural ns, public affairs

programs, and educational programs.

1
These 14 program elements were: 1) Opportunity for local self-
expression 2) The development and use of local talent 3) Programs
for children 4) Religious programs 5) Educational programs 6)
Public affairs programs 7) Editorialization by licensees 8)
Political broadcasts 9) Agricultural programs 10) News programs
11) Weather and market reports 12) Sports programs 13) Service
to minority groups 14) Entertainment programming



TV EDUCATIONAL FUNCTION OF THE:COLLEGES

OF AGRICULTURE AND HOME ECONOMICS

As Related To Commercial TV Stations

The s

Questionnaires were obtained from individuals who were

designated by the managers as the person most responsible for

over-all public service broadcasting operations at 23 of New

York State's 25 commercial television stations. Involved

were 13 different titles with essentially the same respon-

sibilities at different stations.

follows:

Title

The breakdown was as

Number of individuals
with this title

Program Director 10

Manager, Public Affairs 2

Executive Program Director 1

Assistant Program Director 1--

Director of Advertising
and Promotion 1

Director of Sustaining Services 1

Director of Community Affairs 1

Director of Community Service 1

Public Service Director 1

Public Affairs Producer 1

Public Affairs Administrator 1

Assistant General Manager 1

Operations Director 1

23

Delegation of Public
Service Broadcasting Duties

Although the persons interviewed were generally responsible

for public service broadcasting, an attempt was made to determine

the delegation of this responsibility. Respondents were asked:

(1) who decides what public service material in general is used,

19
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(2) who actually schedules the material and determines its

frequency, duration, and the specific time segment it will fill,

(3) who should receive public service spot announcements, and

(4) who should receive public service motion picture features.

Who Decides

The program director or a person in a similar capacity was

mentioned by 12 of the 23 respondents as the person who decides

what public service material is used on television. Persons

with a "public affairs" title were mentioned in four instances.

Those receiving one mention each were: program production

manager, operations director, traffic director, public service

director, director of community affairs, director of community

service, and director of local news.

Who Schedules

Program director received 11 mentions; public affairs

manager or director, three; traffic manager or director, two;

and director of community affairs, director of community service,

promotion writer, director of sustaining services, operations

director, public service director and schedule supervisor, one

each.

r.
Who Receives Spots

Program director or manager was mentioned by 10 of the 23

respondents; public affairs manager or director by four; and

supervisor of film procurement, director of community affairs,
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director of comMunity service, director of sustaining services,

operations director, promotion manager, traffic director,

public service director and schedule supervisor, one each.

Who Receives Films

Program Director or manager received 11 mentions; public

affairs manager or director, three; operations director, two;

and supervisor of film procurement, director of films, film

department head, director of sustaining services, traffic

director, public service director and schedule supervisor, one

each.

Asricultural Broadcastin&

Farm Director

When asked if the station employe a television farm

director, four of the 23 respondents reported that such a

person is a full-time staff member.

Of the 19 who indicated that their stations do not employ

such a person, 10 reported that a staff member in another

capacity is responsible for providing some type of farm broad-

casting. Program director was mentioned four times as the

person who handles this job; news director, two times; and one

time each for radio farm director, commercial manager, opera-
:,

tions director, and director of women's programs.

LPropzaL&Farrmmn

Two of the 23 respondents indicated that their stations

carry ne farm programming whatsoever. Types of farm
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programming which the 21 other respondents reported their

stations carry were:

Number of
respondents

Types of programs reporting

1. 'Network farm features when available 17

2. Wire service farm news 16

3. Local farm news 14

4. Local public service show incorporating
agricultural material 13

5. A regularly scheduled farm show 12

6. Local or regional farm market reports 11

7. Program length, regularly scheduled
local farm show (sustaining) 11

8. An occasional locally-produced farm
feature 7

9. A regular farm feature as pqrt of a
local personality show 3

10. Program length, regularly scheduled
local farm show (sponsored) 2

Women's Programme

Women's Director

Five of the 23 respondents reported that their stations

employ a director of women's programs on a full-time basis.

Of the 18 who indicated that their stations do not employ

such a person, five reported that someone in another capacity

is responsible for providing some type of local programming

directed to women viewers. In two of these cases, the person

named was the program director, in the other three cases they

were persons who conduct local personality shows. In all five

cases they were men.

Program Effectiveness

Outlet Opportunities

Sixty one replies were given when the.23 respondents were
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asked to list the opportunities for outlets (types of programs)

that exist at their stations for public service material. Nine

of the replies were not useable, leaving a list of 52. These

answers were generally confined to five major categories. On

a percentage basis, tabulated from a frequency of occurrence,

these groupings were:

Opportunities for outlets
(types of programs) Percent

(N = 52)

1. Spot announcements 42.4

2. Interviews with station
personalities 21.1

3. Motion picture films 15.4

4. News coverage 15.4

5. Special shows 5.7
100.0

Gaining Effectiveness

Respondents were asked to offer suggestions that would

be particularly helpful to educational institutions and agen-

cies in gaining the greatest effectiveness from their efforts

to present public service material to commercial television

stations. Fifty-six suggestions were offered by the 23 respond-

ents. Although this advice varied in specific terms, individual

items were generally grouped into four categories. On a fre-

quency of occurrence basis, suggestions were:
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Suggestion

1. Know the station and its
particular requirements

Percent
(N = 56)

57.1

2. Be thoroughly professional in
dealings with TV stations 21.4

3. Provide station with complete facts
about material to be televised 14.3.

4. Allow sufficient time to plan and
program material and honor all

deadlines 7.2
100.0

Common Mistakes

On the assumption that public service time may be gained

by avoiding the common =stakes that impede acceptance of

material, all respondents were asked to list the more outstand-

ing errors institutions and agencies make in attempting to

gain access to a station's television resources. Sixty-seven

items were mentioned by the 23 respondents. These fit into

four general categories, which, tabulated on a frequency of

occurrence basis by percent, were:

Mistakes Percent
(IN = 67)

1. Submitting material that is incomplete
for direct use on television 50.7

2. Unfamiliar with basic needs,
requirements, and technical
workings of the medium

3. Failure to understand how to deal with
stations on a good public relations
basis

4. Station not given enough advance

notice to program material in time
to do the most good

26.8

13.5

9.0
100.0
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Station Relations

Organization's Representation

All of the respondents indicated that their stations would

prefer to work through a single representative of the educa-

tional institution or agency seeking public service time rather

than through several representatives at different levels of

the organization.

National vs. Local

Where public service information is national in scope

(such as National 4 -H Club Week, Fire Prevention Week, etc.),

material may come from either national or local sources.

Sixty-five percent of the 23 respondents reported that they

would like to receive national material from a state or local

representative so he can determine or explain its suitability

or applicability to the area or region in which the station is

located.

On the other hand, t11rty -five percent of the respondents

indicated that they would prefer receiving such material

directly from the national headquarters without the delay of

having it go through the hands of local representatives and

having to deal with local representatives of the organization.

Priority of Types of Material

The type of public service material, whether local or

national, was considered by all respondents. Five categories

were presented, with the request that the list be ranked in
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order of preference. The category receiving the lowest score

was considered to be the most preferred. The results. of this

ranking were:
1

Total.icore on

Type of material basis of ranking

1. Local or regional material of
direct interest to the
station's viewing audience

2. National material that has been
localized to apply specifically
to the interests of the station's

viewing audience

3. National material that directly
affects the station's viewing
audience

4. Local or regional material of
indirect interest to the .

station's viewing audience

5. National material that indirectly
affects the interests and welfare
of the station's viewing audit ce

22

48

57

63

87

Placing Films

Bringing educational films ,to the attention of the station

is the first step_ toward their use on television. The 23 respond-

ents were asked to indicate the best procedure for getting

recognition for feature films of program length (15 minutes, 30

minutes, etc.). A list of seven possible precedures was used

to determine the most preferred methods. In the following

tabulation these procedures are ranked in order of pumber of

respondents indicating each procedure as best:

1 The scores which appear in the tabulation are the sums of all

the ranks for each type of material.
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Rank Method

1

2.

3

5

Send a brochure or folder describing the

film and a personal letter to the public
service director along with a request form

for the film

Send a brochure or folder and a personal

letter to the station along with a request

form

Make an appointment with the public service

director and offer to personally screen the

film with him at the station

Send the station a brochure or folder and

a request form

Send the film directly to the public service

director with a brochure and/or a letter of

explanation

6 Send the film directly to the public service

director without any explanation

7 Send the film directly to the'station without

any explanation

Live-Film-Tape

The form of public service material submitted to television

stations was considered by all respondents. They were asked,

with quality being considered comparable, to r'` .ni 'in order of

preference the form in which program length public service

material should be presented for telecasts. The choice was

among (1) live performances, (2) motion picture film, and(3)

video taped programs. Since only a few of the respondents

gave more than a first choice, only the distribution of these

choices is presented. Nineteen chose motion picture films,

one live performances, and none video taped programs. Three of

the respondents gave answers that were noncommittal.
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Determining Use of Material

The question .of how an institution or agency's public

service material is used on television is one that encompasses

important elements of public relations. Hence, respondents

were asked about handling requests for information concerning

the station's use (time, frequency, size of audience, etc.)

of this material. Six categories were outlined to determine

respondents' policies. The results were as follows:

Station aus .

1. Such information may be made
available occasionally, but it is

difficult (costly and time-consuming)

to provide regularly

2. Such information is readily available

and it will be given oa request

Number of
respondents
reporting

3. Will try to furnish such information if

request is not made for everything the

station uses from the organization

11

8

4. It is not the station's policy to give

out such information 1

5. Such information is not readily available 0

6. Other
0

Total 23

Film Features

The manner in which television stations prefer to receive

public service film features should have a bearing on the

production, placement, and distribution of this material..

Assuming that certain types of public service film features
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are desired and i4lcoMed 1;y station managers, respondents were

to indicate, froiii the standpoint of ease of scheduling,

their preferences concerning single' features and a series of

films. Six categories were presented for their choices, with

the following results: o 4

Number of
respondents

Type of film features btorting

1. Receiving singlefeatures from time

to time bui'aisb-an occasional
series of films, such as a special

course or a series of public

information programs
,

2. Receiving single features from time

to time

8

3. Receiving single features on a
regularly scheduled basis 3

4. Receiving both single features and

spedial series on a regularly
scheduled basis

Ii3):"

5. Receiving only special series from time

to time

6. Other

2.. .

Program Length

3

2

0

Total 23

Technical Aspects

V,

An initial concern of an educational institution or

public agency contemplating the production of public service

films or video tapes for television should be the program

length the staitoti4piefers. Respondents were asked to give

their Prograu iiiigti-Preferences'aMong the following categor-

ies: (1) quarter hoilr,' (2) half hour; (3) one hour, and (4)

other.
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Nineteen respondents (82X) reported the hal

segment as their station's No. 1 preference.

(18%) indicated the quarter hour segment to

preference for public service films or vi

Exact Program Length

The 23 respondents were also as

preferred to exact minutes and sec

and tapes. Their' replies have b

produce the following summary:

Time Serpent

Quarter hour

Half hour

One hour

However, all r

probably make exc

it might not aiw

In such cases

Time

Qu

f Hour time

Four respondents

be their

eo,tapes.

ked to indicate what they

onds of public service films

een condensed and averaged to

Exact Minutes and Seconds

13:30

28:30

58:30

espondents reported that their stations would

eptions to the above standards, indicating that

ays be possible to adhere to precise time periods.

, the following average variations were suggested:

From To
Segment Mins. and Secs.

rter hour

Half hour

One'hour

Disposition of Material

Mins. and Secs.

12:30 14:30

28:00 29:30

58:00 59:30

Theoretically, when a television station accepts an

institution's public service material there should be no

strings attached--on either end. The station should be free
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to program the film or video tape when it is ready to do 'so

and as often as it wishes. Hopefully, from the institution's

standpoint, the material will be so good that the station will

use it immediately, will want to use it often, and will return

it once it is no longer suitable or dispose of nt when its

quality (picture, voice, etc.), begins to deteriorate through

wear.

Assuming that the disposition of public service material

has a bearing on the use a televiSion station might make of an

institution's offerings, respodents were asked to indicate

their policy in this area. They were requested to give this

policy from the standpoint of an institution gaining maximum

use from the station's facilities. Three types of material

were considered: (1) motion picture film or video taped public

service spot announcements, (2) program length feature films

or video tapes, and (3) less than program length films or

video tapes. The results were as follows:

Number of respondents reporting
11116/ Program Less than

tape length program length

Policy, moss ,film /tapes ,film /tapes

Give material to station
for keeps 19 2 6

Give material to station
with understanding' it will
be returned when convenient 1 10

Request. material be returned
once it hat; been aired 11 7

It doesn't make' any
difference 2 1

Other 0 0 0

Total 23 23 23
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Non-program thMaterial

"TeAevision statipnsa following traditions adopted from

radio, tend to broadcast feature material in prescribed program

lengths, such as l5-,and 30-minute segments. It is possible,

however, that opportunities may exist in,television for public

service material of non-program lengths, that is, they do not

conform to so-called established time periods. This might be

material of a feature nature, that is, longer than the usual

one-minute public service spot announcement but shorter than

the traditional segments normally associated with broadcast

time intervals.

Acceptance. Consequently, respondents -were asked if their

stations accept filmed public service features that-do not fit

program length time segments. Nineteen respondents indicated

their stations do accept;non-programength material; four do not.

Program length vs..nourprogram.lerKth, Respondents were

asked to indicate their preference regarding a choice between

program length.film features add films that are not program

length. Eighteen preferred program length films; two preferred

non-program length, and three respondents said the length does

not matter as far as use of material is concerned.

Length of non-program length. The:, 19:. respondents who

reported their stations use non-program length public service

material were asked to indicate the length ,they prefer in non-

program length film features. Results were as follows:
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Number of
respondents

Length of program reporting

Under 3 minutes 0

3 to 5 minutes 13

5 to 10 minutes 4

10 to 20 minutes 2

Other 0

Total 19

Use of non- ro ram length material. How the 19 stations

that accept non-program length public service films use this

material was considered by the respondents. The results were

as follows:
Number of

Use of non-program respondents

kagth mateFia reporting

As standby material, to be
used whenever needed 12

To add visual interest to station's

personality-type shows 3

To "pad out" feature films that do

not run full program length 2

To "pad out" network spot news or
sport events that do not run full

prograth length 2

Total 19

Visual Aids

Questions regarding six general categories of visual aids

suitable for public service television productions were asked

of the 23 respondents. These categories were as follows:
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1. Motion picture films
2. Filmstrips*

3. Slides::: :

4. Overhead projected transparencies
5. Opaque projected material
6. Still pictures and title cards

These categories were divided into nearly 45 sub-categories

(See Appendix B), allowing respondents to indicate the specific

form of a visual their stations would allow or accept in terms

of public service material.

Motion picture films. All respondents reported that their

stations accept public service material in this form. All would

accept 16mm film with an optical sound track. None would allow

35mm or 8mm motion picture film.

Filmstrips. All respondents indicated that their stations

would not accept public service material in the form of film-

strips.

Slides. Public service material only in the form of 35mm

slides would be accepted by all respondents. None would accept

31/4x4-inch lantern or Polaroid slides or 4x5-inch glass slides.

All reported they would use a typewritten public service message

with the 35mm slides. Fifteen respondents said the message, if

professionally prepared, could be sent on a recording tape. Of

this number, three respondents would use only a spooled recording

tape, 12 would use either a spooled or a cartridge tape. All

indicated that 7k inches per second is the most desirable

recording speed.

Overhead projected transparencies. All respondents reported

that their stations would not accept public service material in

the form of overhead projected transparencies.
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Opaque projected material. All respondents reported that

their stations would not accept public service material in the

form of opaque projected material.

Still pictures and title cards. Eight of the 23 respondents

reported that their stations would accept public service material

in the form of an 8x10-inch or 11x14-inch still picture or title

card with a typewritten message. Of this number, five respond-

ents indicated the message could be sent on a recording tape.

Two of the five respondents would use a spooled tape, the other

three would use either a spooled or a cartridge tape.

Trends in Programming,

An attempt was made to determine what trends and changes,

if any, are taking place in the type of programs being broad-

cast by New York State commercial television stations as a

means of finding out if specific opportunities exist for local

public service telecasts.

The basis for this determination was the programming

guidelines incorporated in the 14 elements suggested by the

Federal Communications Commission in its 1960 "Report and

Statement of Policy.-
.1

1 Federal Communications
Policy Re: Commission
1960, (mimeograph), p.

a
Commission. "Report and Statement of

En -Banc Programming Inquiry," July 29,

15.
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These elements are as follows:

1. Opportunities for local self-expression

2. The development and use of local talent

3. Programs for children
4. Religious programs
5. Educational programs
6. Public affairs programs
7. Editorialization by licensees

8. Political broadcasts
9. Agricultural programs

10. News programs
11. Weather and market reports
12. Sports programs
13. Service to minority groups

14. Entertainment programming

Appendix B shows how this question was presented to the

respondents (see pages 54 and 55). Their answers may be

summarized as follows:

Elements Now a Part of the Station's Program Schedule

In general, all respondents listed the 14 elements as part

of their stations' programming schedule. Henze these elements

were rather evenly distributed for all stations.

....ElessLuiskirphasis

All respondents reported that all elements are being

given increased emphasis in one form or another. However,

those elements mentioned most frequently included "news programs,"

as the leading element, followed by "public affairs programs,"

"educational programs," and "opportunity for local self-expression."

Elements That Might Be Given More Emphasis

The category of "agricultural programs" was mentioned most

frequently as the programming area that respondents would like
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to give more public service time if suitable material could be

made available. This was followed by "educational programs,"

"religious programs," and "public affairs programs."

Elements Offering the Greatest Opportunity

The areas of religion, agriculture, public affairs and

education were mentioned by respondents as those presently

providing the greatest opportunity for contributing public

service material to television. Ranking highest in the number

of times mentioned was the category of "religious programs."

This was followed by "agricultural programs," "public affairs

programs," and "educational programs."

From an analysis standpoint, certain other observations

may be made from the information respondents furnished regarding

the area of television programming:

1. Although respondents indicated that news programs are

presently being given increased emphasis as an area of

programming, they also reported that news chows are of

relatively minor importance as far as this element being

related to material contributed by outside sources. Also,

respondents reported that news shows are not regarded as

being among the leading opportunities for public insti-

tutions and agencies to avail themselves of television's

public service tima.

2. Also, public affairs, educational, and opportunities

for local self-expression are among the leading elements- -

after news programs-to which respondents reported their

stations are giving increased emphasis in their

programming schedule. Of these three elements, educa-

tional and public affairs rank among the most frequently

mentioned as areas where outside resources might be

helpful to the station. Local self-expression is one

of the least mentioned, but it may be assumed that
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opportunities for local self-expression would normally
be incorporated into the educational and public affairs
resources public institutions and agencies provide

television stations.

3. Agricultural programs were far and away 'lie leading
element mentioned by respondents as a programming area
that might receive additional television exposure if
outside material were available from institutions and
agencies. On the other hand, agriculture was not
mentioned as frequently as other elements as an area
now being given increased emphasis by commercial

television stations. But this element was among the
leaders of those elements that respondents reported
provide the greatest opportunity for outside contri-
butions of program material. In effect, it would appear
that although commercial television stations are not
attempting to put more emphasis on agricultural programs,
material furnished them in this area would be welcomed
and used considerably more than at present for public
service broadcasting.





Appendix A

NEW YORK STATE COMMERCIAL TELEVISION STATIONS

SURVEYED FOR THIS STUDY

Buffalo Watertown

WBEN-TV WWNY-TV

WKBW-TV
WGR-TV

Plattsburgh
WINZ

Rochester
WHEC-TV
WROC-TV Schenectady

WOKR WRGB

Syracuse
WSYR-TV
WHEN-TV
WNYS-TV

Utica
WKTV

Albany
W-TEN
WAST

41

Binghamton
WVBF-TV
WINR-TV
WBJA-TV

New York City
WABC-TV
WCBS-TV
WNBC-TV
WHEW -TV

WOR-TV

1..



Appendix

Station

Date

TELEVISION PUBLIC SERVICE INFORMATION SURVEY

1. Name(s) of person(s) interviewed

2. Title(s)

3. Station: Call letters

4. Studio location

Channel

5. Transmitter location

6. Mailing Address

7. Network affiliation(s): Basic Others

8. Station telephone number

9. Station sign on time Sign off

10. Who decides what public service material in general is used

on your station?

Name Title

11. Who actually schedules your station's public service material

and determines its frequency, duration, and the specific time

segments it will fill?

Name Title

12. To whom at your station should all public service spot

announcement material be sent?

Name Title

43



13. To whom should public service motion picture features of

program length be sent?

Name Title

14. Does your station employ a television farm director:

YES NO

15. If the answer is YES to Question 14, who is this person?

Name Title

16. If your station does not employ a television farm director

named as such, is there someone at your station responsi-

ble for providing some type of farm or agricultural broad-

casting?

YES NO

17. If the answer is YES to Question 16, who is the person?

Name Title

18. What types of farm broadcasting does your station provide?

Wire service farm news

Local farm news

Network farm features when available

A regularly scheduled farm show

Local or regional farm market reports

Program length, regularly
(sustaining)

Program length, regularly
(sponsored)

A regular farm feature as
show

scheduled local farm show

scheduled local farm show

part of a local personality

An occasional locally-produced farm feature

Local public service show incorporating
material

agricultural.

a

IVO
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19. Does your station employ a director of women's programs?

YES NO

20. If the answer is YES to Question 19, who is this person?

Name Title

21. If the answer is NO to Question 19, is there someone at

your station responsible for providing local programming

directed to women viewers?

YES NO

22. If the answer is YES to Question 21, who is this person?

Name Title

23. What do you consider the various opportunities that exist

at your station as outlets for public service material?

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

MII11111111=M.
twasw.....sess



"T4. Concerning public service material submitted to you by out-

would you offer that would be particularly helpful to these

efforts?

4.

side institutions, groups, and agencies, what suggestions

sources for assuring the greatest effectiveness from their

2.

3.

5.

1.

46

6k,

7.

8.

9.

10.

,11111 .4461.2

25. What are the most common mistakes you encounter concerning

outside groups submitting public service material to your

station?

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.
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26. In working with a public service institution, group, or

agency, which of the following helps expedite your job and

provides the organization with the most effective use of

your station's assistance in gaining television time?

Prefer to work through a single representative

of the organization

Prefer to work through several representatives

at different levels of the organization

It really doesn't matter

27. In gaining public service time for educational and informa-

tional programs that may be national in scope, such as

special events or certain agricultural programs, which do

You prefer as far as assisting the organization obtain

good television coverage?

To receive all material directly from the national

headquarters without the delay of having it go

through the hands of local representatives and

having to deal with the local representatives

To receive the material from a state or local

representative so he can determine or explain

its suitability or applicability to the area or

region in which the station is located

It really doesn't matter

28. In deciding on the type of public service material used on

your station, how do you rank the following in terms of

priority?

National material that indirectly affects the inter-

est and welfare of the station's viewing audience

National material that directly affects the station's

viewing audience

National material that has been localized to apply

specifically to the interests of the viewing audience

Local or regional material of indirect interest to

the viewing audience

Local or regional material of direct interest to

the viewing audience

Other
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29. Concerning public service film features produced by an

outside organization, what way or ways do you suggest

this material be brought to your station's attention?

Send the film directly to the station without

any explanation

Send the station a brochure or folder describing

the film along with a request form for the film

Send a brochure and a personal letter to the

station along with a request form

Send the film directly to the public service
director without any '...planation

Send a brochure and a personal letter to the

public service director along with a request form

Send the film directly to the public service
director with a brochure and/or a letter of
explanation

Make an appointment with the public service
director and offer to personally screen the film
with him at the station

Other

30. With quality being considered comparable, what does your
station prefer regarding the form of program length public

service material that is submitted to it from outside
organizations? (Rank in order of preference.)

Live performance

Film

Video Tape

Other
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31. Concerning an outside organization's request for infor-

mation about the use (time, frequency, size of audience,

etc.) of its public service material on your station,

what is your policy?

Will try to furnish such information if request

is not made for everything the station uses from

the organization

It is not the station's policy to give out such

information

Such information is readily available and it will

be given on request

Such information may be made available occasion-

ally, but it is difficult (costly and time-

consuming) to provide regularly

Such information is not readily available

Other

32. Concerning film features of a public service nature, which

do you prefer from the standpoint of ease of scheduling?

Receiving single features from time to time

Receiving single features on a regularly scheduled

.basis, such as every

Receiving single features from time to time but

also an occasional series of films, such as a

special course or a series of public information

programs

Receiving only special series from time to time

Receiving both single features and special series

on a regularly scheduled basis, such as every

-Other
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33. Concerning program length public service filmed or taped

features, what length do you prefer? Rank in order of

preference:

Quarter hour

Half hour

One hour

Other Vm..110

34. What are the exact lengths in minutes and seconds you

prefer for program length public service films and tapes?

Exact minutes Exact seconds

Quarter hour

Half hour

One hour

Other

35. Do you allow variations from the exact times stated in

Question 34?

YES NO

36. If the answer is YES to Question 35, please indicate the

range of times:

Quarter hour

Half hour

One hour

Other

From To
'Mins. and Secs. Mins. and Secs.

a
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37. ConcernIng your views or your station's policy regarding

public material getting the maximum use from your

facilities, what procedure is the most desirable in the

following:

1. Give material to
station for keeps

2. Give material to
station with
undeOtanOngjt
will be returned
when convenient

3. Request material
be returned once
it has been aired

4. It doesn't make
any difference

5. Other

Film/ Program Less than

tape length program length

,spots film/tape film/tape

38. Does your station accept filmed public service features

that do not fit program-length time segments? YES NO

39. If you have a choice between program length film features

and .films that are not program length, what is your

prefereice?

Program length

Nonprogram length

Both equal

It doesn't matter
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40. Speaking in general and strictly from an "open-time" or

standby beets, what length nonprogram length public service

film features do you prefer?

Under 3 minutes

3 to 5 minutes

5 to 10 minutes

10 to 12 minutes

Other

41. How are most public service nonprogram length films used

at your station? (Rank in order of most frequent use)

As standby material, to be used whenever needed

To "pad out" feature films that do not run full program

length

To "pad out" network spot news or sport events that

do not run full program length

To add visual interest to station's personality-

type shows

Other

42. Do you accept public service material in the following forms?

1. Motion Picture Film

35mm SOF ( )Optical ( Magnetic

35mm silent with outline of scenes
35mm silent with script

YES NO

16mm SOF ( )Optical ( )Magnetic

16mm silent with outline of scenes
16mm silent with script

8mm silent with outline of scenes

8mm silent with script
Other



2. Filmstrips
YES NO

53

35mm with outline of scenes

35mith script ,

...........
m w.......

__
35mwfwith synchronous tapeslAisc

)Fuld frame ( )Half'frame

Other

3. Slides

35mm with written message
35mm with tape ( )Spoof ( Cartridge

Most desirable tape speed: ( )3 3/4

7 1/2 15

3kx4 lantern slide with written message
3kX4., lantern slide with tape ( )Spool

x4 Polaroid with written message
3kx4 Polaroid with tape ( )Spool

( )Cartridge
4x5 glass slide with written messa e
4x5 glass slide with tape ( )Spool

Other

4. Overhead projected transparencies

81/2x10 with written material
8 x10 e

7x7 with written material

214 with written material
3 x4 with tape ( )Spool ( )Cartridge

35mm filmstrips
35mm slides
Other

5. Opaque projected material

Telo s with written material
Telops with tape ( )Spool ( )Cartridge

"flops with written material
Balops with tape ( )Spool ( )Cartridge

Other

..alft.ImwwImMom
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6. Still pictures and title cards

ft

8x10 with written messa e

YES NO

8x10 with tape ( )Spool ( )Cartridge

11x14 with written message
11x14 with to e ( )Spool ( )Cartridge

Other

7. Other

43. In 1960 the Federal Communications ComMission issued a

report and statement of policy in connection with its

programming inquiry. In discussing the obligation of a

station licensee, it listed 14 major elements "usually

necessary to meet the public interest, needs, and desires

of the community in which the station is located as

developed by the industry, and recognized by the Commission."

These elements are as follows:

1. Opportunity for Local Self- Expression

2. The Development and se of Local Talent

3. Programs for Children
4. Religious Programs
5. Educational Programs
6. Public Affairs Programs
7. Editorialization by Licensees

8. Political Broadcasts:..

9. Agricultural rtbea-s i
10. News Programs
U. Weather and Market Reports
12. Sports Programs

13. Service to Minority Groups

14. Entertainment Programming

The FCC points out, "The elements set out above are

neither all-embIacing nor constant. We re-emphasize that

they do not serve and have never been intended as a rigid

mold or fixed formula for station operation."

But to use this list as a general guide, please

consider the following questions:



1. Which elements are now a
programming schedule?

1 2 3 4 5 6 7 8

Other

P
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art of your station's regular

9 10 11 12 13 14

2. Whidi,if any, of these elements do you see being given

increased emphasi

1 2 3 4 5

Other

s at your station?

6 7 8 9 10 11 12 13 14

3. Which elements would your station like to give more

emphasis if suitable material, from a "public service"

braodcas ing standpoint, could be furnished by outside

sources without cost to you?

4.

1 2

Othe

3 4 5 6 7 8 9 10 11 12 13 14

r

ich elements now offer the greatest opportunity for

outside public institutions, groups, and agencies to

contribute material for use at your station, with all

things being considered equal?

1 2 3 4 5 6 7 8 9 10 11 12 13 14

Other
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PREFACE

Although brief, this report should be especially helpful

to the extension staff in planning more effective utilization

of public service time made available by commercial TV stations.

The grouping of counties around the various stations need not

be accepted as final, but rather as the basis for examining

approaches to organizing the TV operations of the various

counties so that long range planning of these activities can

be undertaken. The report deserves careful study by the

Associate Directors of Extension responsible for programs,

the State Extension Leaders, TV specialists, and extension

agents.

The study of which this report is a part has been conducted

as a cooperative project between the Office of Extension Studies

and the Department of Extension Teaching and Information under

the guidance of an advisory committee composed of the following:

Arthur Durfee, chairman; Mary Bloetjes, C. H. Freeman, Dana

Goodrich, C. R. Harrington, Olaf Larson, Hazel Reed, and

W. B. Ward.
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TV EDUCATIONAL FUNCTION OF THE COLLEGES
OF AGRICULTURE AND HOME ECONOMICS

As Implemented by Grouping Counties
for Participation in Educational Television

Introduction

Since the findings of this study of the TV Educational

Function of the Colleges of Agriculture and Home Economics

will be presented in seven parts with a separately bound

report for each part, a common introduction setting forth

the problem, the purposes, and methodology of the study is

used for each report.

The Problem

The initiation of a study of this kind usually arises

out of the awareness of a problem often stated in the form

of a question. The stimulating question in this instance

came from the Department of Extension Teaching and Infora-

tion which is responsible for operating the TV Film Center.

The question was, "What information is needed to provide

long-time financial support for the TV Film Center?" The

answer to this question as first conceived by the department

was to provide the deans of the Colleges of Agriculture and

Home Economics and other appropriate officials with the find-

ings of a study of audience awareness and reception of the

TV film productions of the Center.

However, as this approach to answer the department's

question of long-time support of the Center was explored, it
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became clear that while it might provide a temporary answer,

such a study would necessarily be limited in scope because of

the Center's relatively short span of production. Moreover,

while a study of audience reaction to films already produced

might provide the basis for continuing support of the Center,

the findings of a study of the Center's aS yet limited out-put

could lead to misdirected emphasis on the type of films to be

produced in the future.

Since the practical matter of obtaining immediate finan-

cial support for the TV Film Center was considered imperative,

it was accepted as necessary that some investigation of audi-

ence awareness and reaction to the Center's productions be

made. This investigation, however, was considered the first

stage of a comprehensive study that would provide the basis for

policy with respect to the off-campus TV educational function

of the Colleges of Agriculture and Home Economics. This com-

prehensive study including the investigation of selected film

productions of the TV Film Center was initiated in July, 1963.

Design of the Study

Purposes. (1) To ascertain the viewpoints and experience

of the faculties of the Colleges of Agriculture and Home

Economics and the Extension Service field staff relative to

the off-campus educational functions of the two colleges, with

specific reference to the TV Film Center of the colleges and

with some preliminary attention to a proposed TV educational

network for New York State, for the purpose of developing for

the two colleges, including the Extension Service, a long-range
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TV educational policy and program; (2) To ascertain the oppor-

tunities available to the colleges in getting their educational

programs used by New York State commercial TV stations; and

(3) To ascertain audience awareness of, attitudes to, and

learning from selected productions of the TV Film Center.

Purpose number 3 has already been realized by studying samples

of audiences viewing selected films produced by the TV Film

Center and by studying a group of home demonstration members

who were exposed under control conditions to selected pro-

ductions of the Center.
1

Methodology. To realize purposes 1 and 2, question-

naires were administered to five populations. These popula-

tions were: (1) deans and directors of the two colleges,

(2) departmental staffs in both colleges, (3) extension

state leaders, (4) extension agents in all counties, and

(5) persons responsible for public service programming at

commercial TV stations in the State.

With modifications required by the nature of their jobs,

the questionnaires for the first four populations were de-

signed to cotain information that would be related to the

determination policy and program for the TV educational

function of the two colleges as this function concerns the

.111W.
1
See Audience Evaluation of Films Produced four Television,

Communications Research Bulletin 5, John F. Spencer, Frank

D. Alexander, and Chester H. Freeman, Department of Exten-

sion Teaching and Information, Cornell University Agri-

cultural Experiment Station, in cooperation with the Office

of Extension Studies, New York State College of Agriculture,

a Contract College of the State University, at Cornell

University, Ithaca, New York, August, 1964.
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off-campus vublic. An extension specialist in the Department

of Extension Teaching and Information, in connection vitt his

graduate work, prepared the questionnaire for the fifth popula-

tion before this study was designed. Because the information

sought by his questionnaire was particularly relevant to the

present study, in that it would provide a body of knowledge

about commercial TV outlets which the colleges have utilized

in the past and can expect to use in the future, an arrange-

ment was worked out with the specialist to incorporate his

proposed study in this one.

The seven reports which constitute this study of the

TV Educational Function of the Colleges of Agrielture and

Home Economics are: PartILAsSeen12211mFacult.......x; Part II,

As Seen by Extension Agents; Part III, As Seen by Colle,

Administrators; Part IV, As Seen by State Extension Leaders;

Part V As Related to Commercial TV Stations; Part VI, As

Implemented by Grouping Counties for Participaat__ion ,in

Educational Television; and 2PartVIISummiir

and Implications. This report is Part V

Grou in Counties for Partici ation in Educational Television.

It should be pointed out that the contents of this report are

based on the advertising, promotional, and sales coverage maps

of the various television stations; data from Television Factbook;

and engineering coverage maps designed to meet Federal Communi-

cations Commission standards that are on file at all stations;

as well as the questionnaires from extension agents mentioned

on page 3 of this introduction.



TV EDUCATIONAL FUNCTION OF THE COLLEGES

OF AGRICULTURE AND HOME ECONOMICS

As Implemented by Grouping Counties
for Participation in Educational Television

Background and Method

For the past 17 years New York State Cooperative Extension

agents have been conducting educational television programs

through commercial and educational stations. As a means of

coordinating this work, intra- and inter-county extension

departments have organized program-producing groups around the

stations that telecast these programs. Despite these organ-

izational efforts, there has been no established pattern of

participation in the use of television. Agent involvement

ranges from one department in one county carrying the full

responsibility for television to all three departments in

several counties sharing the responsibility. In any case,

agents in these groups are usually from counties within the

area in which the station's aural and visual signals attain

maximum, or at least satisfactory, reception.

The organization of agent groups for television program-

ming purposes grew out of several needs relating to the

effective use of the medium. Since the coverage area of TV

stations extends far beyond the counties in which their

transmitters and studios are located, a means of providing

area representation for Cooperative Extension to deal effi-

ciently with the different stations was needed. A means of

5
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making effective use of various TV resources when the oppor-

tunity presented itself was also needed.

The organization of agent gioups for purposes, of parti-

cipating in educational telecasts has also provided, where all

departments are actively involved, an equitable sharing of the

communications resources among the counties the stations serve

and among agricultural, home demonstration, and 4-H interests.

These groups have facilitated the production of Cooperative

Extension TV programs on a regularly scheduled, continuous

.basis. They have provided a means of coordinating the use of

the medium.by the individual agents involved, and have estab-

lished a unified flow of extension information appropriate to

the.. needs of the, viewers in the various television regions.

A television station's coverage area is naturally one of

the major, concerns of extension agents who contemplate the use

of the medium for educational purposes. A television broad-

cast signal--unlike an extension agent whose activities and

influences are generally confined within county boundaries- -

may reach all parts of a particular county, cut across the

middle, or neatly miss touching any part of this political

unit in its coverage pattern.

Efficient utilization of television coverage is attained

when agents from all counties reached by the station's signal

are making equitable use of the medium. Also, the coverage

pattern, by its extent and location, will have a bearing on

the potential county-by-county line-up that determines the

size and representativenss of the group producing Cooperative

Extension telecasts.
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This report is an attempt to determine a suggested group-

ing of counties for New York State's television centers. It is

concerned only with those 56 counties in which Cooperative

Extension headquarters are located. The purpose is twofold:

(1) to supplement existing information about TV coverage in

areas where agents now participate in educational television,

but 'Where the full potential of the resource is not being

realized, and (2) to provide information that will assist in

the organization of agent groups in areas where television is

not used.

Television coverage is the total distribution of the

sountl and picture portions of the station's signal in terms of

exposure to a specific area. As used here, coverage is that

.
geographical'arei Within which a television station's broad-

cast sighal.cari'be satisfactorily seen and heard.

In arriving at the suggested groupings of counties that

follow, four 'sour, as of information were investigated: (1)

the replies of extension agents who furnished material about

the television stations that can be viewed in their counties;

(2) the advertising, promotional, and sales coverage maps of

the various television stations; (3) data from Telawision

Factbook,
1
and (4) the engineering coverage maps designed to

meet Federal Communications Commission standards that are on

file at aAl statinns.

INIMIIIIIIMMINIMIIIMMOMMENMANIM.11/".

Television Factbook, (Washington, D.C.: Television Digest,

Inc., 1965), pp. 409-b - 439-b.
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A new factor in television coverage is the development of
.,-.

community antenna, or cable, systems. Data, loweyer, on a
1. Je

statewide basis regarding the strength and 4afluence of this

source of transmission are rather limited. ,Furthermore, this

means of extending a station's signal beyond its normal range

does not yet seem to be significantly altering the basic

coverage patterns of New York State's television stations.

For these reasons, community antenna facilities were not

considered in this report.

For this investigation of television coverage, the greatest

weight was given to station engineering maps showing signal

strength. This information, although partly based on theory,

is a scientific attempt to meet the somewhat exacting FCC

standards for various intensities of coverage. In many instances

the data reported on the maps were obtained through actual

field surveys, in which the station's engineers took receivers

to different areas surrounding the station and checked the

signal for strength and quality. With this information,

certain minimum and maximum reception areas were plotted, and

it was possible to draw contour maps that summarize the various

coverage boundaries.

Two boundary designations are important in determining a

television station's effective coverage --grade ..A and grade B

coverage. They are more or less comparable to FCC requirements

for radio station so-called primary coverage and secondary

coverage.
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Grade A coverage refers to the area in which the station

distributes a consistently good broadcast signal. One defini-

tion of grade A coverage is the area within which 70 percent

of the television sets receive an effective signal 90 percent

of the time.

Grade B coverage, which surrounds the grade A contour, is

the secondary signal strength of the television station. It

refers to the area in which the signal can be picked up satis-

factorily most of the time. It has been defined as the area

in which 50 percent of the television sets receive an effective

signal 90 percent of the time.

Suggested County Groupings

For the sake of brevity and simplification, the criterion

used to select counties for alignment with certain television

stations is based largely on the grade .A and grade B coverage

listed or FCC engineering maps. In many instances, particularly

in the grade A areas, this coincides with the reports of the

agents who indicated that the television station in their

locality is received in all parts of their counties.

The term "core county" is used in this suggested grouping

to designate the areas that are wholly or partially within the

station's grade A coverage. It was arbitrarily established

that if 50 percent or more of a county lies within the grade A

zone of the majority of the stations serving the area, the

county was placed in the "core" grouping.



The term "outlying county" is used to designate areas that

are wholly or partially within the station's grade B coverage.

In this case, if 50 percent or more of a county lies within the

grade B zone of the majority of the stations serving the area,

the county was placed in the "outlying" grouping. The suggested

groupings are as follows:

STATION STATION CORE OUTLYING

LOCATION CALL LETTERS COUNTIES COUNTIES

Buffalo WBEN-TV, Erie
a

Orleans

wialwrv, & Niagara Livingston

WGR-TV Genesee Chautauqua

Cattaraugus Allegany

Wyoming Steuben
Monroe

WNED-TV Erie
a

Niagara
Wyoming
Genesee

Rochester wRovry, Monroea Yates

WHEC-TV, & Wayne Wyoming

WOKR Orleans Seneca

Ontario
Livingston
Genesee

Syracuse WHEN-TV, Onondagaa Chenango

WSYR-TV, & Cayuga Oneida

WNYS-TV Cortland Ontario

Madison Schuyler

Oswego Tompkins

Seneca Wayne
Yates

Utica WKTV Oneidaa Chenango

Herkimer Madison

Otsego Lewis

Montgomery Schoharie
Fulton

4 County in which station is located

1%.
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STATION
LOCATION

Watertown
(Carthage)

Plattsburgh

Albany

Troy
(Menands)

STATION
CALL LETTERS

WWNY -TV

WPTZ

WAST

W-TEN

Schenectady WRGB

WMHT

Binghamton WNBF -TV

CORE
COUNTIES

Jeffersona
Lewis

Clinton

ouTLVIND.
COUNTIES

Albanya
Fulton.
Montgomery
Rensselaer
Saratoga
Schenectady
Schoharie
Warren

Rensselaera
Albany
Fulton
Montgomery
Saratoga
Schenectady
Schoharie
Warren

Schenectadya
Albany
Fulton
Montgomery
Renqse,laer

Saiattiga

Schoharie
Warren

Schenectadya

Broome
a

Chenango

Chemung
Cortland
Tompkins

St. Lawrence

Essex
Franklin

Columbia
Dutchess
Ulster
Washington

Columbia
Dutchess
Ulster
Washington

Columbia
Dutchess
Ulster
Washington

Albany
Fulton
Montgomery
Rensselaer
Saratoga

Delaware

Otsego
Schuyler
Sullivan

a County in which station is located
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..1
STATION
LOCATION

STATION
CALL LETTERS

CORE
COUNTIES

-11111

OUTLYING
COUNTIES

Binghamton WINR-TV & Broomea Chenango

(Continued) WBJA Tioga

Elmira WSYE-TV Chemunga Schuyler
Tioga
Tompkins

New York City
b

WABC-TV, WCBS-TV,
WNBC-TV, WNEW-TV,
WOR -TV, WPIX, &

Nassau
Rockland
Westchester

Orange
Putnam
Suffolk

WNDT Sullivan

a County in which station is located

b
Stations listed here all located in New York County

Utilization of County Grouelms

It should be kept in mind that these groupings of counties

are presented merely as guidelines. They are intended to

facilitate the organization of extension agents around the

various television stations.

Ideally, both "core" and "outlying" counties should be

considered in such an organization. This would allow for an

equitable sharing of the television resource and should provide

equal representation among those agents whose counties come

under the communications influence of the station. However,

such an ideal arrangement is probably not always feasible.

Relatively long traveling distances between an extension head-

ciLarters and the station, a shortage of personnel to participate

in the educational television effort, and workers who are not

convinced that the medium is suitable to their needs are factors

preventing maximum use of television on a statewide basis.
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Yet with more than 93 percent or 5,200,000 New York State

homes equipped with television, a definite potential exists

for furthering Cooperative Extension objectives through this

medium. Presently, practical and feasible means of achieving

results are being demonstrated by the continuous, regularly

scheduled telecasts of extension agents. These programs now

account for nearly five hours of television time per week

(Appendix A).. Considering the total resources available to

Extension more attention might be given to reaching larger

audiences with educational telecasts. Strengthening the

efforts of agents involved in television productions and

organizing television groups in areas that do not receive

Cooperative Extension telecasts would appear to be an effec-

tive way to accomplish this objective.

7



A
p
p
e
n
d
i
x
 
A

T
a
b
l
e
 
1
.

C
U
R
R
E
N
T
 
C
O
O
P
E
R
A
T
I
V
E
 
E
X
T
E
N
S
I
O
N
T
E
L
E
V
I
S
I
O
N
 
P
R
O
G
R
A
M
S

P
R
O
G
R
A
M

S
T
A
T
I
O
N

L
O
C
A
T
I
O
N

C
A
L
L

L
E
T
T
E
R
S

D
A
Y
(
S
)

T
I
M
E

D
E
P
A
R
T
M
E
N
T
(
S
)

Y
o
u
 
a
n
d
 
Y
o
u
r
 
F
a
m
i
l
y

B
u
f
f
a
l
o

W
B
E
N
-
T
V

F
r
i
.

9
-
9
:
3
0
 
A
M

H
o
m
e
 
(
E
r
i
e
)

R
u
r
a
l
 
R
e
v
i
e
w

B
u
f
f
a
l
o

W
B
E
N
 
-
T
V

S
a
t
.

1
-
1
:
3
0
 
P
M

A
g
r
.
 
(
8
 
c
o
u
n
t
i
e
s
)
a

H
o
u
s
e
 
K
e
y
s

B
u
f
f
a
l
o

W
K
B
W
-
T
V

S
a
t
.

8
:
3
0
-
8
:
5
0
 
A
M

H
o
m
e
 
(
6

c
o
u
n
t
i
e
s
)
h

F
o
r
 
W
o
m
e
n
 
O
n
l
y

R
o
c
h
e
s
t
e
r

W
O
K
R

8
:
1
5
-
8
:
3
0
 
A
M

H
o
m
e
 
(
M
o
n
r
o
e
)

M
o
r
n
i
n
g
 
C
a
l
e
n
d
a
r

S
y
r
a
c
u
s
e

W
H
E
N
-
T
V

M
-
F

7
:
3
0
-
7
:
4
0
 
A
M

A
g
r
.
,
 
H
o
m
e
,
 
&
 
4
-
H
 
(
7

c
o
u
n
t
i
e
s
)
c

A
c
r
o
s
s
 
t
h
e
 
V
a
l
l
e
y

U
t
i
c
a

W
K
T
V

T
 
&
 
T
h
.

1
:
1
5
-
1
:
3
0
 
P
M

A
g
r
.
,
 
H
o
m
e
,
 
&
 
4
-
H
 
(
2

c
o
u
n
t
i
e
s
)
d

T
a
b
l
e
 
T
a
l
k

A
l
b
a
n
y

W
A
S
T

W
e
d
.

7
:
3
0
-
8
:
0
0
 
A
M

H
o
m
e
 
(
8
 
c
o
u
n
t
i
e
s
)
a

O
n
 
t
h
e
 
L
o
c
a
l
 
S
c
e
n
e

P
l
a
t
t
s
b
u
r
g
h

W
P
T
Z

3
r
d
 
F
r
i
.

e
a
c
h
 
m
o
n
t
h

1
:
1
0
-
1
:
3
0
 
P
M

H
o
m
e
 
(
3
 
c
o
u
n
t
i
e
s
)
f

F
o
c
u
s

W
a
t
e
r
t
o
w
n

W
W
N
Y
-
T
V

S
a
t
.

2
:
0
0
-
2
:
1
5
 
P
M

H
o
m
e
 
(
3
 
c
o
u
n
t
i
e
s
)
g

O
p
e
n
 
H
o
u
s
e

B
i
n
g
h
a
m
t
o
n

W
N
B
F
 
-
T
V

S
a
t
.

1
:
0
0
-
1
:
3
0
 
P
M

H
o
m
e
 
(
9
 
c
o
u
n
t
i
e
s
)
h

A
g
r
.
 
E
x
t
.
 
o
f
 
t
h
e
 
A
i
r

B
i
n
g
h
a
m
t
o
n

W
N
B
F
 
-
T
V

S
t
.

1
2
:
3
0
-
1
:
0
0
 
P
M

A
g
r
.
 
&
 
4
-
H
 
(
5

c
o
u
n
t
i
e
s
)
i

a E
r
i
e
,
 
N
i
a
g
a
r
a
,
 
A
l
l
e
g
a
n
y
,
 
C
a
t
t
a
r
a
u
g
u
s
,
 
C
h
a
u
t
a
u
q
u
a
,
 
G
e
n
e
s
e
e
,

W
y
o
m
i
n
g
,
 
O
r
l
e
a
n
s

b
N
i
a
g
a
r
a
,
 
G
e
n
e
s
e
e
,
 
W
y
o
m
i
n
g
,
 
A
l
l
e
g
a
n
y
,
 
C
a
t
t
a
r
a
u
g
u
s
,

C
h
a
u
t
a
u
q
u
a

C
O
n
o
n
d
a
g
a
-
-
A
g
r
.
,
 
H
o
m
e
,
 
4
-
H
;
 
C
a
y
u
g
a
-
-
H
o
m
e
;
 
C
o
r
t
l
a
n
d
-
 
-
H
o
m
e
;
 
M
a
d
i
s
o
n
H
o
m
e
;

O
n
t
a
r
i
o
-
-
H
o
m
e
;
 
O
s
w
e
g
o
-
-
H
o
m
e
;
 
S
e
n
e
c
a
-
-
A
g
r
.
,
 
H
o
m
e

4
H
e
r
k
i
m
e
r
-
-
A
g
r
.
,
 
H
o
m
e
,
 
4
-
H
;
 
O
n
e
i
d
a
-
-
A
g
r
.
,
 
H
o
m
e
,
 
4
-
H

a
A
l
b
a
n
y
,
 
C
o
l
u
m
b
i
a
,
 
G
r
e
e
n
e
,
 
R
e
n
s
s
e
l
a
e
r
,
 
S
a
r
a
t
o
g
a
,
 
S
c
h
e
n
e
c
t
a
d
y
,
 
W
a
r
r
e
n
,
 
W
a
s
h
i
n
g
t
o
n

(
C
l
i
n
t
o
n
,
 
F
r
a
n
k
l
i
n
,
 
E
s
s
e
x

g
J
e
f
f
e
r
s
o
n
,
 
L
e
w
i
s
,
 
S
t
.
 
L
a
w
r
e
n
c
e

h
B
r
o
o
m
e
,
 
T
o
m
p
k
i
n
s
,
 
C
h
e
n
a
n
g
o
,
 
D
e
l
a
w
a
r
e
,
 
T
i
o
g
a
,
 
C
o
r
t
l
a
n
d
,
 
O
t
s
e
g
o
,
 
C
h
e
m
u
n
g
-
S
c
h
u
y
l
e
r

i
B
r
o
o
m
e
-
-
A
g
r
.
,

4
-
H
;
 
T
o
m
p
k
i
n
s
-
-
A
g
r
.
;
 
S
t
e
u
b
e
n
-
-
A
g
r
.
,
 
4
-
H
;

D
e
l
a
w
a
r
e
-
-
A
g
r
.
,
 
4
-
H
;
 
T
i
o
g
a
-
-
A
g
r
.
,
 
4
-
H



TV Educational Function -of the Colleges

of Agriculture and Home Economics

Summary of Findings and Implications

Extension Stud Nov 9

Office of Extension Studies
in .cooperation with .the

Depaitment'of Extension Teathing and Information
OW York State Colleges of Agriculture and Home Ecinomics

Contiact.,Colleges of the State University
at Cornell University

Ithaca, New York

Septembe -1965



TV EDUCATIONAL FUNCTION OF THE COLLEGES

OF AGRICULTURE AND HOME ECONOMICS

Part VII

Summary of Findings and Implications

Extension Study No. 9

by

Frank D. Alexander
Administrative Specialist in Extension Studies

John F. Spencer
Formerly Research Associate

Department of Extension Teaching and Information

James E. Lawrence
Extension Television Specialist

Office of Extension Studies
in cooperation with the

Department of Extension Teaching and Information
New York State Colleges of Agriculture and Home Economics

Contract Colleges of the State University
at Cornell University

Ithaca, New York

September, 1965



PREFACE

This is the final report in a series of seven which deal

with the TV Educational Function of the Colleges of Agriculture

and Home Economics at Cornell. The major findings of five of

these reports, namely, Parts I, II, III, IV, and V, are brought

together in this Part VII; and it is only here that the impli-

cations of the findings of these reports appear. The other

five reports contain considerable detail and should be useful

to any committee that may be appointed to develop a policy and

program for the TV function of the colleges for off-campus

audiences. However, for those who may want a ready and

fairly comprehensive view of the findings of the over-all

study along with implications for policy and program, it is

hoped that this report will prove to be adequate.

Many individuals connected with the two colleges as well

as those associated with 23 commercial TV stations in New York

State have made the preparation of Part VII possible. To

all of these the authors wish to express their appreciation.

The study of which this report is a part has been conducted

as a cooperative project between the Office of Extension

Studies and the Department of Extension Teaching and Infor-

mation under the guidance of an advisory committee composed

of the following: Arthur Durfee, chairman; Mary Bloetjis,

C. H. Freeman, Dana Goodrich, C. R. Harrington, Olaf Larson,

Hazel Reed, and W. B. Ward.



TABLE OF CONTENTS

Introduction 1

The Contents of the Report 5

Summary of Selected Findings with Implications .

Faculty of the Two Colleges, Extension Agents,

State Extension Leaders and College Administrators . 7

Commercial TV Stations 35

Resume of Implications 43

Chart of Comparative Findings for Four Groups
of Respondents 46



TV EDUCATIONAL FUNCTION OF THE COLLEGES

OF AGRICULTURE AND HOME ECONOMICS

Summary of Findings and Implications

Introduction

Since the findings of this study of the TV Educational

Function of the Colleges of Agriculture and Home Economics

will be presented in seven parts with a separately' bound

report for each part, a generally uniform introduction setting

forth the problem, the purposes, and methodology of the study

is used for each report.

The Problem

The initiation of a study of this kind usually arises

out of the awareness of a problem often stated in the form

of a question. The stimulating question in this instance

came from the Department of Extension Teaching and Informa-

tion which is responsible for operating the TV Film Center.

The question was, "What information is needed to provide

long-time financial support for the TV Film Center?" The

answer to this question as first conceived by the department

was to provide the deans of the Colleges of Agriculture and

Home Economics and other appropriate officials with the find-

ings of a study of audience awareness and reception of the

TV film productions of the Center.

However, as this approach to answer the department's

question of long-time support of the Center was explored, it
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became clear that while it might provide a temporary answer,

such a study would necessarily be limited in scope because of

the Center's relatively short span of production. Moreover,

while a study of audience reaction to films already produced

might provide the basis for continuing support of the Center,

the findings of a study of the Center's as yet limited out-put

could lead to misdirected emphasis on the type of films to be

produced in the future.

Since the practical matter of obtaining immediate finan-

cial support for the TV Film Center was considered imperative,

it was accepted as necessary that some investigation of audi-

ence awareness and reaction to the Center's productions be

made. This investigation, however, was considered the first

stage of a comprehensive study that would provide the basis for

policy with respect to the off-campus TV educational function

of the Colleges of Agriculture and Home Economics. This com-

prehensive study including the investigation of selected film

productions of the TV Film Center was initiated in July, 1963.

Design of the Study

Purposes. (1) To ascertain the viewpoints and experience

of the faculties of the Colleges of Agriculture and Home

Economics and the Extension Service field staff relative to

the off-campus educational functions of the two colleges, with

specific reference to the TV Film Center of the colleges and

with some preliminary attention to a proposed TV educational

network for New York State, for the purpose of developing for

the two colleges, including the Extension Service, a long-range
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TV educational policy and program; (2) To ascertain the oppor-

tunities available to the colleges in getting their educational

programs used by aew York State commercial TV stations; and

(3) To ascertain audience awareness of, attitudes to, and

learning from selected productions of the TV Film Center.

Purpose number 3 has already been realized by studying samples

of audiences viewing selected films produced by the TV Film

Center and by studying a group of home demonstration members

who were exposed under control conditions to selected pro-

ductions of the Center.
1

Methodology. To realize purposes 1 and 2, question-

naires were administered to five populations. These popula-

tions were: (1) deans and directors of the two colleges,

(2) departmental staffs in both colleges, (3) extension

state leaders, (4) extension agents in all counties, and

(5) persons responsible for public service programming at

commercial TV stations in the State.

With modifications required by the nature of their jobs,

the questionnaires for the first four populations were de-

signed to obtain information that would be related to the

determination of policy and program for the TV educational

function of the two colleges as this function concerns the

1See Audience Evaluation of Films Produced for Television,

Communications Research Bulletin 5, John F. Spencer, Frank

D. Alexander, and Chester H. Freeman, Department of Exten-

sion Teaching and Information, Cornell University Agri-

cultural Experiment Station, in cooperation with the Office

of Extension Studies, New York State College of Agriculture,

e. Contract College of the State University, at Cornell

University, Ithaca, New York, August, 1964.
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off-campus public. An extension specialist in the Department

of Extension Teaching and Information, in connection with his

graduate work, prepared the questionnaire for the fifth popula-

tion before this study was designed. Because the information

sought by his questionnaire was particularly relevant to the

present study, in that it would provide a body of knowledge

about commercial TV outlets which the colleges have utilized

in the past and can expect to use in the future, an arrange-

ment was worked out with the specialist to incorporate his pro-

posed study in this one.

The questionnaires for faculty members, extension agents,

extensior state leaders, and college administrators were dis-

tributed to each respondent who checked or wrote in the answers

to questions and returned the questionnaires either by mail or

to a collector employed by those conducting ti.! study. The

questionnaire for persons responsible for public programming at

commercial TV stations was administered by direct interviewing.

The period during which the various questionnaires were admin-

istered extended from the fall of 1963 to mid-1965.

The seven reports which constitute this study of the

TV Educational Function of the Colleges of Agriculture and

Home Economics are: Part I, As Seen by the Faculty; Part II,

As Seen by Extension Agents; Part III As Seen by College,

Administrators; Part IV.2_AsState Extension Leaders;

Part V, As Related to Commercial TV Stations; Part VI, As

ImgmsadayArouping Counties for Participation in

Educational Television; and Part VII, Summary of Findings and

Implications. This report is Part VII, Summary of Findings

and Implications.



TV EDUCATIONAL FUNCTION OF THE COLLEGES

OF AGRICULTURE AND HOME ECONOMICS

Summary of Findings and Implications

The Contents of the Report

This report is arranged in two sections: 1) summary of

selected findings with implications and 2) a chart summarizing

comparative findings for four groups of respondents, namely,

faculties of the Colleges of Agriculture and Home Economic,

state extension agents, state extension leaders, and college

administrators. Although the summary of selected findings with

implications includes findings and implications from Part V

which deals with commercial TV station outlets for the TV

programs of the colleges, the findings for Part V are not

included in the chart of comparative findings. The data

obtained for Part V conformed in no way to the outline used

in the chart.

At several places in the summarization the views of faculty

members and extension agents who were experienced in TV work

have been introduced where it was thought their opinions or

judgments might be expected to be more reliable than would be

true for the total group of these respondents.

Although not included in this summary report, Part VI,

As Implemented by Grouping Counties for Participation in Educa-

tional Television, of the over-all study has important implica-

tions for organizing inter-county TV work among the extension

agents. Although brief, Part VI is an important part of the

total study and should be considered in connection with this

summary report.

5



V' ar of-Selected Eindin s With Implications

Faculty of the Two cokkmasalk2afistatE,
State Extension Leaders and Colle:e Administrators

Summary of Selected
I

I. The Respondents

A. Returns

Returns from extension agents,

state extension leaders, and

college administrators were

high.

The returns from the faculty

,
were not as good; question-

naires were obtained from

about three fifths of the po-

tential respondents. (See I-

A) 2

B. ORinion of TV

About half of faculty, state

extension leaders and college

administrators who gave an

opinion disapproved of TV as

1

Implications o Pro r am

Findings for agents, state extension

leaders and college administrators

are considered fairly representative.

There is some question as to repre-

sentativeness of faculty returns.

- All groups surveyed had a consider-

able number who were negatiire to TV

as now operated in this country and,

hence, their outlook on TV as an

For easy reading fractions rather than percentages are used in the state-

ments of findings which are presented in this summary of selected findings

with implications. Where it seemed,important for clear understanding the

numbers on which the fractions are based are given in the statements,

otherwise these numbers can be found in the chart which begins on page 46.

2These reference indices apply to the topical outline of the chart which

begins on page 46.

7
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Summary of Selected Findings, .12.21icatia1212E1921SMLinMEME

now operated in this country.

About one third of extension

agents who gave an opinion

disapproved. (See I-C)

II. Awareness and Evaluation of TV
Activities of the Colleges

edudational medium might be expected

to be colored by their general opin-

ion of TV. However, no significant

relationship existed between,opin-

ion of TV in general aid TV as an

educational medium for either faculty

or agents.

A. Relating to TV Film Center
at Cornell

I. A large majority (over four Awareness of the TV Film Center is

fifths) of both faculty mem- widespread which would suggest that

bers and extension agents and there is some basis in awareness for

all state extension leaders were planning its functions.

aware of the TV Film Center;

compared to all respondents the

percentages aware of the Center

were even larger for experi-

enced faculty members and

agents. No information was

sought from college adminis-

trators. (See II-A-I)



Summary Findings

2. Slightly over two fifths of

both the faculty who reported

being aware of the TV Center

and the extension agents who

reported, had seen at least

one film produced by the TV

Film Center. However, a

good majority of the state

leaders had seen at least one

film. No information was

sought from administrators.

(See II-A-4)

3. The relatively small number o

faculty members who had seen

the various productions of the

TV Film Center considered most

of them both teaching and pub-

lic relations films, and the

relatively small number of

extension agents who had seen

the productions considered

them primarily teaching films.

Information from state exten-

sion leaders was too limited

for use. No information was

sought from college adminis-

trators. (See II-A-5)

9

Implications for Policy and Program

While awareness of the existence of

the TV Film Center is widespread,

actual knowledge of its productions

is low so that both faculty and

extension agents need to be made

more aware of the Center if their

cooperation with it is to be

obtained.

It appears that the faculty consid-

ers the TV Film Center's past pro-

ductions as both teaching and public

relations films, whereas the exten-

sion agents consider them essentially

teaching films. Perhaps this dif-

ference in definition of the Center's

productions indicates a need for

greater clarity in the determination

of the purposes of the productions.



10

Summary of Selected Findings

4. A large majority of the rela-

tively small number of faculty

members who had seen the pro-

ductions of the TV Film Center

considered them very worth-

while; the same was true of

extension agents. Information

from state extension leaders was

inadequate and none was soughti

from administrators. (See II-A-6

B. Relating to the Evaluation of
Four Basic Classes of £V Pro-
grams of the CoiTiigr--

Faculty members experienced in

TV work and acwinted with

class (4),longer (13k minutes)

TV films produced by the TV Film

Italications for.P914cy and Program

Past productions of the TV Film Center

are considered very worthwhile, which

might suggest that past efforts are

worthy of emulation. Exploration

of the quality of the productions by

educational experts might on the

other hand, raise questions as to

the judgments of the raters.

A.

These data give some indication of

the experienced respondents' educa-

tional evaluation of the basic classes

of TV programs of the colleges.

1Four Basic Classes of TV Programs:

1. Resularlscheduledcog_LLEtensionaents'rorams;
usually live; length

10, 15, 20, and 30 minutes; principal personalities (teachers), county agents,

with specialists as occasional guests; usually one lesson only but a few

series of lessons have been presented; telecast over commercial stations;

some of these programs are: "You and Your Family" from Buffalo, "Farm Show"

from Buffalo, "Open House--Romemaking and You" from Binghamton, "Party-Line"

from Syracuse.
2. Short course programs; both live and filmed productions; length 30 minutes;

principal personalities (teacherS), college specialists; five to eight

lessons on succeeding days or weeks; preregistered audiences to whom printed

material was sent in advance; telecast over commercial stations; program

titles: "Sew for Growth," "Farm Management," and "Dairy Cattle Feeding School."
(Continued on next page.)
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Center, rated it high educa-

tionally. The agents exper-

ienced in TV work and acquaint-

ed with class (3), short

(41/2 minutes) TV films produced

by the TV Film Center, most

frequently rated it high educa-

tionally. The state extension

leaders acquainted with classi

(2), short course programs,

both live and filmed, most fre-

quently rated it high education,

ally, as did the college admin-

istrators acquainted with this

class.
I

(See II-B)

13.

Implications for Policy and Program

Certainly class (4), longer (131/2

minutes) TV films produced by the TV

Film Center, has high approval of the

faculty and class (3), short TV films

produced by TV Film Center has

high approval of the agents. These

ratings should provide the basis for

discussions relative to the deter-

mination of priorities for allocation

of TV resources.

(Continued from page 10)

3. Short TV films 'roduced b TV Film Center of the Colleges of Agriculture

and Home Economics; length 4.) minutes; produced with help of College

specialists and researchers; narrator, a skilled TV personality employed

under contract; telecast principally over commercial stations; general

title of films: "Closer Look" series; included are films on potatoes,

eggs, ham, milk, peaches, etc., with consumer orientation.

4. Longer TV films produced b TV Film Center of the Colleges of Agriculture

and Home Economics; length 13.5 minutes; principal personalities

(teachers) college specialists and researchers; telecast principally

over commercial stations; titles of films: "In the Darkest Places"
(deals with clothes moths, carpet beetles, and serious pests of woolen

goods) and "Aging and Independence" (deals with problems of the aged).

1Except for state extension leaders the numbers on which these statements

are based were relatively small.
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C. Relating to Evaluation of
Three Live and/or Filmed TV
Frograms.

About two fifths of the rela-

tively small number of agents

experienced in TV work and

acquainted with the "Farm

Management" program considered

it very effective educationally;

almost half of the relatively

small number of experienced

agents acquainted with the "Sew

for Growth" program considered

it very effective educationally;

and a little less than half of

the relatively small number of

experienced agents acquainted

with the "Dairy Cattle Feeding

School" program considered it

very effective educationally.

No information was sought from

the other three groups. (See

11-C)

Implications.34 Pro ma

While using the very effective level

as an index of judgment of educational

effectiveness is setting a high stand-

ard, it is .clear that the agents ex-

perienced in'TV are not too prone to

rate .the three programs very effective.

This may indicate that the programs

need to be thoroughly evaluated if

resources are to be used for similar

efforts in the future.

41
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III. Attitude Toward TV as an Educa-
tional Medium for Reaching Out-
Of-School People

A. Opinion of TV as a_ n Educa-

tional Medium

A little over one third of the

faculty and almost three fifths

of the agents considered TV

one of the better means for

reaching out-of-school people

or conducting extension teach-

ing. Three fourths of the

state extension leaders and

about half the college admin-

istrators considered it one of

the better means of reaching

out-of-school people or con-

ducting extension teaching.

(See III-A)

B. Opinion as to What Should Be
Done About TV

A little over one third of the

faculty thought that the col-

leges should develop a broad

policy with respect to the use

of TV. Almost two fifths of

experienced compared to one

13

Implications for Policy and Program

In planning a TV program for the

colleges, it should be remembered

that the faculty and college admin-

istrators are not too enthusiastic

; about its potentialities, whereas

both extension agents and state

extension leaders are very favorable.

College administrators, extension

agents, and state extension leaders

can be expected to support the

development of a broad policy for

the use of TV, but less confidence

can be placed on faculty support.
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third of the inexperienced mem-

bers thought a broad policy

should be developed. Four

fifths of the extension agents

and three fourels of the state

leaders favored the development

of a broad policy. All but

two of the college administra-

tors favored developing a broad

policy, (See III-10

C. Opinion About TV Compared to
Other Communication Media

The faculty members who reported

ranked TV films fourth with

newspapers ranked first as a

means for communicating infor-

mation to the general public.

No information was sought from

the other three groups. (See

III-C)

D. Willie ness to Partici ate
in TV Activities

Most faculty members indicated

very definitely they should

have some responsibility for

assisting with a TV educational

program.

icatimi,.JL_Iftoram

In planning a TV program for the

colleges it should be remembered

that the faculty ranked three other

media above TV for communicating

with the general public.

There is a broad base of willingness

in the faculty to accept responsibil-

ity for educational TV. The areas of

their interest provide a basis for

policy development.
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Jobs that faculty members would

be most willing to perform were

getting together subject matter

reviewing scripts, and suggest-

ing topics with annotations.

About three fifths of the fac-

ulty who regarded assistance

with a TV educational program

for the general public as part

of their responsibility indi-

cated the amount of time they

would be willing to give to

TV work; almost two fifths

would give from 1 to 5 days per

year, and slightly less than

one fifth from 6 to 10 days.

No information was sought from

the other three groups. (See

IV. Participation in TV

A. Extent and Kind of Partici-
pation in Filmed TV

Only a little over one tenth

of the faculty have assisted

in producing TV films for the

15

Implications for Policy and Prcame

The amount of time faculty members

are willing to give to TV appears to

be sufficient to provide a sound

basis for planning an effective TV

program.

There is a relatively small number

of faculty members who out of their

experience with the TV Film Center
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TV Film Center, and most of

these had provided information

or reviewed scripts. No infor-

mation was sought from the

other three groups. (See IV-A)

B. Extent. of Participation in
Live TV

About two fifths of the faculty

reported experience with live

TV at Cornell or elsewhere;

almost three fourths of those

reporting experience were exten

sion specialists. Almost two

thirds of tile extension agents

had participated in one or more

live TV programs. No informa-

tion was sought from state ex-

tension leaders and college

administrators. (See IV -B -C)

C. Live TV Jobs Performed

Over two thirds of the rela-

tively small number of faculty

members who had participated in

live TV had appeared as a major

personality (teacher) and the

Implications for Policy and Program

might contribute to helping plan its

activities. Perhaps the kinds of

jobs which these members have per-

formed indicates lines of interest

for planning TV activities.

A good number of faculty people,

especially the extension specialists,

have had TV experience, which means

that there is a considerable resource

available for TV work. The large

number of extension agents with TV

experience also provides a sound

basis for developing TV work.

There is a core of.experienced,faculty

members on whom live TV can depend for

major personalities (teachers) and

for information. A fairly large group

of experienced extension agents exists
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same proportion had provided

information for TV programs.

Slightly over four fifths of

the extension agents who had

participated in live TV pro-

grams had appeared as a major

personality (teacher). No in-

formation sought from state

extension leaders and college

administrators. (See IV -C)

D. Assigned or Taken Responsi-
bility for Extension Depart-
mental Live TV Programs

About half of the extension

agents had at some time been

responsible for his or her

department's live TV program.

Four fifths of the experienced

agents had performed this func-

tion, but only a few of the

inexperienced agents had done

so. Not applicable to the

other three groups. (See IV -D)

17
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from which major personalities

(teachers) can be drawn. These fac-

ulty members and extension agents

should provide the staff around

which a strong TV program can be

organized. A file of these people

can be developed from the question-

naires of the respondents.

There is a substantial core of agents

who have had considerable responsi-

bility for TV work. These agents

might well be considered for in-

service training in this field of

communication.
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E. Responsibility for Live TV
Programs for All Three Exten-
sion Departments

Less than one tenth of the ex-

tension agents had at some time

been responsible for live TV

programs for all three depart-

ments in the county. Not ap-

plicable to the other three

groups. (See IV-E)

F. Extension Departmental Parti-
cipation in TV. Activities

Slightly over half of the 147

county departments reporting

had participated in TV work at

some time. Not applicable to

the other three groups. (See

IV -F)

There is a small number of agents

who have had responsibility for the

TV programs of all three departments

in their counties. These constitute

an experienced group whose exper-

ience could be utilized in planning

interdepartmental TV activities.

While a goodly number of departments

have done TV programs, a little less

than half have not. This may indi-

cate an exploration to ascertain

whether any of these nonparticipating

departments can reasonably be ex-

pected to participate.

G. Ways in Which TV Activities of

Extension Departments Are
Carried Out

About two thirds of the 83 There is a definite pattern of inter-

county departments which have county cooperation in TV work which

participated in TV work had at can be built upon and organized more

some time planned and conducted effectively.

TV activities with two or more
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other counties, and in about

two fifths of these 83 depart-

ments college specialists had

been involved. Almost one

third of these departments had

frequently cooperated with two

or more counties. Not appli-

cable to the other three groups.

About two thirds of the 72 de- 1

partments reporting had at some

time used the method of each

agent planning and conducting

TV work in his area of assign-

ment. Not applicable to other

three groups. (See IV-G)

V. Suggestions Relating to TV Educa-
tional Pro rams and Audiences

A. Number and Percent Suggesting
Topics for TV Programs

About three fifths of 129 fac-

ulty and the same proportion of

333 extension agents suggested

one or more topics for TV pro-

grams. A good majority of 17

state extension leade-,:s and 11

college administrators did the

same. (See V-A)

19

Iolications for Policyad.prome

It appears that in most counties TV

work has frequently been left to

each agent to plan and conduct the

activity in his area of assignment.

While not necessarily inappropriate,

this practice raises a question as

to whether departmental planning of

TV work has been effectively done.

The various professional groups

connected with the colleges have

some specific ideas about what

should be presented on TV.
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B. Classes of Suggested Topics and
Methods of Treatment

1. General Classes of Topics

378 topics were suggested by the

faculty, 714 by extension agents,

50 by state extension leaders,

aad 35 by college administrators,

The upper ranking classes of

topics on the basis of 20 per-

cent or more of theftotal topics

suggested for each group were:

Faculty

1. Agricultural topics of either

mineral or nonfarm interest

(34%)

2. Home economice topics of iater-

est mainly t housewives (21%)

Extension agents

1. Home economics topics of inter-

est mainly to housewives (24%)

2. Agricultural topics of either

general or nonfarm interest

(227.)

State extension leaders

1. General interest topics (627.)

Implications for Policy and Program

These findings can be used as the

basis for consfAering the subject-

matter-audience emphasis which TV

programs baould have. While the

data do not give a clear-cut vote

for certain classes of topics, they

show where the concerns of those

suggesting topics tend to be con-

centrated. The relative importance

to faculty and agents of agricul-

tural topics of either general or

nonfarm interest and of home econ-

omics topics of interest mainly to

housewives is clear. State exten-

sion leaders and administrators

concentrated their topics in the

area of general interest. A file

of the suggested topics is avail-

able for planning purposes.
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2. Home economics topics of inter-

est mainly to housewives (20%)

College administrates ors

1. General interest topics (83%)

(See V-B-1)

2. Recommendations for Number of
Lessons and Preregistration

Almost seven tenths on the 714

topics suggested by extension

agents were accompanied by the

suggestion that the topic be

presented in two or more les-

sons. For almost three fourths

of the topics suggested by state

extension leaders it was sug-

gested that two or more lessons

be used. About one third of

the topics suggested by exten-

sion agents and almost two

fifths of those suggested by

state extension leaders carried

the suggestion for a preregis-

tered audience. No information

was sought from the faculty and

college administrators. (See

V-B-2)

21

Implications for Policy and Program

The extension field staff and the

) state extension leaders are suffi-

ciently committed to more than one

lesson to give support to this

approach in planning TV programs.

There is much less commitment to

preregistered audiences. There is

indication here that it may be de-

sirable to explore further the edu-

cational significance of preregis-

tration before developing a TV

policy and program.
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C. Assumptions About Using TV as
a Means of Reaching the General
Public

Of those faculty members and

college administrators who

listed topics, almost four

fifths of the former and a good

majority of the latter did so o

the assumption that the colleges

have resources for conducting

off-campus education. Three

fourths of the faculty also

assumed that educational TV

should give people an under-

standing of basic principles in

various subject-matter fields,

and nearly two thirds assumed

a public relations aspect of the

colleges' educational TV. No

information was sought from
.re'

extension agents and state

extension leaders. (See V-C)

D. Rating of Importance of Selected 1
Audiences for TV Educational
Programs

Housewives compose the audience

which all four groups emphasize

Implications for Policx and Program

The evidence is strong that those

faculty members who listed topics

for TV believe the colleges have

the resources for conducting off-

campus education and responsibil-

ity for teaching basic principles

in various subject-matter fields

through TV. The faculty also sees

TV as a means for cultivating pub-

lic relations. These views would

appear to provide faculty support

for developing an active TV pro-

gram for off-campus people.

:

It is clear that the four groups,

as well'ai experienced faculty
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as very important for TV pro-

grams. While farm housewives

were chosen most frequently by

the faculty as very important,

suburban housewives led the list

for extension agents, and city

housewives for state extension

leaders; and city housewives,

farm housewives, and suburban

housewives were tied for first

position in the case of college

administrators.

The experienced faculty members

more frequently considered the

general public very important as

an audience, but followed this

closely with various classes of

housewives. The experienced

agents differed very little from

all agents with respect to per-

centages who rated the various

audiences very important. (See

V-E)

23

Implications for Policy and Proem

members, consider the housewife

as the prime audience for TV programs.

This orientation of TV programs toward

the housewife has important implica-

tions for subject-matter resources

and teaching staff.
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VI. Suggestions Relating to Methods
of TV Operations

A. Relating to TV Film Center

1. Perce tion of Purpose of Pro-
ductions of TV Film Center

A large majority of the faculty

thought the main purpose of the

Center was to teach off-campus

people; most state extension

leaders and college administra-

tors thought it had both teach-

ing and public relation (creat-

ing an acceptable image of the

colleges) functions. No infor-

mation was sought from exten-

sion agents. (See VI-A-1)

2. General Approaches for Operating
the TV Film Center

The faculty was divided on how

the Center should operate.

About two fifths of the 140

reporting thought Extension

should be primarily responsible

for subject matter and about one

third thought the primary re-

sponsibility belonged to the TV

Film Center. A good majority of

Implications for Policy and Program

It seems that the faculty is pri-

marily concerned with the teaching

function of the Center; whereas

administrators and state extension

leaders would also include a

specific public relation function.

In policy determination it will be

necessary to decide the relative

weight to be given these two

functions.

There is certainly a lack of con-

sensus about programming subject

matter for the TV Film Center.

This is an area that should be

considered carefully and policy

developed for it.
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the state extension leaders

would give the primary respon-

sibility for subject matter to

Extension; less than half of

the college administrators

thought the responsibility for

subject matter should belong

primarily to Extension. No

'information was sought from

extension agents. (See VI-A-2)

3. How to Get Program Ideas for
TV Film Center Considered

Of several ways to get ideas

considered, by far the largest

proportion of the extension

agents thought they should first

approach the relevant subject-

matter specialists in making

suggestions for TV films to be

produced by the Center. The

largest proportion of exper-

ienced agents also favored this

approach. No information was

sought zom the other three'

groups. (See VI-A-3)

25

Implications for.Policy and Program

It would appear that working through

the relevant college specialists

might be a good approach for agents

to suggest topics for TV films.

This is certainly an area for clar-

ification in a large organization.
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4. Commercial Station Outlets for
Educational TV Films of the

Colleges

In view of the trend for educa-

tional TV films to be given

less and less favorable time on

commercial stations, the most

frequently mentioned action by

faculty, extension agents, state

extension leaders, and college

administrators was to improve

the quality of the programs

which are offered. (See VI-A-5)

B. Who Should Propose TV Topics

The most frequently chosen in-

dividuals or units who should

propose TV topics' were:

By faculty

Staff of TV Film Center

Special TV committee represent-

ing the colleges

Implications. for Policy and Pro ram

Undoubtedly improvement of quality

of programs is a realistic approach

to the competition from professional

programs which are essentially enter-

tainment. If this keynote opinion

is accepted, it certainly demands

planning and policy-making to be

fully instrumented.

The question of responsibility for

suggesting TV topics, especially for

the Center, needs to be faced. There

is some agreement among the three

groups at the colleges in that all of

them could see a role for a joint

college committee. Related to this

1,

The question by which this informatioi was obtained asked who should propose

topics or subject matter for TV. It as not specifically directed.to.the

matter of topics for the TV Film Center.
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By state extension leaders

Extension staff of departments

Special TV committee represent-

ing two colleges

Extension agents

Extension state leaders

By administrators

Extension agents

Special TV committee representi-

ing two colleges

No information wvs sought from

extension agents. (See VI-B)

C. Views on Selected TV Functions
of Department of Extension
Teaching and Information

1. In-service Training for Staff
Interested in TV Participation

Almost three fourths of 136 fac-

ulty members consider in-service

training desirable for potential

TV participants. As high as

four fifths of the experienced

members consider it desirable.

Most of nine college administ4a-
1

tors also considered such train-

ing desirable. No information

sought from extension agents and

state extension leaders.

VI-C-1)

(See

27

Implications for Policy and Program

question, however, is the question

of the entire educational program

for off-campus people and what part

of it can be best communicated by

TV.

There is clear indication here that

in-service training relating to TV

work would be welcomed by the fac-

ulty and approved by most of the

administrators.
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2. Criteria for Screening TV
Personalities or Teachers

"11.0"",-

About two thirds of 143 faculty

members and almost three fourths

of those experienced in TV work

thought it would be a good idea

for the TV Film Center to set

up criteria for departments to

screen TV personalities (teal-

ers). Two thirds of nine col4

lege administrators favored the

idea. No information sought

from extension agents and state

extension leaders. (See VI-C-2)

3. Criteria for Evaluating Pro-
posed Topics for TV Programs

Almost nine tenths of 163 fac-

ulty members thought it would be

a good idea for the TV Film Cen-

ter or TV specialists to provide

them with criteria for evaluat-

ing proposed TV topics. All of

the state leaders favored the

idea. No information was souhht

from extension agents and col-

lege administrators. (See VI-C-

3)

Im liCation's for Policy and Pro ram

It would appear that there is recog-

nition here that the TV Film Center

could perform an effective function

in helping with the screening of

TV personalities or teachers.

There is a clear recognition that

there is a need for criteria for

evaluating proposed TV topics and

that the TV Film Center or the TV

specialist should provide these

criteria.
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4. Functions of TV Specialists

Most of the state extension

leaders thought the TV special-

ist should perform these func-

tions: keep extension agents,

specialists and college admin-

istrators informed of develop-

D.

meets in TV, serve as contact

person to keep commercial sta-i

tions informed of Extension's

educational interests, advise

.extension agents on preparation

of live TV programs, and assist

agents with evaluation of live

TV programs. No information

sought from the other three

groups. (See VI-C-4)

Major Considerations for Plan-
ning Live or Filmed TV Programs

Considerations given most fre-

quently by 113 faculty members

were: programming, subject-

matter, and audience. Consid

erations given by 14 state

leaders were: audience, ob-

jectives or purpose, and

29

Implications for Policy and Program

These functions are very general;

perhaps greater specificity is

needed. The question should also be

raised as to the other responsibil-

ities for.this specialist, such as,

assisting with planning inter-county

programs, in-service training of

agents, etc. .

This information was sought to ascer-

tain what planning concepts the fac-

ulty and the state leaders who super-

vise agents have If educational TV

programs are to be well planned, it

is necessary to think about them in

educational terms. Perhaps these
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principles of good teaching.

No information was sought from

extension agents and college

administrators. (See VI-D)

Relationship of. Specialists
and Agents in TV Work

1. Functions of Extension Special-.
ists in Working with,Agents on
the Production of Live TV
Programs

Almost three fourths of 72 fac4

ulty members doing extension

work thought the specialists in

working with agents should sug-

gest timely topics for live TV.

This was the function favored

most frequently, the one favor-

ed least was teaching a lesson

or series of lessons. The four

Extension directors included

among the college administra-

tors thought the specialists

should suggest timely topics,

and a large majority of the 17

state extension leaders held

this view. No information was

sought from extension agents.

(See VI-E-1)

Implications r o r aIn

facts suggest needed orientation,

especially for the faculty.

For specialists there is a. clear cut

role of suggesting TV topics to

agents, but the question arises

whether this is the only major

role. Consideration ought to be

given to the role' of the specialist

as 'a teacher either in live programs

or films or both.
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2. Approaches for Specialists and
Agents in Planning Live TV
Programs

A good majority of 79 faculty

members doing extension work,

all of the four directors of

Extension, two thirds of 320

agents, and four fifths of 17

state leaders thought agents

and specialists should work '

together in planning live TV

programs, meeting annually to

do this.

The four directors of Extension,

three fourths of the extension

agents favoring joint planning,

and most of the state leaders

favoring joint planning thought

it should be done using agents'

and specialists' plans of work.

No information was sought from

faculty members doing extension

work. (See VI-E-2)

31

Implications for Policy and Program

There is substantial approval by

extension specialists, agents,

extension administrators, and state

extension leaders of joint planning

by specialists and agents of TV

activities using plans of work

as the basis. This would appear

to be a sound facet of TV educa-

tional planning.
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F. Extension Service Coo eration
in TV Work Among Counties in
the Same Viewing Area

By far the largest percent (31)

of the extension agents favored

over against other plans for co-

operation among counties on TV

work, the state leaders' offices

providing part or all of ,the

salary of a TV (and radio) pe*-

son Who would be located in the

county where there was a station

but would plan TV programs with

the counties of the viewing area

and administer the same. Slight

ly over half of the state exten-

sion leaders held the same point

of-view. No information sought

from faculty members doing ex-

tension work and extension ad-

ministrators. (See VI-F)

G. parWpation in State-wide TV
Educational Network

The faculty, college adminisqa-

tors, agents, and state leaders

were overwhelmingly in favor of

the colleges participating in

Igplications for. Policy and Program

There is support here for initiating

experimental efforts in area TV

programs with a special agent in

charge who might serve all three

extension departments.

This overwhelming endorsement of

participation in a state-wide educa-

tional TV network with a station in

Ithaca should provide the stimulus
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any state-wide TV educational

network if a station should be

established at Ithaca. (See

VI-G)

VII. Views of Departmental Heads on
Off-Campus TV Activities

Slightly over half of the depart-

mental heads reporting thought

they should take leadership in

stimulating interest in TV as a

means for teaching the depart-

ment's subject matter to the

general public. (See VII)

VIII. Opinion of the Stuff

Almost three fourths of the fac-

ulty, four fifths of the exten-

sion agents, three fourths of the

state extension leaders and half

of the College administrators

considered the study a good idea.

(See VIII)
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Implications for Policy and Program

for administrators in the two col-

leges as well as in the University

to be agressive in promoting such a

network and finding a place in it.

There is at least a core of the de-

partmental heads who can be expected

to have a concern with developing

a TV policy for the colleges.

With the exception of administra-

tors, a large majority of the staff

which was studied favored the study.

Perhaps with the large majority of

staff thinking that a survey of this

type can provide the basis for plan-

ning, administrators will be per-

suaded to instrument the planning

and policy development which it was

anticipated the study would initiate.



Commercial TV Stations

Summary of Selected Finding

I. The Respondents

Individuals responsible for pub-

lic service broadcasting at 23

of New York State's 25 commer-

cial TV stations completed

questionnaires for'this report.

II. Delegation of Public Service
Broadcasting Duties

At approximately half of the 23

commercial television stations,

it is the program director who

(a) decides what public service

material will be used, (b)

schedules the materialiand de-

termines its frequency, (c) re-

ceives public service spot an-

nouncements, and (d) receives

public service motion picture

features.

1
Since this report
cial TV stations,
each statement of
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Implications for Policy and Program

Although it does not include the

complete "universe," this study

encompasses returns sufficiently

high to be representative of New

York State's commercial television

situation.

An attempt should be made to know

the name and exact title of the

person responsible for public ser-

vice programming at each station.

But when this information is not

immediately available, it can be

assumed that the program director

handles this area of broadcasting.

contains no chart presenting detailed data on the commer-
the number of respondents reporting is usually given in
findings.



Summary of Selected Findin

III. Agricultural:Broadcasting

A. Farm Director

1. Four of the 23 stations employ

a farm director on a full-time

basis.

2. Of the 19 respondents who in-

dicated their stations do not

employ a farm director, 10

reported that a staff member

in another capacity is respon

sible for providing some type

of farm broadcasting.

Implications for Policy and Program

These data indicate that agricultural

material would normally receive a

good reception on at least four com-

mercial television stations since a

particular person is completely re-

sponsible for programming in this

area. The degree of attention agri-

culture might receive at other sta-

tions would appear to depend on the

individual's interest, background,

training, and degree of responsi-

bility, and on the station's emphasis

on agriculture as a programming

element, and the time available for

agricultural material. In such

cases, it might be to the advantage

of the College of Agriculture to

better acquaint these persons with

the resources available for agri-

cultural telecasts and determine from

these persons their particular pro-

gramming needs.



Summary of Selected Findings

B. Farm Programming

Network farm features when

available, wire service farm

news, and local farm news were

among the most frequently men-

tioned types of farm program-

ming conducted by 21 stations.

Two stations indicated they did,

not carry any farm programming.;

IV. Wome 1 ....n s Programming

A. Wornen's Director

1. Five

a di

2. Of th

of the 23 stations employ

ector of women's programs.

18 respondents who in-

that their stations do

loy a director of

rograms, five reported

aff member in another

dicate

not emp

women's

that a st

capacity is responsible for

providing s

programming

ome type of local

for women.
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Implications for Policy and Program

Stations appear to telecast agri-

cultural material that can be pro-

grammed with a minimum of operational

effort. Presently, it may be assumed

that this includes network farm

features, wire service farm stories,

and local farm news. The last item

would seem to offer the best oppor-

tunity for the College of Agriculture

to extend its use of television and

reach audiences not currently encom-

passed by agent-specialist and

filmed programs.

Ten stations recognize the importance

of women as a distinct part of the

total viewing audience to the extent

of providing a person responsible for

programs directed to this segment.

This should provide some clue to the

potential for home economics material

on commercial TV stations.



38

Summary of Selected Findings

V. LusmELEtEtkmatza

A. Outlet Opportunities

Public service spot announce-

ments were the most frequently

mentioned item (42.4% of the 52

replies given by 23 respondents)

pzoviding the best outlets on

commercial television stations

for public service material froin

educational institutions and

public agencies.

VI. Station Relations

A. Priority of Types of Material

Local or regional material of

direct interest to the station's

viewing audience was rated by

the 23 respondents as the most

desirable type of public service

information.

Implications for Policy and Program

An increase in the colleges' present

production of spot announcements would

encounter a good reception from com-

mercial stations. This is an area

that might be given further consider-

ation in terms of Cooperative Exten-

sion educational objectives.

This is a guideline that is variously

followed in other mass media, and

it seems reasonable that it should

also become a tenet of telecasting

on a statewide basis. Following

this principle undoubtedly accounts

for the success and longevity of

the colleges' regularly scheduled

extension agent TV programs and the

good response stations give to TV

Film Center productions dealing with

specific New York State conditions.



Summary of Sele

B. Live-Film-T

cted Findings

ape

Nineteen of 20 respondents

chose film, one live perfor-

mances,

the pr

ting

and none video tape as

eferred form for submit-

public service material to

commercial television stations.

C. Film Features

From the standpoint of ease of

scheduling by the stations,

receiving single public service

film features from time to time,

but also an occasional series

of films was the most frequently

mentioned arrangement (8 of 23 1

respondents).
fi
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Implications for Policy and Program

This points up the wide popularity

of filmed public service programs

among commercial TV stations. It

suggests that the Colleges of Agri-

culture and Home Economics should

continue their present policy of

utilizing the medium of film to

reach television audiences. A

change in this policy may be neces-

sary when other methods are suf-

ficiently advanced and acceptable

to most stations.

This information should provide

the basis for the production and

flow of the TV Film Center's output

and thereby assist the colleges in

gaining maximum use of their educa-

tional films on television.
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Summary of Selecteigiindinks

VII. Technical Aspects

A. Program Length

Nineteen oflthe 23 respondents

rated the half hour time segment

over the (a) quarter hour and

(b) one hour as die preferred

length for public service mater-

ial on film or video tape.

B. Non-program Length Material

1. Nineteen of the 23respondents

reported that their stations

accept non-program length pub-

lic service material.

2. Eighteen respondents indicated

they prefer program length pub-

lic service material over non-

program lengths; two respondents

preferred non-program length,

and three respondents reported

the length has no bearing on

the use of the material.

Implications._ or Policy and Program

The implication of this finding is

that for the present the half hour

public service program is the most

popular time length among TV stations.

Therefore, this length should be

given special emphasis in considering

the distribution and use of the

colleges' films for television.

Non-program length material offers

yet another means of gaining tele-

vision time for public service films

and video tapes. While this material

is not generally preferred over pro-

gram length features, it is acceptable

to and used by most stations. The

colleges should consider the role of

this special outlet in reviewing

their total films-for-television pro-

gram. This might also invlove con-

sideration of the kinds and types of

subject matter that is best suited

to non-program length TV productions.



Summary of Selected Findings

C. Visual Aids

1. All respondents (23) reported

that their stations accept pub-

lic service material in the

form of 16mm motion picture

film and 35mm slides.

2.Eight of the 23 respondents

reported that their stations

acce

still

t material in the form of

pictures and title cards.

3. All respondents (23) reported

that their stations will not

accept public service material

in the form of filmstrips,

overhead proj cted transparen-

cies, or opaque projections.
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Implications for Policy and Program

These findings should give some idea

of the acceptability and limitations

of certain visual aids in the pro-

duction of public service material.

But, naturally, it would be possible

to incorporate any number of dif-

ferent visual aids techniques within,

say, a motion picture and offer the

film to the station with perfect

acceptability. However, furnishing

a filmstrip and script or voice

recording to the station, for example,

would exclude its use on television.

The point is that attention should

always be given to the form in which

public service material is sent to

television stations, being certain

that it is within the framework of

techniques suitable to the medium.
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Summary Of Selected - Findings

VIII. Trends in Programming

A. Elements That Might_Be Given
More Emphasis

The category of "agricultural

programs" was mentioned most

frequently as the programming

area that respondents (N 23)

would like to give more public

service time if suitable mater-

ial could be made available.

Implications for Policy and Program

Opportunities for agricultural and

agriculturally related subjects exist

at most New York State commercial

stations. There is an apparent

short supply of suitable material.

The College of Agriculture is in a

unique position to fill this void.

Steps might be taken to determine

the exact subject matter and the

type of treatment stations find

appropriate and acceptable for

agricultural broadcasting.
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Resume' of Implications

While the findings of a study such as this can provide

many helpful clues or implications for planning, the questions

which are explored in the study are important in themselves in

that they present to those responsible for planning significant

considerations which should enter the planning dialogue. It is

anticipated that the planning group which may be constituted to

develop a TV policy :ud program for the two colleges will find

the questions which are raised in the study helpful guidelines

in its deliberations.

A resume of the implications based on the findings for

five groups of respondents, i.e., faculty, extension agents,

state extension leaders, college administrators, and persons

responsible for public service programming at commercial TV

stations, follows:

1. Development of a TV policy and program for off-campus

people is feasible because--

a. There is a positive attitude toward TV as an

educational medium.

b. The staff (including extension agents) experienced

in TV work is sufficiently numerous to conduct a

well-planned utilization of TV for off-campus

. education.

c. The staff (including extension agents) considers

it desirable to develop a broad policy for the TV

educational function of the two colleges.

d. A reasonable number of the faculty members of the

two colleges are willing to accept responsibility

for TV work.

2. There are clues for determining future emphasis in the

reactions of the respondents to the past major TV pro-

grams of the two colleges.
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3. The role of TV in reaching_the general public for

educational purposes will have to be weighted against

other means for attaining the same objectives.

The identification of the housewife as the prime audience

for educational TV bears importantly on the subject

matter offered over TV.

5. There is need to consider organizational responsibili-

ties and relationships for effective operation of a

TV educational program for off-campus people

6. The determination of the relationship of educational

versus public relations emphasis in TV productions

requires clarification, especially for the TV Film Center.

7. The volume of topics suggested for TV educational pro-

grams provides a resource that those concerned with

program determination should explore.

8. Closely associated with (7) above is the need for

consideration of TV as a means for instrumenting pro-

gram plans of extension agent's and specialists.

9. The components of good educational planning for TV

programs need to be understood and applied.

10. Several important facets of TV educational work require

careful consideration, i.e., one lesson versus lesson

series, preregisteration of audiences, in-service

training for TV work, criteria for suitable topics,

screening of TV personalities (teachers).

11. Effective planning for participation in a possible

state-wide educational network with a station in

Ithaca is needed.

12. Understanding the components of improving TV programs

to meet the competition for good viewing hours available

through commercial TV stations is needed.

13. New York State commetcial television stations offer

opportunities for broadcasting agricultural and home

economics material as part of their public service

programming time.

14. Since respondents indicated public service spot announce-

ments provide the best outlet opportunities for public

service material, attention might be given to in-

creasing the colleges output of these filmed messages.
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14. Stations prefer filmed programs over live perfor-

mantes and video aped shows, and this suggests

that the Colleges of Agticulture and Home Economics

continue to utilize--through the TV Film Center- -

this means of reaching television audiences.

16. Some of the implications derived from the findings

may be considered as offering a positive basis for

developing a TV educational policy and program while

others are recognition of needs to change views and

practices if a policy and program is to be developed.
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Chart of Comparative

Groups of

Faculty

. ,

I. The Respondents

A. Returns and Clas

B. Ownersh

sifications

ip of TV Set

C. Opinion of TV as Now Operated

in This Country

II. Awareness and EvaluaLion of TV

Activities of the Colleges

A. Relating to TV Film Center at

Cornell

1. Awareness of the TV Film Center

2. Visited the TV Film Center

3. Talked with Director of TV

Film Center

58% of 389 potential respondents

returned questionnaires

--39% of all respondents (Nag226) were

full professors, 38% associate

professors, and 23% assistant

professors

- -only 1/3 of all respondents were
classified as being experienced with

television work

--84% of the 145 reporting owned TV sets

(Only 15 of 50 Home Economics

respondents answered because question

was added after most of questionnaires

were returned.)

--about 1/4 of 159 reporting considered

TV programming to be more good than

bad; 459. thought it to be generally

poor

-87% of the 226 respondents were aware

that the colleges maintain Film Center

--41% of the 226 respondents had visited

the Center; 70% of experienced compared

to 36% of inexperienced had visited it

--just over 1/3 of the 226 respondents

had ever talked with the Director of

the Center about it
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Respondents

Extension Agents State Extension Leaders College Administrators

- -81% of 410 potential respond-
ents returned questionnaires

- -of the 333 respondents, 129

were agricultural agents, 100
home demonstration agents, and
104 4-H agents

- - 60.6% of 333 agents were
classified as experienced
with TV work

- -89% of 316 agents reporting
owned TV sets

- -of 292 reporting about 1/3
approved, 1/.3 disapproved or
were critical, 1/3 both
approved and were critical

- -86% of 330 agents reporting

knew about Center; 93% of
experienced compared to 77%
of inexperienced knew about it

- -16% of 288 agents reporting
had visited the Center; little
difference between experienced
and inexperienced agents

- -no information sought

--17 of the 18 state
leaders responded

--of the 17 respondents,
3 were full professors,
7 associate professors,
5 assistant professors,
and 2 had no profes-
sorial status

- -no information sought

on experience with TV
work

--all owned TV sets

--slightly less than 1/2
of the 17 respondents
had a positive
attitude

- -all knew about Center

- -13 of the 17 had
visited the Center

--no information sought

--all 11 administrators
to whom questionnaires
were sent returned

them

- -the 11 respondents
included 2 deans, 5
directors or coordin-
ators, 2 associate
directors, and 2
assistant directors

- -no information sought

on experience with

TV work

- -8 of 9 giving infor-
mation had a TV set

--slightly less than
1/2 of the 7-report-
ing approved

- -no information sought

- -no information sought

--no information sought



4. Viewed a film or films produced
by the TV Film Center

5. Classification of TV films
viewed

6. Rating of TV films viewed

7. Role in Establishing TV Film
Center

Faculty
.NNIINVIII.111=11111MMIIMMIN11114.411.1.1111.

--42% of the respondents who indicated
an awareness of the Center could
adequately identify at least 1 film
produced by the Center which they had
seen

--the single film seen by most respondents
(22) was "A Closer Look at Potatoes"

...nearly 2/3 of those who viewed "Closer
Look" films considered them both teach-
ing and public relations films; "Aging
and-Independence" was considered both-
teaching and a combination of teaching
and public relations; "In the Darkest
Places" was considered primarily a
teaching, film, and "4-H Spots" was
considered primarily public relations

..-most respondents rating the films
(N's ranged from 10 to 64) considered
the films very worthwhile; range was
62% for "Closer Look" films to 74% for
"In the Darkest Places"

-no information sought
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Extension Agents State Extension Leaders College Administrators

- -34% of the 287 agents report-
ing had seen at least 1 film
produced by the Center

--of 15 films produced by Center,
most had been viewed by only a
small number of agents; 11 had
been viewed by less than 10
agents; the percentages of all
agents who had viewed the
various films ranged from 0.3
to 12.0

--11 of the 15 films viewed were
considered essentially teach -
in films by 70% or more of
the agents; of the 15 produc-
tions only 3 were considered
public relations films by any
large percent of those
viewing them

- -11 of the 15 films were rated
very worthwhile by 60% or more
of the agents viewing them

--no information sought

--11 of the 17 leaders
had seen at least 1
film produced there

--the leaders had
together seen 7 of the
15 films produced by
the Center

--the leaders classified
3 of the films viewed
as essentiallin,
3 essentially public
relations and 1 both
teaching and public
relations

--the rating given for 12

of the 14 viewings
reported was ma
worthwhile

--no information sought

--no information sought

--no information sought

-.no information sought

--1 dean with I or more

staff members
originated the idea

of the Center; other

dean and 5 directors
approved idea of

Center



50

Faculty

B. Relating to the-Evaluation of Four
Basic Classes of TV Programs of the
Colleges' (Since this evaluation
concerned the entire range of TV
programs of the colleges, only the
ratings of those experienced in TV
work have been used in this
summary.)

C. Relating to Evaluation of Three
Live and/or Filmed TV Programs

--the percentages of experienced facultz
members rating the 4 classes of programs
high educationally were: class (1),
regularly scheduled county Extension
agents' programs, 29; class (2), short
course programs, both live and filmed,
for example, "Sew for Growth," 74; class
(3), short (4 1/2 minutes) TV films
produced by the TV Film Center, 57; and
class (4), longer (13 1/2 minutes) TV
films produced by the TV Film Center,
83 (N's ranged from 23 to 35)

--information not used because of an error
in the questionnaire

1
See footnote 1, page 10, for description of Four Basic Classes of TV Programs of
the Colleges

2
Program has been given on TV more than once
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Extension Agents State Extension Leaders College Administrators

--the percentages of the experi-
enced agents rating the 4
classes of programs high
educationally were: class (1),
regularly scheduled county
Extension agents' programs, 0;
class (2), short course
programs, both live and filmed,
for example, "Sew for Growth,":
49; class (3), short (4 1/2
minutes) TV films produced by
TV Film Center, 55; and class
(4), longer (13 1/2 minutes)
TV films produced by TV Film
Center, 51

- -38% of the 71 agents viewing
the "Farm Management" program2

considered it very effective
educationally

- -39% of the experienced agents

who had seen the "Farm Manage-
ment" program compared to 27%
of the inexperienced agents
rated it very effective
educationally,

- -50% of the 58 agents who had
viewed the "Sew for Growth"
program2 rated it yea
effective educationally . .

--55% of the 11 inexperienced
agents who had seen the "Sew
for Growth" program compared to
49% of the 47 experienced
agents rated it very effective
educationally

--50% of the 40 agents who had
viewed the "Dairy Cattle Feed-
ing School" program2 rated it
very effective educationally

--45% of the 33 experienced
agents who had viewed the
"Dairy_cattle Feeding School"
program compared to 71% of the
inexperienced agents (only 7
had viewed it) rated it very
effective educationally

--the percent of state
leaders who rated high
educationally the 4
classes of programs
ranged from 17 for class
(1), regularly scheduled
county Extension agents'
programs; to 73 for
class (2), short course
programs, both live and
filmed, for example,
"Sew for Growth;" less
than 1/2 of the leaders
rated the other 2
classes

--less than 1/2 of the
17 state leaders had
seen any of these 3
programs

--of the 9 ratings as to
the educational
effectiveness of these
3 programs, 6 were yea
effective and 3
somewhat effective

--limited acquaintance
with 4 classes of
programs; class (2),
short course programs,
live and filmed, were
rated high most
frequently

--no information sought
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Faculty

III. Attitude Toward TV as an
Educational Medium for Reaching
Out-of-School People

A. Opinion of TV as an Educational
Medium

B. Opinion as to What Should Be Done
About TV

C. Opinion About TV Compared to Other
Communication Media

D. Willingness to Participate in TV

Activities

--35% of 225 respondents considered TV
one of the better ways amd 52% that it
offers some opportunity for reaching
out-of-school people

- -54% 6f 219 respondents feel the colleges
should at a minimum experiment with TV

--48% of the experienced. (N=72) faculty
compared to 58% of the inexperienced
(N =147) thought the colleges should at

a minimum experiment with TV

--35% of 219 respondents thought a broad
policy with respect to its use should
be developed

..-39% of the experienced (N =72) and 33% of

the inexperienced (N=147) thought a
broad policy should be developed

--newspapers ranked first -among informa-

tional media for reaching the general
public; TV films rated fourth when
rankings of each respondent were
weighted (N's ranged from 142 to 171)

--90% of 219 respondents indicated they
should assume responsibilities for
assisting with a TV educational program
for the general public

- -jobs that faculty members would be most
willing to perform are getting together
useful subject matter (81% of 185
respondents), reviewing scripts (79%),
and suggesting topics with annotations
(66%)



r--
53

Extension Agents State Extension Leaders College Administrators

--59% of 332 agents reporting
considered TV one of the better
means of conducting Extension
teaching with and without
qualifications

- -very little difference between
experienced and inexperienced
agents

- -80% of 323 agents reporting
thought a basic policy for the
use of TV should be developed

- -very little difference between
experienced and inexperienced
agents (79 and 82% respectively

--no information sought

--no information sought

--13, or 76%, of the 17
state leaders considered
TV one of the better
means of conducting
Extension teaching

oi 74%, of 16 state

leaders reporting
thought the Extension
Service should develop
a basic policy for the
use of TV

- -no information sought

- -no information sought

- -6 of the 11 respond-
ents considered TV
one of the better
Ems of reaching out -
of- school audiences

- -9 of the 11 respond-
ents thought their
college should
develop a broad policy
with respect to the
use of TV

--no information sought

--no information sought
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.........1
Faculty

D. Willingness to Participate in TV
Activities (Coned.)

IV. Participation in TV

A. Extent of Participation in Filmed
TV

B. Extent of Participation in Live
TV

C. TV Jobs Performed

4111111.411111

-- script writing was least popular job

with faculty

-.61% of the 196 respondents who regarded

assistance with a TV educational program
for the general public as part of their
responsibility indicated amount of time

willing to devote to TV; 37% of the

group would devote from 1 to 5 days per

year and 157. from 6 to 10 days

).2% of 226 respondents to the
questionnaire had assisted in producing

TV films for the TV Film Center

- -59% of thisgroup were classified as
experienced in TV production

- -52% of the group were Extension

specialists

- -42% of 223 reporting said they had
devoted some time to live TV at Cornell

or elsewhere

--nearly 70% of this group was made up of

Extension specialists

--81% of the 27 faculty members who had

participated in producing TV films did

so by providing information; about 2/3

reviewed and commented on scripts

--over 2/3 who participated in live TV

(N=94) had provided information and the

same proportion had appeared as a maior

personality (teacher)

i.
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Extension Agents St lte Extension Leaders College Administrators

--no information sought

of the 333 ag
participated in
1 or more live

ents had
some manner in

TV programs

--84% of the 207 agents who had
participated in TV in some
manner had been a major person-
ality (teacher) in 1 or more
live programs

--other TV jobs which a large %
of the 207 agents had performed
were provided information (81:7)
and prepared format entirely
(78%)

--23, or 11%, of 207 agents who
had participated in TV
programs had performed all 10
jobs listed in the question-
naire and 59% had performed
from 6 to 10 of the jobs

--no information sought

--no information sought

--no information sought

--no information sought

--no information sought

--no information sought
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Faculty

D. Assigned or Taken Responsibility
for Extension Departmental Live
TV Programs

E. Responsibility for Live TV
Programs for All Three Extension
Departments

F. Extension Departmental
Participation in TV Activities

G. Ways in Which TV Activities of
Extension Departments Are Carried

Out

- -not applicable

- -not applicable

- -not applicable

- -not applicable
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Extension Agents State Extension Leaders College Administrators

--51% of the 333 agents had at
some time been assigned or
taken responsibility for
departmental TV programs

--82% of 198 experienced agents
but only 5% of the 129 inexper-
ienced agents had been
assigned or taken responsi-
bility for departmental TV,

REPEMIEL

--only 24, or 7%, of 330 agents
reporting had ever been
responsible for live TV in all
three departments

- -all 24 of these agents were
experienced in TV work

- -83, or 56%, of the 147 depart-
ments reporting have partici-
pated in TV work at some time

--63% of the 83 departments
which have participated in TV
work had at some time planned
and conducted TV activities
with 2 or more counties

--42% of the 83 departments
which have 2articipated in TV
work had at some time planned
and conducted TV activities
with 2 or more counties in
which college specialists were
involved

- -30% of the 83 departments
which have participated in TV
work had frequently cooperated
with 2 or more counties on
this work

--62% of the 72 departments
reporting had at some time
used the method of each agent
planning and conducting his
own TV work in his special

areas of assignment

--not applicable

--not applicable

--not applicable

--not applicable

--not applicable

--not applicable

--not applicable

--not applicable
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ANY

G. Ways in Which TV Activities of
Extension Departments Are Carried
Out (Coned.)

V. suggestions Relating to TV
Educational Programs and Audiences

A. Number and Percent Suggesting
Topics for TV Programs

--57% of all 226 respondents suggested

1 or more topics; respondents made an

average of about 3 suggestions each

B. Classes of Suggested TV Topics --the 378 topics specific enough to be

and Methods of Treatment categorized were classified as:

1. General classes of topics --home economics topic; of interest

mainly to housewives 21%

--agricultural topics of general or

non-farm interest 34%

--home economics topics of general
interest. . 12%

--topics of general interest . . . 12%

--agricultural topiis primarily for

farm audiences 11%

--topics primarily for 4-H and other

young people 10%

2. Recommendations for number of --no information sought

lessons and preregistration



Extension Agents State Extension Leaders College Administrators

--33% of the 72 departments
reporting had at sowu time
used the method of the entire
staff jointly planning TV work
with various members being
assigned topics for
presentation

- -617, of the 333 agents suggested
1 or more topics

- -17% of the 333 agents
suggested 5 or more topics

- -the 714 topics suggested were
classified as follows:

- -home economics topics of

interest mainly to housewives
24%

--agricultural topics of general
or non-farm interest. . 22%

- -home economics topics of
general interest . . . 18%

- -general interest topics 14%

- -agricultural topics of interest
mainly to farmers . . . 13%

- -4-H topics (some of general

interest) 9%

--69% of the 714 topics were
accompanied by the suggestion
to be presented in 2 or more
lessons

--32% of 653 topics were accom-
panied by the suggestion of
preregistering audiences

- -13 of the 17 leaders
suggested topics for
TV prOgrams

--the 50 topics listed
were classified as
follows:

- -home economics topics

of interest mainly to
housewives . . . 20%

--general interest
topics 62%

--agricultural topics of
interest mainly to
farmers . 2%

- -4-H topics . . . 16%

- 44% of the 50 topics
were accompanied by the
suggestion to be pre-
sented in 2 or more
lessons

- -37% of 48 topics were
accompanied by the
suggestion of a pre-
registered audience

- -9 of the 11 respond-
ents listed topics

--the 35 topics listed
were classified as
follows:

- -home economics topics

of interest mainly to
housewives . . . 6%

- -general interest
topics 83%

--agricultural topics
of interest mainly to
farmers . . . . 11%

--no information sought
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C. Assumptions About Using TV as a
Meaus of R.:Aching the General
Public

D. Audiences to Whi0.1 Suggested
Programs Would Be Directed

--84% of 137 respondents who suggested
topics for TV indicated they did so
because they assumed that the colleges
have resources for conducting off-campus
education

--nearly 3/4 of the 137 respondents who
suggested topics assumed that educational
TV should give people an understanding of
basic principles in various subject-
matter fields

--64% of the 137 respondents who suggested
topics assumed a public relations aspect
to the colleges' educational TV efforts

--only 1% of the 137 respondents who
suggested topics assumed that the colleges
could better utilize their resources by
not having TV educational program for
off-campus people

--most frequently mentioned audiences for
the 6 classes of topics indicated above
(See V-B-1) were (in order): housewives,
general public, general public, general
public, farmers, high school students
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--no information sought --nefhformation sought

--most frequently mention0
audiences for the 6 classes of
topics indicated above (See
V-B-1) were (in order):
housewives, general public,
housewives, general public,
farmers, general public

--data'omitted; considered
of no significance

--after listing sug-
gested topics, the
respondents checked
a list of assumptions
in back of their
suggestions; of the
9 who chose 1 or more
assumptions; 8 chose

the assumption, The
colleges have
resources for conduct-

ing off-campus
education; 6 chose,

The colleges have a

responsibility a
conduct educational
programs off the
campus; and 6 chose,

Educational TV
should include giving
22221e general infor-
mation about their
public institutions,
such as the Colleges
of Agriculture and
Home Economics

--data omitted;
considered of no
significance
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E. Rating of Importance of Selected
Audiences for TV Educational
Programs

VI. Suggestions Relating to Methods
of TV Operations

A. Relating to TV Film Center

1. Perception of purpose of
productions of the TV Film
Center

--audiences rated very important by 40%
or more (up to 50) of faculty members
were (N's ranged from 182 to 195):

Farm housewives
General public
Suburban housewives
City housewives
Commercial farmers

--audiences rated very important by 44%

or more (up to 62) of the faculty
members experienced in TV work were
(N's ranged from 63 to 71):

General public
City housewives
Suburban housewives
Farm housewives

interested

--the 2 purposes for television programs
produced by the colleges for the general
public selected most often by faculty
respondents were: to teach off-campus
people an understanding of principles
in various subject-matter fields which
they can on their own apply to practical
problems (83%) and to teach off-campus
people useful information related to
practical problems (707) (Ns211)

I.
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College Administrators

--the 5 audiences rated very
important by 54% or more (up
to 66) of the agents (N's
ranged from 299 to 313) were:

Suburban housewives
People interested in home

grounds
City housewives
General public
Farm housewives

--there was basically a high
agreement among the 3 depart-
ments in rating audiences
very important

- -the experienced agents

differed little from all
agents with respect to
percentages who rated the
various audiences very
important,

- -no information sought

- -the 6 TV audiences which
63% or more of the
leaders considered ma
important were (N's
Wirigrffam 16 to 17):

City housewives
Farm housewives
Suburban housewives
People interested

in home grounds
General public
4-H leaders or

potential leaders

- -15 of the 17 leaders
thought the purposes o
the Center should be
teaching off-campus
people useful informa-
tion and providing them
with an acceptable
image of the colleens.;

13 of the 17 also
thought the purpose
should be teaching
understanding of subject
matter orincivles

-the 3 TV audiences
which 54.5% of the
respondents considered
very imporja were
(N-6):

City housewives
Farm housewives
Suburban house-
wives

General public

--a large majority of

the 11 administrators
saw 3 major purposes
for the Center:
1) to teach off-

campus people

subject-matter
principles,

2) to provide an
acceptable image
of the 2 colleges,

3) to teach useful

information
relating to
practical problems
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2. General approaches for operating
the TV Film Center

3. How to get program ideas for
TV Film Center considered

4. Perception of conflict between
TV films and live TV programs

5. Commercial station outlets for
educational TV films of the
colleges

Faculty

..not conclusive as to how Center should

operate; 39% of 140 respondents thought

object matter should be prplgrammed by
the Extension Service; 34% felt that
primary...responsibility belongs to the

Center itself

-there was little difference between the
respondents with TV experience and

those inexperienced

- -no information sought

- -the majority of Extension specialists1,
54%, either didn't know if there would
be any conflict (33%) or didn't answer
the question (21%) (N=102); of the 47
who did offer an opinion, 83% thought
there would be no conflict

- -the most frequently mentioned action for

overcoming a continuing regression of
quality of time on commercial stations
for public service programs was to
continue to improve the quality of the
colleges' efforts with TV (N=192)

1
This topic was explored with Extension
specialists only.
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--no information sought

-.of several ways to get ideas
considered by far the largest
percent (38) of 324 agents
would first approach the rele-
vant subject - matter specialist
in getting a suggested topic
considered for film production
by the TV Film Center

- -the same approach was favored
by the largest percent of the
experienced agents (N =194)

- -only 17% of 327 agents who
gave views thought there would
be any possible conflict
between the TV Film Center's'
productions and live programs
of agents and specialists

--in view of a trend for educa-
tional TV films to be given
less and less favorable time
on commercial stations, the
most frequently mentioned
action to meet the situation

was to IMEE2ELAWILIX91
mates (lis2242)

-.10 of the 17 leaders
thought the general
approach for operating
the Center should be
lubject-matter warm-
ming by the Extension
Service with technical
and production resources
provided by the Center

-..no information sought

--10 of the 17 leaders
saw no possible conflict

between the TV Film
Center productions and
live programs of agents
and specialists

--in view of a trend for
educational TV films to
be given less and less
favorable time on com-
mercial stations, the
most frequently
mentioned action to
meet the situation was
to improve Quality of

programs (R=15)

--4 of 10 respondents
reporting thought the
general approach for
operating the Center
should be subject-
matter Rrogramming by

the Extension Service

with technical and

production resources
provided by the

Center

- -no information sought

--asked of 4 directors
of Extension; one saw
possibility of
conflict; two saw no
conflict and one
didn't know

- -in view of a trend for
educational TV films
to be given less and

less favorable time
on commercial stations,

the most frequently
mentioned action to
meet the situation
was to improve

921111LALEEMEEBE
(N=11)
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B. Who Should Propose TV Topics

C. Views on Selected TV Functions of
Department of E9tension Teaching
and Information'

1. In-service training for staff
interested in TV participation

2. Criteria for screening TV
personalities or teachers

3. Criteria for evaluating
proposed topics for TV programs

- -of the 202 faculty members responding

only 12% selected a single choice; most

thought suggestions should come from
several sources; most popular were staff

of the TV Film Center and a special TV

committee representing the 2 colleges

-73% of 136 respondents considered an in-

service training program desirable for

potential TV participants; 82% of the

experienced respondents favored this

- -64% of 143 respondents thought it a

good idea for the TV Center to set up

some criteria for departments to use

in screening TV personalities (teachers)

--70% of those experienced in TV work and

who answered the question (N=153)

thought the setting up of some criteria

for screening TV personalities (teachers)

was a good idea

--89% of 163 respondents thought it a good

idea for Film Center or TV specialists to

provide faculty members criteria for

evaluating potential TV topics
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- -no information sought

- -no information sought

- -no information sought

--no information sought

- -the .4 groups most
frequently chosen (by
13 or 14 of the 17) for
proposing TV topics

were: Extension staff
of the departments,
special TV committee
representing the 2

colleges, Extension
agents, and Extension
state leaders

--no information sought

--no information sought

r,--4111 of 17 leaders

favored the TV Film
Center or the TV
Extension specialist
providing a list of
criteria for evaluat-
ing proposed topics

--the ? groups most
frequently chosen
(each by 6 of the 9
reporting) for
proposing TV topics
were: Extension
agents and a special

TV committee

EVIEMLIALJgia1
colleges

--8 of 9 respondents
reporting thought it
would be desirable to
provide TV in-service
training to interested
faculty members

--6 of 9 respondents
reporting favored the

TV Film Center
establishing criteria
for departments to
screen TV person-
alities or teachers

--no information sought
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4. Functions of TV specialists

D. Major Considerations for Planning
Live or Filmed TV Programs

E. Relationship of Specialists and
Agents in TV Work

1. Functions of Extension
specialists in working with
agents on the production of
live TV programs

--no information sought

--considerations given by 113 respondents
in order of importance according to
percentage of all (398) comments:
(1) Programming 24%

(2, Subject matter 20%

(3) Audience 20%

(4) Purpose and objectives of
program 11%

(5) Resources available 11%

(6) Responsibilities for production 9%

(7) Miscellaneous 5%

--suggesting timely topics was the most
commonly selected role by specialists-
(74%); least popular role was to have
specialists serve as teachers for one or

a series of lessons (N=72)

--specialists experienced with TV
production were more willing to be
teachers than those inexperienced (N=39)



Extension Agents

- -no information sought

- -no information sought

--no information sought

State Extension Leaders.Twwist
- -the jobs which 14 or

more of the 16 leaders
reporting thought the
TV specialist should
perform were: km
agents, specialists,
state leaders, and
administrators informed
of developments in TV,
serve as contact person
to keep commercial TV
stations informed of
Extension's educational
inteiests, advise

.111ELEaLS122E52g2a
of live TV programs,
assist agents with
evaluation of live TV
programs

- -considerations in order
of number of times
(four or more) listed
were (N =14):

(1) Audience . . .

(2) Objectives or
11

purpose . . . . 5

(3) Principles of
good teaching 5

(4) Problems . . . 4
(5) Timeliness . . 4

- -a large majority of the

17 state leaders expect
Extension specialists
to perform 4 jobs
relating to TV, i.e.,
suggest timely subject-
matter topics, prepare
and send out subject

matter, analaithOlt
assistance of TV
s ecialists scripts in
their subject-matter
fields, and train
agents to be teachers
in the specialist's
subject- matter field

69

College Administrators1.-
- -no information stiught

--no information sought

- -all 4 directors of
Extension thought
Extension specialists
should'su Best
sub'ect-matter topics
and 3 thought
specialists should
prepare TV scripts in
their fields with the
help of TV specialists

St,
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2. Approaches for specialists and
agents in planning live TV
programs

F. Extension Service Cooperation in
TV Work Among Counties in the
Same Viewing Area

G. Participation in State-wide TV

Educational Network

Faculty .

--59% of 79 specialists favored agents
and specialists working together in

planning TV programs and for the 2 to

meet together annually to divide the

jobs to be done

--no information sought

-.81% of all (226) respondents favored
the colleges' participation in the
proposed state-wide educational TV
network through a station at Ithaca
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--66% of 320 agents giving views
favored specialists and agents
who work in the same fields
meeting annually and jointly
planning TV programs for
various viewing areas

--65% of the experienced agents
(Nr190) favored joint planning
of TV programs by specialists
and agents

74% of the 209 agents favoring
joint planning of TV programs
by specialists and agents
thought both groups should use
their plans of work at the
joint planning meetings

--by far the largest percent (31)
of 295 agents reporting favored
the 3 state leaders' offices
providing part or all of the
salary of a TV (and radio)
person who would be located in
the county where there is a
station but would plan TV
programs with the counties of
the viewing area and administer
the same

--82% of 297 agents reporting
favored participation in a
state-wide TV educational
network through a station at
Ithaca

--14 of the 17 state'.
leaders thought special-
ists and agents who
work in the same field
should meet annually
and jointly plan TV
programs for various
viewing areas

--of 11 of the 14 leaders
holding the joint plan-
ning view and reporting,
7 thought the special-
ists and agents should
use their plans of
work at the planning
meetings

--8, or 53%, of 15 leaders
reporting favored the 3
state leaders' offices
providing part or all of
the salary of a TV (and
radio) person who would
be located in the
county where there is a
station but would plan
TV programs with the
counties of the viewing
area and administer same

--15 of the 17 state
leaders favored
participation in a
state-wide educational
network through a
station at Ithaca

-.sell 4 directors of
Extension (with
modifications by one)
thought specialists
and agents who work
in the same field
should meet rnnually
and jointly plan TV
programs for various
viewing areas

--all 4.6irectors of
Extension thought the
specialists and
agents should use
their plans of work
at the planning
meetings

--no information sought

--all of the 10
respondents reporting
favored participation
in a state-wide TV
educational network
through a station at
Ithaca
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VII. Views of Departmental Heads on
Off-campus TV Activities

VIII. Opinion of the Study

of the 10 department heads who

reported thought they should take

leadership in stimulating interest in

TV as a medium for the teaching of the

departments' subject matter to the

general public

of 8 department heads thought TV

should be used to help obtain public

support for their departmental work

- -over 1/2 of the 14 department heads

reporlting have had discussionswith
their staffs in the past 2 years about

the vise of television

--70% of 195 respondents thought the

study was a good idea, 27% doubted

the wisdom of it, and 1% thought it

should not have been done

01
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--no information sought

--82% of 289 agents thought the
study was a good idea, 17%
doubted the wisdom of it, and
17. thought i' should not have

been done

--no information sought

--12 of 16 leaders who
reported thought the
study a good idea and
4 doubted the wisdom
of it

--no information sought

--5 of the 10
respondents reporting
thought the study a
good idea and 5
doubted the wisdom
of it
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